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PRESIDENT’S MESSAGE 

2022–2023 
EXECUTIVE COMMITTEE

	 Todd Nelson	 Bountiful Farms Nursery Inc.
	 PRESIDENT	 17280 Boones Ferry Rd. N.E.

		  Woodburn, OR 97071
		  info@bountifulfarms.com		
		  503-981-7494

	 Amanda Staehely	 Columbia Nursery
	 PRESIDENT-ELECT	 29490 S, Jackson Road
		  Canby, OR 97013
		  amandastaehely@gmail.com		
		  503-810-2598

	 Wes Bailey	 Smith Gardens Inc.
	 VICE PRESIDENT	 23150 Boones Ferry Road N.E.

		  Aurora, OR 97002
		  wes.bailey@smithgardens.com	
		  503-678-5373

	 Josh Robinson	 Robinson Nursery Inc.
	 PAST-PRESIDENT	 P.O. Box 100

		  Amity, OR 97101
		  josh@robinsonnursery.com 
		  877-855-8733
		  FAX 503-835-3004

	 Patrick Newton	 Powell’s Nursery Inc.
	 TREASURER	 5054 SW Boyd Rd.

		  Gaston, OR 97119
		  powellnursery@gmail.com		
		  503-357-0631

	 Ben Verhoeven	 Peoria Gardens Inc.
	 SECRETARY	 32355 Peoria Rd SW

		  Albany, OR 97321
		  benv@peoriagardens.com		
		  541-753-8519

	 Darcy Ruef	 Al’s Garden & Home
	 MEMBER-AT-LARGE	 1220 N. Pacific Hwy.  
		  Woodburn, OR 97071
		  druef@als-gardencenter.com		
		  503-981-1245

____________

BOARD OF DIRECTORS

	 Tom Brewer	 HC Companies Inc. ProCal
	 ASSOCIATE MEMBER 	 tbrewer@hc-companies.com 		
		  503-686-8448	

	 Adam Farley	 Countryside Nursery
	 CONTAINER GROWER	 afarley@countrysidenursery.com
		  503-678-0511

	 Ron Kinney	 Monrovia
	 CONTAINER GROWER	 rkinney@monrovia.com		
		  503-868-7941

	 Joe Dula	 Moana Nursery
	 CONTAINER GROWER	 joed@moananursery.com		
		  503-266-8170

	 Jesse Nelson	 Hans Nelson & Sons Nursery Inc.
	 FIELD / BARE ROOT GROWER	 jnelson@hansnelson.com		
		  503-663-3348 

	 Chris Robinson	 Robinson Nursery Inc.
	 FIELD / BARE ROOT GROWER 	 chris@robinsonnursery.com 		
		  877-855-8733

	 Jay Sanders	 KG Farms Inc.
	 FIELD / B&B GROWER	 jsanders@kgfarmsinc.com		
		  503-678-3245

	 Lorne Blackman	 Walla Walla Nursery Co. Inc.
	 GREENHOUSE 	 lblackman@wallawallanursery.com	
		  509-522-9855

	 Tyler Meskers	 Oregon Flowers Inc.
	 GREENHOUSE 	 tyler@oregonflowers.com		
		  503-678-2580

	 Gary S. English	 Landsystems Nursery
	 RETAIL	 gary@landsystemsnursery.com	
		  541-382-7646

Todd Nelson
OAN PRESIDENT

Speaking for 
the trees
Recently, I found myself thinking 

about the classic children’s book 

“The Lorax,” written by Dr. Seuss. 

In his typical writing fashion, Dr. Seuss 
weaves profound lessons within the book’s 
fun and whimsical pages. 

In this story we meet two polarizing 
characters: the Once-ler, a greedy 
industrialist who made a living by cutting 
down beautiful truffula trees, and the 
Lorax, an unassuming character, short 
and ordinary in every way. Yet, when 
confronting the main antagonist of the 
story, he stands up and boldly proclaims, 
“I am the Lorax, I speak for the trees.”

Like the trees in “The Lorax,” the 
nursery industry faces many challenges. 
Misguided government overreach handcuffs 
us and limits our ability to move and act in 
the industry we all love. Increased fuel costs, 
power price hikes, labor laws and stringent 
water right regulations make it increasingly 
more difficult to succeed in growing this 
beautiful plant material. In addition to 
these complex issues, we are faced with 
the unpredictable force known as Mother 
Nature, with ever-changing weather patterns 
and more frequent natural disasters.

Despite the challenges the nursery 
industry consistently faces, I was buoyed 
up while in Baltimore for the Mid-Atlantic 
Nursery Trade Show in January. I was 
amazed at how many spokespersons there 
were for the tree and nursery industry. 

From Oregon alone, 60 growers 
were represented, amounting to 10% of 
the total floor. It was wonderful to see so 
many familiar happy faces navigate from 
booth to booth and aisle to aisle. Over the 
course of two and a half days, more than 
11,000 registrants walked around and 
interacted with the very best individuals 
who “speak for the trees.”

Trees make everything better. They 
add texture, depth and character to even 
the most hardened of environments. It 
is so rewarding and fun to be a part of 
landscape projects that take a boring and 
uninteresting space and transform it into 
an awe-inspiring place to be.

A few years ago, I had the opportunity 
to work closely with architects in designing 
the landscape for the Rockefeller Center 
in New York. The design was modern and 
unique with topiaries and lots of beautiful 
and colorful flowers. 

When the landscape was complete, I 
had the opportunity to go and visit. I sat 
and watched people as they interacted in this 
newly landscaped space. Despite the pouring 
rain and unfavorable conditions, people 
were laughing and taking pictures. I realized 
that not only do trees transform spaces or 
landscapes, they can transform people. 

Research has shown that trees have 
a positive impact on one’s mental and 
social well-being. In one recent study 

(“Psychological benefits of walking 
through forest areas,” mdpi.com/1660-
4601/15/12/2804), over 500 young 
Japanese students were asked to report 
on their moods after taking a 15-minute 
walk. Some walked in a forest setting and 
others in a city environment. 

The test was conducted at 52 different 
locations. In each location and in all 
cases, the participants walking in a forest 
experienced less anxiety, hostility, fatigue, 
confusion or depressive symptoms than 
those who walked in the city environment. 
They were also reported to have more vigor.

Other studies have found that being 
around trees can improve our health, 
lead to less crime and even make us more 
generous and trusting. 

I left Baltimore filled with optimism 
and gratitude. I am so grateful to be a part 
of this amazing industry. I am grateful 
that the things we do on a day in and day 
out basis not only make a difference in 
the landscapes of the world but also in the 
lives of the people who can enjoy them. I 
am grateful to stand with the members of 
the OAN and speak for the trees. 
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Calendar
Spread the word about your event! Email details to calendar@oan.org 
by the 10th day of the month to be included in the next issue of Digger. 

VARIOUS DATES
FIRST AID AND CPR CLASSES
The Oregon Association of Nurseries offers 
First Aid and Adult CPR classes so that 
employees have the needed certification 
and can render assistance if needed in the 
workplace. Successful completion results 
in certification that is good for two years. 
Participants are urged to register early 
to guarantee a spot. Registrations are 
only accepted up to two days before each 
scheduled class. Classes will be offered in 
English on February 15 and in Spanish on 
February 16 at CPR Lifeline Training Center, 
9320 S.W. Barbur Blvd., Suite 175, Portland, 
OR 97219. Classes take place 8 a.m.–12:30 p.m. 
Cost is $60. Additional classes will be offered 
monthly and take place either at Lifeline 
Training Center in Portland or at the OAN 
offices. For more dates, details and registration, 
visit www.oan.org/cpr.
 
JANUARY 31–FEBRUARY 2
PROGREEN EXPO
ProGreen EXPO is the only green industry 
conference in the Rocky Mountain Region 
of its kind. More than 4,000 green industry 
professionals gather every year to gain vital 
knowledge and skills to improve business, 
educate employees and discover the latest 
information for the upcoming season. The 
event takes place at the Colorado Convention 
Center, 700 14th St., downtown Denver, 
Colorado. For details and to register or exhibit, 
log on to www.progreenexpo.com. 

FEBRUARY 9
NOR CAL LANDSCAPE &  
NURSERY SHOW
The 2023 Nor Cal Landscape & Nursery 
Show will take place in the San Mateo Event 
Center Expo Hall, 1346 Saratoga Dr., San 
Mateo, California. The show is a one-day 
collaboration between California’s horticulture 
and landscape industries featuring more than 
250 exhibits and five educational seminars. To 
register, log on to www.norcaltradeshow.org. 

APRIL 7–8
HORTLANDIA
The Hardy Plant Society of Oregon sponsors 
this annual plant and art sale at The Westside 
Commons (formerly the Washington County 
Fairgrounds), N.E. 34th Ave. and Cornell 
Road, in Hillsboro, Oregon. Vendors from all 
over the Northwest will provide the latest 
plant introductions alongside old favorites. 
Handmade, one-of-a-kind garden art made 
from materials like metal, wood, glass, ceramic, 
fabric and stone will be on display throughout 
the event. Admission is free. For more 
information, log on to hardyplantsociety.org.

APRIL 15
HORTICULTURAL SCHOLARSHIP 
APPLICATIONS DUE
Do you know a high school, college or 
graduate student who is considering a career 
as a nursery or landscape professional? If 
so, April 15 is the last day to apply for the 20 
scholarships supported by the Oregon nursery 
industry and offered by the Oregon Nurseries 
Foundation. Awards range from $500 to 
$1,500, and are sponsored by individuals and 
OAN chapters. Log on to www.oan.org/onf  
for more information, or contact OAN 
Director of Finance and Administration 
Stephanie Weihrauch at 503-582-2001 or 
scholarships@oan.org.

APRIL 29–30
OREGON AG FEST
Ag Fest is an annual fun-filled event where 
families will learn about local agriculture. The 
two-day event, aimed to help Oregonians better 
understand where their food, fiber and flora 
come from, is a unique learning experience. 

Hands-on exhibits make learning about 
Oregon’s vast agricultural industry educational 
and entertaining. The ag-stravaganza will 
take place on the last weekend of April at the 
Oregon State Fairgrounds, 2330 17th St. N.E., 
Salem. The cost is $9 each for anyone 13 or 
older; younger kids get in free. Discounted 
tickets are available from www.oragfest.com 
and from Wilco stores.

MAY 6–7
CLACKAMAS COUNTY MASTER 
GARDENERS SPRING GARDEN FAIR 
Nearly 100 vendors will be participating at the 
Spring Garden Fair, 9 a.m.–5 p.m. on Saturday 
and 9 a.m.–4 p.m. on Sunday at the Clackamas 
County Event Center in Canby. It will include 
free pH soil testing, new plant introductions 
featuring a silent auction, the Garden Fair 
raffle, free plant check, plant taxis where 
students tow your purchases for tips, and a 
potting station to purchase pots and plant 
them up with garden soil at the fair. Visit 
SpringGardenFair.org for all the details. 

FEBRUARY 23–26
PORTLAND SPRING HOME & GARDEN SHOW
Just in time for spring gardening season, the Portland Spring Home & Garden Show will 
return to the Portland Expo Center, 2060 N. Marine Dr., Portland. Produced by the Home 
Building Association of Greater Portland and sponsored in part by the Oregon Association 
of Nurseries, the event brings together a wide variety of local vendors to provide ideas 
and inspiration for home, garden and outdoor living spaces. Exhibitors include remodelers, 
landscapers and landscape suppliers, gardeners, spa companies, tile and flooring installers, 
roofers, custom fence builders, mattress and bedding suppliers, furniture and home décor 
shops, local artisans and more. Best of all, you can pick up a copy of the “Retail Nurseries 
& Garden Centers Road Map” courtesy of OAN and Plant Something Oregon. For more 
information on show offerings, log on to www.homeshowpdx.com.

FEB



SHOW TIME™

Malus

WEEPING  
EXTRAORDINAIRE™

Prunus

MIDNIGHT  
EXPRESS®

Cercis
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BLOOM®
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SWEET SUGAR 
TYME™
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SPRING GLORY®

Amelanchier 

AVALANCHE™

Betula
LUSCIOUS  
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GOLDEN  
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PINK SNOW 
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METAMORPHOSA®

Acer

CRUSADER®

Crataegus
SKINNY FIT™

Ginkgo

LOLLIPOP®

Malus

Selected for their appeal to homeowners and versatility in the 
landscape, Proven Winners® ColorChoice® trees make an ideal addition 
to your program. And, like the Proven Winners® ColorChoice® shrubs 
you’ve come to know and trust, they’ve been trialed and tested for 
outstanding performance and superior beauty.

Build your own successful tree program with Proven 
Winners® ColorChoice® ornamental trees. Scan the  
QR code for a current list of licensed nurseries, or 
contact Maria Zampini at Maria@UpShootHort.com  
for more information.

TRIALED. TESTED. 
PROVEN.



10 FEBRUARY 2023   DIGGERMAGAZINE.COM

Northwest News
OAN members and chapters are encouraged to send in relevant news items, such as new hires, 
new products, acquisitions, honors received and past or upcoming events. Email news@oan.org.

GROWERS CONCERNED AS  
AG OVERTIME TAKES EFFECT  
IN OREGON

On January 1, Oregon became the new-
est state to require that farms pay an overtime 
wage to their hourly workers. A new law passed 
by the 2022 Oregon Legislature overrides the 
federal agricultural overtime exemption that’s 
been in place for decades.

California, Washington and five other 
states preceded Oregon in making this change. 
Oregon’s new law will be phased in between 
now and January 1, 2027. For 2023 and 2024, 
the overtime threshold will be 55 hours in a 
workweek. It will drop to 48 hours in 2025 and 
2026, and then 40 hours starting in 2027.

The Oregon Association of Nurseries 
(OAN) opposed the legislation and pushed 
forward alternatives that would have harmed 
nurseries and their workers less.

“These laws have caused employers to cap 
employees’ hours to eliminate overtime,” OAN 
Executive Director Jeff Stone said. “This limits 
productivity during the busiest times of harvest. 
It also hampers the employees’ ability to earn.”

In Oregon’ qualifying employers may apply 
for a tax credit for a percentage of the agricul-
ture overtime paid throughout 2023. They will 
be able to submit an electronic application to the 
Oregon Department of Revenue (DOR) a year 
from now, between January 1 and January 31, 
2024. To learn more about the tax credit, visit 

the DOR’s Employer Tax Credit for Agriculture 
Worker Overtime Pay webpage at tinyurl.com/
ag-ot-ore. For general questions about the credit, 
contact DOR at ag.overtime@dor.oregon.gov.

There are some situations where an employ-
er may be exempt from paying overtime and 
minimum wage. For more information, contact 
BOLI at ag.overtime@boli.oregon.gov.

As many predicted, both agricultural 
employees and employers in California report 
they are losing money as the industry adjusts  
to a state law that extends overtime pay to  
farmworkers, according to a recent article  
published by The Bee/Fresnoland (see  
tinyurl.com/ag-ot-less-pay).

The article quotes one worker who is strug-
gling to make ends meet as his hours have been 
cut back from 60 hours per week to 40 hours 
per week. “Last year was one of the worst 
years that we ever had financially,” said Marco 
Mendoza, a farmworker based in Fresno County.  

The going’s been rough on the employer 
side, too, reports Ian LeMay, president of the 
California Fresh Fruit Association, one of sev-
eral ag industry groups which opposed the leg-
islation. LeMay said the new overtime law has 
prompted growers to cut hours, reduce acreage 
farmed to accommodate their crew sizes, and 
hire more workers to complete harvests. Other 
growers have started turning towards automa-
tion and mechanization in the fields or have 
switched to less labor-intensive crops. 

NWFCS, Farm Credit 
West create new 
association

Stockholders of Northwest 
Farm Credit Services (NWFCS) 
and Farm Credit West over-
whelmingly approved a merger 
of their associations which 
took effect January 1. The new 
association, AgWest Farm 
Credit, will serve more than 
22,000 customers throughout 
seven western states. 

The new association  
will be led by past Farm Credit 
West President and CEO Mark 
Littlefield and a manage-
ment team from both legacy 
associations.

“This is a merger of two 
very successful, financially 
strong farm credit associations 
across the West who have part-
nered together for many years,” 
Littlefield said. “Merging allows 
us to bring the best of each 
association together to form an 
even more effective coopera-
tive and offer increased value 
to our members.”

AgWest will be headquar-
tered in Spokane, Washington, 
with regional operating centers 
across the West. The new asso-
ciation will serve producers, 
agribusinesses and related 
industries in Washington, 
Idaho, Oregon, Montana, 
Alaska, Arizona and California, 
providing financing and insur-
ance services. 

There’s a new website at 
www.AgWestFC.com. Log on 
there for more information.

Mark Littlefield

Advocates of 
amending Oregon’s 
agriculture overtime 
law point out that 
Oregon has some of 
the best benefits for 
farm employees in the 
country: five days of 
protected sick time, 
a three-region state 
minimum wage that 
is nearly double the 
federal minimum 
wage of $7.25, and 
other provisions. 

PHOTO COURTESY 
COALITION OF OREGON 
AGRICULTURAL 
ORGANIZATIONS
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OUTSTANDING
VALUE

WillametteNurseries.com

Blue Ribbon Attention
Expanded Ornamental Offerings

High Quality Nursery Stock

YOU CAN COUNT ON US

OAN TRAINS NEW VOICES 
TO SPEAK UP FOR OREGON 
NURSERIES

Several Oregon Association of 
Nurseries members participated in person 
and virtually in the Advocacy Training 
session that took place Tuesday, January 3 
at the OAN office. They learned the inside 
tips and unwritten rules to become clear, 
effective lobbyists and citizen activists for 
the nursery industry. 

Members of the OAN Government 
Relations team — including Executive 
Director Jeff Stone and members of the 
OAN’s contract lobbying team with Thorn 
Run Partners — trained members in how 
to make a strong, compelling, sympathetic 
and effective case for nursery-friendly poli-
cies and programs.

“When it comes to defending and 
advancing Oregon’s nursery industry, 

HOST A
INTERNATIONAL

HORTICULTURE INTERN

Educated. Dedicated. Eager to Learn.
With either a college degree or hands-on experience, CAEP 
interns and trainees come to your operation eager to explore 
the horticulture industry in America and have a real desire to
 learn. A dedicated set of extra-hands for your operation! 

As a host, you and your organization will have the opportunity to learn 
about new cultures and make friendships with those from around the 
world. A unique cultural exchange opportunity for your organization! 

Email madison@caep.org or call 218-770-5084 to learn more! 

Why Choose CAEP?
For over 35 years, CAEP has 

brought young adults together 
from all over the world to share 

and learn ideas, beliefs, and 
agricultural practices through 
international paid agriculture 

exchange programs.

Advocacy Training: Tyler Meskers (Oregon Flowers Inc.); Leigh Geschwill (F & B Farms); 

Darcy Ruef and Mark Bigej (Al’s Garden & Home); Leah Navarro and Emily Eckert (Thorn 

Run Partners); Chris Poulsen (Farallon Consulting); Jeff Stone (OAN); Jim Westwood, 

Elizabeth Remley (Thorn Run Partners); Tom Brewer (The HC Companies);  John Coulter 

(Master Nursery Garden Centers) on Zoom.  Not pictured: Rod Park (Park’s Nursery) and 

Chris Robinson (Robinson Nursery). PHOTO COURTESY OF JEFF STONE
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Northwest News

the voices that make the strongest impression 
are the growers themselves,” Stone said.

Three additional advocacy training 
opportunities will be available in 2023. 
Please feel free to reach out to Stone at 
jstone@oan.org if you are interested.

The 2023 Oregon Legislature convened 
on Tuesday, January 17 for a long session. 
Because it is an odd-numbered year, the ses-
sion may last for up to 160 days.

CHRISTMAS TREES COULD 
BECOME RENEWABLE FUELS, 
RESEARCHERS SAY

Pine needles from discarded 
Christmas trees could be repurposed to 
produce renewable fuels and value-added 
chemicals, according to a new paper pub-
lished in the ACS Sustainable Chemistry 
& Engineering Journal. 

Researchers established that the chemi-
cal structure of pine needles could be bro-
ken down into a liquid product (bio-oil), 
which could be used in the production of 
sweeteners, paint, adhesives and a solid by-
product (bio-char), which could be used in 
other industrial chemical processes.

See https://tinyurl.com/needle-fuel 
for the full story.

SHOWCASE SPACE AVAILABLE 
AT GARDEN SHOW

The 75th annual Portland Spring Home 
& Garden Show is set to take place Thursday 
through Sunday, February 23–26, at the 
Portland Expo Center (2060 N. Marine Dr., 
Portland, OR 97217). The show is produced 
by the Home Building Association of Greater 
Portland and sponsored in part by the 
Oregon Association of Nurseries.

je�@bowersfp.com | (503) 631-4408 First Class Customer Service with IntegrityFirst Class Customer Service with Integrity

BOWERS
F O R E S T  P R O D U C T S

Bowers Forest Products has been manufacturing and supplying the best cedar boxes to 
the nursery industry for over 20 years. Our quality and service has been proven over time. 

Visit bowersforestproducts.com and woodwayproducts.com today.

The best cedar boxes and 
trellis options in the industry.

Researchers may have found a better use for 
Christmas trees than sending them to a landfill.

PHOTO BY MIKE MAHAFFIE / FLICKR.COM 
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Landscapers, landscape designers, 
garden creators, nurseries, plant sellers and 
flower shops can secure a Showcase Garden 
space (40' × 40'), where they can collabo-
rate with their partners, suppliers, vendors, 
and wholesale and retail nurseries to create 
an urban-style garden for the show. The 
winning display, based on public vote, will 
receive the People’s Choice Award.

For more info, contact Yvonne Lerch at 

YvonneL@hbapdx.org or 503-479-2660.
The HBA was formerly known as 

the Homebuilders Association of Metro 
Portland until a recent name change. 
According to a statement posted online, 
association leaders wanted to be more 
inclusive of their industry, not just builders. 

They also wanted to make it clear 
they represent all six counties around the 
greater Portland region that their associa-

tion covers, and not just Portland or the 
Metro boundaries proper.

“While the name change might not 
seem entirely significant at first glance, it is 
much more reflective of the core elements 
and values we hold,” the HBA stated.

See www.HomeShowPDX.com  
for more info on the Spring Home & 
Garden Show. 

BAILEY ANNOUNCES 
LEADERSHIP TRANSITION 

Bailey Nurseries Chief Executive 
Officer Terri McEnaney will step away 
from the day-to-day operations to focus on 
strategy and the future of Bailey, the family-
owned, Minnesota-based wholesale grower 
announced in a press release. 

“It has been the honor of my lifetime 
to serve in this role,” McEnaney said. 

MATERIAL FLOW
AND CONVEYOR SYSTEMS INC.

Toll Free 800-338-1382
Phone 503-684-1613
Fax 503-684-5133

21150 Butteville Rd. NE
Donald, OR 97020

Visit Our Website:
materialflow.com

TEARDROP
PALLET
RACKS

Used and 
New

SALE ON MANY PRODUCTS
USED/SURPLUS RACKING,
CONVEYORS, CONV. BELTING, 
SHELVING, PLASTIC BINS, 
LIFTS, CASTERS & MUCH 
MORE. 2 miles off I-5 just 
south of Wilsonville.

Mezzanines - All Sizes and Types

SHELVING LOCKERS

PLATFORM TRUCKS

SELF DUMPING
HOPPERS

CASTERS

IN-STOCK IN-STOCK 1,000S IN STOCK

100S IN STOCK

Midwest Warehouse

100 Models in 
39,000 Sizes

CPT2748E
4400 Lb. Cap.
27 x 48

Plastic Boxes,
Totes, Bins
Containers

CHROME
WIRE SHELVING

PALLET JACK

Used Conveyor
Belting In StockIN-STOCK

IN-STOCK

IN
STOCK

1/2, 3/4, 1, 
1-1/2, 2 Yd 

BULK RACK

IN-STOCK

IN-STOCK

IN-STOCK

IN-STOCK

IN-STOCK

RET51S
INDUSTRIAL

$126

58PMP
HANDTRUCKS

$148

COLORS: Yellow, Red, Blue,
Purple - All the Same

24 x 48 $342
27 x 54 $386
30 x 60 $497
36 x 72 $630 $298

$329

SALE

IN-STOCK
WIRE CONTAINERS
As low as $124

SELF DUMPING
HOPPERS

BULK RACK

IN-STOCK

IN-STOCK

IN-STOCK

ALL PALLET JACKS
IN STOCK

Power Flex 
Conveyors

Steel

Gravity Roller 
Conveyors

Conveyors

Gravity Roller 

Aluminum

The Showcase Gardens are a main attraction at the Portland Spring Home & Garden Show, 
taking place February 23–26 at the Portland Expo Center. 

PHOTO COURTESY OF THE PORTLAND SPRING HOME & GARDEN SHOW
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Northwest News

“The legacy of humility, long-term strate-
gic thinking, active industry participation, 
giving back to community, innovation, 
and doing the right thing will guide my 
time and commitment.”

In other changes, Shane Brockshus 
was named chief operating officer and is 
now responsible for the areas of produc-
tion, sales, marketing, brands, product 

development and human resources. Prior 
to this role, Brockshus was director of 
West Coast operations for Bailey and was 
based in Oregon.

“I am honored and humbled by the 
opportunity to play a part in leading this 
nursery,” Brockshus said. “As Bailey evolves 
and grows, I look forward to working with 
this team to bring continued improvement 
and success for Bailey, as well as our cus-
tomers, employees and communities.”

“Shane is an exceptionally strong 
leader who cares about the organization, 
our people, our plants and our customers. 
He is organized, thoughtful and welcom-
ing, and for those reasons and more we 
congratulate him on leading the opera-
tions of the company,” McEnaney said.

McEnaney and Brockshus will work at 
Bailey’s main office in St. Paul, Minnesota.

OREGON RETAILER BECOMES 
500TH MASTER NURSERY® 
GARDEN CENTERS MEMBER

Member-owned cooperative Master 
Nursery Garden Centers (MNGC) 
announced the addition of its 500th mem-
ber location, OAN members Laurel Bay 

Gardens in Florence, Oregon.
“We are all very excited to reach this 

milestone and will continue to work hard 
to help Master Nursery members save and 
earn even more in 2023,” said CEO Jeff 
Lafferty. “Congratulations to Laurel Bay 
and welcome aboard.” 

MNGC is the nation’s largest inde-
pendent buying group of retail garden 
centers. Members can earn up to an 18% 
discount on regional and national green 
goods supplies. In addition, the co-op 
management team selects hard goods 

OUTSTANDING NURSERY OPPORTUNITY!

 Berries, nursery stock, grapes, flowers 

Contact Bill Bailey / REMAX Advantage Group 
503-348-6380 or billbailey@remax.net

19.99 Acres Ready for Farm Crops! Berries, nursery stock, grapes, flowers etc. walk-in 37 X 
172 cold storage cooler completed in 2010, with optional controlled atmosphere capabilities, 
60 X 52 pole barn, property has water rights, drip irrigation, greenhouses, 
well, gravel can yard, 2 parcels w/ possible building sites, buyer to verify 
zoning with county, Historic Oregon Trail Property where wagon ruts can 
still be found. This property in Eagle Creek has so many possibilities and 
is ready for the next generation of farming! RMLS# 23241914 

Your contribution 
today helps prepare the 
nursery industry leaders 

of tomorrow.

Contact the Oregon 
Association of Nurseries 
for more information:

 503-682-5089 or 
888-283-7219.

The ONF is a nonprofit 503(c)3 corporation. 
Donations may be tax-deductible; consult a qualified tax attorney or accountant.

  
FOUNDA 

  
FOUNDA 

Shane Brockshus (left) and Terri McEnaney 
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In Memoriam 
BRIAN TAYLOR

The Oregon Association of 
Nurseries is saddened to report 
the passing of Brian Taylor, 
former marketing manager at 

Woodburn Nursery and Azaleas in 
Woodburn, Oregon. He passed away 
December 26, 2022.

Brian was born in Scottsdale, 
Arizona, on November 12, 1954. His 
father was in the U.S. Air Force, and 
the family lived in many different 
places including Spain.

Following graduation from OSU 
in 1979, Brian worked various sales 
jobs before earning an MBA from 
Marylhurst University. Klupenger’s 
Nursery was Brian’s next stop before 
working for Woodburn Nursery and 
Azaleas. He also served on OAN’s 
Marketing Committee for many years 

and chaired the committee from 
2008–2010.

Brian was very personable and 
had a great attitude for working with 
plants. He photographed and com-
piled catalogues, collected debts and 
took time to visit smaller nurseries to 
meet the folks that bought their prod-
uct, as well as preparing and designing 
the Farwest Show booth and promot-
ing the nursery industry. He was also 
instrumental in adding the Costco 
plant account to Woodburn Nursery.

In 1981, Brian married Claudia 
Harper; he is survived by two sons, 
Justin and Harper. He was a great 
dad, husband and friend and he will 
be very missed.

A Celebration of Life service 
will be held from 1–4 p.m. Sunday, 
February 5, 2023 at the Monarch 
Hotel, 12566 SE 93rd Ave. S.E., 
Clackamas, Oregon.

503-641-8828
800-333-4434

P.O. Box 91220, Portland, OR 97291
pacwesttransport.com

We keep your
business moving.

Transportation Brokers
Intermodal | Refrigerated | Van | Flatbed

QUALITY • SERVICE 
RELIABILITY

Quality you can grow in.
Service you can grow with.
Nothing beats the reliability 

of our soil mixes.

Visit or call us today!

26050 S. Highway 170
Canby, Oregon 97013

503-266-4700
customsoil@pacfibre.com

a division of Pacific Fibre Products Inc.
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and green goods vendors to help mem-
bers earn volume rebates. When attained, 
members receive payouts from profit-
sharing and rebate programs.

VIRTUALLY TOUR THE 
GARDENS AT BALL 

The gardens at Ball Seed may be tak-
ing a winter nap, but you can still enjoy 
the colorful 2022 summer trial season 
through a new 3D Map Experience online 
at www.ballseed.com/gardens/. 

Site visitors can choose from several 
garden stations in an overhead map. From 

there, they can journey through each space 
using map tools, including product mark-
ers for additional plant information, as 
well as videos with product experts high-
lighting key introductions for the 2023 
selling season.

Each summer, more than 145,000 
plants go into The Gardens at Ball rep-
resenting over 1,800 different varieties 
from over 200 genera and 80 breeding 
companies. Planting begins in spring and 
is timed for peak color during the annual 
Ball Seed Customer Days event the last 
Friday in July. 

Northwest News

Call 503-838-1830
to schedule a delivery

Quality Bark at Quality Bark at 
Wholesale PricesWholesale Prices

Marr Bros. Bark has been serving the area with quality 
products and competitive pricing for over 30 years. And we 

deliver anywhere in the Willamette Valley!

When you want the best ...When you want the best ...
Marr Bros. is your only choice!Marr Bros. is your only choice!

Fir and Hemlock Bark • Sawdust
Compost • Hog Fuel • Fines

Rock, Chips, Bark Rock

Conveniently located at: 
875 S. Pacific Hwy, Monmouth, Ore.
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Perpetuating the popularity 
of pollinator plants

W E ARE NOW into the second 
month of a new year, and a 
reflection into the past year 

reminds us just how unpredictable the 
weather is — and how much the garden 
business depends upon the weather. 

Looking back at 2022, there were 
many weather extremes. Parts of western 
Oregon had snow in March, then cool 
weather and record rain in the spring 
months. Then there was summer, with 
a long period of hot weather and a pro-
longed period of no rain. The year ended 
with winter temperatures dipping into the 
low 20s and even the teens.

These weather extremes certainly took 
a toll on many plants. The low tempera-
tures in December will test the hardiness 
of many plants. If a plant comes through 
all the extremes of 2022 and visually looks 
good, it is probably a truly ”hardy” plant!

It is certainly no secret that prices 
of almost everything have risen. Just go 
to the grocery store to experience sticker 

MIKE DARCY

Head “plant nerd,” longtime speaker, host of

gardening shows on radio and TV, and author

of the In the Garden email newsletter.

You can reach Mike or subscribe to his

newsletter at itgmikedarcy@comcast.net.

WHAT I'M HEARING

to have a caring relationship with plants. 
They want to do what they perceive as the 
right thing for the environment. Growing a 
pollinator garden sends a signal that it is the 
right thing to do, and it has many benefits 
for the gardener and the environment. 

The challenge is that most gardeners 
do not know how to plant and care for a 
pollinator garden. This provides an excel-
lent opportunity for the garden center to 
meet the customer’s needs. Garden staffs 
that make learning about pollinator gar-
dens an easy, fun exercise will encourage 
gardeners and reap the rewards. 

Container craze continues
Sales of hanging baskets and container 

gardening should continue to show strong 
increases. In many instances, the home-
owner or gardener has no other options for 
gardening other than a deck or patio. 

Offering gardeners the idea of a con-
tainer with plants for pollinators will prob-
ably be a novel idea. Instead of a basket or 
pot with a single species such as a fuchsia 
or begonia, offer the idea of multiple plants 
to attract a wide variety of insects, butter-
flies and birds.

For a garden center to offer a con-
tainer of pollinator plants, several things 
should be considered. There should be mul-
tiple options available, including sun and 
sun/shade requirements. Customers like to 
have a clear and concise picture in their 
mind of what they need to do. This is 
where a local garden center can lead 

Linaria is an excellent container filler or border flower that attracts pollinators. 

PHOTO BY ELAINE JERAULD 

shock. The garden center is no exception. 
Consumers will often incur substantial 
price increases on both hard and green 
goods. Such price increases will offer chal-
lenges to garden centers because most cus-
tomers do not actually need to buy plants. 
Doing so is a luxury. Vegetable plants 
could be the exception. 

Pollinators prove popular
Native plants and pollinator plants 

are plant trends that have been gain-
ing momentum over the past few years 
and they do not appear to be waning. 
Now’s the time for garden centers to jump 
onboard and expand the categories of these 
types of plants. Perhaps they can offer 
more plants that are both native and pol-
linator — that would be like giving custom-
ers a double bonus! 

Most gardeners want plants to offer 
some beauty. This could be in the flow-
ers, foliage, stems, seed pods or other plant 
features. On a deeper level, gardeners tend 
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WHOLESALE GROWERS OF
Fruit, Flowering & Shade Trees

Deciduous Shrubs
Espalier Apple & Pear

Combination Fruit Trees
Dwarf Fruit Cherries on Gisela™

Frost Peach®

Mt. Vernon, WA
(360) 848-5151 Fax (360) 848-5959

biringernursery@msn.com
www.biringernursery.com

WHAT I’M HEARING BY MIKE DARCY

the way by offering different options and 
specific plants that can be adapted to any 
location and choice. 

Signage is of prime importance. 
Having some containers already planted 
would be ideal so that the customer can 
actually see what the result will look like. 

Recommendations matter
Many customers do not know how to 

arrange plants and need help. What plants 
can go in the center? What plants will 
trail over the rim of the pot? Which plants 
should be planted around the center? Don’t 
forget about flower color, because many 
gardeners in a small space area may have a 
color theme. Generally, plants selected for 
containers should be those that will bloom 
throughout the summer.    

Also, don’t forget about foliage plants. 
Often foliage plants can be easily mixed 
into a container with blooming plants and 

will provide additional color. Vegetables 
and herbs can also be used. Then not only 
is the gardener reaping color from the con-
tainer, but also food. 

Basil is a superb container plant and 
when left to bloom, it is a honeybee mag-
net. The choices are limitless for gardeners 
that have fun trying new ideas.

The pollinator garden, whether in the 
ground or in a container, offers many sales 
possibilities for the garden center. There 
are tie-in sales opportunities including 
pottery, soil, fertilizer in addition to the 
plants themselves. 

Pollinator container gardens could 
easily be an excellent feature display in 
the spring months. Gardeners are always 
searching for new ideas and this could 
very easily become one that will actually 
benefit garden centers, gardeners, pollina-
tors and the planet. It is a winning propo-
sition for everyone! 

Attractive to butterflies, bees and other beneficial insects, Caryopteris is a compact, 
deciduous shrub with fragrant, deep blue-purple flowers in late summer and early fall.

PHOTO BY ELAINE JERAULD
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THE Meskers family comes from 
generations of bulb producers in 
Holland. Since Martin Meskers 

emigrated from Holland to Oregon, he 
has grown a wholesale cut flower business 

called Oregon Flowers Inc. 
The business ships approxi-
mately 6.5 million stems per 
year to nearly all 50 states, 
mostly to the West Coast 
and the Northeast.

Company president 
Martin Meskers and his 

wife, Helene Meskers, founded the fam-
ily business in Aurora, Oregon. Their son, 
Tyler Meskers, continues their vision today 
as vice president.  

Martin Meskers said he enjoys work-
ing with cut flowers.

“It’s an exciting business because it’s 
a fresh product and it doesn’t last long, so 
we cut it at the right stage, ship it out right 
away, and customers are ready for it,” he 
said. “It’s fun and it’s been good to us.” 

About 50% of the business’ cut flow-
ers are sold wholesale across the country. 
The other half go to grocery stores in the 

Northwest, including New Seasons Market 
and Zupan’s Markets in the Portland 
area, and Town & Country Markets and 
Metropolitan Market in Seattle.

The business’ bread and butter is lily 
production, 365 days of the year. The team 
forecasts what sales will be like a year and 
a half in advance, then imports the bulbs. 
They plant the bulbs in the greenhouse 
using recycled, steam-sterilized soil and har-
vest the flowers three to four months later. 

Oregon Flowers also grows tulips in 
the greenhouse from January to May, and 
mini calla lilies from May to October. In 
addition, 80 acres of perennials are planted 
outside with a mix of snowberries, hydran-
geas, rosehips and more. The Meskers 
match their greenhouse-produced flowers 
with the seasonal perennials. 

Since the bulb is forced to flower in 
such a short time period, all the bulb’s 
energy is used up and the greenhouse team 
can’t reuse them. Styles and trends change 
too, so the business consistently buys new 
bulbs from farmers. 

Since Oregon Flowers Inc. grows 
flowers in a greenhouse year-round, 

Oregon Flowers Inc. 
BY EMILY LINDBLOM

M E M B E R  P R O F I L E

FOUNDED: 1985

OWNERS
Martin Meskers, president and 
CEO; Helene Meskers, chief 
financial officer; Tyler 
Meskers, vice president

KNOWN FOR
Cut lilies and tulips

PEOPLE
30 employees 

CONTACT
20727 Pacific Highway 99 East 
Aurora, OR 97002

503-678-2580

Sales@OregonFlowers.com

OregonFlowers.com

Scan code to 
view listings >>

PHOTOS COURTESY OF OREGON FLOWERS INC.

MEMBER SINCE 1990

Martin and Helene 
Meskers
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MEMBER PROFILE: OREGON FLOWERS INC.

they need a steady supply of bulbs. Tyler 
Meskers does most of the bulb buying. He 
orders approximately 5.5 million bulbs 
per year, about 70% of which come from 
family members, friends and other busi-
ness partners in Holland. About 30% 
of the bulbs come from Chile and New 
Zealand during Holland’s off-season. 

“We utilize seasonal differences, so 
we have a fresh bulb stock, and we only 
have to store bulbs for six months of the 
year,” Tyler said. 

“The bulb industry is run by Dutch 
people,” Martin Meskers said, adding that 
even in New Zealand, he’ll be working 
with a Dutch person living there.

“That’s the advantage of us being 
from Holland,” he said. Some of his cous-
ins and former school colleagues work in 
growing or exporting bulbs there. “We get 
to have close contact with all of them.”

Tyler’s wife, Megan Meskers, helps 
with administrative work and payroll, 
while his sister, Jacinth Reese, works in 
sales remotely from Boise, Idaho. 

About half of Oregon Flowers’ 30 
employees have been involved with the 
business for at least 15 years.

“Loyalty is a big thing for us,” Tyler 
Meskers said. “It’s about quality, consis-
tency and reliability.” 

How it began
Martin Meskers was born into the 

flower industry. He grew up on a farm 

growing tulips, lilies, hyacinths and iris 
with his parents, uncles and grandfather. 
When he turned 21 in 1979, he got an 
offer to work for a bulb company in 
Sandy, Oregon, so he made the move. 

Helene joined him in Oregon and the 
two got married in Portland. Together, 
they saw the opportunity to import bulbs, 
azalea cuttings and other plants to pro-
duce cut flowers. While Martin was still 
working in Sandy, he started his own busi-
ness on the side in 1982 and then went 
full time the year after. 

“I saw the opportunity for growing 
lilies for cut flowers because it wasn’t 
being done here at that time,” Martin 
said. He started by getting bulbs from his 
dad in Holland and brought new varieties 
that hadn’t been seen in the U.S. 

He and Helene moved to Aurora 
around 1985 and started with a small 
plastic hoop greenhouse to grow and sell 
cut flowers in the Portland flower mar-
ket. They soon realized the demand was 
high and started selling wholesale around 
the West Coast, then across the country. 
Eventually, Oregon Flowers Inc. grew to 
10 acres of glass Dutch greenhouses. Their 
son, Tyler, was born in the U.S. He said he 
was practically raised in the greenhouse.

“There are baby pictures of me in the 
greenhouse, with my mom and dad hard 
at work,” Tyler said. “Everything that 
came in went right back into the green-
house to continue the work.” 

Tyler said his parents used a long-
term strategy to grow their market, slowly 
expanding their production into the fall 
and then setting up heating and lights 
through the winter to develop the year-
round business model. 

About six years ago, Martin and 
Helene moved to Canby, Oregon, and 
Tyler and his wife Megan began oversee-
ing the day-to-day farm operations. 

“It’s nice to hand it over and see 
the enthusiasm the next generation has,” 
Martin said. “After doing it for 35 years 
or so, it’s nice to try to take it a little 
easier, but it’s been hard to work through 
COVID and other challenges.”

Martin said there is tough competi-
tion with imports. More than 80% of cut 
flowers sold in the U.S. are imported from 
South America, where there are fewer 
regulations and the labor costs are lower.

“We have the advantage of being 
close to the market, but labor costs are 
higher,” Martin said. “Oregon is not an 
easy state to do business in, and it gets 
more challenging all the time. But we’ll 
make it work. We’re committed and we 
keep plugging away.”

One way to compete, Martin said,  
is to share his story of an immigrant  
family business growing flowers for  
local markets. 

“A lot of people like that story,” Martin 
said. “They like that it’s locally grown, and 
they get a fresher product that lasts longer. 

Asiatic, Oriental, LA and OT hybrid varieties of lilies are grown in the greenhouses at 
Oregon Flowers Inc. in Aurora, Oregon. PHOTOS COURTESY OF OREGON FLOWERS INC.
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Planting and harvesting is stressful enough.
Let UFP Industrial alleviate some stress with our deep knowledge 
of agriculture and horticulture products. We have everything  
you need, including:

• greenhouse and  
nursery containers
• bamboo
• trellises
• tree stakes

• greenhouse film
• shipping and  
retail ready racks
• load gate solutions
• tilt sticks

With good planning and communication, we help our customers 
stay ahead of supply chain shortages and lead times. We’ve 
also increased our inventory at our warehouse on key items for 
immediate shipping. For competitive pricing, and total confidence, 
call Kelsey Dean 503.951.3929 kelsey.dean@trlcompany.com

P 503.951.3929

We do what’s right for our employees and 
customers and make it work.”

Tyler said the family is always work-
ing on improving the business together. 

“There are always things thrown at you 
in business, so we keep up the positivity as 
well,” Tyler said. “It’s easy to get down and 
frustrated with things. It’s never easy as a 
family business, but we try to do well.”

Tyler said the business itself is doing 
incredibly well because of the company cul-
ture, great people and beautiful product. 

Outside challenges, including supply 
chain issues and inflation, have grown 
since the coronavirus pandemic began 
three years ago. Bulbs ship from Holland 
to the East Coast before making their way 
to Oregon, so if there are any delays along 
the way, that lost time trickles down into 
the flower production. 

“We roll with the punches and 

Aerial and ground views of Oregon Flowers 
Inc. Oregon Flowers grows bulbs year round in 
greenhouses. The business also grows 80 acres 
of seasonal perennials outside. The Willamette 
loam soil grows quality French, Dutch Single, 
Dutch Novelty and Dutch Parrot Tulips. Oregon 
Flowers sells tulips and other cut flower 
bouquets to grocery stores in the Northwest.

PHOTOS COURTESY OF OREGON FLOWERS INC.
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• Shipping Materials
    - Pallet repair boards, shipping gates,
      tilt sticks.
• Custom Assembly
    - Shipping racks, bare root 
      crates and nursery pallets.
• Planting Stakes
    - Multiple sizes available
• Treated Lumber
    - Multiple sizes available

503-434-5525
1726 SW Highway 18, McMinnville, OR 97218 • www.dstakemill.com         

Lumber Products for All Nursery Needs

try to be flexible and understanding and 
get through those challenges,” Tyler said. 
“I hope the business is viable for my 
kids if they want to do it. But looking 
around the country, I see there are more 
people deciding not to produce cut flow-
ers domestically. I am hopeful the same 
opportunity will come to my children, as 
it did for me.”

Martin said in all his years in the 
industry, there are always challenges, and 
he doesn’t know what the next one will 
be, but the family will take it head on. 

“This country has been very good to 
us, my family,” Martin said. “The nursery 
industry has been very good to us, and we 
appreciate it.” He added they try to give 
back to the industry by being part of dif-
ferent associations. Tyler is on the board 
of the Oregon Association of Nurseries. 

“We hope that we will be able to con-
tinue this type of business the way we’re 
doing it now with minor adjustments,” 
Martin said. “There is definitely demand 
for our product. With good, consistent 
quality and availability, we will be able to 
meet that demand and supply our custom-
ers primarily here on the West Coast and 
all over the country.” 

Emily Lindblom is an Oregon-based free-
lance journalist covering business, environ-
mental and agricultural news. She has a 
background in community reporting and a 
master’s degree in multimedia journalism. 
Visit her website at emilylindblom.com or 
reach her at emily@emilylindblom.com.

Martin and son Tyler Meskers of Oregon 
Flowers Inc. in Aurora, Oregon. 

PHOTO COURTESY OF OREGON FLOWERS INC.
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Low-water lawn alternatives 
Miniclover, ecolawn and a variety of groundcovers grow landscapes  

that are green and drought tolerant

BY KYM POKORNY

EXPANSIVE LAWNS in Europe and the 
rising popularity of golf in the late 1900s 
launched America’s obsession with a 

perfect plot of grass. The invention of the rotary 
mower and the development of climate-adapted 
grass varieties made a landscape of turfgrass 
possible for the middle class.

As time went by, homeowners relegated the 
vegetables and herbs typically grown in the front 
of the house to the backyard, and monocultures 
of grass were installed in the front. A healthy 
green lawn — the bigger the better — became a 
status symbol.

That sensibility lingers. More than 40 mil-
lion acres are dedicated to lawn in the United 
States, according to a study published in the 
Journal of Environmental Management. Other 
sources put the amount even higher. But as 
climate change worsens and environmental con-
cerns increase, people are beginning to look for 
drought-tolerant, lower-maintenance alternatives. 
A growing awareness of the plight of pollinators 

also pushes the trend. 
“Yes, there’s been a surge of interest in the 

desire to have something other than lawn,” said 
Amy Whitworth, an eco-minded landscape design-
er and owner of Plan-it Earth Design in Portland. 

Whitworth is well versed in lawn replace-
ments. “It’s actually been coming up for the last 
10 years or so,” she said. “But the heat bomb 
was a game changer for everybody. It opened 
everyone’s eyes and now drought tolerance is on 
the top of everyone’s wish list.” 

In Whitworth’s line of work, she finds that 
many clients don’t want lawn at all; others want 
alternatives that look like lawn. There’s something 
for everyone, and the nursery industry is on it. 

Mighty miniclover
Outsidepride in Independence, Oregon, is 

bullish on miniclover (Trifolium repens), owner 
Troy Hake said. He’s a big fan of the tiny-but-
mighty plant. People like it, too. Sales were 
up 67% in 2022 compared to 2021. 

A backyard of 
miniclover is an 
alluring alternative 
for homeowners who 
want a landscape 
that’s green, low 
growing and drought 
tolerant, either 
because water is 
expensive or because 
their municipality 
restricts water usage. 
PHOTO COURTESY OF OUTSIDEPRIDE
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LAWN ALTERNATIVES

The Biggest Green Industry Trade Show in the West 
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“[Sales] went very well,” he said. “I 
was actually quite surprised, but miniclover 
really is amazing and people are picking 
up on that. I would say in the last five or 
so years we get more emails from custom-
ers wanting a lawn alternative primarily 
because water is expensive, and some 
municipalities are restricting it.” 

For those wanting a landscape that’s 
green, low growing and drought tolerant, 
miniclover accomplishes that. It looks like 
lawn, but that’s where the similarities end 
and miniclover gets the edge. It only needs 
to be mown about once a month, depend-
ing on the eventual height desired for this 
6-inch-tall plant. Water needs are minimal 

to keep its lawnlike appearance. 
“Personally, l prefer to kill the clover 

in my yard,” said Hake, who sells bucket-
loads of grass seed but admits to growing 
miniclover at home. “I’m a grass seed guy 
but I’ve grown to like clover. It grows easy, 
sprouts easy, is easy to maintain and it uses 
less water. It’s ideal for so many people.”

Unlike regular lawn, microclover 
reduces the need for fertilizer, which saves 
money and the planet. All clovers, including 
microclover, fix nitrogen — or pull it from 
the atmosphere and transfer it to the soil so 
it can feed the microbes that feed plants. 

“You can’t ask for more than that, 
except we’d like it a little shorter,” said 

Hake, who is working with Smith Seed 
Services to develop a new microclover. 
“That’s what we’re trying for. Something 
you wouldn’t have to mow at all. If we 
could breed minclover that remains 2–3 
inches tall and stops, sales would increase 
exponentially.”

Eclectic ecolawn
Along the same vein is the ecolawn 

mix developed in 1985 by Oregon State 
University’s Tom Cook, a retired profes-
sor and turf specialist in the College of 
Agricultural Sciences. Since his mixture hit 
the market, it’s been customized by 
companies around the country. The 

Below, left: Miniclover. PHOTO COURTESY OF OUTSIDEPRIDE

Top right: Size comparison of miniclover and clover. PHOTO COURTESY OF OUTSIDEPRIDE

Bottom right: Ecolawn grass blend invented at Oregon State University blooms all spring, needs 
very little water and no mowing in the summer. PHOTO COURTESY OF OREGON STATE UNIVERSITY 
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first ecolawn was made up of dwarf peren-
nial ryegrass and hard fescue, non-compet-
itive grasses that go dormant in summer 
without regular watering. The addition of 
yarrow and clover, which stay green with 
very little water, helps keep the lawn look-
ing green when the grasses go brown. Some 
mixes add flowering broadleaved plants 
such as miniclover, English daisy, Roman 
chamomile and Alyssum.

Joni Shaffer-Elteto, co-owner of Native 

Plantscapes NW in Salem, Oregon, uses eco-
lawn she sources at Pro Time Lawn Seed in 
Portland for her designs and installations.  

“I started noticing an uptick last sum-
mer,” Shaffer-Elteto said. “It went from 
people talking about lawn alternatives to 
having projects that actually use it. There’s 
a big change in consumer consciousness 
of climate change with the onset of Covid. 
When people were home, many were gar-

dening and thinking about it. And also the 
fires. It was a huge awakening for people. 
Things are not as they used to be.”

For those homeowners looking for 
something that’s more habitat friendly, 
Shaffer-Elteto suggests ecolawn as an 
alternative because of its attractiveness to 
pollinators when in bloom. People are still 
looking for a patch of something lawnlike 
for children and pets. Ecolawn also fits 
that bill.

“What does that lawn really need to 
do,” said Shaffer-Elteto, who has five proj-
ects going featuring ecolawn. “People don’t 
want to pay for an irrigation system. They 
want to stop their chemical inputs but still 
want their lawn to look nice. Ecolawn 
saves money, saves maintenance, and is a 
place for dogs to go the bathroom. It fixes 
nitrogen and takes much less water. It’s 
pretty self-sustaining.”

Great groundcovers
At Little Prince of Oregon Nursery, 

groundcovers that serve as lawn have been 
gaining in popularity for the last 20 years. 
Sales are in the 20–30% range of invento-
ry, according to Mark Leichty, director of 
business development. Leichty said Little 
Prince sells thousands of blue star creeper 
(Isotoma fluviatillis), Scotch (Sagina subu-
lata ‘Aurea’) and Irish moss (S. subulata), 
and Vinca minor. 

Other popular spreaders include elfin 
thyme (Thymus serpyllum), which Leichty 
describes as a beautiful and somewhat 
drought-tolerant plant. However, unlike 
lawn, which has a root system that doesn’t 
die when it goes dormant in summer, elfin 
thyme needs some water, or it will look bad 
and may die out.

Grace Dinsdale, owner of Blooming 

Nursery in Cornelius, Oregon, hasn’t 
noticed the uptick that Little Prince has, 
but said she saw a surge in demand after 
a newspaper article last summer. Even 
though demand has fallen off, she’s on 
board. At home, Dinsdale planted a 
500-by-14-foot checkerboard pattern in a 
variety of groundcovers. Conditions are all 
over the map — light shade, dark shade, 
hot morning sun, hot afternoon sun and 
some areas that need to be driven on.

“It looks green,” she said. “It looks 
fantastic, even though it doesn’t look like I 
expected. I’ve moved stuff around. White 
creeping thyme was too slow. On the 
other hand, Pratia ‘Celestial Spice’ does 
better and better. It moves itself around 
and has delightful little blue flowers. It 
takes traffic, is drought tolerant and will 
grow in shade.”

As her planting fills in, it’s more 
mottled than checkerboard, and she loves 
it. Some plants worked, others didn’t. 
Dinsdale recommends that people try an 
assortment of spreaders on their site before 
planting the whole lawn to groundcovers. 
It can get expensive and discouraging. 

Leptinella perpusilla, one groundcover 
that’s proven particularly successful, had 
been retired by Dinsdale until she saw 
how well it did in her installation. It takes 
more traffic than the more popular thymes. 

Top row, left to right: Thymus pseudolanuginosus, Achillea ‘Brass Buttons’.

Bottom row, left to right: Cotula ‘Tiffindell Gold’, Leptinella purspusilla. 

PHOTOS COURTESY OF BLOOMING NURSERY
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Exceptions include lemon (T. × citriodorus) 
and lime thyme (T. × citriodorus ‘Lime’) 
and ‘Bressingham’ thyme. Wooly thyme 
(T. pseudolanuginosus), on the other hand, 
was not as successful. It tends to get over-
grown in moist seasons, gets moldy under-
neath, collapses and dies. 

One of the toughest, Achillea ‘Brass 
Buttons’, can even be driven on, though 
not every day. Other resilient plants 
include Cotula ‘Tiffendell Gold’, an excel-
lent, flat groundcover with showy yellow 
flowers that wave in the air. This Cotula 
even grows in fairly deep shade. Dinsdale 
said she knows someone who put it in 
their yard eight or nine years ago. They 
mow it once a year after it blooms and 
give it no water. 

But no matter what groundcover they 
buy, customers need to realize new 
installations of lawn alternatives will 

Vinca minor ‘Bowles’ (lesser periwinkle) is a 
vigorous, evergreen mat-forming perennial 
with glossy dark green leaves and large violet-
blue flowers from mid-spring to early summer.

PHOTO COURTESY OF LITTLE PRINCE OF OREGON
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need to be watered the first two years 
until fully established, Dinsdale pointed 
out. They also must be weeded until it fills 
in, which can take several years depending 
on the plant. 

Inventory to meet demand
Whitworth of Plan-It Earth Design gives 

high marks to native drooping sedge (Carex 
pendula), foothill sedge (C. tumulicola) and 
a floppy fescue she gets from Pro-Time that 
she describes as nice and soft and moundy. 
She adds C. nigra and dwarf mondo grass 
(Ophiopogon japonicus) to her list of go-to 
lawn alternatives. For smaller areas, she 
recommends dwarf Acorus (A. gramineus 
‘Minimus Aureus’), a tiny plant that’s not a 
big spreader but makes a nice, solid mat and 
needs only occasional irrigation. 

Also on Whitworth’s list of lawn 
alternatives is autumn moor grass (Sesleria 
autumnalis), an evergreen, shortish ground-
cover for sun. You wouldn’t say it looks 
like a lawn, she said, but it makes a nice, 
green swatch. For a truly no-mow choice 
in sun, red creeping thyme (T. praecox 
‘Coccineus’) is a no-brainer. For the coolest 
low spreaders for shade, she recommends 
alpine water fern (Blechnum penna-mari-
na), a short, flat fern, and evergreen maid-
enhair fern, a beautiful native. Both need 
water only very occasionally.

Even with all the attention on lawn 
alternatives, Dinsdale of Blooming Nursery 
sees room for growth. She keeps a deep 
inventory of groundcovers because she’d 
like to see the trend grow. 

“There’s not as much demand as I 
think there should be,” Dinsdale said. 
“Most people need more information, and 
we need to make the right material. It will 
take more installations to get people on 
board. It takes some work to figure out 
what’s best. It’s like electric cars — slow to 
catch on at first but then they take off.” 

Kym Pokorny is a garden writer with 
more than 20 years’ experience writing for 
The Oregonian (Portland, Oregon) and 
other publications. She is currently a com-
munications specialist with Oregon State 
University Extension Service.
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Stretched to the limit 
Extreme weather wreaks havoc on greenhouse poly film

BY MITCH LIES

W ITH 15 ACRES of greenhouses 
under his management, Jeremy 
Dewar at North American Plants 

in McMinnville, Oregon, replaces polyethylene 
(poly) film on a recurring basis. Lately, howev-
er, he is replacing it at a higher rate than usual.

Like other greenhouse operations in Oregon, 
the greenhouses at North American Plants have 
been battered by extreme weather events over the 
past three years.

Between the ice storm of 2021 and the heat 
dome of 2020, where temperatures reached 115 
degrees in parts of the Willamette Valley, poly 
film greenhouses in Oregon have taken a beating.

The heat dome, particularly, was damaging 
at North American Plants, said Dewar, mainte-
nance manager at the micropropagation nursery.

“Right where the fasteners are, where the 
plastic touches the metal, the plastic got so hot it 
was ripping apart,” Dewar said. “And a lot of it 
was only about a year, year-and-a-half old at the 
time. That is not natural for plastic. Maybe for 

really old plastic, but not for new plastic.”
Dewar added that the nursery’s green- 

houses weathered the ice storm that brought 
a foot of ice to some parts of the valley in 
February of 2021 without incident. And, he 
said, ice and snow typically don’t cause prob-
lems at the nursery.

“Since we put air between our plastic, it 
provides insulation that keeps our greenhouses 
warmer, and when the ice and rain hit, that helps 
it slide off instead of getting stuck in the curves 
and arches. Also, our fasteners are pretty flush 
with the top of the plastic, so it shoots off pretty 
well,” Dewar said.

“It’s just the heat that seems to be the big-
gest issue,” he said. “Our summers are getting to 
be more like California summers, and it is put-
ting extra stress on the plastic.”

UV protection
Extreme heat, according to Michelle 

Moore, CEO of Adapt8, can break down 

Jeremy Dewar rolls 
back poly film from a 
hoophouse at North 
American Plants 
in McMinnville to 
show the effect of the 
2020 heat dome on 
relatively new poly 
film. “The plastic got 
so hot it was ripping 
apart,” Dewar said.

PHOTOS BY MITCH LIES
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the ultraviolet (UV) layer in poly film, caus-
ing it to crack and sag, and lowering the 
plastic’s life expectancy.

“The UV coat on film that protects it 
from sun degradation can be impacted by 
not just the direct rays of the sun, but also 
the heat, because it can chemically tie up 
the UV,” Moore said.

“The sagging caused by the heat 
would make it more susceptible to other 
damage as well. So, if there is a snow after 
that, you’ve already got the stretch going,” 
she said.

Poly film is made to withstand ice and 
snow, Moore said, but as it stretches, ice 
and snow tend to be disproportionally dis-
tributed on a greenhouse, which can stress 
greenhouse piping to the point of collapse.

Multiple greenhouses were lost in the 
ice storm of 2021, Moore said. “And in 
2008, there were $84 million of greenhous-

es that collapsed in that snowstorm. That 
is not because the plastic failed. It stretched 
and held. But the frame couldn’t handle the 
disproportional weight.”

Heating greenhouses can mitigate the 
effects of snow and ice on poly film and 
help prevent it from accumulating on plas-
tic, according to Melanie Miller-Gonzalez, 
president of OBC Northwest, which manu-
factures greenhouses in Canby, Oregon.

Growers also can push ice and snow 
off greenhouses with a broom or other 
implement to ease the pressure on green-
house piping. 

“You can manually push it off,” 
Miller-Gonzalez said. “But sometimes, 
there might not be enough manpower at a 
nursery, and if we get a big snow event, a 
grower might have to make a decision to 
cut through the poly film to save the pipe 
structure of the greenhouse, because all 

that weight will demolish a greenhouse.”
In general, Dewar said North 

American Plants likes to get four years 
out of the 6-millimeter poly film it installs 
on its greenhouses, an expectation in line 
with the industry standard, according to 
Miller-Gonzalez.

“If it is applied correctly, the 6-mil does 
have a four-year expected life span if it is 
used as a double-layer material with an infla-
tion fan that creates an air layer in between 
for insulation,” Miller-Gonzalez said.

This past year, however, the nursery 
was replacing a lot of three-year-old poly 
film that was damaged in the heat dome of 
2020. “We actually are replacing the plastic 
on a ton of houses,” Dewar said.

In addition to the cost of purchasing the 
poly film, Dewar said the time and expense 
involved in installing it can be substantial.

“Installing is not easy,” he said. 
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“We’ve come up with a system of our own 
that makes it a little easier, but it is still a 
lot of work, and I’m paying four guys for 
three hours just to get the plastic off and 
put it back on. And when you are doing 
ten, 15 houses, that can add up.”

Other steps
While there is little a grower can do to 

preserve poly film in the face of 110-degree 
heat, there are steps growers can take to 
extend the life of their film, according to 
Miller-Gonzalez, including avoiding using 
certain substances in greenhouses.

“There are a lot of substances you 
shouldn’t be using in your greenhouse,” 
Miller-Gonzalez said, “and I’m not sure all 
growers are aware of what is actually del-
eterious to the poly’s longevity.”

According to a brochure from Berry 
Plastics, chlorinating solutions or house-

hold bleaches should be avoided, as well 
as copper sulfate, sulfur and certain other 
crop protection products. “Herbicides, 
insecticides, fungicides and fumigants com-
monly used in greenhouses may affect some 
greenhouse films and cause them to resist 
UV sunlight for a shorter time,” the bro-
chure states. “Try to avoid direct contact 
with the film.”

“It can break down the poly,” Miller-
Gonzalez said. “You can have a 6-millimeter, 
four-year poly that doesn’t even last a year.”

Opting for a 6-millimeter or even 
8-millimeter poly film, rather than a 3- or 
4-millimeter film, also can help a grower 
get more out of plastic, Miller-Gonzalez 
said. The price difference between a 4-mil-
limeter poly film and a 6-millimeter poly 
film can be substantial, typically around 
30%, Miller-Gonzalez said, but a grower 
often can get twice the longevity out of a 

6-millimeter poly film.
Miller-Gonzalez added that green-

house poly film comes in many thicknesses, 
with 3, 4, 5, 6 and 8 millimeter being the 
most common options, and 4 and 6 mil-
limeter being the predominate thicknesses 
used in the industry. Also, she said films 
are available in clear, white, white/black 
and black.

Going with a lower-cost, thinner film, 
such as 4-millimeter poly film, can be a 
viable option in certain situations, Miller-
Gonzalez said. “It depends on the exterior 
environmental conditions, as well as interior 
environmental conditions,” she said. “You 
might get four years out of 4-mil poly film, 
but typically it is one to two years.

“If a grower has the means, a 6-mil 
product in double layer that is properly 
inflated with an inflation fan is the 
way to go,” Miller-Gonzalez added. 

Previous page: North American Plants in McMinnville heats its greenhouses and uses 
6-millimeter double layer poly film with air added between the layers.

PHOTO COURTESY OF NORTH AMERICAN PLANTS
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“You will get a lot more life out of  
your film.”

There are also different quality 6-mil-
limeter films, according to Dewar, who 
recently decided to go to a higher grade in 
hopes of getting more out of it.

“It is still the same company that we 
have been using, but we are using a differ-
ent line of theirs,” he said. “It costs a little 
more, but we are hoping to get a little lon-
ger life out of it.”

Double-walled material
Solexx, a double-walled insulated 

material with a ten-year warranty manu-
factured by Adapt8, is another option for 
greenhouse covering. While two to four 
times the cost of poly film, Adapt8 CEO 
Moore said that in certain situations, the 
material can be worth the extra cost.

“If you are a grower who is growing 

nursery stock and just want a frost cover 
and aren’t adding any heat, film can make 
a lot of sense, especially if you are getting 
four years out of it,” Moore said. “Where 
it really makes a difference is where some-
body is growing a high-value crop and 
adding heat.”

The material’s more substantial struc-
ture can provide better protection for 
plants in extreme weather events, she said. 
And it can save on heating costs.

“It used to be natural gas was $2 a 
thermal unit,” Moore said. “It is $8 right 
now, and it is going up to $10. So, the cost 
of heating has gone up substantially.”

Moore noted that rebates available 
from Energy Trust of Oregon also can sig-
nificantly lower the cost of Solexx. 

Mitch Lies is a freelance writer covering agri-
cultural issues based in Salem, Oregon. He 
can be reached at mitchlies@comcast.net.

Clear plastic films last an average of one 
year and work well for germinating seeds 
and for the start of plant growth, allowing 
maximum light and heat transmission.

PHOTO BY LISA NORWOOD
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Throttling back the burn
Efficiency improvements can help nurseries mitigate natural gas costs

BY CURT KIPP

WHETHER YOU’RE TALKING 
annuals, perennials, houseplants, 
veggie starts or other tender plants, 

it takes a variety of investments to get green-
house-grown plants out the door and delivered 
to paying customers. 

Property expenses, labor, pots, other sup-
plies, plant material, taxes and fees, and finally, 
freight are among the costs incurred before the 
investment delivers a return. 

But one of the biggest costs is energy, and 
it’s significant. It contributes to the difficulties 
nurseries have staying in the black.

“We are firm believers that small consistent 
price increases are necessary to run a nursery 
profitably,” said Mark Leichty, business  
development manager for Little Prince of 

Oregon Nursery, a greenhouse grower based in 
Aurora, Oregon.

But the last few years, the increases have 
been steeper out of necessity, due to rising costs.

Heating costs contribute. According to 

Energy Trust of Oregon, which manages energy 
efficiency incentive programs, some 75% of the 
energy cost in a typical greenhouse is tied up in 
heating. Transportation and electricity make up 
the rest.

This past fall, greenhouse growers in 
Oregon, Washington and elsewhere no doubt 
noticed when their natural gas costs went up. 
The Oregon Public Utility Commission approved 
industrial and residential rate increases for both 
NW Natural and Cascade Natural Gas, which 
together serve the bulk of customers in the state. 
The hikes were allowed because both gas and 
non-gas costs have gone up.

“The monthly bill for the average commer-
cial customer in Oregon will increase by about 
$56, or around 23%,” stated Stefanie Week, 
a spokesperson for NW Natural, in an email. 
“Those figures are for the average commercial 
customer in Oregon that uses an average of 237 
therms per month. Rates for Washington 
commercial customers are similar — those 

Little Prince of 
Oregon Nursery 
in Aurora, Oregon 
has harnessed 
savings by installing 
efficient root zone 
heating tubes, high 
efficiency blowers 
and high efficiency 
boilers in several of 
its greenhouses. 
PHOTO BY CURT KIPP
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customers will see an increase in monthly 
bills of about $54, using an average of 242 
therms per month.”

Week was quick to point out that nat-
ural gas prices in the area are still less than 
they were 15 years ago, but nonetheless, it’s 
an increase.

Residential customers benefit from a 
delayed payment program, whereby some 
of the rate burden is shifted to warmer 
months when their need for gas is less. 
Commercial customers such as greenhouses 
don’t have this benefit, however — and 
winter is when they burn the most gas to 
heat production spaces.

All this is to say that if greenhouses 
want to decrease their energy costs, looking 
at heating efficiency measures — and the 
available incentives to help pay for them — 
is a good place to start.

Cash for efficiency
Energy Trust of Oregon provides cash 

incentives for consumers and businesses to 
make energy efficiency improvements. The 
programs that are available to nurseries 
and greenhouses can be found at https://
www.energytrust.org/incentives/ 
agriculture-greenhouse-upgrades/. 
Interested growers can visit the website and 
find vendors or dealers for energy-saving 
equipment. These trade allies are generally 
well versed in how the program works and 
can help customers through it.

“We have a trade ally network, and 
we have a directory on our website that 
people can use to connect with people if 
they have that need,” said Susan Jowaiszas, 
who serves as marketing lead for the trust.

Those unsure of where to begin or 
what to pursue can contact Energy Trust of 
Oregon at 1-866-202-0576 or email  
production@energytrust.org to start the 
process of exploring the possibilities.

“We have folks who are really experi-
enced working with nurseries and farmers, 
and everyone in that agricultural space,” 
Jowaiszas said. “We have this outreach 
crew that can go out and talk to customers 
about the program and the breadth of it.”

Energy Trust entered into a program 
management contract with Energy 350 

Inc., Portland, Ore., to deliver energy effi-
ciency services for industrial and agricultur-
al utility customers in Energy Trust’s service 
area in Oregon. The point of contact for 
the nursery sector is Whitney Rideout  
(whitney@skygardesdesign.com or 
503-807-0398).

The Energy Trust programs are 
funded by ratepayers. In the late 1990s, the 
Oregon Legislature created a requirement 
that electric utilities collect a 3% “public 
purpose” charge from ratepayers and dedi-
cate the money to efficiency improvements. 
Natural gas utilities were later added to 
this requirement, and today it serves cus-
tomers of NW Natural, Cascade Natural 
Gas, Portland General Electric, Pacific 
Power and Avista Utilities.

Energy Trust of Oregon, as a non-
profit, oversees this efficiency program 
on behalf of the Oregon Public Utilities 
Commission, and both ratepayers and the 
utilities themselves benefit. A therm or 
kilowatt saved is one the utility can sell to 
someone else, without the need to find or 
develop new sources.

“When customers save energy, that 
slows the growth of demand for energy,” 
Jowaiszas said. “And so that takes that 
much load off of the system, so that the 
utilities then don’t have to build out new 
gas lines or build new power plants at the 
same rate. The most cost-effective resource 
is energy efficiency, and that’s behind what 
Energy Trust is all about.”

Reducing the heating bill
There are a variety of improvements 

greenhouse operators can consider for 
improving heat efficiency. They can ret-
rofit the greenhouse (or hoop house) with 
new covering, install new endwalls and 
put in thermal curtains. They can tune 
up an existing boiler, insulate the pipes or 
upgrade to a higher-efficiency boiler. They 
can install under bench heating or radiant 
floor heating. They can upgrade to a high-
energy condensing unit heater. And they 
can even put in programmable controls.

So many options. Leichty, at Little 
Prince, has considered them all and is using 
most of them.

Under bench and in-floor heating sys-
tems. These heat the rootzones of the grow-
ing plants, rather than heating the air above 
them. According to Les Grafton, a regional 
sales manager for greenhouse supplier 
BioTherm, rootzone heating makes sense. 

“Water carries 30 times more energy 
than air,” he said. “You’re already see-
ing a huge energy efficiency increase with 
hydronic heating. The air then becomes a 
backup or emergency heat source.”

And the plants don’t mind. “As long 
as you’re keeping your rootzones at 65–70 
F, it doesn’t matter if your room tempera-
ture is 55,” Grafton said.

The under bench radiant heating tubes 
now come in roll-out mats, which can be 
customized to the length and width 
of the bench or the bed where it is 

Root zone heating tubes (left) are easy to install. They plug right into piping and 
can be custom made to fit the area to be heated. Meanwhile, high efficiency 
condensing heat units nowadays have efficiency in the 90%-plus range.

PHOTOS BY CURT KIPP



to learn more, visit BiothermSolutions.com
contact us for a free, fully-engineered design

Mark Leichty, Director of 
Business Development for 

Little Prince of Oregon Nursery

-mark leichty, little prince of oregon nursery

roll’n grow is the best
labor-saving advancement in
greenhouse heating technology.“

“

-mark leichty, little prince of oregon nursery

roll’n grow is the best
labor-saving advancement in
greenhouse heating technology.“

“

Faster production with less energy
Reduces labor
Easy to install
Affordability
Customizable
Made in USA

Reduced disease pressure

‘22 AWARD FINALIST
TECHNOLOGY OF THE YEAR

Roll’N Grow®

Maximizes Efficiency:

Scan to see Roll’N Grow® installed at 
Little Prince of Oregon
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to be installed. “It saves roughly 30–40% 
on the installation cost, just from the sim-
ple ease of rolling,” Grafton said.

Little Prince put them in their house-
plants house and in several others. “It’s 
a more efficient way of heating,” Leichty 
said. “We feel like we’re getting a natural 
gas savings from doing that, for sure.”

Greenhouse shells. There are so many 
options. Inflated double-polyethylene 
coverings can reduce heat loss by 50%. If 
the grower upgrades to a double-layered, 
infrared-inhibiting polyethylene cover, that 
further reduces heat loss by up to 20%. And 
for rigid-framed greenhouses, it’s possible 
to upgrade the glazing from fiberglass or 
corrugated polyethylene to double- or triple-
polycarbonate and reduce heat loss by 40%.

The endwalls of the greenhouse matter 
as well, where upgrading to double-wall 
polycarbonate can reduce heat loss and air 
infiltration. “All the new construction that 
we’re doing or that we’ve done over the 
last four or five years has used twinwall 
polycarbonate for a bigger insulation factor 
on the endwalls,” Leichty said.

Thermal curtains to reduce heat loss 
are also an option.

Efficient heaters and boilers. A simple 
tune-up can increase performance boost 
combustion efficiency by up to 10%. 
Insulating pipes will prevent heat loss. 

A high-efficiency condensing boiler 
will wring more heat out of the same vol-
ume of natural gas, while decreasing heat 
waste exhausted from the boiler. 

And new high-efficiency condensing 
unit heaters far exceed the models that 
were released just a few years ago. Those 
had 80% heating efficiency and the new 
ones get into the 90% range.

Little Prince has made use of all of 
these with the help of incentives. “We’ve 
gotten rebates from the Energy Trust [of 
Oregon] for all of those conversions,” 
Leichty said.

Digital controls. Modern systems can 
automate greenhouse processes and coor-
dinate different energy-using systems. They 
can ensure that when vents are open, the 
heating isn’t running so that you’re not 
“heating the outside.” They can regulate 

temperature, humidity, ventilation, lighting 
and irrigation using timers, sensors or feed-
back from a weather station, and they can 
set back heat levels at night to reduce fuel 
(and money) burned.

Practical and paper solutions
Peter Rempp serves as facilities direc-

tor for Smith Gardens Inc., a greenhouse 
grower based in the state of Washington 
with growing facilities in Oregon and 
California as well. As such, he’s responsible 
for heating vast amounts of production 
space efficiently, and very well knows the 
frustration over rising rates. 

“Oftentimes you have this feeling 
you’re held over a barrel, beholden to 
someone else that’s providing what you 
need, and you don’t have any say in how 
it’s delivered, how it’s received or what it 
costs,” he said. “You can tighten up the 
ship and look for ways to reduce your 
burn; you can improve your insulation, 
close up any air leaks, and invest in high-
speed doors that close up quickly as your 
forklifts move in and out; or you can keep 
greenhouses as empty as possible and con-
solidate crops.”

Like many other producers, 
Smith Gardens has done many of these 
things, but that’s not all. 

They have also bought their own natu-
ral gas futures on the open market. This is 
different from buying gas directly from the 
utility as a regular customer, though they 
also do that, too. 

Buying natural gas means paying at 
a slight premium, but it assures them of a 
set price for a portion of their natural gas 

needs, protecting them against price spikes.
“I equate it to buying insurance,” 

Rempp said. “I’m protecting myself, or 
hedging myself against a price blowout, by 
committing to a delivery of gas early at a 
known price. Because I’m buying early, I’m 
committing to it. It’s going to be priced a 
little higher than what they think it’s going 
to be and that’s how they’re happy with the 
sale. They now have a known value that 
they have a known customer for.”

From a practical standpoint, the deliv-
ery of the natural gas works like this. 

“We actually have a third party go out 
and source natural gas, have it delivered to 
the utility city gate — or we call it a hub 
— and then the utility will deliver it from 
that city gate or hub to our meter at our 
facility,” Rempp said. “We’re not actually 
buying the gas from the utility but from a 
third party, and then we pay the utility to 
deliver it to our site.”

For Smith Gardens, it’s worth the 
added trouble and cost. “It helps us to know 
what our budget’s going to look like in the 
future,” Rempp said. “We have secured a 
certain percentage of our known volume.”

And it’s not necessarily something just 
for larger growers.

“I would say it’s worth investigating,” 
Rempp said. “It’s worth contacting a  
broker and asking that question. I don’t 
know that there’s a minimum volume to 
make it viable.” 

Curt Kipp is the director of publications  
and communications at the Oregon 
Association of Nurseries, and the editor of 
Digger magazine.

Double-wall polycarbonate endwalls are fluted, trapping air that acts as an insulation barrier 
between the cold outside and warm inside of a greenhouse, thus reducing heat loss.

PHOTO BY CURT KIPP
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1.	 Select Standard or Display Classified formats.
2.	 Determine general heading and subhead that ad runs under:
	 •	� General: “Employment,” “Plant Material,”“Service/Supply,” “Real Estate.”
	 •	� Subheads run under general headings. Create your own, but be general: 

“Conifers,” “Liners,” “Equipment,” etc.
3.	 Indicate number of months ad runs.
4.	� Indicate any blind box for confidential replies. We assign number and  

mail any responses.
5.	 Compose ad. Designate headlines.
6.	 Email ad by deadline, Friday, February 10 for the March 2023 issue.
7.	 We bill after publication.
8.	 We reserve right to edit ads for content.

Classified Line Ad
•	 $35/column inch for OAN members / $55 for nonmembers.
•	� Regular, one-column, standard typeface, approximately 28–38 characters 

per line, 7 lines per inch. Use headlines, bold, italics and special characters.
•	 Corporate logo (black & white) $30 additional charge.

Classified Display Ad (plus production charges @ $69/hour)
•	� $45/column inch for OAN members / $71 for nonmembers.
•	� Use logos, display type, borders, screens or reverses.
•	� Electronic ad files can be supplied. Call for production details.

Digger Classifieds
29751 S.W. Town Center Loop W., Wilsonville, OR 97070
Phone 503-682-5089 • Fax 503-682-5727 • Email: advertising@oan.org

 CLASSIFIEDS

FULL TIME NURSERY OFFICE 
STAFF — BAMBOO GARDEN

Bamboo Garden is looking to add 
nursery office staff who will want 
to grow with the company and is 
interested in long-term employment. 
We specialize in bamboos, rare and 
common, and serve retail/wholesale 
markets throughout the US and 
Canada at competitive prices. Come 
join the Bamboo Garden team for an 
engaging career where initiative and 
dedication are highly valued along 
with true teamwork. Work and enjoy 
being outdoors in a peaceful rural 
setting. Have variety in your work day. 
Duties:
• help customers to find bamboo 

that meets needs and desires. • 
communicate with customers by 
phone and email. • show customers 
around the nursery. • produce 
bamboo plant sale invoices. • pick, 
pull, stage customer orders

Qualifications:
• Strong customer service skills • 

Creative solutions for customer 
needs. • Communicate information 
clearly to customers. • Initiate 
actions independently. • Support 
different jobs at nursery regardless 
of position title. • Other duties 
as assigned. • Able to lift 40 lbs 
• Drive a golf cart • Microsoft 
Office Suite and Windows OS 
desktop. • Quickbooks software 
experience a plus, but not required. 
• Horticulture and/or nursery 
experience a plus but not required. 
• Bilingual (Spanish) is a bonus. • 
Strong interest or love of bamboo a 
plus but not required. 
Please provide resume and a cover 
letter briefly explaining why you 

are interested in this position. Work 
to be performed on-site, in North 
Plains, Oregon. Pay/benefits: $15/

hour, more depending on experience 
plus 401(k) dental insurance, health 

insurance, vision insurance, Paid time 
off, employee discount. Please mail 
or email cover letter and resume to: 
admin@bamboogarden.com 18900 

N.W. Collins Road, North Plains, 
Oregon 97133 

EMPLOYMENTEMPLOYMENT EMPLOYMENT EMPLOYMENT
ASSISTANT FARM MANAGER

EKSTROM NURSERY
Ekstrom Nursery in Gresham, Oregon 
is looking for a career oriented 
individual to work in multiple areas.  
We are looking for an experienced 
individual who has a strong work 
ethic, is disciplined, motivated for 
personal and professional growth 
and committed to the vision of 
our company. We have 200 acres 
of container, field and bare root 
ornamental plants. Customer base 
includes retail, re-wholesale and 
growers. The person will work 
closely with the owners in all 
aspects of container, B&B and bare 
root production. This is a career 
opportunity for a person who is 
interested in diverse plant production 
and nursery business.
Responsibilities and Qualifications 
1) Experience in ornamental nursery 

production and propagation related 
to field, container and bare root. 

2) Oversee all aspects of our container 
production. 

3) Assist in crew management 
of field production practices and 
techniques.

4) Assist with supervising and 
scheduling daily and weekly jobs. 

5) Must be self-motivated on projects 
or to work with a group or team.

6) Possesses strong communication 
skills, interpersonal skills and be a 
person of good character. 

7) Computer knowledge, skills and 
abilities, and bilingual (English and 
Spanish) language desired, but not 
required. 

8) Strong work ethic and positive 
attitude. 

9) Valid driver’s license. 
10) Ability to work with wide variety 

of agricultural equipment, such as 
tractors and implements. 

11) Have leadership skills with ability 
to make decisions, train and 
motivate employees. 

Compensation: Salaried position is 
DOE and includes benefits package. 

Please send resumes to:  
ekstrom.nsy@gmail.com

ASSISTANT FARM MANAGER 
Moana Nursery in Canby, Oregon, 
is looking for a full-time Assistant 
Nursery Manager who will work 
directly with the General Manager. 
They will work in all areas of the 
193-acre wholesale nursery, which 
has both container yard and field 
production. We have a parent 
company in Reno, Nevada, with 
three retail stores and a commercial/
residential landscape division. 
Duties: • Production planning, 
inventory • Herbicide applications in 
container yard and fields • Customer 
orders • Fleet maintenance decisions  
• Budgeting of annual expenses  
• Shipping • Supply purchasing. 
Requirements :  •  A s t rong 
foundation in common sense   
• A strong knowledge of the 
ornamental nursery business  
• A strong knowledge of plant 
production, growing, propagation  
• Experience with irrigation systems, 
overhead impact sprinklers and drip 
irrigation • Experience with wide 
range of agriculture/farm equipment 
operation. • Computer experience  
• Bilingual is preferred. 
S a l a r y  a n d  b e n e f i t s :  
•  $ 5 5 , 0 0 0 - $ 7 0 , 0 0 0 / y e a r 
(w i th  bonuses )  •  Benef i t s : 
4 0 1 ( k ) ,  4 0 1 ( k )  m a t c h i n g  
• Health/Dental/Vision insurance, 
Pa id  t ime off ,  P rofess iona l 
d e v e l o p m e n t  a s s i s t a n c e ,  
Relocation assistance.

To apply: Email resume and answers 
to these questions: Are you willing 
to work outside in all weather 
conditions throughout the year? 
What is your education? How 
long have you been in the nursery 
business? (5 years preferred) What 
language(s) do you speak? What 
licenses or certifications do you 
have? (driver’s license required; 
chemical  appl icator’s l icense 
preferred) Please visit our website at  
www.moananursery.com 

Post jobs in Digger. Contact Tana 
at 503-682-5089 or ads@oan.org.

ANNUAL AND PERENNIAL BUYER
Come work at the best Nursery in 
the Washington South Sound, as 
rated in South Sound Magazine. 
Watson’s Greenhouse and Nursery, 
located in the beautiful Puyallup 
Valley, is looking for a Green Goods 
Buyer to plan, direct, coordinate and 
negotiates the procurement of plant 
goods, with the optimal combination 
of price, quality and delivery.

Duties:
• Provide customers with high quality 

plant material by developing a 
yearly plant purchasing plan.

• Develop and maintain relationships 
with a network of potential vendors 
and suppliers. Some overnight 
travel required.

• Partner with Department Leads 
to provide an excellent customer 
experience, and supervise the Green 
Goods Data Entry Specialist.

Requirements:
• Prefer 3 to 5 years of experience as 

green goods buyer.
• Strong horticultural knowledge 

f rom educa t i on ,  i ndus t r y 
certification and/or experience.

• Demonstrated ability to use inventory 
management system (Lightspeed) 
and Microsoft Office (Excel).

• Excellent communication and 
problem-solving skills.

• Must be able to lift/move 50lbs, and 
push/pull wheeled racks 100lbs w/ 
or w/o reasonable accommodation.

• Ability to stand, climb, squat, bend, 
twist, and stand for extended time.

Pay and Benefits: $55 to 80K / 
annually based on qualifications. 
Medical,  Dental,  HSA, 401K 
m a t c h i n g ,  a n n u a l  b o n u s , 
supplemental benefits.
Apply at: shop.watsonsgreenhouse.
com/pages/careers

ADVERTISE JOB OPENINGS with 
Digger. Call Tana @ 503-682-5089 
to list them in print or online, or email 
ads@oan.org to get started!FIND MORE JOB ADS ONLINE! www.oan.org/jobs
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EMPLOYMENT EMPLOYMENT EMPLOYMENT PLANT MATERIAL
PLANT HEALTH 

AND SHOP MAINTENANCE 
EKSTROM NURSERY

Ekstrom Nursery in Gresham, Oregon 
is looking for an experienced 
employee for a position in Plant 
Health and Shop Maintenance.  We 
have 200 acres of container, field 
and bare root ornamental plant 
production. 

Responsibilities and Qualifications

1) Possess a strong mechanical 
aptitude to perform light tractor 
maintenance and servicing 

2) Oversee/implement plant health 
related to overall spray program; 
herbicide, fungicide & pesticide. 

3) Must have or acquire Oregon 
Certified Pesticide Applicator 
License or ability to acquire within 6 
months of hire.

4) Maintain and operate spray 
equipment. 

5) Bilingual (English and Spanish) 
communication skills preferred, but 
not required. 

6) Valid driver’s license. 
7) Basic computer skills helpful. 
8) Assist with loading & shipping 

trucks – seasonal. 
9) Passionate about plant care and 

work creatively toward building 
farm efficiencies. 

Compensat ion:  The posit ion 
is DOE and includes benefits 
package. Please send resumes to 
ekstrom.nsy@gmail.com

INVENTORY/SHIPPING 
ASSISTANT

Progressive wholesale nursery 
growing the industry’s finest shade 
and flowering trees is looking for an 
Inventory/Shipping Assistant with the 
ability to handle different job duties 
inside and outside at different times 
of the year. This position requires 
handling shipping paperwork for 
loading crews; maintaining shipping 
schedules; restoring orders for crews; 
and maintaining inventory counts. 
Requires good communication and 
organizational skills, knowledge of 
personal computers, and basic math 
skills. This role is perfectly positioned 
for promotion and growth within the 
company.  We offer a great benefits 
package to include medical, dental, 
vision, 401k, and more. Wages DOE. 
Please send resume and cover letter:

J. Frank Schmidt & Son Co.
Human Resources

PO Box 189
Boring, OR 97009

INSIDE SALES 
REPRESENTATIVE

TSW Nursery Sales Inc. is seeking 
a plant-knowledgable inside sales 
representative with 3–5 years of 
sales experience. The perfect 
candidate must be proficient in 
MS Office Suite and Quickbooks 
so f tware ,  p rov ide  exce l l ent 
customer service, have strong 
verbal and written communication 
skills, manage their time, and be 
organized. Salary commensurate 
with experience.

Please mail or email cover letter and 
resume to:

TSW Nursery Sales, Inc.
Attn: Human Resources

P.O. Box 1217, 
Wilsonville, OR 97070

accounting@tswnurserysales.com

HELP WANTED
For jobs and key employees 
throughout California and the 
Northwest, call Florasearch, Inc. 
You know us. For more than three 
decades we have been bringing 
together key people and excellent 
companies in the nursery and 
greenhouse industries and allied 
trades. Check our references. 
Confidential. Employer pays fee.

 Florasearch, Inc.
1740 Lake Markham Rd.

Sanford, FL  32771
Ph (407) 320-8177 
Fx (407) 320-8083 

Website: www.florasearch.com 
Email: search@florasearch.com

We are always looking for career oriented skilled sta�. 
Our operations include wholesale growing, shipping, 
landscape contractor sales, and retail nursery. If you 
have the interest and skills needed to be a part of our 
team, please apply. We are growers of container and 
�eld grown ornamentals. 

We are looking for people in the following areas:
•    Sales / Customer Service (Wholesale/Retail)
•    Production / Growers / Supervisors
•    Shipping & Receiving
•    Inventory / O�ce Mgmt & Admin / Purchasing
•    Pesticide / IPM Managers & Applicators
•    Irrigation Management / Skilled Laborers
•    Outside sales throughout U.S. & Canada
•    Controller / Accounting Manager
•    Horticultural Website Developer

Applicants with speci�c work experience or education 
in the nursery industry is desired. Computer skills, 
Spanish / English bilingual, plant ID knowledge and 
equipment operation skills also preferred.

Pay commensurate with experience. Bene�ts to 
include: Paid vacation and sick leave, paid holidays, 
medical and dental insurance. Respond with resume 
to hr@loennursery.com to the speci�c job for 
which you qualify. 

For more information, please visit us online at
www.loennursery.com

HORTICULTURE DIRECTOR
IDAHO BOTANICAL GARDEN

The Horticulture Director provides 
overa l l  management of  the 
ornamental gardens, grounds, 
ponds, and horticulture facilities. The 
Horticulture Director is responsible for 
all horticultural initiatives, including 
the oversight and implementation 
of planning, design, procurement, 
implementation, and oversight of 
all garden spaces. The Horticulture 
Director will lead in expanding and 
improving horticulture displays, 
including formal col lect ions. 
The Director ensures that top 
quality maintenance of gardens 
and grounds is achieved, using 
staff and volunteers. This leader 
assumes primary management, 
support, and development of 
the horticulture team. For more 
information visit the Careers page 
at www.idahobotanicalgarden.org/
horticulturedirector

SALES LEAD, NATIVE PLANT 
NURSERY

Oxbow Farm & Conservation Center 
(Oxbow), in Carnation, WA, seeks 
a Sales Lead to support it’s Native 
Plant Nursery (NPN). This role will 
drive native plant sales, customer 
outreach and public engagement, 
and will partner closely with the NPN 
Production Team around inventory 
management and planning. The ideal 
candidate will have nursery sales, 
business development, strategic 
planning and execution, managing 
stakeholders, and working as part of 
a collaborative team. For full details 
and to apply, please visit this listing: 

oxbow.bamboohr.com/
careers/59.

PLANT MATERIAL

CLEARWATER GROWERS
LINERS: 

Arctostaphylos - ‘Mass’; Carex; 
Ceanothus g. ‘Pt Reyes’; Cotoneaster - 
‘Lowfast‘/ ‘Coral Beauty’; Deschampsia 
caespitosa; Fragaria; Juncus; Liriope m. 

‘Big Blue’; Liriope spicata; Mahonia; 
Pachysandra; Pennisetum; Polystichum; 
Rubus c. Sarcococca; Thuja o. – Emerald 

Green’; ‘Green Giant’; Vinca 
1 gal availability 

Arctostaphylos - ‘Mass’; Calamagrostis; 
Carex; Cotoneaster dammeri - ‘Coral 

Beauty’ / ‘Lowfast’; Deschampsia; 
Festuca; Fragaria; Helictotrichon 

sempervirens; Juncus; Liriope; Mahonia; 
Pennisetum; Rubus; Sarcococca; Vinca

Custom Propagation Available 
Ph: 503-359-7540 
Fax: 503-357-2282 
Forest Grove, OR

FIND WHAT YOU’RE MISSING!
Search for plants, products, services: 

www.NurseryGuide.com

Specimen size
BAMBOO

over 30 feet tall
available

•Clumping Bamboo
•Large diversity 

•Quality wholesale plants
•We carry bamboo barrier

HDPE 30” x 60 mil
Controls running bamboo

(503) 647-2700
www.bamboogarden.com
bamboo@bamboogarden.com

Specimen size

over 30 feet tall

BRANCHING OUT

Now offering 14 superior 
selections of ornamental trees. 

bit.ly/PW-Trees. Call 800-633-8859 
sales@SpringMeadowNursery.com

SCHURTER NURSERY
Arborvitae - Emerald Green

Green Giants
Various Sizes & Varieties

503-932-8006

Apple Trees for Sale

$5.99
Aztec Fuji – 18,000 available
Pink Lady – 29,000 available
Call for full list of varieties

Lafayette, Oregon
Call/text Paul 503-437-4833
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FIND PLANTS, PRODUCTS 
AND SERVICES
Search online: 

www.NurseryGuide.com

 

Ground Covers

Pacific NW  
Native Plants

Container  •  B&B  •  Bareroot
Environmental & Ecological 

Re-vegetation Landscape Contractor
Native Trees & Shrubs 

Groundcovers
Wetland & Riparian Plants

Conifers & Deciduous Trees

Contract & custom growing year-round

A Valley 
Growers 
Nursery

503-651-3535  •  FAX 503-651-3044
www.valleygrowers.com

email: vlygrwrs@web-ster.com
Hubbard, OR  •  OR and WA Certified D/WBE Company

Native, Wetland 
and 

Ground Cover 
Specialist
Growers of 

Quality, Healthy,  
Ready-to-Sell Plants.

Phone: 503-632-4787 
Fax: 503-632-5412
CONTRACT GROWING 

YEAR ROUND
21200 S. Ferguson Rd. 
Beavercreek, OR 97004

www.beaverlakenursery.com

BEAVERLAKEBEAVERLAKE
N U R S E R Y

Northwest Natives

Bare Root Native Plants
Acer, Alnus, Amelanchier, Betula, 

Conifers, Cornus, Fraxinus, 
Holodiscus, Lonicera, Mahonia,

Malus, Physocarpus, 
Populus, Rosa, Salix, 

Spiraea, Symphoricarpos, 
Wetland Plants

 
Over 300 species of

source identified natives

Fourth Corner
Nurseries

sales@fourthcornernurseries.com
P: 800-416-8640

fourthcornernurseries.com

Rhododendrons

The place

TALL RHODODENDRONS

Available up to 10’ tall+

Lots of great ideas with tall. 

Hidden Acres Nursery 
Sherwood, OR
503-625-7390 

www.hiddenacresnursery.net

Rootstock

TRECO®

THE FOUNDATION OF YOUR
ORCHARD STARTS HERE.

PREMIUM QUALITY
OREGON ROOTSTOCK

SINCE 1941

TRECO® offers the finest
apple rootstock, hazelnut trees 

and softwood cuttings.

WWW.TRECO.NU
 

Oregon Rootstock & Tree Co. Inc.
P.O. Box 98 | Woodburn, OR 97071

p: 1.800.871.5141
f: 503.634.2344

 

TALL RHODODENDRONS

WILLAMETTE NURSERIES

YOUR SOURCE FOR ORNAMENTAL 
SEEDLINGS, FRUIT TREE 

ROOTSTOCK, CUTTING LINER 
VARIETIES & MORE. 

We specialize in understock  
for flowering, fruiting and shade. 

www.willamettenurseries.com 

Excellent quality.  
Outstanding service. 

25571 S. Barlow Rd. Canby, OR 97013 

503-263-6405  
Toll-Free: 1-800-852-2018  

E-Mail: willamette@canby.com 

SERVICE/SUPPLY
CONTAINERS WANTED

WE BUY $$$ used 1-gallon and 
2-gallon nursery containers. Drop in or 
we’ll pick them up (larger quantities), 

Beaverlake Nursery, 
21200 S Ferguson Rd, 

Beavercreek OR, 97004. 
Phone 503 632 4787 

Email info@beaverlakenursery.com
Monday–Friday, 7 a.m.–4:30 p.m

 
USED NURSERY CONTAINERS  

FOR SALE
ALl sizes. Call for current inventory.

Sawyer Farms, Scio, Oregon 
503-769-3417 (landline)

503-388-8816 (cell)

FOR SALE
•	3 5/8 X 6 Used Band Pots 3800  

.13 cents each
•	2 3/4X 2 1/2 Used Band Pots 

250,000 .05 cents each also 
380,000 new ones .08 cents each

•	311 Gage Dura Used Pots 240,000 
.04 cents each

•	4 Gallon Used Pots 4500 Make offer
•	14 1/4 X 18 1/2 Used Flats 26,250 

$1.30 each
•	2 Gallon Super Root Air Pots 8000 

Make Offer
•	5 Gallon Super Air Pots 3,500  

Make Offer

Please contact  
Tim Sester – 503-719-2545 cell

 
 
 
 

USED NURSERY CONTAINERS 
FOR SALE

• 2,000 7-gallon Pro-Cal red 
Christmas pots — $2.70 each

• 13,450 10-gallon Classic C4000 
(black) — $2.70 each

• 700 15-gallon Classic C6900 (black) 
— $4.25 each

Call Alberto Valerio, Rio Verde Plantas
503-482-7565 direct
Customer picks up

DESIGNED TO MAKE YOU A 
NURSERY INDUSTRY EXPERT

Monthly features, operations articles, 
news updates, reserarch, columns 
and more! Three ways to subscribe: 

• Phone: 503-682-5089
• Email: info@oan.org
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The Oregon Association 
of Nurseries’ Nursery Guide 
is the most comprehensive 
wholesale buyers’ guide in the 
industry. Find thousands of plant species 
and cultivars, and hundreds of services and 
supplies for the horticulture industry.

Search online, or order your hard copy at 
www.oan.org/page/NurseryGuide
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GROWING 
KNOWLEDGE
Series content is coordinated by Dr. Lloyd Nackley, associate professor of nursery 
production and greenhouse management at Oregon State University in Corvallis, Oregon.

Dogging your voles
Researchers explore whether hounds can assist in timely vole management

BY DANA SANCHEZ AND NICK ANDREWS

41

IN THE BIG PICTURE, burrowing ani-
mals contribute significantly to natural 
ecosystems and the soils on which our 

own economies and lives depend. 
Burrowers contribute to soil aeration, 

provide nutrients and soil organic matter, 
participate in redistributing nutrients to the 
root zone, and they also improve drainage 
and water infiltration. They create habitat 
and provide critical food for other species, 
including predators. 

Mounting examples are emerging 
showing that burrowing rodent species are, 
in fact, keystone ecosystem engineers vital 
to keeping entire natural — and human — 
systems intact and functioning. 

Serving as foundational prey sources for 
numerous predators is a tough gig if you’re 
to survive as a species, so many rodent spe-
cies adapted via natural selection to achieve 
high reproductive output. In particular, 
many vole species possess the potential to 
boom (i.e., irrupt) when a combination of 
conditions are especially favorable. 

On the other hand, the business envi-
ronments navigated by farmers and pro-
ducers favor some level of predictability. 
Thus, unpredictable vole irruptions and the 
increased loss and damage they can impose 
represent a significant risk for producers. 
Although the means to predict vole irrup-
tions continues to elude us, we can still 
anticipate damage from these native gnaw-
ers as we plan our management tasks. 

A potentially exploding population
In the Willamette Valley of Oregon, 

the primary species of concern is the 
Vole holes are a visible sign of vole activity. The animals dig dime-sized entrances to their 
burrows around the roots of plants. PHOTO COURTESY OF OREGON STATE UNIVERSITY
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GROWING KNOWLEDGE

Your contribution  
today helps prepare  
the nursery industry  
leaders of tomorrow.
Contact the Oregon Association of Nurseries for  
more information: 503-682-5089 or 888-283-7219.

The ONF is a nonprofit 503(c)3 corporation. Donations may be tax-deductible;  
consult a qualified tax attorney or accountant.

gray-tailed vole (Microtus canicaudus). 
They achieve relatively short lifespans (2–16 
months), but females can reach sexual matu-
rity in as few as 21–23 days. Pregnancies 
last only 3 weeks, and each litter likely aver-
ages 4–6 pups. Females can become preg-
nant again immediately after giving birth.

 These factors allow “overlapping 
generations” of females (e.g., grandmoms, 
moms, daughters, daughters’ daughters) 
all reproducing at the same time. There 
is some potential relief in that reproduc-
tion slows markedly and may even stop 
in January and February, based on local 
research (Wolff et al., 1994). 

Regardless of crop, a manager seek-
ing to limit vole populations in the coming 
growing season is well-advised to take 
advantage of that lull. 

By reducing the population deep in 
winter, we get more “bang for the buck” 
because for each adult trapped, we take a 
breeder out of production for the coming 
growing season. 

The trouble with voles is that their 
holes (burrow entrances) last longer than 
the animal that excavated them. Therefore, 
targeting over-winter survivors is compli-
cated by needing to scout multitudes of 
burrow entrances that persist despite a rela-
tively(!) low number of voles. So how can 
we maximize our effectiveness in hunting 
down the over-winter survivors before they 
begin making more voles? 

The trick is to let the voles tell you 
where they are right now or, failing that, 
which entrances they are using as they 
return from feeding. You can then focus 
your investment of effort accordingly. 

Regardless of whether you’re using 
snap-traps or conventional chemical con-
trols, scout to identify the entrances and 
nearby runways where there is fresh scat. 
The freshest scat tends to be greenish, and 
at close examination will clearly be new 
and undegraded compared to scat that has 
been aging and weathering. Sometimes 
you can find fresh grass clippings in a 
surface runway — the nearest burrow 
entrance will likely hold further indicators 
of frequent use. 

If you need to scout a relatively large 
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area such as a field or grove, you might 
start noticing that most of the active sign is 
grouped either on a margin or in an area of 
relatively higher ground. 

When flooding or other conditions 
become severe enough, and especially when 
populations are relatively low, the voles’ ter-
ritorial behaviors may be suppressed enough 
to allow the survivors to pack into a patch 
of the best-available habitat, or refugia. For 
example, although the gray-tailed vole is 
fairly unique among vole species for its abil-
ity to swim within burrows and withstand 
flooding, if there’s a lot of standing water, 
you might be able to really concentrate your 
control efforts on that “higher ground,” or 
refugia — their highest value real estate. 

Releasing the hounds
A team of Oregon State University 

Extension professionals is exploring wheth-
er assistance from dogs’ fantastic scenting 
abilities might make the scouting task more 
efficient and thus effective. Formal “canine 
detection” has evolved to an exacting sci-
ence and demanding standard of precision 
via rigorous testing to establish accuracy 
rates among handlers and their dogs. 

Applications of rigorous canine detec-
tion have become well-established and 
are continuing to expand beyond secu-
rity screening. Disciplines ranging from 
human medicine to agricultural security are 
employing highly trained dog-and-handler 
teams to detect threats ranging from cancer 
in human patients to invasive species in the 
field or at a port. 

These applications inspired our proj-
ect. While not aspiring to reach the time 
and testing demands of true “canine detec-
tion,” we designed the study to use dogs’ 

abilities to benefit producers trying to man-
age the challenge posed by voles. 

We set out to explore whether snap-
trapping, assisted by canines using their 
natural abilities to maximize efficiency and 
success of a trapper, might offer an effective, 
non-toxic tool for vole population control 
to reduce damage in a wide range of crops. 

Although we are conducting the trials 
in fields, the scouting process and detection 
clues should also offer benefits to those man-
aging vole conflicts in greenhouses, where 
choices may be to trap, use rodenticide, or 
simply identify a new spot where exclusion 
measures such as hardware cloth are needed. 

Efficient scouting with canine assis-
tance could add a valuable method to the 
toolbox, and potentially reduce the cost 
and improve the efficacy of vole manage-
ment with traps or rodenticides. 

We knew it would be important to 
test the dog-assisted trapper’s efficiency and 
effectiveness against an “unassisted” human 
trapper working on their own to scout and 
trap a plot of the same size in the same 
field. Therefore, we compare trap success 
(number of voles killed per number of traps 
set), efficiency (number of voles killed per 
minutes spent searching and marking holes) 
of those two team types. 

Our original design involved wild-
caught voles that we maintained in 
captivity for scent-signature training of 
highly-accomplished Nosework sport 
teams on live-vole scent. Unfortunately, 
our initial plans were greatly delayed and 
then scuttled in the 2021–22 season due to 
disease-transmission risk from those voles. 
(Learn more at https://www.cdc.gov/
leptospirosis/resources/leptospirosis-
fact-sheet.html). 

The head and body length of an adult gray-tailed vole varies between 3.25 and 
4.75 inches (83 and 121 mm) and the tail ranges from 1.5 to 3 inches (38 to 76 mm).

WIKIPEDIA PHOTO
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Although the delays meant we missed 
our goal of trapping the pre-breeding peri-
od in January–February 2022, we persisted 
in running one short round of on-farm tri-
als to gain insights as to whether we should 
continue our work. 

We conducted a single-round (24 
hours from trap set to check) of trap-
ping on five Willamette Valley farms (one 
hazelnut orchard, two dairy pastures, two 
vegetable farms), with each team (canine 
assisted and human only) getting their own 
quarter-acre plot in the same fields. 

Despite the many challenges and 
limitations, results were promising. Canine-
assisted teams and unassisted, but expert 
humans were virtually tied in trap success 
(.41 voles/trap by canine teams, .40 voles/
trap by unassisted human), but differ-
ences in efficiency were telling. We had the 
opportunity to compare efficiency among 
three different canine-handler teams, which 
revealed a range from .29 voles killed per 
minute of search time to .65 voles killed 
per minute of search time. 

When we compared the average effi-
ciency and total search time spent by canine-
assisted trappers (.48 voles killed/minute of 
searching over a total of 97 search minutes) 
to that of an unassisted human (.29 voles 
killed/minute of searching over a total of 
232 search minutes), the value of canine-
assistance became very clear. 

Further testing to come
Our much-delayed 2022 season was 

very limited in how much data we could 
collect and thus how confident we can be 
in the results, but there were enough prom-
ising indications that we have pressed on to 
trap again in January–March 2023. 

GROWING KNOWLEDGE

This work is supported by the National Institute of Food and Agriculture, 
U.S. Department of Agriculture, under award number 2020-38640-31523 
through the Western Sustainable Agriculture Research and Education program 
under project number OW21-364. USDA is an equal opportunity employer 
and service provider. Any opinions, findings, conclusions or recommendations 
expressed in this publication are those of the authors and do not necessarily 
reflect the view of the U.S. Department of Agriculture.

An Oregon State University researcher holds up a gray-tailed vole. Also known 
as field mice or meadow mice, voles are a perennial problem for Oregon farmers. 
Every few years their population booms. Controlling them can be a challenge. 
Researchers are evaluating the efficiency of canine-assisted trappers.

ASSOCIATED PRESS  PHOTO
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SHADE & FLOWERING TREES
FRUIT TREES
Dwarf, Semi-Dwarf & Standard
COMBINATION FRUIT TREES (4 in 1)
Semi-Dwarf & Standard
ESPALIER APPLES
Semi-Dwarf, Combination & One Variety
WALNUTS & FILBERTS
DECIDUOUS SHRUBS
www.motzandson.com
11445 N.W. Skyline Blvd.
Portland, Oregon 97231
Phone 503-645-1342
FAX 503-645-6856

 
 

  

        Schurter
Nursery

Arborvitae–Emerald green
Virescens
Boxwood

Japanese Maples
Otto Luyken
Skip Laurel

Various sizes & Varieties
503-932-8006

(503) 630-4349
FAX (503) 630-7542

PO Box 598 – Estacada, OR 97023

B&B Spruce 4 to 24 feet
Chamaecyparis • Fir • Pine

Japanese Maple • Poodle Pine
Cut Christmas Trees

HOSTETLER
FARM DRAINAGE
503-266-3584

• Plastic Tubing 3"-24" • Laser Grade
Control • Open Ditch for Buried

Irrigation • Plows and Trenches •
Pot-n-Pot Drainage • Oldest Drainage
Firm in Oregon • Newest Subsurface

Irrigation Techniques

Materials and
Technical
Assistance
AvailableCanby, OR

Supplies for Small Growers

SEED STARTING 
Pots Trays Inserts

Plug Trays
__________________________________________________________________________

 Labels - large variety size, color &
shape of blank plant pot & row markers

_________________________________________________________________________

Weed control, fertilizer, tapes & ties,
watering, and more

_________________________________________________________________________

www.amazon.com/shops/AAAmercantile

MARKETPLACE

Our 2023 winter on-farm trapping 
will be conducted on six pastures in the 
Willamette Valley. Pastures are among the 
most challenging to search, but by focus-
ing on just one crop type, we will be able 
to conduct a more thorough comparison 
between team types. 

We began hunting and trapping on 
January 2, and will visit each farm once 
every 14 days until mid-March or when we 
begin catching young voles — thus signal-
ing the end of the pre-breeding season. We 
will be working with two of the returning 
canine-teams from last year and adding a 
third team that has trained and performed 
in professional canine-detection work to 
locate species-specific wildlife evidence in 
natural resource investigations. 

Voles killed during our 2023 season 
are contributing to a parallel investiga-
tion being conducted by Drs. Sargent and 
Beechler of OSU’s Carlson College of 
Veterinary Medicine to better understand 
which Leptospira strains and serovars 
occur in voles and other mammals in the 
Willamette Valley. Their work is important 
in understanding whether current vacci-
nations for pets and livestock are a good 
“match” to the potential challenges on our 
region’s landscape. 

About the authors 
Dana Sanchez is Oregon State 

University Extension Wildlife Specialist, 
based on the Corvallis campus. She can be 
reached at dana.sanchez@oregonstate.edu. 

Nick Andrews is an OSU Extension 
specialist in organic vegetables. He can be 
reached at nick.andrews@oregonstate.edu. 

Vee Blackstone, Jenifer Cruickshank 
and Nik Wiman also contributed to this 
article. Cruickshank and Wiman are 
OSU Extension specialists in dairy, and 
hazelnuts, respectively. Blackstone is an 
Extension research assistant.
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Everyday things matter
As Benjamin Franklin left the Constitutional Convention, he was 
reportedly asked what kind of government the founders would 
propose. He replied, “A republic, if you can keep it.” 

This phrase has resonated through 
American history. It has been tested 
through a civil war, world wars, and even 
the toxic sludge of political discourse we 
are seeing right now. 

I am reading a book by Supreme Court 
Justice Neil Gorsuch that borrowed this 
famous line by Benjamin Franklin as its title 
— “A Republic, If You Can Keep It.” In 
it, Gorsuch talks the things that shaped his 
outlook, from his upbringing in Colorado 
through his court nomination process. One 
thing that stood out is what the justice sur-
rounded himself with at home and his office 
— a bell went off for me. 

How we surround ourselves at home 
and our work is a direct reflection of our 
own journey. 

A humble office in Wilsonville
My journey as your executive director 

does not start with a farm background. 
A native Oregonian from Eugene, the son 
of a banker and nurse, I was raised in a 
middle-class family. I hold on to those 
middle-class values, and the product of my 
fatherhood is all around me. Photos of my 
girls. Notes calling me a muffin butt. Craft 
items done at school. 

On a shelf are various awards given 
by the association and other entities, and 
nods to past employers — Metro and 
the United States Senate, to name two. 
The pen I used to sign the beam of the 
expansion of the Oregon Convention 
Center in 2002. A signed poster of the 
Smithsonian Exhibit (the traveling 150th 
Anniversary) that I leveraged my time in 
U.S. Senator Bob Packwood’s office to 
land the destination in competition of 
other western states. Plaques of service to 
the State of Oregon as board member of 
the State Accident and Insurance Fund, 
and another denoting my time in the U.S. 
Senate. A print of Washington, D.C. that I 
saw every day when I worked for Senator 
Packwood. Original art pieces of three 
presidents — Grover Cleveland, Teddy 
Roosevelt and Abraham Lincoln. 

These all reside among other random 
items accumulated from my past, but 
most valuable to me are the items from 
the OAN family. A shovel that I won at a 
raffle at the Willamette Chapter meeting 
that has associated with it a recollection 
of scoffing by Pete Brentano of Brentano’s 
Tree Farm. He said it would be no use at 
my house —  and he was right! 

An Ag Overtime Warrior print is 
joined by a hammer, much akin to Thor, 
created by Kyle Fessler at Woodburn 
Nursery and Azaleas as a token of appre-
ciation. If you sat in my office and looked 
around, part of my story would unfold.

The 64th Avenue bunker
During COVID, working from home 

was a new experience. I often called my 
home office “the bunker.” 

Like any home, this tiny makeshift 
office is a mixture of shared space with 
my wife, Jennifer Satalino. We work 
back-to-back, and both of us are loud and 
expressive. 

A 360-degree view gives a glimpse 
of my upbringing. Oregon Ducks and 
Oakland Raiders helmets are alongside 
plaques celebrating Hall of Fame New 
York Met pitcher Tom Seaver and one of 
the best teams in baseball history — the 
1975 World Series Champions — the 
Cincinnati Reds. I am a sports nut. 

Two American flag pieces dominate 
the room, one of which is a treasure to me 
—  the Avenue in the Rain by Frederick 
Childe Hassam hand-painted oil painting 
reproduction, American flag-decorated 
streets. It is beautiful. 

A print of a dignified and sad Native 
American woman was a singular focus 
in the office of Supreme Court Justice 
Sandra Day O’Connor, and it spoke to 
me. It hangs next to my defunct lawn sign, 
“Stone for State Representative.”

Like at OAN, what is most precious 
is the number of photos of my family. 
Carolyn Rose’s first artwork of object 
permanence that has my head with three 

hairs on it. A precious photo of a 5-year-
old Andrea Margaret on my lap on vaca-
tion, and one of my wife, Jennifer, in her 
pajamas out on the deck with pure glee in 
her smile as it was snowing. 

A University of Oregon bottle opener 
personally made by Kyle Fessler is a 
prized possession and every time someone 
opens a beer, they are instructed to say, 
“Thanks, Kyle.” 

There are the shell casings from my 
first time shooting a gun, courtesy of Chris 
and Josh Robinson, and a ton of items that 
invoke memories of decades past. 

What dominates the bunker are 
books, more than I can possibly read in 
my lifetime. A thousand books are in 
waiting for the library that will be built 
when my youngest daughter graduates 
from Washington State University. 

I have been thinking about my moth-
er and recalling with fondness what she 
surrounded herself with. There is a com-
mon theme of work, family and the love 
of athletic teams. The apple does not fall 
far from the tree. 

The journey is all around you
What we surround ourselves in 

our homes and work is a story about 
ourselves. We typically do not acquaint 
ourselves with what is important to our 
fellow humans , or take in what they sur-
round themselves with, but we should. 

We should not wait to clean out an 
office of a colleague or friend who passes 
on only to discover what they wanted to 
see each day. Take a moment to take in 
your environment at home and at your 
operation, and celebrate the path that 
brought you here. 
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