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BAILEY

GROWING WHAT’S NEXT"

BAILEY  JUMPSTARTS"

JUMPSTART
YOUR 8
PRODUCTION _;M;gﬁ-*
TIMELINE. -3

MORE FLEXIBILITY AND CONTROL TO GET THE
JUMP ON CONSUMER DEMAND.

© O

fast-finishing times extend growing windows hexagonal tray design new jumbo-sized
to meet demand for beyond spring to spread minimizes transplant JumpStarts’ 5.5 option

popular varieties out costs shock and root swirling streamlines production
and freight costs

More than plants, with Bailey as your partner you get access to dedicated
grower support, technical expertise and resources to help your operation thrive.

Contact a Bailey representative or visit BaileyNurseries.com to learn more. © 2020 Bailey Nurseries Inc.
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Taming Buddleja

Working with the Oregon Department of Agriculture, 6 President’s Message
nurseries develop sterile varieties to satisfy demand. 38 Director’s Desk
A brand above

Diligence and consistency build a solid reputation

that pays big dividends for nurseries who do it right. 8 Calendar
9 Northwest News
Tackling liverwort 37 Classifieds
OSU researchers evaluate some natural alternatives 33 Growing Knowledge
for fighting this troublesome greenhouse invader. 37 Digger Marketplace
" PORTLAND 2025
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,.m New Varities Showcase
b/ s Presenting the best and most innovative
new plant introductions. AFTER PAGE 20
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More seminars LK
This year's sessions offer a broader and deeper - .
range of subjects and more presentations in Spanish. itz o o o @ ol

recycled paper when available.

On the cover: Bloomin' Easy® Buddleja Blueberry Pie™ (Buddleja ‘PODARASNGA 9-15’ PPAF, CPBRAF) PHOTO COURTESY OF VAN BELLE YOUNGPLANTS
On this page: Left: Proven Winners® Buddleja Lo & Behold® ‘Pink Micro Chip’ (Buddleja x PP26547, CP5621) PHOTO COURTESY OF SPRING MEADOW NURSERY
Right: Magnified view of liverwort (Marchantia polymorpha) showing its distinctive reproductive structures. Apose stock PHOTO



Our team of experts are committed consultants that deliver next level results.

We provide a full line of superior products and solutions all designed to
grow vibrant plants that are second to none.

Contact your Simplot Turf & Horticulture representative
to learn more, or visit us at www.th.simplot.com

Call our new Hubbard office number (971) 361-2934
Thank you for your continued support.

©2025 Simplot AB Retail, Inc. All rights reserved. The foregoing trademarks are owned by the J.R. Simplot Company. 0125b

% ///////////////////////////////////////////

SAVE SOME GREEN ON ENERGY Visit us at the Farwest /
UPGRADES TO YOUR GREENHOUSE. o Show booth #14048 /

Energy Trust of Oregon offers businesses cash incentives to upgrade

to more energy-efficient equipment, such as greenhouse covers, heating,
insulation and greenhouse controls. We'll be at the Farwest Show

August 20-22 to answer questions about how your business can qualify.
Visit EnergyTrust.org/greenhouse to get started.

ENERGY TRUST for BUSINESS EnergyTrust
Run Better of Oregon

Serving customers of Portland General Electric, Pacific Power, NW Natural, Cascade Natural Gas and Avista.
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Share and
share alike ...

OAN President Ben Verhoeven, left, and Bulmaro Garcia, Blue Heron's operations maanger.
PHOTO BY SALAMON BARRERA

It’s a clear June afternoon
as I pull into Blue Heron'’s
Corvallis farm. Folks are just
finishing lunch as Bulmaro
Garcia, the operations
manager, warmly greets me.

Bulmaro has been at Blue Heron
since 1989, and it is clear why he is now
responsible for leading shipping, spraying,
maintenance, irrigation — you name it.
He is full of energy as he tells me of all
the improvements, large and small, that he
and his team have been making.

Some seem simple. Let’s use two nails
here instead of three. Why not a single
rope instead of a double? When you mul-
tiply these small improvements by a factor
of many thousands, they add up.

Other improvements are larger.
Bulmaro tells me the story of an imported
$75,000 root pruner that upon arrival had
no capability to adjust. He and his team
found a way to out-perform it with a $650
lawn edger. That’s creativity over capital!

What Bulmaro is most passionate
about, though, is information and how
to share it. Several years ago, he noticed

JULY 2025 DIGGERMAGAZINE.COM

a disconnect between the office and the
field. Information was batched in files,
only to be released as a flood of orders.
Bulmaro and the team worked to transi-
tion to a new software system that lets
folks in the field instantly see work quan-
tity on their mobile phones. “Now it is
like a game,” he tells me. They used to
have order fulfillment wait times of days,
but now, we’re like McDonalds. You
order at the window and it’s ready.”

I ask Bulmaro if everyone was on
board. Not at first, he tells me, but “If
something doesn’t work right away, keep
going. There is a learning curve.” You also
need to know “how to communicate with
the field because they are the ones that make
the ideas possible. Now everybody is feeling
less stressed. There is no more rushing.”

Incredible! “What is the secret?” T ask.

Bulmaro smiles. Share knowledge, he
tells me. “The information is for all of us.” ©

Editor’s note: This column is also printed
on the next page in Spanish this month, at
the president’s request.
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Compartir y
compartir por igual...

!

. w il i

OAN presidente Ben Verhoeven, a la izquierda, y Bulmaro Garcia, el gerente de operaciones de

Blue Heron. FOTOGRAFiA DE SALAMON BARRERA

Es una tarde despejada de
junio. Llego a la granja de
Blue Heron en Corvallis.
La gente acaba de terminar
de almorzar cuando
Bulmaro Garcia, el gerente
de operaciones, me recibe
calurosamente.

Bulmaro lleva en Blue Heron desde
1989 y es evidente por qué ahora es respon-
sable de dirigir los envios, la fumigacion,
el mantenimiento, el riego... de todo. Esta
lleno de energia mientras me cuenta todas
las mejoras, grandes y pequefias, que €l y su
equipo han estado implementando.

Algunas parecen sencillas: usemos dos
clavos en lugar de tres, ¢por qué no una sola
cuerda en lugar de dos? Al multiplicar estas
pequenias mejoras por miles, la suma es total.

Otras mejoras son mas importantes.
Bulmaro me cuenta la historia de una
podadora de raices importada de $75,000

que, al llegar, no tenia capacidad de ajuste.

El y su equipo encontraron la manera de
superarla con una cortabordos de césped
de $650. jEso si que es creatividad por
encima del capital!

Sin embargo, lo que mds le apasiona
a Bulmaro es la informacién y cémo
compartirla. Hace varios afios, not6
una desconexion entre la oficina y el
campo. La informacién se agrupaba en
archivos, solo para ser publicada como
una avalancha de pedidos. Bulmaro y el
equipo trabajaron en la transicién a un
nuevo sistema de software que permite a
los empleados del campo ver al instante
la cantidad de trabajo en sus teléfonos
moéviles. “Ahora es como un juego”, me
cuenta. Antes tenian tiempos de espera
de dias para el cumplimiento de pedidos,
pero ahora “somos como McDonald’s.
Haces el pedido en ventanilla y estd listo”.

Le pregunto a Bulmaro si todos esta-
ban de acuerdo. No al principio, me dice,
sino: “Si algo no funciona de inmediato,
sigue adelante. Hay una curva de apren-
dizaje”. También es necesario saber “como
comunicarse con el campo porque son
ellos quienes hacen realidad las ideas”.

“Ahora todos se sienten menos
estresados. Ya no hay prisas”. jIncreible!
¢Cudl es el secreto?, pregunto. Bulmaro
sonrie. Compartir el conocimiento, me
dice. “La informacién es para todos”. ©
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JULY 8

OAN OPEN HOUSE AT ESHRAGHI
NURSERIES

Join the Oregon Association of Nurseries

at Eshraghi Nurseries 3:30-5:30 p.m.
Tuesday, July 8 for a behind-the-scenes

tour and a chance to connect with fellow
nursery professionals. What began as a
single greenhouse has grown into a thriving
500-acre operation. Eshraghi Nurseries now
produces a well-rounded mix of more than
500 varieties of trees and shrubs. Come
enjoy a casual afternoon of connection and
conversation. To top it all off, you can build-
your-own ice cream sundaes in honor of
National Ice Cream Sundae Day! Whether
you're a longtime OAN member or just
starting out, this is a great opportunity to see
a successful nursery in action and build your
network. Bring a friend! Know someone who
isn’'t an OAN member yet? Invite them along
— it’s a great introduction to the strength
and support of Oregon’s nursery community.
Please RSVP at OAN.org/Events. Questions?
Contact the OAN office at 503-682-5089 or
Info@OAN.org.

JULY 10

MT. HOOD CHAPTER PITCH & PUTT
GOLF TOURNAMENT

Golfing OAN members are invited to tee

up at the Mt. Hood Chapter’s Pitch & Putt

Golf Tournament, Thursday, July 10 at
McMenamins’ Edgefield Golf Course, 2126
S.W. Halsey St. in Troutdale, Oregon. Check

in starts at 1:30 p.m. and shotgun start is at

2 p.m. Player packages are $30 and included
one ball and one beverage ticket. Registered
golfers may bring their own equipment or use
the putter and pitching wedge provided with
registration. Please join us for a good time at our
golf mixer! Questions? Contact Vladimir Lomen
at VladimirL@JHNSY.com. Register at
TinyURL.com/MtHoodPitchPutt.

JULY 12-15

CULTIVATE’25

General registration is now open for
Cultivate’25 at the Greater Columbus
Convention Center in Ohio from July 12-15.
Unlock endless opportunities to grow your
business in the green industry. Attend any of
the more than 150 educational sessions, half-
or full-day workshops, or industry production
tours to learn new skills and network with
your peers so you and your business thrive
now and into the future. Take your learning to
the next level when you sign up for Saturday
workshops at Cultivate. These half or full-day
programs provide more in-depth opportunities
for hands-on learning and are designed to
enrich both you and your business. Cultivate
also offers opportunities for exploration and
networking with industry colleagues. This

JULY 2025 DIGGERMAGAZINE.COM

Calendar

Get the word out about your event! Email details to Calendar@OAN.org
by the 10th day of the month to be included in the next issue of Digger.

PHOTO COURTESY OF WAILEA BEACH RESORT MARRIOTT

OCTOBER 29-31, 2025
2025 OAN CONVENTION IN HAWAII

Aloha OAN Members! Join your fellow members in paradise for the 2025 OAN Convention October
29-31 (Wednesday-Friday) at the Wailea Beach Resort Marriott, Wailea, Maui, Hawaii. Enjoy

social time with old and new friends, talk about the issues that are vital to Oregon nurseries, honor
the industry’s achievers at the annual President’s Awards Banquet and immerse yourself in scenic
luxury at this family-friendly resort just steps from the ocean. Members registered for the event

will receive access to discounted room rates and the ability to extend your stay before and after the
event. Rooms are limited. Make plans now and register for the convention at OAN.org/Convention.

is your chance to make or renew business
connections. For more information or to
register go to CultivateEvent.org.

AUGUST 8

NEW PRODUCTS SHOWCASE

TIER 3 DEADLINE

Do you have a new product to unveil? Help your
target audience find your product at the New
Products Showrcase at the Farwest Show! Space
is limited and the deadline for Tier 3 submissions
is August 8. Go to FarwestShow.com/New-
Products-Showcase-Submissions. Questions?
Contact Jamie Moore at JMoore@OAN.org.

AUGUST 5-7

NURSERY/LANDSCAPE EXPO 2025

Get the knowledge necessary to thrive in
your respective green industry segment at

the 2025 Nursery/Landscape Expo in San
Antonio, Texas. Stay up to date on the latest
trends, explore new products, and learn to
effectively manage issues, and connect with
the best minds and experts the industry has to
offer. For more information or to register, go to
NurseryLandscapeExpo.org.

AUGUST 20-22

FARWEST SHOW

Meet the experts, discover innovative ideas,
products, and services to grow your business,
and see the industry’s most stunning plants
at the Farwest Show, August 20-22 at the
Oregon Convention Center, 777 N.E. MLK

Jr. Blvd,, Portland, Oregon. With nearly 350
exhibitors, Farwest is your ticket to the nursery
and retail garden center industry. Whether
you're a grower, retailer, wholesale buyer,
supplier, or landscape professional, you'll find
that Farwest offers you the complete trade
show experience. Show hours are noon-5 p.m.
Wednesday, 10 am.-5 p.m. Thursday, and 10
am.-2 p.m. Friday. The tours — three of them!
— are on Tuesday, August 19. Register now at
FarwestShow.com.

VARIOUS DATES

FIRST AID/CPR CLASSES AT OAN

Need a first aid and CPR certification renewal
for yourself or one of your employees?

For the first time, the Oregon Association

of Nurseries is proud to offer first aid/CPR
training to members at no charge through
OAN’s partnership with the State Accident &
Insurance Fund (SAIF). The certification is valid
for two years, and participants receive hands-
on first aid and CPR training in small class sizes.
The classes are offered in English and Spanish
from 8 am.-12:30 p.m. The sessions in English
are offered July 16, September 17, October

15, November 19, December 17. Sessions

in Spanish will be July 17, September 18,
October 16, November 20 and December 18.
Classes are held at the OAN office, 29751 SW.
Town Center Loop West, Wilsonville, Oregon.
Register at OAN.org/Page/CPRclass. Download
the English and Spanish First Aid/CPR
breakroom flyer at OAN.org/2025CPRFlyer. ©



AmericanHort
launches Al-powered

assistant

Sage, a new
Al-powerwed assistant,
is designed to streamline
how users access informa-
tion on AmericanHort’s
websites. This intelligent
tool delivers quick, accurate
answers by drawing from
AmericanHort’s exten-
sive library of resources,
eliminating the need for
manual searching, accord-
ing to a press release from
AmericanHort.

Sage can assist with a
wide range of topics includ-
ing business
solutions,
best prac-
tices, events,
education, \_[)
advocacy,
membership
and research.
“This is a
powerful tool
created to help our members,
and the industry quickly find
the resources they need,”
said Mary Beth Cowardin,
vice president marketing
& member engagement for
AmericanHort. “While it is
not meant to replace human
interaction, Sage saves time
and makes it easier to find
valuable information.” Unlike
ChatGPT, Gemini, or other
Al platforms, Sage operates
within a secure environment
and does not pull from public
sources. This means users
can confidently use this tool
for tasks like writing a job
description, catalog copy, or
social media content, accord-
ing to AmericanHort.

Try using Sage today at
AmericanHort.org/Sage. For
more information, contact
Sage@AmericanHort.org, or
call 614-487-1117.
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Northwest News

OAN members and chapters are encouraged to send in relevant news items, such as new hires,
new products, acquisitions, honors received and past or upcoming events. Email News@OAN.org.

Longtime employee Octavio Martinez is the new owner of Heritage Seedlings and Liners. oan FiLE pHOTO

LONGTIME EMPLOYEE IS NEW
OWNER OF HERITAGE SEEDLINGS
AND LINERS

Mark Krautmann has sold Heritage
Seedlings and Liners to longtime employee
Octavio Martinez. The sale was concluded June 1.

The wholesale nursery is based in Salem,
Oregon, and was founded by Mark and his
late wife, Jolly, who passed away in 2024.
Mark and Jolly were inducted into the Oregon
Nurseries Hall of Fame in 2019.

“A true American success story, Octavio
began his nursery career with us when he was a
teen in the summer of 2003,” Krautmann said.
“Jolly spotted Octavio in the greenhouse one day
and came to me with that determined look in her
eyes: ‘We need to get that young fellow, Octavio,
up here in the office.” It soon became evident that
I had an understudy who was my equal, only
better, because he’s completely bi-cultural.

"I made it my priority to nurture his talents
and help him understand elements of reasonable
risk and business decision-making,” Krautmann
said.

“I’m honored and humbled to have been
give this opportunity,” Martinez said. “I'm excit-
ed to continue Heritage and aim to run it with
the same culture and values as Mark and Jolly
did. I feel privileged to continue their legacy.”

The terms of the sale allow for a smooth transi-
tion and a unique way of financing the transaction.

“We jointly agreed to a purchase price
that allows Octavio to pay for all the stock of
the company out of projected annual profit,”
Krautmann said. “We also signed a long-term
farm lease. I provide the full initial operating
line of credit as Octavio establishes his indepen-
dent creditworthiness. As he pays off the com-
pany purchase over the coming 10-12 years,
we’ll craft a land sale contract for his purchase
of the farm and greenhouse facilities.”

Krautmann will remain involved to offer
advice. “I sold the nursery, but 'm stepping
sideways more than back,” Krautmann said.
Octavio has asked me to stick around for my
“wisdom factor.” We talk daily, and he and I
will meet at least twice monthly to systemati-
cally review budget and sales, especially in these
early transition years. Suppliers, clients and

DIGGERMAGAZINE.COM JULY 2025
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Northwest News

other employees must know that both
Octavio and I are fully vested in his suc-
cess and the ongoing financial stability
and production capacity of our company.
He’s got this, as anyone who has worked
with him will verify. It’s time for me to let
go, to let him sign the front of paychecks
instead of the back.”

Krautmann appealed to other OAN
members and nursery owners who are
considering ownership transition options
to look at their top Hispanic manag-
ers as owner candidates. “Our trusted,
skilled, majority-Hispanic workforce is the
engine that drives the nursery business,”
Krautmann said. Have we been too slow
to put our arms around them, to mentor
them toward ownership? In planning for
your own succession, what steps might
you take to encourage a more inclusive
pool of owner candidates?” Krautman
said he’s happy to discuss his experience in
more detail. He can be reached by mobile
phone at 503-932-3920.

DUFFERS CLASSIC RAISES
MORE THAN $30,000

The annual Duffers Classic, the big
fundraiser for the Oregon Nurseries’
Political Action Committee, raised just
over $30,000 on June 5 at Stone Creek
Golf Club in Oregon City, Oregon. A
sold-out field of 144 industry supporters
took part. “The weather was overcast and
cool for most of the morning but there
was lots of action on the fairway,” OAN
Events and Education Coordinator Jamie
Moore said. “No matter the weather,
Duffers is always a chance for members
to have fun together and strengthen their
relationships all while supporting a cause
that’s essential to the industry.”

“I cannot emphasize enough, being
politically involved is important for
the success of the nursery industry,”
said ONPAC Chairman Tyler Meskers
(Oregon Flowers). “I appreciate you all
being involved and supporting ONPAC by
being a part of Duffers Classic.”

Award winners:

Ladies’ Long Drive — Elizabeth
Brentano (Brentano’s Tree Farm LLC)

JULY 2025 DIGGERMAGAZINE.COM

il o

S

From left: Vladimir Lomen (John Holmlund Nursery), Francisco (Paco) Bautista (Don Marjama
Nursery), Carlos Alvarez (John Holmlund Nursery), and Steve Ekstrom (Ekstrom & Schmidt

Nursery). PHOTO BY CURT KIPP

Men’s Long Drive — Danny Dooney
(Leonard Adams Insurance Inc.)

Ladies’ Closest to the Pin — Tiffany
Baker (Bountiful Farms Nursery Inc.)

Men’s Closest to the Pin — Wayne
Staehely (Columbia Nursery)

2025 Duffers Classic winner — The
team from Portland Nursery

Second place — Tom Harbolt
(Providence Nursery LLC dba Fisher
Farms), Danny Dooney, Tristan Clark
(L.A.B. Golf), Stewart Soto (Providence
Health Plan)

Many thanks to the sponsors and
those who purchased string, mulligans
and the variety of score-altering reduc-
tion methods.

Presenting Sponsors: Brooks Tree
Farm and Jordan Ramis PC

Banquet Sponsors: Leonard
Adams Insurance Inc. and Woodburn
Nursery & Azaleas.

Cart Sponsors: Harrell’s LLC, Left
Coast Logistics and Monrovia.

Beverage Sponsors: Park’s Wholesale
Nursery LLC, Patterson Nursery Sales
Inc. and Rosewoods Transportation.

Key Hole Sponsors: AgWest Farm
Credit, Growscape, John Holmlund
Nursery, Left Coast Logistics, Simplot
Turf & Horticulture, Syngenta
Professional Solutions.

Par 3 Hole Sponsors: American
National Property & Casualty Co., Brown
& Brown, Leonard Adams Insurance Inc.
and Simnitt Nursery.

Hole Sponsors: Bountiful Farms
Nursery, Brentano’s Tree Farm LLC,
Brooks Tree Farm, Dayton Bag and
Burlap, Grower’s Nursery Supply, Jordan
Ramis PC, KG Farms and SBI Software.

Long Drive Sponsors: The Hunter
Sparrow Company and Marion Ag Service.

Driving Range/Putting Green
Sponsor: The Hunter Sparrow Company

Check out the photo galleries of
the day’s fun at Duffers on Facebook at
Facebook.com/hashtag/duffers25.

THREE OREGON GREENHOUSE
GROWERS MAKE TOP 100 LIST

Greenhouse Grower’s 2025 Top 100
Growers list is a continuation of the trend
from 2024, according to Greenhouse
Grower magazine, with a handful of
nurseries like Everde Growers, Bela Flor
Nurseries, Rambo Nursery and Welby
Gardens making plans to close or filing
for bankruptcy with hopes to recover, the
magazine said.

The good news is that a number of
growers are in expansion mode, with
more than 25% of the top 25 on the list



Woodburn Nursery & Azaleas moved from No. 9 in 2024 to No. 10 in Greenhouse Grower's
2025 Top 100 list, with a total of 5,052,960 square feet of greenhouse space. PHOTO COURTESY OF
WOODBURN NURSERY & AZALEAS

e Tilt Sticks

1x1-8’ or cut to your length

Blue'Ribbon A'tteq't.ian
Expanded Ornamental foériné
High-Quality Nursery .Stock:

increasing in size from 2024.

The three Oregon growers:

Woodburn Nursery & Azaleas
(Woodburn, Oregon) moved from No. 9
in 2024 to No. 10 in 2025, with a total
of 5,052,960 square feet of greenhouse
space.

Smith Gardens (Aurora, Oregon)
moved from No. 16 in 2024 to No. 11 in
2025, with a total of 3,752,000 square
feet (including Washington). Smith Gardens
purchased Skagit Horticulture’s Riverbend
facility in Mount Vernon, Washington, in
spring of 2024 when Skagit announced it
was closing. Riverbend includes 24 acres
of greenhouses and 20 acres of outdoor
production space.

Fessler Nursery (Woodburn, Oregon)
moved from No. 71 in 2024 to be tied in 65t
place in 2025, with 850,000 square feet.

View the complete list at
TinyURL.com/Top100Growers.

YOU CAN COUNT ON US.:

* Tree Stakes

WillametteNurseries.com

WILLAMETTE".

N U RS E RIS

Inc.

1x4-8’ or cut to your length

* Shipping Rack Kits

Call Michelle at 503-803-1175
FLLUMBER@AOL.COM * WWW.FLLUMBER.COM

Canby, Oregon

Where Greaf Customer Service is a Given!

We accept Credit Cards
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Northwest News

ANALYSIS FINDS STRONG
CONSUMER GARDEN
PURCHASES DESPITE
ECONOMIC CONCERNS

Even though nurseries are concerned
about tariffs and their potential economic
impact, garden center customers don’t seem
to be, at least when it comes to their garden-
ing, reports Ball Publishing. Garden Media
Group’s Garden Pulse: Spring 2025 Analysis
is out and reveals some strong numbers.

Frontline sales at independent garden
centers are nearly identical to those of 2024
and are up 27% from 2020, with strong
demand for edibles and ornamentals.

As of March 20235, garden centers
using Square have seen an 8.6% increase
in processing gross profit and a 9.3%
increase in transaction volume compared
to 2024.

2025 early spring garden sales are
just 3.9% behind 2024 sales, despite the
dismal weather in many parts of the coun-
try so far this spring.

Download the complete analysis at
TinyURL.com/GardenPulse2025.

FOUR-LEGGED INVESTIGATORS
SNIFF OUT SPOTTED
LANTERNFLY

A new weapon is being deployed by
researchers in the fight against the spot-
ted lanternfly, a leaf-hopping invasive
pest first detected in the U.S. a decade
ago, according to The Associated Press.
The spotted lanternfly has steadily
spread across the East Coast and into the
Midwest with nothing slowing it down.

Now, four specially trained dogs with
the ability to sniff out the winged insect’s
eggs before they hatch are sniffing parks
in the Cleveland, Ohio, area in search of
egg masses hidden around trees, shrubs,
park benches, landscape rocks and bridge
pillars. Each egg mass can produce 30-50
flies. So far, the dogs have found more
than 4,000 of the masses, which means
the eradication of as many as 200,000 of
the sap-sucking bugs that damage grapes,
fruit trees, hops and hardwoods. The dogs

JULY 2025 DIGGERMAGAZINE.COM

were trained through a research project
led by a group at Virginia Tech University,
which is setting out to slow the spread of
the insects that are native to eastern Asia.

Read more at TinyURL.com/
DogsLanternfly.

INVASIVE THRIPS FOUND IN
DELAWARE

Thrips parvispinus, an invasive pest
originating in Southeast Asia that causes
damage to vegetable, ornamental and
fruit crops, was detected during a retail
nursery inspection in New Castle County,
Delaware on May 1, according to the
Delaware Department of Agriculture
(DDA).

A U.S. Department of Agriculture
identifier confirmed the specimen positive
for Thrips parvispinus. The DDA consid-
ers this a dangerously injurious pest and
has issued Control Orders for this pest
to the Delaware nurseries. “Delaware
is forwarding these detections on to the
National Plant Board states [including
Oregon] to assist them with their inspec-
tion priorities,” said Jeff Brothers, Plant
Industries Section environmental program
administrator for DDA. “I would like
to note that Thrips parvispinus has been
updated to non-quarantine status.”

DDA reported a second confirmation
of Thrips parvispinus in Sussex County
and suspected Thrips parvispinus at a third
retail nursery on Mandevilla, Diplandenia
and Hibiscus. “To date all nurseries pro-
vided the source of the plant material as
Florida nurseries,” Brothers said.

In Florida, Thrips parvispinus was
first found in 2020 and has caused sig-
nificant damage to the Gardenia and
Mandevilla production in South Florida,
according to the University of Florida.

VIRGINIA TECH, OSU RESEARCH
OFFERS HOPE ON BOXWOOD
BLIGHT

New research from a team of plant
pathologists led by Chuanxue Hong
at Virginia Tech’s Hampton Roads
Agricultural Research and Extension

Center and Jay Pscheidt at Oregon State
University suggests that the solution to
combatting boxwood blight may lie in a
new fungicide treatment method known
as “drenching,” according to a statement
from Virginia Tech.

This approach not only drastically
reduces the time and cost of treatment for
boxwood farmers but also heals infected
plants from the inside out. Drenching
involves pouring a solution of fungi-
cide mixed with water onto the soil and
around the base of the plant. The tradi-
tional method of spraying fungicide direct-
ly onto the leaves keeps boxwood blight
at bay, but it needs to be applied every
couple of weeks, costing farmers valuable
time and resources.

“The drench allows the chemistry to
be taken up by the roots and transported
throughout the plant’s vascular system,”
Hong said. “This helps overcome the issue
of poor fungicide coverage in boxwoods’
dense canopies. Plus, because the fungi-
cide is internalized, it’s far less likely to be
washed away by rain or irrigation.”

The project resulted from research
Pscheidt was working on that used Al
spraying technology to detect plant cano-
py density.

Read more at TinyURL.com/
BoxwoodDrench.

Announcements

NEW DIRECTOR NAMED FOR
NORTH WILLAMETTE RESEARCH
AND EXTENSION CENTER

Steve Young, Ph.D., has been named
the new director of the North Willamette
Research and
Extension
Center,
according to
Oregon State
University. He
started work
June 16.

Young
brings a

Steve Young

strong track
record of strategic leadership and program
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development across research, extension, \ | l l RS E RY

and federal service. He most recently

Prunus

served as a national program leader Container and Field Grown Ornamentals

with the USDA Agricultural Research Phone: 503-663-1200 « Fax: 503-663-5134

S.ervice, where he guidfsd national initia- www.reardonnursery.com 10050 SE. 989 Ave
tives to strengthen agricultural research info@reardonnursery.com Boring, OR 97009

and foster interdisciplinary collaboration.

Prior to that, he was the director of the
Northeastern Integrated Pest Management

Center at Cornell University, leading
regional efforts to support sustainable

Health Plan i e

NURSERIES

agriculture through science-based pest
management solutions.

Young earned his Ph.D. in soils and
biogeochemistry from the University of
California, Davis, a master’s degree in

plant science from the University of Idaho, LOOklng for a health plan for your
and a bachelor’s degree in horticulture bUSineSS, employees and family?

from Washington State University.

HARRELL’S ADDS TERRITORY Providence Health Plan is proud to work with Leonard Adams
MANAGER FOR WASHINGTON Insurance to offer members of the Oregon Association of

STATE . . . Nurseries access to quality, affordable healthcare.
Brooke Jerie de Manriquez has joined

Harrell’s Pacific
Norwest hor-

t Standard features available with our
/= various health plans:

ticulture team
as territory

manager, pri- - Multiple plan offerings

- Preventive medications with a SO copay

- Chiropractic and acupuncture embedded for each
member

- NEW for 2024: Option Advantage Plus plans offering a
lab/x-ray benefit with the first $500 fully covered

T+K

+ Personal health coaching
 Fitness center and workout video discounts

- Emergency travel assistance

« ID protection

« Savings on thousands of activities like movies, travel,
or anight out on the town

marily serving

Washington

state customers,

according to

a press release

from Harrell’s. Brooke Jerie
Her role with be de Manriquez
the latest addition

to the existing presence in Oregon with

Additional member perks are available to
cover other aspects of life, including:

Territory Manager Scott Renfro.
Jerie de Manriquez has more than

9 years of experience in the horticulture

industry, mainly in nursery operations.

She was most recently the lead horticultur-
alist for Iseli Nursery in Boring, Oregon.

WSU APPOINTS NEW DEAN OF
AG SCHOOL

. . P
Raj Khosla, a globally recognized e e I J e et

Visit lacoinsurance.com or contact Leonard Adams

researcher on precision agriculture,
was named dean of Washington State Insurance at 503-296-0077, or toll-free at 866-907-1850.
University’s College of Agricultural, :
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Northwest News

Human and Natural Resource Sciences on
May 14, reports Capital Press, an agricul-
tural newspaper in Salem, Oregon. He starts
in his new role on September 1. Khosla
currently leads the department of agronomy
at Kansas State University. “I look forward
to building partnerships and initiating col-
laborations throughout the WSU system to
develop programs with impact across the
state of Washington,” Khosla said.

MOSSIFY AND VAN BELLE
FINISHED PLANTS TEAM UP
Canadian nursery Van Belle Finished
Plants and Canadian company Mossify
(both OAN members) are teaming up.
Mossify’s Bendable Moss Pole™ THIN are
being used in Van Belle’s 5-10 inch pots
for Pothos, Philodendron and Monstera,
according to Mossify’s Facebook post. The
first products ship to stores in August.

Mossify announced its partnership with Van
Belle on Facebook. pHoTo cOURTESY OF MOSSIFY

Mossify received a Retailer’s Choice
Award at the Farwest Show in 2022 for its
Bendable Moss Pole™.

Correction

In the cover crops story in the June
issue of Digger magazine, a quote and some
information were mistakenly attributed to

Anne Marie Boyd of Motz & Son Nursery
when they should have been attributed to
Esteban Herrera at Bailey Nurseries Inc.

“We use sudan because we can use
it in conjunction with pre-emergent. The
cover crop grows through the re-emergent.
It’s easy," Herrera said. If we leave a field
fallow it will just be weeds, and I have to
send in workers and herbicide. We use the
pre-emergent in spring and fall. Other than
that, we’re not having to use herbicide.”

At Bailey, Herrera said they grow cover
crops in rows between trees for erosion
control in winter. They use oats or wheat
or some other kind of grain and let it grow
until January. Then they spray it and it
creates a nice mat for people to work on.
Because they want to disturb the soil as little
as possible, pre-emergents are their choice of
herbicide. The oats or wheat creates a layer
that helps keep the pre-emergent off the
workers' shoes, so less is wasted. ©

Bowers Forest Products has been manufacturing and supplying the best cedar boxes to
the nursery industry for over 20 years. Our quality and service has been proven over time.

Visit bowersforestproducts.com and woodwayproducts.com today.

Nursery Boxes ». Shipping Durinage «/Sta
“| ath « Gate"Materialie Tilt Stickers » [atlices Trellls'

“Post Caps » Balusters Fence Toppers
o ’ T

First Class Customer Service with Integrity

= BENEUAN Y TER]
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This year's Farwest Show offers a greater variety of topics for seminars as well as more seminars in Spanish. oaN FiLE pHOTO

A broader range of seminars

The new climate summit
adds an important and timely
focus for industry attendees

BY VIC PANICHKUL

This year’s Farwest Show attendees
will find a broader and deeper range
of topics covered in seminars. “We’ve
beefed up our offerings and we’ve
added an important focus this year, a
Nursery Industry Climate Summit,”
Oregon Association of Nurseries Events
Coordinator Jamie Moore said. “There
are more seminars offered this year and
more offered in Spanish as well.”

“Industry experts will help equip
attendees with the knowledge and skills to
run their businesses more effectively, meet
increasing challenges, strengthen their
relationship with customers, utilize new
technologies and manage plant pest and
diseases more effectively,” she said.

Highlights

The Nursery Industry Climate
Summit is a vital new initiative that will
bring together industry leaders, innova-

FARWEST

PORTLAND 2025

tors, law makers and environmental
experts to discuss the growing importance
of sustainability in the green industry. The
summit spans two days, August 20-21,
from 1:30-3:30 p.m. each day.

Day one will focus on research-
driven discovery, highlighting scientific
quantification — particularly the lifecycle
and carbon sequestration impact of trees
and plants. Day two will feature a policy
roundtable, bringing together policymak-
ers and growers for a collaborative dis-
cussion on the industry’s role in shaping
climate policy.

Here’s a sample of a few of the offer-
ings this year:

“How Climate Change is Affecting
Our Use and Application of Native Plants”

is presented
8:30-9:30
a.m.
Wednesday,
August
20. Steven
Paulsen, CEO
and owner
of Native
Roots LLC,
will cover changes in native plant habitats
across the western United States, and how
those changes could impact our applica-
tions. The presentation is intended to be
interactive and participation from the audi-
ence is encouraged.

“Attracting the Next Generation
to the Green Industry,” from 2-3 p.m.
Wednesday, August 20, will feature a
panel discussion by Broch Martindale,
national nursery and greenhouse account
manager at Corteva Agriscience, Jazmin
Albarran executive director of Seed Your
Future, and Rachel Popp, science teacher
at Lake Oswego High School. While labor
continues to be one of the largest chal-
lenges to the green industry, the panel will
attempt to answer the question: What

Steven Paulsen
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Broader range of seminars

are we doing to connect with the next
generation? The industry is changing and
so are the employees entering the work-
force. Find out what students are looking
for and how you can connect with them.
“Creating Your Internet Marketing
Plan 2025-
20267 is
2:45-3:45
p.m.
Wednesday,
August 20.
Ron McCabe,
president of
Everbearing
Services, will
discuss how

\

Ron McCabe

digital marketing shapes how customers
find and choose services. This session pre-
sents proven strategies to strengthen your
online presence, connect with the right
audience, and turn website visits into busi-
ness growth.

In “How A
Quick Sketch Can
Double Your
Sale,” 8:30-
9:30 a.m.
Thursday,
August 21,
Ryan Watkins,
founder of
HortMentor,
will discuss
how to boost sales by providing clients
with a basic, hand-drawn visual of their
space. This simple, yet effective tool can
be utilized by sales associates to illustrate
recommendations and assist clients with
understanding how to accomplish their
landscape goals.

“Native Plants,
Cultivars, and
Sustainability:
Selecting the
Genes that
Fit Your
Design” will
be presented by
Benjamin Hoover,
associate profes-
sor of sustainable
nursery production, Cal Poly (San Luis

Ryan Watkins

Benjamin Hoover

JULY 2025 DIGGERMAGAZINE.COM

Obispo) from 8:30-9:30 a.m. Thursday,
August 21. In this session, Hoover will
talk about cultivars and plant species. The
conversation involves genetic outliers and
mutations, grafted plants, plant adap-
tations to stresses, and how they might
affect landscape performance.

In “Can Technology and Automation
Help Ease Labor
Concerns?,”
8:30-9:30 a.m.
Thursday,
August 21,
Connie
Lindsay, sales
and marketing
manager for
GK Machine Inc., Lo
will explore how Connie Lindsay
advancements in technology and auto-
mation can address labor challenges in
agriculture. This session will highlight cut-
ting-edge solutions that are transforming
the industry.

“Best Management Practices for
Effective Applications in
Nurseries,” from
11 a.m.—noon
Thursday,
August 21,
will be presen-
ted in Spanish
and translated
into English.
Carlos E. Bogran,
Ph.D., director of
technical services
at Bioworks Inc., will cover key applica-
tion concepts that are critical for effective

Ead

Carlos E. Bogran

pesticide applications focusing on insecti-
cides, miticides and fungicides.

“Getting the Most from Your
Beneficials:
Handling,
Quality
Assessment
and
Application”
is presented
by Suzanne
Wainwright-
Evans of Buglady
Consulting from

Suzanne
Wainwright-Evans

EN ESPANOL
Scan for Spanish
seminars schedule

8:30-10:30 a.m. Thursday, August 21 and
will be translated into Spanish. Although
the cost of beneficial insects, predatory
mites, and nematodes has decreased over
the decades, purchasing them remains an
investment. Growers need to ensure these
biological controls arrive alive and ready
to perform. In this session, Suzanne will
cover best practices for receiving benefi-
cial shipments and how to store them if
necessary.

“The 5-Star Customer Experience:
Winning the Hearts of the Next
Generation” is 8:30-9:30 a.m. Friday,
August 22. Jeff O’Brien and Jon Morrison,
co-founders of Brands in Blooms, will
discuss how delivering a 5-star customer
experience begins with cultivating a 5-star
employee experience. The session will
provide the ultimate playbook to captivate
Millennials and Gen Z, turning visitors
into loyal, lifelong gardeners. Discover the
power of storytelling to simplify your mes-
sage, overcome barriers like limited time,
space, and knowledge, and deeply connect
with customers. Participants will gain
practical strategies for fostering a culture
of excellence through effective training,
leadership, and team engagement.

“Al for the Green Industry” is
9:45-10:45 a.m. Friday, August 22. Ashley
Wright, co-founder & CEO of Plantista,
will teach
attendees how
to overcome
labor shor-
tages, grow
revenue, and
optimize
inventory by
leveraging AL

She will cover

Ashley Wright

tactical tools
and insights — relevant to all green indust-
ry owners and operators. ©

Vic Panichkul is publications manager
at the Oregon Association of Nurseries
and managing editor and art director for
Digger. Contact him at 503-582-2009 or
VPanichkul@OAN.org



Taming
Buddleja

Working with the ODA, nurseries
develop sterile varieties to satisfy
demand from gardeners for the
popular pollinator plant

BY EMILY HOARD
utturfly Bush (Buddleja) is in high demand
Band popular with gardeners because it’s easy
to grow and it’s a magnet for hummingbirds
and butterflies, said Josh Zielinski, manager and co-
owner at Alpha Nursery (Salem, Oregon).
“Buddleja is kind of like a summer blooming
lilac,” Zielinski said.
“It smells like honey on a warm summer
day,” said Ryan Contreras, Ph.D., professor in
the Department of Horticulture at Oregon State

University. He said Buddleja doesn’t require much

irrigation and the flowers last a long time.

“I had one flowering with snow on it this past
year,” Contreras said.

Before David West became the assistant
manager at Krueger’s Nursery and Tree Farm in
Cornelius, he worked for 30 years as a landscaper.

“In the beginning stages, we planted a lot of
Buddleja and found it would self seed rapidly and
spread all over the place,” West said of the land-
scaping industry at the start of his career. “Left
unchecked it would become invasive.”

Soon, Buddleja davidii spread out of cultivation.

“The species produces many thousands of seeds
per plant and spreads around, especially in riparian
areas,” Contreras said. »

Bloomin’ Easy® Buddleja Birthday Cake™ (Buddleja
‘PODARASNGA 3-3' PPAF, CPBRAF) PHOTO COURTESY OF

VAN BELLE YOUNGPLANTS
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Clockwise from bottom left: Proven Winners® Buddleja ‘Miss Molly’ (Buddleja x ‘Miss Molly’
PP23425, CP4446), Proven Winners® Buddleja Lo & Behold® ‘Pink Micro Chip’ (Buddleja

x ‘Pink Micro Chip’ PP26547, CP5621), Bloomin’ Easy® Buddleja Birthday Cake™ (Buddleja
‘PODARASNGA 3-3’ PPAF, CPBRAF) PHOTOS COURTESY OF SPRING MEADOW NURSERY AND VAN BELLE YOUNGPLANTS

Invasive declaration

That invasive tendency led the
Oregon Department of Agriculture to
declare Buddleja davidii to be a B listed
Noxious Weed in 2004, with an updated
declaration in 2016.

Zielinski said it was challenging when
it was determined to be invasive.

“It’s not the only one but it was
a popular garden center plant so that
one stung a bit more than other ones,”
Zielinski said.

Response

Plant breeders, branding companies,
and nurseries responded by developing
sterile varieties. Some do and some do
not produce seeds, Contreras said. “Some
produce very few seeds, but the seeds may
be viable.”

The ODA sought input from various enti-
ties and scientific advisors, including Contreras.

Contreras said he noted some improve-
ments to the guidelines for testing of differ-
ent cultivars and offered advice to the ODA.

“Cultivars that we know exhibit

low fertility tend to be complex hybrids
of multiple species,” Contreras said, but
not all hybrids are seedless. Since then,
Contreras’ lab has switched gears to focus
on breeding sterile varieties.

Valerie Sikkema, who manages
government compliance at Van Belle
Youngplants in Abbotsford, British
Columbia, Canada, said the nursery has
been growing Buddleja for many years.
When she started in 2006, Van Belle only
grew the old invasive varieties, but the
nursery has slowly changed over to seed-
less or interspecific varieties.

“We still grow some that are potential-
ly invasive, but they are shipped to states
and provinces where they are less hardy
and much less likely to be an invasive spe-
cies,” Sikkema said. “Any new Buddleja
that we would add to our Bloomin® Easy
line will be interspecific hybrids.”

Sikkema said plant breeders develop
non-invasive cultivars of aggressive genera
like Buddleja by producing triploids or
interspecific crosses.

Kevin Bailey, manager of the

YEAR HDHNB mhl;g
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Whelesale Growers &
Suppliers of High Quality Plants
for over 35 Years

2,000+ varieties.

Delivery throughout "'
Oregon, Washington, Idaho
(26'-48" trucks)

QUALITY PLANT MATERIAL

# lapanese maples: 80+ vanefies

= Shade & flowering: 20,000 in prod.
= Fruit trees: 10,000 in prod.

» Perennials, ferns and grasses

= Broadleaf and deciduous shrubs
* Roses: Shrub, groundcover

= Conifers: Grafted, seedling

= Groundcovers

+ Rhododendrons and Azaleas

= Natives and vines

= Berries: Blueberry, Logan, Raspberry
= Contract growing

#Yes we have it!

= And yes, we can find it for you!

CONTAINER-GROWMN AND
CONTAINER-ESTABLISHED PREFERRED

Let us quote your
COMPLETE plant list.

Wholesale Sales/Growing Facilities
(Real people will answer your call)

503-982-6300

Woodburn, OR

Local Contractor’s Yard

503-625-5454

Sherwood, OR

www.loennursery.com
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Taming Buddl/eja

Nursery & Christmas Tree Programs at
the Oregon Department of Agriculture,
works with out-of-state vendors to control
the shipment and importation of non-
approved Buddleja into Oregon.

“If we receive notice that a shipment
has been sent, the nursery inspectors will
contact the receiver and issue a rejection
for the shipment,” Bailey said. “In the
office, we will contact the vendor to make
them aware of the quarantine against the
non-approved varieties and highlighting
the approved or sterile varieties.”

Troy Abercrombie is the program
manager for Noxious Weed Control and
Native Plant Conservation at Oregon
Department of Agriculture’s Plant
Protection and Conservation Program. He
enforces quarantine of invasive Buddleja
and helps educate the public about it.

Abercrombie said sterile varieties of a
species like Buddleja that don’t also repro-

Continued on Page 21
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MATERIAL FLOW -

AND CONVEYOR SYSTEMS INC. Fax
21150 Butteville Rd. NE Visit Our Website:
Donald, OR 97020 materialflow.com

All pricing F.O.B.
Donald, Oregon

south of Wilsonville.
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Powered
Conveyors
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Previous page and this page: Bloomin'
Easy® Buddleja Blueberry Pie™ (Buddleja
‘PODARASNGA 9-15' PPAF, CPBRAF)

PHOTOS COURTESY OF VAN BELLE YOUNGPLANTS

duce vegetatively would greatly reduce
the risk of invasion and displacement of
native species.

Approving cultivars

ODA’s Nursery Program also facili-
tates a Buddleja committee of industry
and academic partners. The committee
members work together to come up with
the best ways to determine a cultivar’s ste-
rility and to make changes to the current
list of 14 approved cultivars.

Bailey said the program doesn’t advo-
cate during these meetings but provides an
opportunity for the industry to work with
researchers to refine and define what quali-
fies as a sterile Buddleja. With this informa-
tion, they can approach the Oregon State
Weed Board with proposed additions and
subtractions to the approved cultivar list.

Bailey said he is not aware of any
truly seedless cultivars of Buddleja. »

Toll Free 800-338-1382 SALE ON MANY PRODUCTS
503-684-1613 USED/SURPLUS RACKING,
503-684-5133 CONVEYORS, CONV. BELTING,
SHELVING, PLASTIC BINS,
LIFTS, CASTERS & MUCH
MORE. 2 miles off I-5 just
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Taming Buddleja

Proven Winners® Lo & Behold® ‘Blue Chip Jr.’ (Buddleja ‘Blue Chip Jr.' PP26581, CP5620) PHOTO COURTESY OF SPRING MEADOW NURSERY

Want to get rid of them?

Retrofit to wireless
v Use any 24V valves & controllers
v Connect it all with NO wires
v Works long distance

(measured in miles) via free radio

866-248-2521(866-AIVAKA-1)
Aivaka.com

TSS-1 Tag Stringer Machine

FOR NURSERIES WITH IN-HOUSE PRINTING

¢ Semi-Automatic tag stringer.
Up to 1,200 tags an hour.
e For nurseries printing tags in-house.

Fischell Machine LLC

innovative specialty products

FischellMachinery.com | sales@FischellMachinery.com
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“While the administrative rule indicates
the approval of seedless cultivars, it is the
2% sterility that is the threshold,” Bailey
said. “It is important to keep in mind that
the ‘seedless’ cultivars do produce seed and
even at 2% sterility, they can produce a sig-
nificant number of viable seeds.”

He added there are hybrid varieties
being produced that are not regulated and
are actually quite fertile.

Bailey said researchers continue to
develop sterile cultivars with the sterility
rate of 2% or less.

Importance

West said it’s important to offer sterile
varieties because there’s such a high demand
for the long-lasting, impressive showstopper
blooms that Buddleja produces.

“But because it blooms so well, it
also produces seeds so well and people
don’t want to give up the huge blooms of
purples and pinks in their landscape cre-
ation. And the things you want to attract
to the garden really love this bush,” West
said. “The right thing to do is try and use
varieties that will not be invasive.”

Sikkema said although Buddleja is
non-native, it is still a beautiful plant in



Proven Winners® Buddleja ‘Miss Ruby’ (Buddleja x ‘Miss Ruby’ PP19950, CP3603) proto

COURTESY OF SPRING MEADOW NURSERY

the landscape and can provide joy for
homeowners with their beautiful flowers
and lovely scents. As the name Butterfly
Bush suggests, they also are able to pro-
vide food and habitat for pollinators,
including bees and butterflies.

“Many of the sterile cultivars are
great pollinator attractions and they’re
really easy to produce quickly, so growers
like to grow them and they’re really popu-
lar among gardeners,” Contreras said.

Popular varieties

Now there’s a smaller selection that
nurseries are available to offer and they
are more expensive than other options.

“That’s kind of counter to what it
used to be for Buddleja,” Zielinski said.
“It used to be a more affordable colorful
item than a special patented selection that
someone has to pay more for.”

“We dabbled with a few varieties
early on and we found them to be lack-
luster,” Zielinski said. “The foliage wasn’t
good and the overwintering wasn’t great.
For some of them, the flowers weren’t
exciting or just blah.”

However, Zielinski found the Proven
Winners® series to be much better.

These include Buddleja ‘Miss Violet,

Buddleja ‘Miss Ruby’ and Buddleja ‘Miss
Molly’.“They grow well and overwin-
ter better than a lot of other varieties,”
Zielinski said.

Van Belle also grows those same
three Proven Winners varieties. In addi-
tion, they sell two Bloomin’ Easy variet-
ies that are interspecific hybrids so they
are not regulated and are allowed. These
are Buddleja Blueberry Pie™ (Buddleja
‘PODARASNGA 9-15’ PPAF, CPBRAF)
and Buddleja Birthday Cake™ (Buddleja
‘PODARASNGA 3-3° PPAF, CPBRAF).

Krueger’s also grows and sells
‘Miss Molly’, which is known to be low
and compact, and is growing a Proven
Winners dwarf variety called Lo &
Behold® ‘Blue Chip Jr.” (Buddleja ‘Blue
Chip Jr” PP26581, CP5620).

Contreras said Lo & Behold® ‘Pink
Micro Chip’ (Buddleja ‘Pink Micro Chip’)
is also popular.

Future considerations

West said Krueger’s Tree Farm is still
considering sterile Buddleja varieties to be
in the trial stage to see how they perform
long term.

“We’re seeing what customers say
about how they behave and what they

Celebrating

100 Years!

Quality Shade and
Flowering Trees
Since 1925

For more information
please visit our website:

www.surfacenursery.com

Phone:
503-663-5224

Fax:
503-907-8099

Email:
trees@surfacenursery.com

33740 SE Lusted Rd
Gresham, OR 97080
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Taming Buddleja
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Proven Winners® Buddleja ‘Miss Violet’ (Buddleja x ‘Miss Violet’ PP28448, CP5950) PHOTO COURTESY OF SPRING MEADOW NURSERY

do,” West said. “It depends on the variety,
but for us at Krueger’s we’re still experi-
menting with what we have.”

West said the Buddleja needs to grow
for a few more years to make sure it
doesn’t eventually revert back to becom-
ing fertile. So far, the customers have said
‘Miss Molly’ has worked well.

Zielinski said he’d be interested in
having a dialogue about the possibility
to grow fertile varieties to export before
blooming to retailers in places where
they aren’t declared invasive. He wants
to be able to grow Proven Winners’
Pugster® Blue Butterfly Bush (Buddleja
‘SMNBDBT” PP 28794, CP6486) because
his customers continually ask for it, but
he’s not able to carry it.

“I’m grateful that we have the ability
to grow something at all,” Zielinski said.
“I don’t know what it would do for my
bottom line if we didn’t.” ©®

Emily Hoard is an Oregon-based freelance
journalist covering business, environmental
and agricultural news. She has a back-
ground in community reporting and a mas-
ter’s degree in multimedia journalism. You
can reach ber at Hoarde123@Gmail.com.



I Bu11dﬁfg at ﬁfi

TP ) 5 W

Little Prince of Oregon and its logo are one of the strongest brands in the industry. pHoto BY vic PANICHKUL

BY JON BELL
he way Mark Leichty tells it,
there’s a little bit of lore behind
the naming of the Little Prince
of Oregon Nursery in Aurora, where he
serves as director of operations.

As a child growing up, nursery cofound-
er Keith “Ketch” de Kanter would listen as
his parents read him the well-known novella,
“The Little Prince.” Eventually, de Kanter’s
parents began calling him the Little Prince of
Oregon. Years later, in 1997, when de Kanter
started up the Aurora nursery, he pulled the
name back out.

To accompany the name, de Kanter
had a friend draw a logo, which turned
out to be a frog wearing a golden crown.

Almost 30 years later, Little Prince of
Oregon and its logo are emblems of one
of the strongest brands in the industry.

“I think we have one of the most
recognizable brands in all of horticulture,”
Leichty said. “Today in garden centers,

that logo is on the top of every single tag
on our plants, it’s embossed in our pots.
It’s become a symbol of great plants, and
people look for it. I think in retrospect,
that logo and name have been one of the
great parts of our success.”

A good logo and name can go far in
helping a nursery carve out a name for
itself. But there’s more to a solid brand
than that. Some of it can be tangible, like
one-of-a-kind plants developed by a nurs-
ery itself or specialty soil mixes that a cer-
tain nursery comes to be known for. Other
pieces are less concrete — think a years-
long reputation for trust and good service,
an unspoken commitment to customer
success or an image that evokes crafts-
manship and care developed over years of
practice (and maybe boosted by the right
marketing and social media).

There’s no textbook recipe for what
makes a strong brand. But nurseries
who’ve nailed it will tell you it’s a key part

of their success.

“Through effort, goodwill and a good
image, the work you’ve done to cultivate
a positive image eventually pays off,” said
Chuck Pavlich, director of new product
development for the Canby, Oregon-based
Terra Nova® Nurseries, Inc., “and some-
times when you need it the most.”

Building on history

Like Little Prince of Oregon,
Monrovia Nursery has a telltale symbol of
its brand, but it’s not necessarily its logo.
Instead, it’s a distinctive green pot that’s
become synonymous with Monrovia over
at least the past three decades.

“We went to that pot in the *90s,
and ever since then there’s been a strong
affiliation of the pot as our brand,” said
Katie Tamony, chief marketing officer for
Monrovia, which has the largest of its
four nurseries in Dayton, Oregon.

Of course, there’s much more to

DIGGERMAGAZINE.COM JULY 2025
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Bailey Nurseries, Inc. launched its first consumer brand, a hydrangea lineup called Endless Summer®, 20 years ago. PHOTO COURTESY OF BAILEY NURSERIES

the Monrovia brand that a plastic pot. For
starters, the nursery has a long history.
Founded in California in 1926, Monrovia
has had nearly 100 years to develop its
brand. Tamony said Monrovia has been
committed to the idea of craftsmanship
from its early days, a key component that
runs through the nursery still. Part of

that image comes from Monrovia’s long-
standing commitment to and investment in
advancing plant science.

“We believe there is a science and art to
growing plants, and we invest a lot of time
and resources into how we grow plants,”
she said. “Monrovia has been known for
decades for the research we started doing in
the *40s and *50s about what plants need to
grow in pots out in the field.”

That research led directly to another
ingredient in Monrovia’s brand — custom
soil mixes.

“That is something that we are
known for as well,” Tamony said.

The science and soil elements together

JULY 2025 DIGGERMAGAZINE.COM

have helped Monrovia grow robust,
healthy plants for long enough that people
have come to associate the name with
plants that are going to flourish.

“For people who garden a lot, they
know when they see that green pot, they
know that’s a plant that’s going to work
out,” Tamony said. “They know they’re
going to get consistent shape and form,
which is part of our brand as well, that
premium look and feel. Our brand is very
elevated and elegant.”

Longevity has also been a big part
of the success of Woodburn Nursery
& Azaleas, which was founded in
Woodburn, Oregon in 1968. Though
it’s not a consumer-facing company, the
nursery nevertheless has built a brand that
revolves around high-quality plants and
bringing value to its wholesale customers.

“What we’ve really focused on over
the life of the company has been growing
good-quality products and being able to
provide them to our customers consistently,

year over year,” said Kyle Fessler, co-owner
and production manager at Woodburn
Nursery & Azaleas. “If you got it last year,
you can expect the same this year.”

Building trusted relationships has also
been important to the Woodburn brand,
according to Noah Fessler, who’s in sales
at the nursery. Customer service makes a
big impression, and doing the right thing
has helped the nursery earn many long-
time and repeat customers, he said.

“If there ever is an issue, we make
our best effort to satisfy the customer so
we can all move forward into the future.”

Reputation for innovation

Terra Nova has built its brand in
large part around tissue culture propaga-
tion. When the nursery started more than
30 years ago, Pavlich said tissue culture
propagation wasn’t new, but tissue culture
of new plants hadn’t been widely encoun-
tered. Over time, Terra Nova made big
gains in that field and became known for



introducing new varieties of Heuchera and
selections of plants like Coleus, Tiarella,
Nepeta and Leucanthemum. It didn’t hap-
pen overnight though.

“At that time [the early *90s], it was
still traditional propagation methods, and
the build-up for product introduction took
years,” Pavlich said.

The nursery hasn’t invested in pricey
marketing campaigns or advertising to
spread its brand. Instead, Pavlich said
Terra Nova has made a name for itself by
sticking to innovative, thoughtful breeding
that’s unique in the market.

“The popularity of Terra Nova plants
around the world is humbling,” he said.

Offshoot brands

Another way some nurseries have
solidified their brands is by launching their
own unique plants, which often are brands
of their own that are unaffiliated, at least »

Over the years, Woodburn Nursery & Azaleas has built a brand that revolves around high-
quality plants and bringing value to its wholesale customers, says Kyle Fessler, co-owner and
production manager.

B2401DTN RTV-X Crew
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« Perfect for Vineyards, Greenhouses, Nurseries « Extra Duty IRS (Independent Rear Suspension)
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OREGON EQUIPMENT SALES
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A brand above

on the surface level, with the nursery itself.

One of the leaders in the industry
to do this is Bailey Nurseries, Inc. (St.
Paul, Minnesota), which launched its
first consumer brand, a hydrangea lineup
called Endless Summer®, 20 years ago last
year. Today, according to Bailey, Endless
Summer is the best-selling brand of re-
blooming hydrangeas in the world. Bailey
operates three farms in Oregon: Dayton,
Sauvie Island and Yambhill.

“I think it really paved the way for not
only Bailey, but other brands, to see what
could be done with well-marketed pro-
grams,” said Alec Charais, chief marketing
and product development officer for Bailey.

The innovation-focused nursery,
which has a breeding facility in Georgia
to develop new plants, has since launched
other successful consumer brands like First
Editions® and Easy Elegance®. Charais
said there is much thoughtfulness and
strategy that goes into Bailey’s brands.

“Great brands have to be an innova-
tive concept and be something that pro-
vides intrinsic value to the marketplace,”
he said. “We are very strict about the
criteria of what we are going to select
for any of our brands. It has to be a top-
performing plant, and there has to be
some clear reason why it exists, like it has
fantastic garden performance or produc-
tion performance, heat tolerance or cold
tolerance or disease resistance.”

While brands like First Editions and
Endless Summer may not have a visible
connection to Bailey, at least to consum-
ers, the link is clear to the nursery’s whole-
sale customers, which in turn strengthens
the overall Bailey brand.

“We don’t market Bailey directly in
the consumer messaging,” Charais said,
“but Bailey and our brands are definitely
known in the supply chain.”

Little Prince of Oregon’s brand has
been strengthened by its own plant brands
as well, each one demarcated with a
unique and color-coded tag that draws
customers in. Their succulents go by the
name Water Misers®, for example, while
rare and unusual perennials are called
Fit for a King®. The giveaway that they
are from Little Prince of Oregon? The
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Through effort, goodwill and a good image, the work you've done to cultivate a positive image
eventually pays off, says Chuck Pavlich, director of new product development for Terra

Nova® Nurseries, Inc. PHOTO COURTESY OF TERRA NOVA

crowned, green frog on every tag.
“QOur product mix is very carefully
thought out,”
Leichty said.
“We do things
that make
people stop
and look at

»

us.

Committed
to the core

The thing
about hav-
ing a strong,
well-respected
brand is that it
takes diligence
and consisten-
cy and work
to protect it.
Making wild
moves as a
company can ding a brand big-time — any-
one remember New Coke? — but there’s
also risk in stagnating.

“The best way to move forward and

“The best way to
move forward
and stay fresh is
to evolve.”

— Katie Tamony
CHIEF MARKETING
OFFICER

stay fresh is to evolve,” Tamony said. “You
don’t need to be disruptive, but you want to
keep moving and not be stale or irrelevant.”

It can be a tricky walk, and there will
be missteps along the way.

At Little Prince of Oregon, for exam-
ple, Leichty said the nursery shifted from
its wholesale-only approach before COVID
and dabbled with selling directly to consum-
ers for about five years. The move initially
helped increase brand visibility, but it also
proved to be expensive and made it hard to
manage inventory between online customers
and garden center customers.

In the end, Little Prince shuttered the
consumer sales and recommitted to its
core business.

“We realized this is not who Little
Prince is,” Leichty said. “We are a whole-
sale supplier of high-quality plants with a
highly recognizable brand. That has to be
our undeniable focus.” ©

Jon Bell is an Oregon freelance journalist
who writes about everything from Mt. Hood
and craft beer to real estate and the great out-
doors. His website is JBelllInk.com.



geI,CLASSIFIEDS

caL TANa

503-682-5089

TO PLACE YOUR AD

PLACE YOUR
AD TODAY!

HERE’S HOW IT WORKS:

1. Select Standard (words only) or
Display (graphic design with words
and text) Classified ad format.

2. Determine general heading and
subhead that ad runs under:

* General: "Employment,” “Plant
Material,”“Service/Supply,” “Real
Estate.”

* Subheads run under general
headings. Create your own, but
be general: “Conifers,” “Liners,”
“Equipment,” etc.

3. Indicate number of months to run.

4. Indicate any blind box for confi-
dential replies. We assign number
and mail any responses.

5. Compose ad. Designate headlines.

6. Email ad by deadline, Wednesday,

June 11 for the July 2025 issue.

7. We bill established clients after

publication. New clients may need to

prepay.

8. We reserve right to edit for content.

9. Annual contract discounts avail-

able (12-month commitment).

AD RATES

CLASSIFIED LINE AD

+ $40/column inch for OAN members
/ $60 for nonmembers.

* Regular, one-column, standard
typeface, approximately 28-38
characters per line, 7 lines per inch.
Use headlines, bold, italics and spe-
cial characters.

* Black and white corporate logo or
QR code $30 additional charge and
counts for ad length by inch

CLASSIFIED DISPLAY AD

* $50/column inch for OAN members
/ $80 for nonmembers.

* Use logos, display type, borders,
SCreens or reverses.

+ Production charges @ $69/hour.

+ Electronic ad files can be supplied.
Call for production details.

JOB ADS
ONLINE

* Employment ads also include
online post to DiggerMagazine.
com/jobs and OAN.org/jobs.
Pay by the inch as above, or use
online-only option: $125/month
members, $150 nonmembers.

Digger Classifieds

29751 S.W. Town Center Loop W.,
Wilsonville, OR 97070
503-682-5089
503-682-5727 fax
ads@oan.org

Digger_202507-classifieds-fin.indd 29

EMPL

GARDEN CENTER MANAGER —
DENNIS’ 7 DEES LAKE OSWEGO
Dennis’ 7 Dees offers the
opportunity to lead a thriving garden
center in Lake Oswego, where you'll
combine your leadership skills with
plant expertise to drive a successful
operation. Lead a dedicated team,
achieve ambitious goals, and help
customers transform their outdoor
spaces — all while working in
the environment you love. Key
responsibilities include customer
experience and operations, team
leadership and development,
financial and inventory management,
and strategic planning. Dennis’
7 Dees is a family-owned and
operated business with deep roots
in the Portland area. Along with
our retail gardening stores, we
provide residential and commercial
landscaping services throughout
Oregon and southwest Washington.

Scan for details and to apply,
or log on to:
https://apply.teamengine.io/apply/
_amiTUH1enMc/v/B?utm_source
=0an&sid=te-2NhISWoPBFHyplSa

HELP WANTED

For jobs and key employees
throughout California and the
Northwest, call Florasearch, Inc.
You know us. For more than four
decades we have been bringing
together key people and excellent
companies in the nursery and
greenhouse industries and allied
trades. Check our references.
Confidential. Employer pays fee.

Florasearch, Inc.
1740 Lake Markham Rd.
Sanford, FL 32771
Ph 407-320-8177
Fx 407-320-8083
www.florasearch.com
search@florasearch.com

ADVERTISE JOBS
WITH
DIGGER
Call Tana @ 503-682-5089

EMPLOYMENT

ASSISTANT PRODUCTION
MANAGER

Oregon Pride Nurseries in
McMinnville, OR; a 240 acre
container and field operation, is
seeking an individual wanting
to learn all facets of production;
including Propagation, container
and field Growing, Plant Health,
and Irrigation. They would work
directly with the Production Manager
assisting with Production Planning,
Quiality Control, IPM, Irrigation, and
Product Profiles & Crop Data Record
Keeping. Some nursery experience
is required, along with a deep
willingness to learn and grow with
the company. Desired skills require
this person to be self-directed,
flexible, solution driven, eager
to learn, and team focused. The
position will involve collecting data,
analyzing information, working with
consultants, learning and applying
advanced production technics-
all in efforts to strengthen and
grow the company. Some Spanish
would be required. Benefits include
excellent health insurance, 401K
matching, and profit sharing. Salary
would depend on talent level and
experience. Send resume.

Oregon Pride Nurseries
Attention Jackie
5380 SE Booth Bend Rd
McMinnville, OR 97128
503-472-9147

HIRING?
WORK WITH US!
Email us at ads@oan.org
or call 503-682-5089

CLASSIFIED ADS WORK!

Reach more

customers!

To place a classified ad,
email ads@oan.org or call

503-682-5089

EMPLOYMENT

V4

We are always looking for career oriented skilled staff.
Our operations include wholesale growing, shipping,
landscape contractor sales, and retail nursery. If you
have the interest and skills needed to be a part of our
team, please apply. We are growers of container and
field grown ornamentals.

FLoen ZM '7%0.

Wholesale Growers & Suppliers of High Quality Plants

Wearelooking for people in the following areas:
« Sales/Customer Service (Wholesale/Retail)

« Production/Growers/ Supervisors

« Shipping & Receiving

« Inventory/Office Mgmt & Admin/ Purchasing
« Pesticide/IPM Managers & Applicators

« lrrigation Management/ Skilled Laborers

« Outside sales throughout U.S. & Canada

« Controller/ Accounting Manager

« Horticultural Website Developer

Applicants with specific work experience or education
in the nursery industry is desired. Computer skills,
Spanish / English bilingual, plant ID knowledge and
equipment operation skills also preferred.

Pay commensurate with experience. Benefits to
include: Paid vacation and sick leave, paid holidays,
medical and dental insurance. Respond with resume
to hr@loennursery.com to the specific job for
which you qualify.
For more information, please visit us online at
www.loennursery.com

MAKE YOUR NURSERY

CAREER HAPPEN!
Looking to grow in the nursery
and greenhouse industry, or
related businesses? Oregon
nurseries post their openings
here. We have job listings in print
and online. Online postings are
updated as we receive them.

Visit OAN.org/Jobs or
erMagazine.com/Jobs
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PLANT MATERIAL

BAMBOO

N

>
GARDEN

Specimen size BAMBOO
over 30 feet tall available

« Clumping Bamboo
« Large diversity
« Quality wholesale plants
« We carry bamboo barrier
HDPE 60 & 80 mil x 30”

503-647-2700

BambooGarden.com
bamboo@bamboogarden.com

CLEARWATER GROWERS
LINERS:
Arctostaphylos - ‘Mass’; Carex;
Ceanothus g. ‘Pt Reyes’; Cotoneaster -
‘Lowfast’/ ‘Coral Beauty'; Deschampsia
caespitosa; Fragaria; Juncus; Liriope m.
‘Big Blue’; Liriope spicata; Mahonia;
Pachysandra; Pennisetum; Polystichum;
Rubus c. Sarcococca; Thuja o. —
Emerald Green’; ‘Green Giant’; Vinca
1 GAL AVAILABILITY

Arctostaphylos - ‘Mass’; Calamagrostis;

Carex; Cotoneaster dammeri - ‘Coral
Beauty' / 'Lowfast’; Deschampsia;
Festuca; Fragaria; Helictotrichon

sempervirens; Juncus; Liriope; Mahonia;

Pennisetum; Rubus; Sarcococca; Vinca

CUSTOM PROPAGATION
AVAILABLE
Ph: 503-359-7540
Fax: 503-357-2282
Forest Grove, OR

SCHURTER NURSERY
Arborvitae - Emerald Green
Green Giants
Various Sizes & Varieties
503-932-8006

BWwW

PROVEN
WINNERS*
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BRANCHING OUT

OO,

Now offering 20 superior
selections of ornamental trees.
bit.ly/PW-Trees. Call 800-633-8859
Maria@SpringMeadowNursery.com

PLANT MATERIAL

£

T
BEAVERLAKE
NURSERY

Wholesale bare
root plants

LOTS OF NATIVE SHRUBS
AND TREES AVAILABLE
Preorder now for winter

COR COR - FRA LAT
MAH AQU - MYR CAL
OEM CER - PHY CAP
RIB SAN - ROS NUT
ROS PIS - RUB PAR
COR CER - LON INV

For details 503-632-4787 or
info@BeaverlakeNursery.com

BeaverlakeNursery.com

Northwest Natives

AL

BARE ROOT
NATIVE PLANTS
Acer, Alnus, Amelanchier, Betula,
Conifers, Cornus, Fraxinus,
Holodiscus, Lonicera, Mahonia,
Malus, Physocarpus, Populus, Rosa,
Salix, Spiraea, Symphoricarpos,
Wetland Plants

Over 300 species of
source identified natives

Fourth Corner
Nurseries
salesdesk@
fourthcornernurseries.com

P: 800-416-8640
FourthCornerNurseries.com

Plant Search

FIND UNIQUE PLANTS,
TREES & SHRUBS
Find hundreds of different plants
and thousands of listings.

Search online today at:

NurseryGuide.com <.
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PLANT MATERIAL

Northwest Natives

Pacific NW

Native Plants

NO SPRAY
GROWN THE WAY NATURE INTENDED

Container ¢ B&B
Native Shrubs & Trees

Groundcovers ® Wetland & Riparian Plants

Exclusive Grower of
Premium Oregon White Oak
Valley
Growers
Nursery

503-651-3535 * FAX 503-651-3044
valleygrowers.com
nursery@valleygrowers.com
Hubbard, OR * OR and WA Certified D/WBE Company

‘t =l
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BEAVERLAKE
NURSERY

Native, Wetland
and Riparian
Specialist
Growers of

Quality, Healthy,
Ready-to-Sell Plants.

Fax: 503-632-5412

CONTRACT GROWING
YEAR ROUND

21200 S. Ferguson Rd.
Beavercreek, OR 97004

www.beaverlakenursery.com

NURSERIES
ARE
HIRING
Our job listings run monthly in
Digger and are updated regularly
online as soon as we receive them.
Check what's new: OAN.org/jobs

Digger

PLANT MATERIAL

Rhododendrons

The place

TALL RHODODENDRONS

Available up to 10’ tall+
Also in cans, most 5’ tall.

OPEN TO OFFERS

Hidden Acres Nursery
Sherwood, OR
503-625-7390

www.hiddenacresnursery.net

Rootstock

WILLAMETTE
NURSERIES

YOUR SOURCE FOR
ORNAMENTAL SEEDLINGS, FRUIT
TREE ROOTSTOCK, CUTTING
LINER VARIETIES & MORE.

We specialize in understock
for flowering, fruiting and shade.

WWW.WILLAMETTENURSERIES.COM

Excellent quality.
Outstanding service.

25571 S. Barlow Rd. Canby, OR 97013
503-263-6405
Toll-Free: 1-800-852-2018
E-Mail: willamette@canby.com

TRECO®
THE FOUNDATION OF YOUR
ORCHARD STARTS HERE.

PREMIUM QUALITY
OREGON ROOTSTOCK
SINCE 1941

TRECO® offers the finest
apple rootstock, hazelnut trees
and softwood cuttings.

WWW.TRECO.NU
Oregon Rootstock & Tree Co. Inc.
P.0. Box 98 | Woodburn, OR 97071
p: 1.800.871.5141
f: 503.634.2344

MAKE YOUR

NURSERY

CAREER

HAPPEN!
Looking to grow in the nursery
and greenhouse industry, or
related businesses? Oregon
nurseries post their openings
here. We have job listings in print
and online. Online postings are
updated as we receive them.

Visit OAN.org/Jobs or
DiggerMagazine.com/Jobs

Digger
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SERVICE & SUPPLY

SERVICE & SUPPLY

SERVICE & SUPPLY

SERVICE & SUPPLY

%(VANMAR LOADERS

FOR SALE — LOEN NURSERY

Year Model VIN# Hours Price
2020 V47 #7171 2570 $45,000
2018 V47 #71137 6615  $30,000
2008 V46 #60680 10,579  $22,500
2018 V46 #70702 5586  $32,500
2020 V47 #7170 2,764 $40,000
2015 V46 #62422 3,762 $48,000
2015 V46 #62468 6,944  $30,000
2013 V46 #61874 7411 $26,500
2009 V46 #60735 10,266  $20,000
2016 V47 #70529 8,643  $30,000

CALL IFINTERESTED
503-982-6300
Order.LoenNursery.com/Collections/Equipment

/
p - ¢
,/(om 7 ‘, 77»0‘
Wholesale Growers & Suppliers of High Quality Plants
- A

GOT SOMETHING
YOU NEED TO SELL?
Advertise equipment, services
and supplies for sale here,
in the Digger classifieds.

Call Tana @ 503-682-5089
Next deadline: July 11.

Irriland Irrigation Hose Reel
2016 Irriland HR-T2.0/656 used
only one season and replaced
with larger EHCO traveler.
Been parked in barn. Good
condition.

Call Oregon Pride Nursery
503-472-9147

FIND
SERVICES
AND SUPPLIES

Search online
today at:

NurseryGuide.com <.

1994 EHCO

Hard Nose Traveler
EHCO 90x1100 traveler. Perkins
Engine (need replaced), Berkley

Pump B3-EQDL, SR 100 Gun,

900’ Hose, with 19" Supply Line.
$9,500 or BO.
Call Oregon Pride Nursery
503-472-9147

NURSERIES
ARE
HIRING
Our job listings run monthly in
Digger and are updated regularly
online as soon as we receive them.
Check what's new: OAN.org/jobs

Digger

| WAYS TO

Digger

PHONE 503-682-5089
WEB www.oan.org/
publications
EMAIL info@oan.org

PLANTS - PRO

ome

THANKS To oUR DIgQer ADVERTISERS

Aivaka 22
Aumsville Equipment Sales 37
Bailey Nurseries 02
Biringer Nursery. 36
Bowers Forest Products 14
Energy Trust of Oregon 05
F & L Lumber Inc. 11
Fischell Machinery 22
GK Machine 40
HIP Labels cvvervrrsssrrs New Varieties Showcase, Page iii
Hostetler Farm Drainage 37
Kubota 27
Lane Forest Products 24
Leonard Adams Insurance 13

Please contact our fine advertisers for your plant, service and supply needs.
To advertise in Digger, contact Curt Kipp at 503-682-2008 or CKipp@OAN.org. To see all of our advertising options for
reaching businesses as well as consumers, please view our Oregon Association of Nurseries Media Kit at OAN.org/ads.

Loen Nursery Inc. 21
Marion Ag Service Inc 35
Marr Bros. 36
Material Flow Systems 19
Motz & Son Nursery 37
Oregon Valley

Greenhouses 18
Reardon Nursery 13
Rickel's Tree Farm 37
Schurter Nursery 37
Simplot Turf & Horticulture 05
Surface Nursery Inc 23
Willamette Nurseries 11
Wurdinger Mfg 37

Digger_202507-classifieds-fin.indd 31

DIGGERMAGAZINE.COM JULY 2025 31

6/18/25 2:08 PM



OREGON JOIN THE OAN
ASSOCIATION OF 1-888-283-7219

NURSERIES YO U I’ POI itical OAN.org/Join

VOICE

What We Do:

* Promote a strong, competitive business climate.
e Protect you from burdensome laws and regulations.
e Tackle key issues: labor, water, taxes, land use and more.

Where We Work: Federal. State. Local.

Be heard.
Be protected.
Be powerful.

From the halls of Congress to the Oregon State Capitol, we advocate
where it counts — with your business at the center of every action.

What We Delivered in 2024:

» Averted costly quarantines through swift action on Phytophthora
austrocedri.

Tax bills lowered by clarifying ag equipment tax rules.

. . . Introduced legislation to freeze ag overtime at 48 hours.

Join the dl‘lVII‘lg Successful with 58 of 61 political endorsements getting elected.
voice of Oregon’s » Trained 3 waves of new industry advocates.

nursery industry.

SPECIAL ISSUE: All about transportation

Advertise in the
November 2025
Transportation Issue

Looking ahead to 2026, this special
issue covers the latest developments
in moving plants around the nursery
and shipping them to market. Place
your brand where it will be noticed!

Reserve your display ad by
October 1

Contact:

Curt Kipp, Director of Publications
........... CKipp@OAN.org
503-582-2008

OREGON

NURSERIES
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GROWING
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Series contentis coordinated by Dr. LIloyd Nackley, associate professor
of nursery production‘and greenhouse management at Oregon State

University in/Coryvallis; Oregon.
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An ongoing series provided by
Oregon State University
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States Department of Agriculture

and in partnership with the
Oregon Association of Nurseries
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Researchers evaluate two natural altefratives tﬁighting this pesky greenhouse invader

.

Fig. 1 Magnified view of liverwort (Marchantia polymorpha) showing its distinctive reproductive structures. The small, palm tree-like stalks are
gametophores, which produce spores that enable the weed to spread rapidly in moist greenhouse environments. ApoBe sTock PHOTO

BY LLOYD NACKLEY, RYAN HILL
AND MARCELO MORETTI

eed management in green-
house propagation is more
than a cosmetic concern.

Weeds, especially liverwort
(Marchantia polymorpha), compete with
crops for light and nutrients, harbor pests
and diseases, and complicate irrigation
and fertilization. Yet few herbicides are
labeled for greenhouse use, and labor-
intensive hand weeding strains budgets.

As a result, growers are increasingly
interested in natural alternatives — but
how well do they really work?

A recent greenhouse study from

Oregon evaluated two such options:
mustard seed meal (MSM), a byproduct
of mustard oil production with natural
herbicidal properties, and two types of
natural mulch: hazelnut shells and a bio-
degradable paper-based liquid mulch. The
goal? To identify weed control strategies
that are both effective and safe for young
ornamentals during propagation.

Why liverwort is so hard to manage
Liverwort is a persistent and increas-
ingly common greenhouse invader. Unlike
most vascular weeds, liverwort spreads
through spores and vegetative fragments
(gemmae), thrives in high humidity and
low light, and quickly colonizes moist

container surfaces.

Its low, dense mats block irrigation
and outcompete seedlings. Worse, liver-
wort tolerates many conventional weed
control measures, making it particularly
troublesome during propagation and liner
production.

Liverwort infestations can be especial-
ly severe in greenhouses using overhead
irrigation and organic-based substrates —
exactly the conditions common in nursery
production. This makes it an ideal target
for sustainable control strategies like
mulching and bioherbicides.

Experimental approach
To mimic commercial propagation

DIGGERMAGAZINE.COM
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Fig. 2 Completely randomized design with replicated mulch treatments distributed across the irrigation bench. Tender boxwood cuttings had
just been transplanted, leaving exposed substrate vulnerable to liverwort. All pots were equally inoculated with liverwort spores using a
blended slurry. PHOTO COURTESY OF OREGON STATE UNIVERSITY

conditions, researchers conducted a series
of greenhouse trials using containerized
boxwood (Buxus sempervirens) and gar-
denia (Gardenia jasminoides) seedlings.
All plants were grown in a standard soil-
less mix of bark, peat, and perlite, and
were irrigated with overhead spray nozzles
on a high-frequency schedule to maintain
surface moisture and promote liverwort
colonization.

Each experiment used a randomized
complete block design with multiple repli-
cates per treatment. Treatments included:

e  MSM alone at five rates (ranging

from 125 to 1,600 g/m?2),

¢ Hazelnut shell mulch (HM)

alone,

¢  Liquid mulch (LM) alone,

¢  Combinations of MSM with

JULY 2025 DIGGERMAGAZINE.COM

either HM or LM.
MSM was applied by broadcasting
dry powder evenly across the container

surface using calibrated measuring spoons.

Hazelnut shells were applied to a 1.25
cm depth and lightly pressed into place.
Liquid mulch was diluted at a 2:1 ratio
with water and poured evenly using grad-
uated cylinders.

To simulate natural infestation,
actively growing liverwort flats were
placed between treatment containers and
rotated weekly to ensure even spore dis-
tribution. Crop response, weed coverage,
and liverwort development were moni-
tored over 90 days. Standard slow-release
fertilizer (16-16-16) was incorporated at
transplanting to reflect typical greenhouse
fertility practices.

Hazelnut mulch shows strong,
consistent results

Hazelnut shell mulch significantly
reduced liverwort and broadleaf weed
emergence in every trial. In some cases,
liverwort coverage was reduced by more
than 80%. This mulch appeared to physi-
cally block spore germination and reduce
light at the surface, both of which sup-
press liverwort establishment.

Importantly, hazelnut mulch caused
no adverse effects on either crop species.
Its coarse texture also supported good air-
flow and did not hold excessive moisture,
a critical factor in greenhouse conditions.

Given its efficacy, low cost, and availabil-
ity in Oregon, hazelnut shell mulch appears
to be one of the most practical natural weed
control tools for greenhouse growers.
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Figure 3. Percent coverage of liverwort in response to mustard seed meal (MSM) application
rates (0-900 g/m?) under three mulch treatments: no hazelnut shells (N), with hazelnut shells
(Y), and with liquid mulch (LM). While increasing MSM rates reduced liverwort coverage in the
absence of hazelnut shells, the presence of hazelnut shells alone provided the most effective
suppression across all MSM concentrations. GRAPHIC COURTESY OF OREGON STATE UNIVERSITY

MSM suppresses weeds — but
can injure crops

MSM alone reduced weed and liv-
erwort coverage significantly — often
by 50-90% — but the results came with
caveats. Boxwood seedlings were highly
sensitive to MSM, even at moderate appli-
cation rates. At the highest rates (1,600 g/
m2), MSM caused complete crop death.
Interestingly, even lower MSM rates
(250-500 g/m2) often suppressed weeds
without improving plant growth. This
suggests that the phytotoxic effects of
MSM may outweigh its minor fertilizing
benefits, especially for young or shallow-
rooted crops.

These results align with prior field
research showing MSM can release bioac-
tive compounds — notably isothiocya-
nates — when exposed to moisture. In wet
greenhouse environments, this release may
be both rapid and intense, increasing the

risk of crop injury.

Liquid mulch adds complexity

The biodegradable liquid mulch had
mixed results. On its own, LM sometimes
reduced liverwort growth, but it also
appeared to trap moisture at the surface
— occasionally enhancing weed growth
under certain conditions.

When LM was combined with MSM,
weed suppression improved — but so did
phytotoxicity. The thick mulch layer may
have trapped MSM’s breakdown products,
extending the exposure time for sensitive
roots. In several cases, combining LM and
MSM increased plant injury beyond what
was seen with MSM alone.

This interaction highlights the impor-
tance of understanding how mulches
modify the behavior of bioherbicides —
and how substrate moisture can shift a
treatment from helpful to harmful.

Why control liverwort early?
Liverwort may look harm-
less, but its impacts are far from

superficial.

¢ Once established, liverwort
mats create a water-imper-
meable layer that disrupts
irrigation and fertilization.

¢ It spreads easily through
greenhouses via tools, con-
tainers, and hands — and its
rapid growth can smother
young seedlings.

e Controlling liverwort early,
especially during propaga-
tion, helps prevent longer-
term losses and labor costs
down the line.

Practical recommendations

So what do these findings mean for
growers looking to implement natural
weed control in greenhouses?

Hazelnut shell mulch is a good bet: It
consistently reduced liverwort and weed
growth and posed no risk to young plants.
It’s a simple, regionally available material
that could reduce reliance on hand weed-
ing during propagation.

Use MSM cautiously: While it can sup-
press weeds, MSM has a narrow margin of
safety in greenhouses. Rates above 125 g/m?2
can cause injury, especially in sensitive crops
like boxwood. It should be trialed in small
batches before full-scale use.

Be careful combining MSM with
liquid mulch: The LM and MSM combo
may improve weed control — but it also
increases the risk of crop injury due to
prolonged exposure to active compounds.
This combination is not recommended
without crop-specific testing.

Moisture matters: High surface mois-
ture levels (common with overhead irriga-
tion) appear to increase the breakdown of
MSM into its bioactive form. Adjusting
irrigation practices, or switching to sub-
irrigation, may make MSM use safer.

Final thoughts
Natural weed control strategies like
MSM and organic mulch have exciting »
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Fig. 4 Three-panel comparison of willowherb (Epilobium spp.) growth in treated pots. Left: hazelnut shell mulch combined with mustard seed
meal (MSM) effectively suppressed seedling emergence. Center: liquid paper mulch provided moderate control. Right: untreated control pot

showing dense willowherb growth. The MSM and hazelnut shell combination delivered the most consistent suppression. PHOTO COURTESY OF OREGON
STATE UNIVERSITY

Fir and Hemlock Bark ¢ Sawdust
Compost * Hog Fuel ¢ Fines
Rock, Chips, Bark Rock

o e i

BIRINGER

. Marr Bros. Bark has been the area with quality
* . products and competitive priciig for over 30 years.’And we
. ! deliver anywhere in the Willamette Valley! *
g ol Q&Ih n youwant
p 1 e RIS R B
= Mairr Bros. is your
o T N R

NURSERY

Wholesale Growers of
Fruit, Flowering, Shade
Trees and Deciduous Shrubs

Frost Peach ®
Hanna'’s Heart ® Katsura

=

Call 503-838-1830

to schedule a delivery

Conveniently located at:

Growing since 1974

360-848-5151
FAX 360-848-5959

Mount Vernon, WA

875 S. Pacific Hwy, Monmouth, Ore. Marr BrosiBark!

www.BiringerNursery.com
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potential, especially in propagation sys-
tems where synthetic herbicide options are
limited. However, their effectiveness and
safety depend on careful integration with
existing practices.

Hazelnut mulch, in particular, stands
out as a low-risk, high-reward option for
liverwort control in greenhouse contain-
ers. MSM, on the other hand, requires
much more nuance — and may be better
suited to field or outdoor nursery applica-
tions where moisture can be more easily
managed. While previous reports have
shown promising weed suppression from
liquid mulch in outdoor container yards,
our greenhouse trials did not replicate
those results — suggesting that liquid
mulch performance may vary depending
on environmental conditions. ©

Lloyd Nackley, Ph.D., is a plant physi-
ological ecologist at the Oregon State
University North Willamette Research and
Extension Center (NWREC) in Aurora,
Oregon. He can be reached at Lloyd.
Nackley@OregonState.edu. Ryan Hill

is Ryan | Hill is agronomy and weed sci-
ence advisor at the University of California
Cooperative Extension Tehama, Shasta,
and Glenn Counties. Marcelo Moretti is
an associate professor of horticulture and
researcher specializing in weed science,
integrated weed management, perennial
crops and sustainable agriculture at Oregon
State University. He can be reached at
Marcelo.Moretti@OregonState.edu.

Resources

For more detail please see the free, downloadable full
research featured in the Journal of Environmental
Horticulture. Journal of Environmental
Horticulture (2025) 43 (1): 41-48, go to TinyURL.
com/MSMResearch.

This study marks one of the first to evaluate these
materials under true greenhouse conditions with
high liverwort pressure. Future work will focus
on refining application rates, exploring additional
mulch materials, and testing across a wider range
of crops.

1445 N.W. Skyline Blvd.
Portland, Oregon 97231
Phone 503-645-1342
FAX 503-645-6856

4 Motz & Son Nursery
[ITR SHADE & FLOWERING TREES
; FRUIT TREES
o) Dwarf, Semi-Dwarf & Standard
o COMBINATION FRUIT TREES (4 in 1)
] Semi-Dwarf & Standard
ESPALIER APPLES
(TNl Semi-Dwarf, Combination & One Variety
-~ WALNUTS & FILBERTS
(‘f) DECIDUOUS SHRUBS
] www.motzandson.com
-l
o
S

Schurter

Arborvitae-Emerald green
Virescens
Boxwood

Various sizes & Varieties
503-932-8006

NOW AVAILABLE IN THE NORTHWEST

£

HYDRAULIC LOADING SYSTEM
Transform your pickup — 3 beds in one!

T Ia——

VA
LOAD ) MOVE ) DUMP
Easily move equipment & materials

CALL FOR INFO
866-994-3475  Saurra W

skip@truckdecks.pro www.truckdecks.pro

873-90 order

WURDINGER

MANUFACTURING

WurdingerManufacturing.com

Call 503

Jo66Iq

Hostetler

Farm Drainage
971-275-3004

Over 100 years of continuous
family owned business in providing
water management.

Serving the Willamette valley and beyond

on projects large and small. Our innovative

team installs drainage systems tailored to
meet the needs of the farmer.

www.hostetlerfarmdrainage.com

B&B Spruce 4 to 24 feet
Chamaecyparis o Fir o Pine
Japanese Maple ¢ Poodle Pine
Cut Christmas Trees

e Farm e

503-630-4349
503-572-6089 cell
PO Box 598 — Estacada, OR 97023
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We need to fight
for our brand

It seems like every year, there
are challenges that provoke

a survival instinct or define
how our industry is seen.

We are finding that the family farm is
under assault. It is not just shifting politi-
cal winds, but a systemic disconnection
from agriculture as a society.

I did not grow up on a farm. Rather, I
was a city boy from Eugene, Oregon where
forestry was king. Growing up in a middle-
class household, I was shaped by the uni-
versity a scant 10 minutes away from my
neighborhood, but I grew up recognizing
brands. Nike was becoming a force, large
timber companies like Pope and Talbot as
well as Gonyea Timber were giants.

But as we found with the timber indus-
try, dominance and brands can be eroded
over time. I am here to challenge our indus-
try to take back our brand. Ag is in trouble.

A brand built over decades

There is a lot to be proud of in our
industry. We are the top sector in agriculture,
and that did not happen overnight. We’ve
earned a reputation as elite, quality growers
of green goods — a collection of families
who are good neighbors and good people.

In terms of politics, we have cultivated
a reputation for consensus and political
moderation, while always keeping our
industry vibrant and strong. I have been at
OAN for almost 20 years now. I can attest
that our strong brand as growers reaches
from the Pacific to the Atlantic, and so
does our influence on the political front.
Generations of growers have brought us to
this point through hard work and sweat.

A strong brand signals professionalism,
quality, and reliability. In industries such as
ours, trust is everything. Many see us as a
leading voice in the market and the political
arena. I wish that were enough, but I must
admit it is not.

Our brand is under assault
Home-grown denigration of our

JULY 2025 DIGGERMAGAZINE.COM

own Farwest Show is eroding our brand.
Being your executive director, I ask for
and receive a lot of feedback from the
membership. Our trade show is one of the
most mentioned topics.

First of all, it is a great trade show.

It is the biggest in the West, and it is
green. That befits the fertile Willamette
Valley and the close concentration of the
best quality plant material in the country
grown by the best nursery innovators.

Is Farwest what it was during our
epic growth as an industry over two
decades following the 1980s? No. But nei-
ther is the industry, nor the market.

Eras have a way of defining any indus-
try. Ours is a mature industry. We are a
national brand, not just a growing region
riding a show that everyone was travel-
ling to see in person. Despite the mounting
pressure of labor shortages and regulation,
we grow more material than we have in
our history. Our brand remains excellent
— come to the Farwest Show on August
20-22 and see it for yourself.

If anything can serve as exhibit A on
how the agricultural and nursery brands
are under assault, the recently concluded
Oregon State Legislative Assembly would
be it. Over the past year, common-sense
agricultural overtime reform legislation has
been pulled at the behest of the unions. If
that wasn’t enough, the unions this ses-
sion attempted to create an Agricultural
Workforce Standards Board in Oregon law
— a first move toward de facto unioniza-
tion of all farmworkers statewide.

Meanwhile, the environmental com-
munity has attempted to pass onerous
regulations that would place irreparable
harm on the industry’s ability to transfer
water on the property. This is happening
due to the slow erosion of respect toward
the agricultural community.

The Legislature likes the idea of
“family farms,” but too many members
choose policies that would harm, not
help, our Oregon growers. In an era of
brazen political theater, the narrative by
farmworker advocates has become appall-

Jeff Stone
OAN EXECUTIVE DIRECTOR

ing. They refer to “modern slave owners”
and tell abstract horror stories of worker
abuse as if they were fact. It’s now com-
monplace to stain reputations of farm
operations at our state capitol, and too
many elected officials remain silent.

Agriculture wants to work across
political divides and solve problems. Our
association has taken that approach over
the past two decades. When we disagree,
it’s with respect. At the end of the day, we
are able to work amicably, create good
policy and not simply tear things down.

But our brand is working against us,
and I have been struggling to understand
why, until a recent nursery tour.

One of our past presidents told me
the reason is that ag is not a big player in
the state anymore is its economic decline
relative to tech. Timber is but a fraction of
its former self due to environmental regula-
tions. Even ag’s top sector, nurseries, with
$1.3 billion in sales, is a mere fraction of
the tech industry. The other factor is that
the unions will outspend agriculture 50-to-
1 in election cycles. This creates a chasm
that we cannot resolve. Money does talk.

A brand revitalized

We must recommit ourselves to
being the standard bearer on pest-free
plant material, fighting complacency in
the public arena, and telling our story in
a way that resonates with a new genera-
tion of decision-makers, influencers in the
media, and within the marketplace. Our
best chapter is yet to be written. As your
executive director, you have my full mea-
sure of effort to make the Oregon nursery
industry the best it possibly can be. ©
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CREATE YOUR PERFECT

GREENHOUSE

All Steel Construction for Lasting Quality

' \l

«*° GK constructs greenhouses designed for durability. They are
crafted and pre-drilled for efficient setup. GK also offers all the
essential accessories for an entire growing solution!

www.GKGreenhouse.com  503-678-5525





