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Transportation
outlook 2026
 Preparing for an uncertain road ahead
 Planning for smoother deliveries



For help with your shipping needs and
fantastic service, contact our Oregon Team:

Junell - jhill@northlandexp.com

Carol - chill@northlandexp.com

Joel - jmandel@northlandexp.com

Marc - mlallaman@northlandexp.com

www.NorthlandExp.com | 503-967-7077

Solutions that deliver.

NURSERY, SEASONAL
& HOLIDAY SHIPPING
- Founded for Nursery Freight

- Industry Knowledge

- On Time Delivery

- Outstanding Communication

SHIPPING PLANTS
& FLOWERS,
CHRISTMAS TREES &
OTHER HOLIDAY DECOR

- Multiple Pick & Multiple
 Delivery Loads

- On Carts, Palletized, 
 or Floor Loaded

- Route Planning & 
 Optimization Services

ESTABLISHED IN 1972

SUPPORTING GROWERS,
RETAILERS &
RE-WHOLESALERS
NATIONWIDE
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1. Payments of $313 per month on new Kubota B2401DT series based on sales price of $26,276.00 at $0 down, 0 % A.P.R. for 84 months. Financing available from Kubota Credit Corporation, U.S.A.; subject to credit approval. Payments do not include taxes or fees where applicable. Some exceptions apply. 
Offer expires 12/31/2025. See dealership for details. For complete warranty, safety and product information, consult your local Kubota dealer and the product operator’s manual. Power (HP/KW) and other specifications are based on various standards or recommended practices. 2. Customer instant rebates of 

$3,500 are available on qualifying cash or standard rate finance purchases of new Kubota B2401DT Series equipment from participating dealers’ stock inventory. Rebate is not available with 0% A.P.R. or other promotional financing. Some exceptions 
apply. Offer expires 12/31/2025.  Terms subject to change. This material is for descriptive purposes only. Kubota disclaims all representations and warranties, express or implied, or any liability from the use of this material. For complete warranty, 
safety, incentive offer and product information, consult your local Dealer or go to KubotaUSA.com. 3. Payments of $329 per month on new Kubota RTVX2-BKH-1 series based on sales price of $17,749.00 at $0 down, 3.99 % A.P.R. for 60 months. 
Financing available from Kubota Credit Corporation, U.S.A.; subject to credit approval. Payments do not include taxes or fees where applicable. Some exceptions apply. Offer expires 12/31/2025. See dealership for details. For complete warranty, 
safety and product information, consult your local Kubota dealer and the product operator’s manual. Power (HP/KW) and other specifications are based on various standards or recommended practices. † For complete warranty, safety and product 
information, consult your local Kubota dealer and the product operator’s manual. Power (HP/KW) and other specifications are based on various standards or recommended practices. K1242-24-152614-7

TACKLE YOUR FALL CLEANUPTACKLE YOUR FALL CLEANUPTACKLE YOUR FALL CLEANUPTACKLE YOUR FALL CLEANUPTACKLE YOUR FALL CLEANUP

RTVX2-BKH-1
• 23.3 HP† 
• Variable Hydro 

Transmission (VHT-X)
$0 Down, 3.99% A.P.R. 
for 60 Months3

FINANCED PRICE: 
$17,749

AS LOW AS
$329/mo.3

B2401DT Package
• 21.9 HP† 
• LA435 Loader 
• RCR1248 Rotary Cutter
$0 Down, 0% A.P.R. 
for 84 Months1

FINANCED PRICE: 
$26,276
CASH PRICE: $20,943
AFTER $3,500 CIR2

AS LOW AS $313/mo.1

1-866-385-9073  |  orequipmentsales.comSTORE HOURS: Mon–Fri: 8–5 & Sat: Closed

HUBBARD
19658 HWY. 99 E.

971-216-0111

MCMINNVILLE
2700 ST. JOSEPH RD.

503-435-2700

TANGENT
33599 Hwy 99 E.

541-926-1811

SAVE SOME GREEN ON ENERGY  
UPGRADES TO YOUR GREENHOUSE.

Energy Trust of Oregon offers businesses cash incentives to upgrade  
to more energy-efficient equipment, such as greenhouse covers,  
heating, insulation and greenhouse controls. We are happy to help  
answer questions anytime about how your business can qualify. 
Visit EnergyTrust.org/greenhouse to get started.

Serving customers of Portland General Electric, Pacific Power, NW Natural, Cascade Natural Gas and Avista.
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Printed in Oregon on domestic
 recycled paper when available.

On the cover: Trucks line the dock at Woodburn Nursery & Azaleas waiting to be loaded.  PHOTO BY VIC PANICHKUL     
On this page: Left: Availability of trucks has kept prices low but there may be trouble on the horizon.  PHOTO BY VIC PANICHKUL Right: Patrick 
Peterson serves on the OAN Board of Directors.  PHOTO BY VIC PANICHKUL
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THANK YOU  TO  OUR  SPONSORS

ANNUAL MEETING SPONSOR

BIG  KAHUNA  SPONSORS

  

GOLD  SPONSORS

B O U N T I F U L  FA R M S   

SILVER  SPONSORS

          

BRONZE  SPONSORS

        

CONTRIBUTORS

BARTLETT TREE EXPERTS | GROWER’S NURSERY SUPPLY | GROWSCAPE | HARRELL’S | NUFARM

See you at next year’s Convention | Details announced soon at OAN.org/Convention

OAN Convention Sponsor Thanks 2025.indd   1OAN Convention Sponsor Thanks 2025.indd   1 10/17/25   2:19 PM10/17/25   2:19 PM
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Celebrating

Years Serving 
our customers

- OBC is your Greenhouse Specialist!
                         - Manufactured locally in Canby, OR
                                              - Customizable sizes, kits and accessories

OBC Standard & 
Custom Soil Mixes

1.5 CUFT BAGS 2 CUYD TOTES BULK TRUCKLOAD
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2025–2026 
EXECUTIVE COMMITTEE

	 Patrick Newton	 Powell's Nursery Inc.
	 PRESIDENT	 5054 S.W. Boyd Road

		  Gaston, OR 97119
		  PowellNursery@gmail.com		
		  503-357-0631

	 Ben Verhoeven	 Peoria Gardens Inc.
	 PAST-PRESIDENT	 32355 Peoria Road S.W.
		  Albany, OR 97321
		  BenV@PeoriaGardens.com		
		  541-753-8519

	 Darcy Ruef	 Al's Garden & Home
	 PRESIDENT-ELECT	 1220 N. Pacific Hwy.
		  Woodburn, OR 97071
		  DRuef@Als-GardenCenter.com	
		  503-981-1245

	 Chris Robinson	 Robinson Nursery Inc.
	 VICE PRESIDENT	 PO Box 100
		  Amity, OR 97101 
		  Chris@RobinsonNursery.com 	
		  877-855-8733

	 Jesse Nelson	 Hans Nelson & Sons Nursery Inc.
	 TREASURER	 31020 S.E. Waybill Road
		  Boring, OR 97009
		  JNelson@HansNelson.com		
		  503-663-3348

	 Tyler Meskers	 Oregon Flowers Inc.
	 SECRETARY	 PO Box 311
		  Aurora, OR 97002 
		  Tyler@OregonFlowers.com 
		  503-678-2580

	 Andrea Avila-Aragon	 Smith Gardens
	 MEMBER AT LARGE 	 23150 Boones Ferry Road N.E. 	
		  Aurora, OR 97002-9461
		  Andrea.Avila-Aragon@		
		  SmithGardens.com	  
		  503-678-5373

	  __________

BOARD OF DIRECTORS
	 Patrick Peterson	 Simplot Turf & Horticulture  
	 ASSOCIATE MEMBER 	 Patrick.Peterson@Simplot.com	
		  541-214-5802	

	 Greg Elwell	 Iseli Nursery
	 CONTAINER GROWER	 GElwell@IseliNursery.com
		  503-663-3822

	 Blake Nelson	 Bountiful Farms Nursery Inc.
	 CONTAINER GROWER	 Blake@BountifulFarms.com		
		  503-981-7494

	 Sam Pohlschneider	 Pohlschneider Nursery
	 CONTAINER GROWER	 Sam@PohlschneiderNursery.com
		  503-969-1310

	 Jason Burns	 Patterson Nursery Sales
   	 FIELD / B&B GROWER	 Jason@PattersonNurserySales.com	
		  503-668-6000

	 Sam Barkley	 J. Frank Schmidt & Son Co.		
	 FIELD / BARE ROOT GROWER 	 SamB@JFSchmidt.com		
		  503-663-4128

	 Vladimir Lomen	 John Holmlund Nursery
	 FIELD / BARE ROOT GROWER	 VladimirL@JHNsy.com		
		  503-663-6650

	 Noah Fessler	 Woodburn Nursery & Azaleas Inc.
	 GREENHOUSE 	 NoahF@WoodburnNursery.com	
		  503-634-2231

	 Jonathan Jasinski	 Microplant Nurseries Inc.
	 GREENHOUSE 	 Jonathan@MicroplantNurseries.com 
		  503-792-3696

	 Barb Iverson	 Wooden Shoe Tulip Farm
	 RETAIL	 Barb@WoodenShoe.com		
		  503-932-5817

PRESIDENT’S MESSAGE 

A non-traditional path 
to the nursery business

Patrick Newton

My name is Patrick Newton, 
and my path into agriculture 
was anything but traditional. 

I did not grow up in a farming fami-
ly. My father, Mike, worked as a fleet and 
lease manager, while my mother, JoEllen, 
created and sold handmade jewelry. 
Alongside my two brothers, I learned the 
value of hard work and personal responsi-
bility through their example.

After graduating from high school, I 
enrolled in community college while try-
ing to determine the right direction for 
my future. During that time, I explored a 
variety of jobs — working in restaurants, 
spending time at an HVAC company, and 
even selling cars, among other roles. While 
each of these experiences taught me valu-
able lessons, none felt like the right long-
term fit. 

That changed when I began working 
for a landscape company. It was there that 
I discovered how much I enjoyed being 
outdoors, working with my hands, and 
seeing the tangible results of a day’s effort. 

For the first time, work felt intuitive 
and rewarding. That realization set me on 
a path toward horticulture and, ultimately, 
a fulfilling career in the nursery industry.

In 2001, I joined Powell’s Nursery, a 
wholesale operation specializing in grafted 
woody ornamentals for ball-and-burlap 
and container growers. Although I had no 
prior experience in the field, I embraced 
the challenge. Grafting demands patience, 
precision, and attention to detail—qualities 
I quickly came to value. More importantly, 
I found great satisfaction in knowing 
the plants we cultivated would one day 
enhance landscapes across the country.

Over the years, Powell’s Nursery 
became more than just a job. I immersed 
myself in all aspects of the operation — 
from the grafting bench and potting shed 
to learning the business and management 
side. It became a place of growth not only 
for the plants we produce, but also for me 
personally and professionally. 

In 2017, after many years of dedi-
cation, I was given the opportunity to 

purchase Powell’s Nursery. While it was a 
significant decision, it felt like the natural 
next step. Today, I am proud to own and 
lead the company.

I didn’t inherit a family business, nor 
did I follow a straight path into agriculture. 
My journey included trial and error, explo-
ration, and persistence. That nontraditional 
path has given me a deeper appreciation 
for the work I now do and the industry I 
am proud to be part of. Building something 
lasting, contributing to Oregon’s nursery 
community, and leading a team with a 
shared commitment to excellence has been 
both fulfilling and inspiring.

In 2010, I became more involved in the 
Oregon Association of Nurseries (OAN), 
attending chapter meetings and holiday 
events to connect with fellow growers. 
Around 2012, I joined the Farwest Show 
Committee and have proudly served on it 
ever since, including four years as commit-
tee chair. In 2021, I was honored to join the 
OAN Executive Committee, and today, I 
serve as your OAN President.

As president, I look forward to touring 
member nurseries alongside our executive 
director, Jeff Stone, to better understand 
your challenges and priorities. I am com-
mitted to enhancing transparency within 
the organization and taking a thoughtful 
look at the future of the Farwest Show. I’m 
excited to serve you and our industry in the 
year ahead. 
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Calendar
Get the word out about your event! Email details to Calendar@OAN.org 
by the 10th day of the month to be included in the next issue of Digger. 

NOV

NOVEMBER 11–13
CORE PESTICIDE TRAINING
Need more CORE pesticide credits to renew 
your license before the end of the year? 
Oregonians for Food and Shelter is hosting 
classes during the Willamette Valley Ag Expo 
Tuesday–Thursday, November 11–13, at the Linn 
County Expo Center, 3700 Knox Butte Road E., 
Albany, Oregon. These classes are designed to 
provide essential education and certification for 
pesticide application, ensuring best practices and 
safety in agricultural operations. Don’t miss this 
opportunity to enhance your knowledge, ensure 
compliance, and promote safe and effective 
pesticide use. Courses are complimentary with 
paid expo admission. Expo admission is $5 at the 
door, and parking is free.

NOVEMBER 13–14
2025 GREEN INDUSTRY SHOW & 
CONFERENCE
The 2025 Green Industry Show & Conference 
is set to take place November 13–14, at 
Westerner Park in Red Deer, Alberta, 
Canada. This year’s theme, Ready.Set.
Grow, encapsulates the spirit of innovation 
and growth within the landscape industry. 
Attracting over 1,200 visitors and featuring 
more than 100 exhibitors from various sectors 
of the landscape industry, this event is a must-
attend for industry professionals looking to 
expand their network. Oregon Association of 
Nurseries members receive complimentary 
registration to the show. Members should 
use discount code OANVIP at checkout. 
For more information and to register, go to 
GreenIndustryShow.com.

DECEMBER 2
OAN OPEN HOUSE
Save the date and join the Oregon Association 
of Nurseries for an open house December 2 
from 3–5 p.m., hosted by Bauman's Farm & 
Garden, 12989 Howell Prairie Road N.E. in 
Gervais, Oregon. Learn more about OAN's 
programs, do some networking and meet new 
members. More details to come. 

DECEMBER 5
NEXGEN HOLIDAY PARTY
Save the date and don’t miss NexGen’s Third 
Annual Holiday Party on Friday, December 5 
from 6–9 p.m. at KG Farms Inc., 18995 Arbor 
Grove Road N.E., Woodburn, Oregon. More 
details will be forthcoming.

DECEMBER 8–11
IRRIGATION SHOW AND EDUCATION WEEK
The Irrigation Show brings the brightest minds 
and the latest innovations in irrigation to one 
place. As an attendee, you will be making an 
investment in your business and your career 
while spending an exciting, jam-packed week 

NOVEMBER 8
NEXGEN POINSETTIA TOUR
Don’t miss out on an amazing opportunity to tour the poinsettia production at the NexGen event 
at Smith Gardens, 23200 Hubbard Cutoff Road N.E. in Aurora, from 10 a.m.–1 p.m. Saturday, 
November 8. RSVP now at TinyURL.com/NexGenPoinsettia.

with your peers. The show this year is being 
held in vibrant New Orleans, Louisiana. 
For details or to register go to Irrigation.
org/2025Show.

DECEMBER 9–11
OREGON FARM BUREAU ANNUAL 
CONVENTION
Connect with fellow farmers, attend workshops, 
develop your advocacy skills and learn from 
industry professionals at the Oregon Farm 
Bureau’s Annual Convention December 9–11 at 
the Sheraton Portland Airport Hotel, 8235 N.E. 
Airport Way, Portland, Oregon. Get an update 
on the latest issues in Oregon agriculture and 
hear insights from American Farm Bureau and 
OFB staff. For more information or to purchase 
tickets, go to OregonFB.org/Events.

DECEMBER 12
FARWEST SHOW CALL FOR SPEAKERS
The Oregon Association of Nurseries is seeking 
speaker proposals for the 2026 Farwest Show, 
August 26-28 2026 at the Oregon Convention 
Center in Portland, Oregon. Topics may include 
horticulture and plants; pesticide application; 
integrated pest management; wholesale grower-
focused information; marketing, merchandising, 
retail and business tactics; consumer trends; 
landscape design and architecture; and 
mechanization, technology and innovation, 
as well as other topics. For information, 

requirements and to submit a proposal, go 
to FarwestShow.com/Speaker_Signup/. All 
proposals must be submitted by December 12, 
2025. A committee will review the proposed 
presenters and topics and make selections based 
on timeliness, ingenuity and industry relevance.  
New for 2026 will be the Farwest Automation 
Summit, a forward-looking initiative focused on 
how automation is transforming the nursery 
and greenhouse industry.  Some of the possible 
topic categories could include innovation and 
emerging technologies; the role of artificial 
intelligence (AI); tariffs and their impact on 
automation costs; what’s on the horizon for 
automation in horticulture; labor savings and 
workforce solutions; and industry needs for 
2026 and beyond.

JANUARY 7–9
MID-ANTLANTIC NURSERY TRADE SHOW
Registration for the Mid-Atlantic Nursery Trade 
Show (MANTS) is officially open. The show, 
taking place January 7–9 at the Baltimore 
Convention Center, is widely regarded as the 
first big show of the year, and as such is a very 
well-attended event. Last year alone it drew 
more than 11,000 attendees and 900 exhibitors. 
Register for the early bird discount ($20 per 
person) now through December 5. From 
December 6 onward, registration will go up to 
$30. For more information and to register, go to 
MANTS.com. 

PHOTO BY TAMMI MILD
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Northwest News
OAN members and chapters are encouraged to send in relevant news items, such as new hires, 
new products, acquisitions, honors received and past or upcoming events. Email News@OAN.org.

A new tree-planting initiative, announced by Portland Parks & Recreation’s Urban Forestry division, aims 
to plant a total of at least 15,000 trees over the next three years. PHOTO BY RG

PORTLAND ROLLS OUT  
$100 MILLION TREE EXPANSION

A major expansion of Portland’s citywide tree 
planting and tree care efforts includes a relaunched 
partnership with Friends of Trees, The Oregonian 
newspaper (Portland, Oregon) reported.

The initiative, announced by Portland 
Parks & Recreation’s Urban Forestry division, 
aims to plant a total of at least 15,000 trees 
over the next three years, more than doubling 
Portland’s annual plantings, which currently 
stand at about 3,500 per year. Over 6,700 trees 
are planned for planting this coming season. 
The plan calls for the city to pay for planting 
660,000 trees over the next 40 years, particular-
ly on the far east side of Portland where lower 
income and many people of color live. 

It’s not specified where the trees will come 
from, but, of course, a rich supply and abun-
dant variety of quality street trees are available 
from Oregon growers.

The effort will be funded via $40 million 
from the Portland Clean Energy Community 
Benefits Fund, the climate justice fund seeded 
by a 1% tax on large retailers in the city.

To expand its tree planting, Urban 

Forestry will partner with 12 contractors and 
13 community-based organizations, including 
Friends of Trees, the venerable Portland-based 
nonprofit that for more than a decade had 
brought together hundreds of volunteers to 
plant roughly 40,000 street and yard trees all 
over Portland.

OREGON LOSES ‘JAPANESE BEETLE 
FREE’ REGULATORY STATUS

The Oregon Department of Agriculture “can 
no longer certify Oregon as a Japanese beetle-
free area,” the agency stated in an Oct. 2 letter 
to State Sen. Lew Frederick (D-District 22). The 
reason is that ODA is winding down its Japanese 
beetle eradication program, due to a lack of 
funding from the state.

Oregon Gov. Tina Kotek failed to include 
the $2 million program in her budget, and an 
attempt to fund the program separately through 
the Legislature, either via standalone bill or 
“Christmas tree” style package, also failed. Sen. 
Frederick was the chief sponsor of the stand-
alone bill.

 “As a direct result, the California 
Department of Food and Agriculture issued 

Feared summer  
labor shortages  
fail to materialize

News stories earlier this 
summer reported widespread 
concern that farm crops 
could rot in the fields due 
to on-farm activity by U.S. 
Immigration and Customs 
Enforcement (ICE). There was 
concern that even the threat 
of enforcement could frighten 
and drive away workers.

However, crops were by 
and large harvested like in a 
normal year. Labor shortages 
and crop losses did not mate-
rialize. The reason is that ICE 
focused its enforcement else-
where, according to a report 
by The American Prospect, a 
liberal-leaning policy journal.

 “Farmer organizations, 
from the American Farm 
Bureau Federation repre-
senting large growers, to 
the National Farmers Union 
representing family farmers, 
and the United Farm Workers 
union, went into high gear,” 
the journal reported. “They 
pressured both the White 
House and their elected rep-
resentatives to get ICE to stay 
away from the harvest. It 
largely worked.”

Enforcement activi-
ties were redirected to cities 
and factory towns instead 
of farms and meatpacking 
plants, the article stated.

“With my visits to nurs-
eries this summer, the question 
of labor availability has come 
up,” OAN Executive Director 
Jeff Stone said. “While there 
is significant concern, our 
growers simply have not seen 
a shortage of labor this year. 
My sense is that California 
and Washington going down 
to 40 hours a week has forced 
a lot of workers seeking those 
hours to come to Oregon. That 
will drastically change in 2027 
when we’re down at 40, and 
we’ll find ourselves right back 
with a workforce shortage.
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Northwest News

a notice revoking the state’s pest-free sta-
tus, and imposing new restrictions on our 
state’s nursery and agricultural products,” 
ODA’s letter stated. “This action demon-
strates the tangible economic impact result-
ing from a lapse in program funding.”

The letter went on to state that it’s 
not as simple as restarting the program. 
A comprehensive strategic assessment is 
required. “[ODA] is prepared to develop 
a new comprehensive analysis for a future 
control program should the need arise,” 
the letter concluded.

 “We warned legislators and the gov-
ernor this could happen,” OAN Executive 
Director Jeff Stone said. “This lapse in 
funding is frustrating because we have 
been so close to eradication of this pest. 
The loss of funding was a senseless policy 
choice we can’t ignore. This lapse by 
the governor will have serious economic 
consequences for the industry. However, 
shipping pest free material remains an 
essential priority for our growers.”

REGISTER FOR OAN WINTER 
TRUCKS TO TRADE SHOWS

Registration is now open for the 
Oregon Association of Nurseries Winter 
Trucks to Trade Shows program, which 
allows members to ship booth material — 
conveniently and economically — to sev-
eral key green industry trade shows.

•	 MANTS, Baltimore, Maryland, 
January 7–9, 2026, $595/pallet (res-
ervation deadline December 5, 2025).

•	 Utah Green, Sandy, Utah, January 
5–7, 2026, $395/pallet (13 pallets 
needed by December 5, 2025).

•	 Idaho Horticulture Expo, Boise, 
Idaho, January 21–23, 2026, 
$290/pallet (13 pallets needed by 
December 19, 2025).

•	 ProGreen Expo, Denver, Colorado, 
February 3–5, 2026, $480/pallet (13 
pallets needed by January 2, 2026).

Space on each truck will be reserved 
on a first-come, first-served basis. To 
reserve space, the OAN needs full pay-
ment for each pallet. Pallet pricing does 
not include drayage or material handling 
fees. These fees are determined and billed 

directly by the show management and/or 
show decorator. 

Questions? Contact Jamie Moore at 
JMoore@OAN.org, 503-582-2010.

Reserve your space now at  
OAN.org/T2TS.

2026 INSECTICIDE, MITICIDE 
& FUNGICIDE GUIDE NOW 
AVAILABLE

Ball Publishing has released its 2026 
Insecticide, Miticide & Fungicide Guide 
and it’s now available to download. The 
staff at GrowerTalks magazine updates 
the guide each year and if there has been 
any change to formulation, recommenda-
tions and labeling, they compile this infor-
mation for the guide.

The guide is organized into an easily 
understandable and searchable form, with 
quick guides and tables where necessary. 
Scattered among the guides and tables are 
stories and case studies with a fun and 
informative feel.

Go to TinyURL.com/
BallGuideEinglish to download the 
English version, and TinyURL.com/
BallGuideSpanish to download the 
Spanish version.

WESTERN COVER CROPS 
COUNCIL LAUNCHES SPECIES 
SELECTOR TOOL

The Western Cover Crops Council 
has launched the Cover Crops Species 
Selector Tool. “This tool has taken many 
years to develop, and we are very excited 
to help get the word out to producers,” 

said Lisa Kilders with the Clackamas Soil 
and Water Conservation District. “Finally 
they have included multi-year cover crops 
(perennial crops) in the tool, so there are 
recommendations that apply to nursery 
production. The tool also keys into the 
location and uses soil types and goals to 
produce a recommendation.”

Users can enter their field locations 
and select up to three cover cropping goals. 
The tool recommends a ranked list of cover 
crops based on goals, climate, and soil type. 
The Species Selector also provides extensive 
information about individual cover crop 
species such as growth habits, agronomic 
considerations, and more. 

For more information or to 
use the tool go to TinyURL.com/
CoverCropTool.

TEXAS ENACTS QUARANTINE 
AGAINST INVASIVE TWO-
SPOTTED COTTON LEAFHOPPER

Texas Department of Agriculture has 
enacted an emergency quarantine to stop the 
spread of the two-spotted cotton leafhopper, 
which has spread across much of the south-
eastern United States, according to Quality 
Assurance magazine. The pest was first 
detected last month in hibiscus plants shipped 
into the state from Costa Farms Nursery and 
its subsidiaries in Florida. The quarantine 
applies to shipments from Alabama, Florida, 
Georgia, Louisiana, Missisippi, South 
Carolina, North Carolina and Tennessee, 
where the pest has been detected.

Texas grows 40 percent of the cotton 
grown in the U.S. and is a backbone of the 
state’s economy, making the pest a major 

The Oregon Department of Agriculture is winding down its Japanese beetle eradication 
program due to a lack of funding from the state. PHOTO COURTESY OF WASHINGTON DEPARTMENT OF 

AGRICULTURE
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Call 503-838-1830
to schedule a delivery

Quality Bark at Quality Bark at 
Wholesale PricesWholesale Prices

Marr Bros. Bark has been serving the area with quality 
products and competitive pricing for over 30 years. And we 

deliver anywhere in the Willamette Valley!

When you want the best ...When you want the best ...
Marr Bros. is your only choice!Marr Bros. is your only choice!

Fir and Hemlock Bark • Sawdust
Compost • Hog Fuel • Fines

Rock, Chips, Bark Rock

Conveniently located at: 
875 S. Pacific Hwy, Monmouth, Ore.

OUTSTANDING
VALUE

WillametteNurseries.com

Blue Ribbon Attention
Expanded Ornamental Offerings

High Quality Nursery Stock

YOU CAN COUNT ON US

economic threat.
Measures include: 

•	 Destruction of infected plants.
•	 Rejection of shipments without any 

phytosanitary documents.
•	 Quarantine and additional monitor-

ing at border stations and expan-
sion of inspections within the state.

•	 Seizure of vehicles transporting 
regulated products into the state.

 

Announcements
DAVID SOBEL JOINS THE OAN 
AS TRADE SHOW MANAGER

The Oregon Association of Nurseries 
(OAN) is pleased to welcome David Sobel 
as its new trade show manager, effective 
October 8. 

In this role, Sobel will be responsible 
for developing and producing the highly 
anticipated Farwest Show.

“David brings extensive experience 
in business development, sales, market-
ing, and event management, which will 
be instrumental in elevating the Farwest 
Show to new heights,” said Executive 
Director Jeff Stone.

With over 25 years of experience 
owning a 
landscape 
business in 
Salem and 13 
years running 
an event pro-
duction com-
pany, Sobel is 
well-equipped 
to lead this 
initiative. He 
is also passionate about philanthropy, 
serving as the fundraising events manager 
for Cultivate Initiatives, a nonprofit aimed 
at empowering marginalized individuals 
and communities through various services. 

In addition to his professional pursuits, 
Sobel has a love for music; he has per-
formed as a DJ and is currently part of an 
acoustic duo that plays at local wineries 
and venues.

Originally from California, Sobel has 
called Oregon home for more than 50 years 
and currently resides in northeast Portland, 
close to the Oregon Convention Center.

“I’m thrilled to be here,” Sobel said. 
“Joining a nonprofit whose mission I 
genuinely believe in is incredibly reward-
ing. The opportunity to merge my passion 
for horticulture with my event production 
experience is fantastic!”

He added, “I look forward to continu-
ing the rich legacy of the Farwest Show 
while exploring new innovations that will 
add value to our interconnected industries, 
particularly in automation and technology. 
My goal is to make Farwest a one-stop 
shop for retailers and to create the most 
exciting and innovative show yet!”

David Sobel
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Northwest News

GET YOUR GREENHOUSE READY FOR FALL

ALSO OFFERING
Poly

Poly Carbonate
Shade Cloth

Ground Cover
Wire Lock
Roll-Ups
Heaters

Exhaust Fans
Code Structures
Gutter Connects

503-678-2700
info@ovg.com * www.ovg.com

20357 Hwy 99E *Aurora, OR 97002

12’ WIRE LOCK
base, wires
and screws
$14.75

prices good thru 11/30/2�

503-678-2700
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GROUND COVER
3.2 OZ.

3 X 300 $60.00

4 X 300 $80.00

6 X 300 $120.00

10 X 300 $��0.00

12 X 300 $230.00

15 X 300 $28�.00

FALL CREEK FARM & NURSERY 
NAMES NEW CEO

Mark de Beer, Ph.D., has been named 
CEO of Fall Creek Farm & Nursery Inc., a 
leading global 
blueberry 
genetics and 
nursery compa-
ny announced. 
His appoint-
ment was 
effective 
October 13.

De Beer 
brings two 
decades of leadership experience in animal 
nutrition and genetics to Fall Creek. 

Most recently, he served as president 
of Aviagen North America, a global leader 
in poultry genetics, with earlier leader-
ship roles at Elanco Animal Health and 

DSM Nutritional Products. Originally 
from South Africa, de Beer earned bach-
elor’s and master’s degrees in animal sci-
ence from the University of Stellenbosch, 
and a Ph.D. in poultry science from the 
University of Arkansas.

.

NUTRIEN APPOINTS NEW 
SENIOR MANAGER OF 
GOVERNMENT AFFAIRS

Connor Hamburg has been promoted 
to senior man-
ager of gov-
ernment and 
industry affairs 
at Nutrien, 
according to 
Agri-Pulse, an 
agricultural 
news website. 
He has been 

with the company for four years, recently 
in a manager role. Previously, Hamburg 
worked for the Renewable Fuels Association 
and National Corn Growers Association.

PROVEN WINNERS BECOMES 
SINGLE UNIFIED COMPANY

Historically operating as two distinct 
businesses that control and operate the 
Proven Winners brand in North America, 
Pleasant View Gardens (Loudon, New 
Hampshire) and Four Star Greenhouse 
(Carlton, Michigan) announced that they 
have decided to join forces and form one 
company, Proven Winners, under one 
ownership structure in a partnership trans-
action with Staple Street Capital, a private 
equity firm.

By combining forces, Proven Winners 
will be able to deliver greater simplicity, 
scale, and service for growers, retailers, 

Mark  de Beer

Connor Hamburg
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PERFORMANCE YOU CAN TRUST

80+ years of plant nutrient 
and service excellence

Innovative controlled- 
release fertilizer

In-house blending and 
bagging for fast delivery

People Product Process

Available exclusively through Marion Ag Service
www.marionag.com   -   support@marionag.com   -   1-888-814-5727

and consumers, the company said in a 
statement. Pooling resources enables the 
development of additional national pro-
grams, enhanced ordering and distribution 
tools, and stronger marketing to drive 
consumer demand. A key focus of the new 
organization will be expanding the brand’s 
reach into underserved markets, making it 
easier for gardeners everywhere to access 
its products.

Day-to-day operations and customer 
relationships will remain unchanged in the 
near term. The company’s brand license 
partners — including Nordic Nurseries, 
Ed Sobkowich Greenhouses, Spring 
Meadow Nursery (Proven Winners® 
ColorChoice® Shrubs), Walters Gardens 
(Proven Winners® Perennials), Classic 
Caladiums (Proven Winners® Heart to 
Heart® Caladiums), The Plant Company 
(leafjoy® Houseplants), and Garden State 
Bulb — will continue their successful col-
laborations, supported by an even stronger 
Proven Winners marketing engine.

GOWAN ACQUIRES CERADIS  
AG INPUTS COMPANY

Gowan Co. of Yuma, Arizona, has 
acquired the Netherlands-based agri-tech 
firm Ceradis in a strategic push to expand 
its innovation pipeline and expand global 
reach, the company said in a press release.. 

Ceradis specializes in crop protection 
compounds and biocontrol solutions. 

Gowan said the deal strengthens 
Gowan’s global presence in Europe and 
the Americas, expands the portfolio of 
research, development and innovative for-
mulations, and reinforces the commitment 
to growers by providing greater technical 
support and tailored solutions. 

MONROVIA ANNOUNCES  
2025 HOLIDAY PROGRAM

Monrovia’s 2025 holiday program 
includes two seasonal wraps that ensure 
plants are dressed in their holiday best, 
providing grab-and-go gift options that also 
add festive flair to garden center shelves.

New this year is a red and green tar-
tan plaid for conifers and evergreens. 
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Interested in learning more?  
Visit lacoinsurance.com or contact Leonard Adams 
Insurance at 503-296-0077, or toll-free at 866-907-1850.

Providence Health Plan is proud to work with Leonard Adams 
Insurance to offer members of the Oregon Association of 
Nurseries access to quality, affordable healthcare.

Standard features available with our  
various health plans:

•    Multiple plan offerings 
•    Preventive medications with a $0 copay
•    Chiropractic and acupuncture embedded for each 

member
•    NEW for 2024: Option Advantage Plus plans offering a 

lab/x-ray benefit with the first $500 fully covered

Additional member perks are available to  
cover other aspects of life, including:

•    Personal health coaching
•    Fitness center and workout video discounts
•    Emergency travel assistance
•    ID protection
•    Savings on thousands of activities like movies, travel, 

or a night out on the town

Looking for a health plan for your 
business, employees and family?

Monrovia’s classic holiday berry wrap is 
returning for flowering plants and other 
giftable favorites. 

Garden center customers choose the 
plants, which are then shipped ready-
wrapped for display. Holiday wraps, 
along with seasonal tags, are complimen-
tary and are available for #1, #2 and #5 
sizes. In addition, special pricing is now 
available on dwarf Alberta spruce.

GREENHOUSE MAGAZINE 
RELEASES NEW PERENNIAL 
VARIETIES GUIDE

Each year, plant brands and breeding 
companies collectively introduce hundreds 
of new varieties to the market, the result of 
work from countless horticulture experts 
trialing and perfecting genetics to make 
them success-
ful for growers, 
retailers and 
consumers. For 
the past eight 
years, the team 
at Greenhouse 
Management 
has presented 
these companies’ 
most exciting 
new introductions in the New Perennial 
Varieties guide, a preview of the latest 
plants coming to the market.

Download the guide at  
TinyURL.com/PerennialsGuide.

HIP LABELS RELEASES NEW 
BIODEGRADABLE PLANT TAG

HIP Labels has released a truly biode-
gradable plant tag that biodegrades in soil. 
The tag biodegrades more than 90% after 
90 days. BioTAG™ works for all applica-
tions of hang and stake tags, the company 
said in an announcement. 

The tags are made with a bioplastic 
that degrades in water and soil. Soil tem-
perature, moisture and microbial activ-
ity drive the disintegration rate of the 
bioplastic. For more information, go to 
HipLables.com/Bio-Tag. 

Your guide to the latest 
perennial varieties from 

around the world. 

New  
Perennial  
Varieties

2025

Sporobolus heterolepis 
'Golden Needles' from  

Intrinsic Perennial Gardens

Supplement to
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Patrick Peterson
Nursery and greenhouse  

crop consultant
Simplot Turf and Horticulture

OAN member
Since 2000

2023-present
OAN Board of Directors

2019
Research Committee Chair

2015-2016, 2023-2024
Research Committee

WHAT’S YOUR BACKGROUND? 

I grew up my early years in Texas, where I played outdoors every day I 
could. I flipped over every rock in our yard and developed an interest in insects 
at an early age. 

My family moved a couple of times, and I learned quickly how to make 
friends at new schools. I never let go of my outdoors interest and was lucky 
to live in Southern California, then Central Florida, where I could continue to 
spend time outside with sports or friends. 

My first job punching a time clock was at a garden center in Ohio. It was 
the perfect environment for a kid that couldn’t sit still and was willing to help 
any customer that had their hands full. I then worked summers in high school 
for Kern Nursery, planting bare root shade trees, and operating any piece of 
farm equipment I was allowed to. There was no task I wouldn’t do, but I asked 
a lot of questions to learn the reasons why we did those tasks. 

When asked by the guidance counselor at school what I wanted to study in 
college, I went straight for the horticulture program at the local land grant uni-
versity. It was at the Ohio State University that I met my life partner Hillary in 
an entomology class. We were both majoring in horticulture, and I switched my 
minor from Spanish to entomology after realizing the increasing impact of pests 
in our industry. 

Propagating woody plant material became a passion and I knew it could 
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Meet the Leader

be a career. John Holmlund Nursery had 
just built a state-of-the-art greenhouse and 
was the perfect place for me to start my 
Oregon career. We built a robust propaga-
tion department, and I quickly involved 
myself in any pest control seminar or 
plant propagation group.

Through the International Plant 
Propagators’ Society (IPPS), I networked 
with fellow growers from almost every 
single operation in the area. IPPS intro-
duced me to all of my next career oppor-
tunities. I worked at John Holmlund 
Nursery for five years, then moved over to 
the High Forest Farm at J. Frank Schmidt 
& Son Co. for two years. 

My first technical sales role as 
a pest control advisor was at Marion 
Ag Services Inc., where I worked for 
12 years. I then moved to a chemical 
manufacturer’s area representative role 
for Bayer, working five years as they re-
entered the ornamental market, covering 
16 states. I had always wanted to work 
some in the golf market in addition to 
the ornamental market, so I moved over 
to the other German chemical company, 
BASF, for a role that covered more prod-
ucts but fewer states. 

I worked for BASF until a major 
family event caused me to consider travel-
ing less, and I now work just in Oregon 
and Washington for the Simplot Turf and 
Horticulture division based out of Hubbard 
as a nursery and greenhouse crop consultant. 

WHAT’S YOUR 
GUIDING PRINCIPLE?

Treat all people with respect and fair-
ness, regardless of what their job role is. 
Some of my favorite customers look a little 
rough around the edges and are perfectly 
content working in the field to get the job 
done as equals to anyone on their staff.

WHAT’S A GOAL YET 
TO BE ACHIEVED? 

Visit all of the National Parks in 
the U.S. There is so much beauty in the 
natural history and geology of the United 
Sates. I have explored some amazingly 
remote parts in 33 of the 50 states. 

WHAT’S WAS YOUR 
BEST BUSINESS DECISION? 

Setting roots in Oregon to both live 
and work. The Willamette Valley is an 
extremely rich agricultural production 
area, with dream soils, clean water access, 
and an ideal climate. This area attracts all 
types of people, and my business has been 
building relationships with the growers that 
choose to produce horticultural crops here.

WHAT WAS YOUR 
HARDEST BUSINESS DECISION?

Leaving the stable and supportive work 
environment of nursery production to pur-
sue a role as a crop consultant. I had very 
little knowledge of what was expected of me 
until I learned how many growers appreci-
ate solid horticultural advice and fair access 
to the tools needed to achieve success. 

WHAT WAS YOUR GREATEST
MISSED OPPORTUNITY?

Working in the nursery industry of 
New Zealand when fresh out of college. 
In my 30s, I traveled to the North Island, 
inspired by the invitation of fellow IPPS 
members and consulting horticulturalist cou-
ple, Donald and Hilary McHort. I saw an 
environment that could have taught me a lot 
as a young propagator and now know that 
the experience with their plant palette and 
production practices are valuable knowledge 
when consulting in the Pacific Northwest.

WHO WAS YOUR MOST
SIGNIFCANT MENTOR? 

For nursery production, Mike Reihs 
showed me how a smart and fair produc-
tion manager should set goals for employ-
ees. For consulting, George Bear showed 
me the power of sharing with customers 
how products work, allowing them to 
make an informed purchase. Amongst 
peers, Chris Ames showed me how to 
represent the best virtues of a true Oregon 
nursery professional. In business, John 
Hockett showed me what building a busi-
ness from the ground up looks like.

WHAT’S YOUR BEST
BUSINESS ADVICE?

In every job role, be engaged in the pro-
cess and stay informed of what defines success.

WHAT DO YOU LOVE MOST
ABOUT THE NURSERY INDUSTRY?

I like the people, so many amazing 
diverse people, but I love the plants. I love 
the humanitarian aspect of horticulture, 
knowing that plants we cultivate will outlive 
us and help create critical green infrastruc-
ture for both current and future generations.

WHAT IS YOUR GREATEST
CHALLENGE?

What is your greatest challenge? 
Spreading myself thin. There are a lot of 
great nursery people that I want to work 
with but only so many hours in the day.

WHAT ARE THE MOST CRITICAL
CHALLENGES FACING 

THE INDUSTRY TODAY?

The rising costs of producing ornamen-
tal plants coupled with the decrease in avail-
able skilled labor. The introduction of new 
exotic pests, often accidentally spread by the 
uniformed public.

WHAT MOTIVATES YOU TO GO
TO WORK EVERY DAY?

I get up every morning seeking to 
learn something new that day. If I can 
help anyone make an informed decision, 
then that day is a good day.

WHAT ARE YOU MOST PROUD OF?

In the work environment, a grower 
once asked me to help with their fertilizer 
program. After a full review of their prac-
tices from irrigation through to pest con-
trol, we came up with a moderate overhaul 
of their production program. That next 
growing season was one of their best, full 
of healthy plants and less stress from chas-
ing problems. On a personal level, I have 
inspired my niece to pursue a similar career 
working in the green industry. 
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An uncertain road 
When it comes to freight rates, the future is always in motion

BY JON BELL

There was a time, about five years 
ago — back in the heyday of 
COVID — when nursery stock 

was flying off the benches as fast as could 
be. Growers were shipping plants across 
the country however they could: trucks, 
rail, refers, you name it. 

Rail transportation, despite some of 
its flaws in terms of delays and long ship-
ping times, was flourishing simply because 
plants needed to be moved. A new crop of 
drivers looking to tap into the rush pulled 
up and cashed in. 

“It was absolutely crazy,” said Erica 
Hill, director of intermodal services at 
Independent Dispatch, a Portland, Oregon-
based freight forwarding company. 
“Everybody was using any kind of intermo-
dal box they could get their hands on.” 

With every boom, however, comes 
a bust. The super strong nursery craze 
persisted for a couple years while COVID 
worked its way through the country, but it 
eventually leveled off. Sales tapered; so did 
demand for shipping, until trends dropped 
back to pre-COVID-boom-time. 

“If we ever get the COVID num-
bers again, it’ll be a miracle,” said Willy 
Wachtveitl, a freight broker with Integrity 
Logistics in Wilsonville, Oregon. 

These days, shipping has definitely 
mellowed out for the nursery industry. 
There have been a few lows and a few 
highs over the past year, but nothing too 
dramatic — and that appears to be how 
the road ahead will unfold as well. 

Cheap and plenty
Though the COVID boom has 

retreated, there are still some lingering 
impacts that can be felt today. For start-
ers, trucks are cheap for shipping. 

“A truck is $3,000, $4,000 or even 
$5,000 cheaper right now than it was in 
the peak of COVID,” Wachtveitl said. 

Hill said she has seen that firsthand 
impacts of that on intermodal transport. 

“Intermodal has been struggling to 
compete against trucks because they are 
so cheap right now,” she said. “Really 
for the last two years for intermodal rail 
service, there’s been a deficit of shipments 
just because trucks are so cheap. It’s been 

a bummer for us.” 
Part of that has to do with supply 

and demand. During COVID, lots of new 
drivers entered the pool. A lot of them are 
still in it, even though demand for ship-
ping has dropped off. 

“The pandemic brought a large influx 
of new motor carrier authorities,” said 
Charlie Hall, Ph.D. and Ellison Chair in 
International Floriculture at Texas A&M 
University. “Even after a prolonged shake-
out, the active carrier base remains larger 
than in early 2020, which has kept capac-
ity relatively loose.”

While that’s not ideal for shippers, it 
works well for nurseries who’ve got goods to 
move because shipping rates are low — well 
below 2021–22 peaks, according to Hall.

Slower sales
Although nursery sales have trimmed 

down since the pandemic, they remain 
fairly steady. Hall reported in his “State of 
the Industry” update at Cultivate’25 that 
top-line sales so far in 2025 were up com-
pared to 2024 for nearly 80% of growers. 
The vast majority are also seeing higher 

Trucks wait their turn to be loaded at a loading dock at Bizon Nursery in Hubbard, Oregon. Shipping prices have come down from their COVID-
era highs. PHOTO BY VIC PANICHKUL
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An uncertain road

sales numbers than they did in 2019 — 
pre-COVID — but only about half have 
had an increase in the number of units 
sold; the other half have seen a decrease. 

Dale Parra, a freight broker with 
Truck Transportation Services in 
Wilsonville, has noticed that this year. 

“We are seeing smaller orders from 
the vendors,” he said. “I think people are 
playing it conservative. They’re worried 
about the economy and don’t want to 
over-buy. It was a bad spring in the north-
east and Midwest too. There was lots of 
rain, and I think that had an impact.” 

Indeed, the larger economic picture 
has also been impacting sales and shipping. 

“I think the constant chaos makes 
people a little more cautious,” Parra said.

Policy changes at the federal level 
have created a lot of uncertainty, particu-
larly when it comes to costs, labor and 
other factors. And, of course, the tariffs 

Other products we manufacture:
Nursery Boxes • Shipping Dunnage • Stakes
Lath • Gate Material • Tilt Stickers • Lattice • Trellis
Post Caps • Balusters • Fence Toppers

Other products we manufacture:
Nursery Boxes • Shipping Dunnage • Stakes
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Post Caps • Balusters • Fence Toppers

Other products we manufacture:
Nursery Boxes • Shipping Dunnage • Stakes
Lath • Gate Material • Tilt Stickers • Lattice • Trellis
Post Caps • Balusters • Fence Toppers

info@bowersfp.com | (503) 631-4408 First Class Customer Service with Integrity

Bowers Forest Products has been manufacturing and supplying the best cedar boxes to 
the nursery industry for over 20 years. Our quality and service has been proven over time. 

Visit bowersforestproducts.com and woodwayproducts.com today.

The best cedar boxes and 
trellis options in the industry.

First Class Customer Service with Integrity

BOWERS
F O R E S T  P R O D U C T S

1/25

Antonio Moreno loads a pallet of trees into an awaiting truck at Bizon Nursery. PHOTO BY VIC PANICHKUL



• On-Time Delivery
• Real Time Tracking
• 24/7 Online Support

Let Us Solve All Your 
Transportation Needs

WE OFFER:  Full Truck Load • Less Than Truckload (LTL) • Intermodal/Rail

Call today 503-928-8195

LeftCoastLogisticsLLC.com
Dispatch@LeftCoastLogisticsLLC.com
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We’ll beYour 
Green Light!

P: 208.649.5023
C: 208.505.8977
F: 208.649.5006

Senior Executive Logistics Coordinator
RUSS DAMYAN

Russ.Damyan@365-freight.com            365FreightSolution.com

Dry and Refrigerated Freight
Ship Nursery Stock, Christmas Trees, Wreaths

Flatbed Freight
Plain, Tarped or Conestoga

Always available and ready to talk

›› Prompt Responses
›› Personal Service
›› Instant Tracking
›› Great Pricing

Green Light!
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MATERIAL FLOW
AND CONVEYOR SYSTEMS INC.

Toll Free 800-338-1382
Phone 503-684-1613
Fax 503-684-5133

21150 Butteville Rd. NE
Donald, OR 97020

Visit Our Website:
materialflow.com

TEARDROP
PALLET
RACKS

Used and 
New

SALE ON MANY PRODUCTS
USED/SURPLUS RACKING,
CONVEYORS, CONV. BELTING, 
SHELVING, PLASTIC BINS, 
LIFTS, CASTERS & MUCH 
MORE. 2 miles off I-5 just 
south of Wilsonville.

Rivet 
Shelving
Various
Colors

Available

Gravity Roller Conveyor
In Stock - Donald, OR

Powered
Conveyors

100s of
Hand Trucks

IN-STOCK

HAND TRUCKS
58PMP
$141

CPT2748E
4400 Lb. Cap.
27 x 48

$264

OUTDOOR ALL-
TERRAIN TRUCK

$1,149

CASTERS

1,000S IN STOCK

Available

$141

MF5055 - $1,014
MF7555 - $1,116

MF10055 - $1,229
MF15055 - $1,399
MF20055 - $1,565

All pricing F.O.B. 
Donald, Oregon

IN-STOCK

IN-STOCK

IN-STOCK

STEEL 
DOCK BOARDSALUMINUM

DOCK PLATES

ALUMINUM
DOCK BOARDS

INDUSTRIAL STEEL
ROLLING LADDERS

Capacity 350 lbs.
F.O.B. Donald, OR.

MFRLC357
shown

IN-STOCK

DOCK BOARDSCONVEYORS, CONV. BELTING, DOCK PLATES

Many Sizes
Available

$334 to $589

$1,602 to $3,523

$930 to $2,044

Special
On Self
Dump

Hoppers

IN-STOCK

IN-STOCK

IN-STOCK

Model 
No. Steps Height to

Top Step Wgt. Price

MFRLC354 4 Step 40” 165 $499
MFRLC355 5 Step 50” 196 $634
MFRLC356 6 Step 60” 229 $782
MFRLC357 7 Step 70” 260 $839
MFRLC358 8 Step 80” 293 $940

Top Step 
Platform - 16¾ x 24"W

Assembly RequiredAssembly Required
Prices subject to change without notice

still have everyone on edge. 
“Tariff headlines in 2025 have inject-

ed noise into shipper behavior, which can 
whipsaw capacity and rates short-term,” 
Hall said. “Tariffs can also lift landed 
costs on imported inputs.” 

Good to go
As the fall shipping season 

approached, Parra said he expected a 
slight jump in rates, but nothing dramatic. 
Trucks will likely continue to be available 
and less expensive than rail, at least for 
the time being. Hill said she understands 
why many who ship go the truck route —  
it’s usually much faster than rail and, for 
now anyways, the cost difference between 
trucks and rail is negligible. 

“A lot of times it’s just not worth it 
or there’s not a big enough savings for 
customers to switch to rail,” she said. 

However, if fuel prices continue to rise, 
intermodal freight becomes more attractive 

Intermodal shipping has been struggling to compete with low trucking prices. PHOTO BY IAN DEWAR 

PHOTOGRAPHY
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An uncertain road

because trains use less fuel than trucks. Hill 
also said that railroads seem to have improved 
in terms of avoiding delays and running con-
sistently, which might have turned off some 
customers during the pandemic. 

“The good news is the railroads are 
all running well and service is back to 
normal,” she said, “but there’s just not as 
much moving these days.”

In addition, she said some railroads 
and container services that once may have 
shied away from nursery stock because 
it was perceived as messy or dirty freight 
have changed their tune and are more 
willing to ship it now. 

As for the busy spring 2026 shipping 
season, Parra said he’s optimistic that it 
will be a good one. 

“We’ll just see how the orders play 
out, but it should be good,” he said. 

Drastic movements by the Trump 
administration could cause some market 
turmoil and impact shipping lanes, so it’s 
hard to predict how even the next few 
months will pan out. But there’s one way 
nurseries can help make things easier for 
themselves — planning ahead.

“The most important thing on all 
of it is, the more advance notice to ship 
it, the better the rate will end up being,” 
Wachtveitl said. 

Even a week or two of notice is help-
ful, he added. 

“Two weeks out to get an appoint-
ment to even send a truck in makes a big 
difference,” Watchtveitl said. “It makes it 
easier for the nurseries. It makes it easier 
for the truck. It makes it makes it easier 
on everyone. And the easier I can make it, 
the better off I like it.” 

Jon Bell is an Oregon freelance journalist 
who writes about everything from Mt. Hood 
and craft beer to real estate and the great out-
doors. His website is JBellInk.com.

 

Trucks wait their turn to be loaded at Bizon Nursery. PHOTO BY VIC PANICHKUL
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On the receiving end
Communication with the destination will help plants arrive without disruption

BY MITCH LIES

Keeping to schedules is a key ele-
ment to meeting customer needs 
in the complex world of nursery 

shipping. And often the receivers, the inde-
pendent garden centers, wholesale nurser-
ies, landscapers and others, play a critical 
function in keeping schedules on track.

Joel Mandel, West Coast operations 
manager for Northland Express Transport 
in Portland, Oregon, said one of his first 
steps after getting an order is always to 
call the receiver.

“We will call right away once we 
have an order in hand to verify a couple of 
things with the receivers,” he said. “We’re 
asking to confirm their address, what their 
receiving hours are and if there are any spe-
cial directions into their facilities.”

“We are also checking to see if the 
driver is going to be unloading at a dock 
or just a parking lot,” Mandel said. 

Carl Michael with Mainland Floral unlads his truck at Al's Garden & Home in Sherwood, Oregon. PHOTO BY VIC PANICHKUL

Counter clockwise from left: Carl Michael, Ben Kaufman and Stephanie Avila unload plants from 
a delivery rack at the loading dock at Al's Garden & Home in Sherwood. PHOTO BY VIC PANICHKUL
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On the receiving end

“And if it is a parking lot, do they have 
equipment such as a forklift or a pallet 
jack ready to go. And we are coordinat-
ing the delivery time to give them an idea 
of when to expect the driver, and also 
to know the optimal hours for them to 
accept a delivery. If it’s an independent 
garden center, for example, you don’t 
want to interfere with their busy times, 
especially if it’s just a parking lot that 
they (offload in).”

Matt Frederick, logistics coordinator 
with K&M Distribution in Rogue River, 
Oregon, said in cases where a delivery is 
scheduled early in the morning, he’ll ask 
if the receiving location is near a truck 
stop where a driver can spend the night. 

And he will check if any logistics have 
changed since the last time he talked to 
the receiver: Some receivers start working 
earlier in the day in the heat of summer, 
for example, and quit earlier in the day. 
That’s the kind of information that can 
keep trucks on schedule.

John Miller, freight broker for 
Rosewoods Transportation out of 
Washougal, Washington, said that he will 
ask receivers if there are any unusual cir-
cumstances a driver should be aware of, 
such as road closures due to construction 
or other information that can help a driver 
get in and out of a facility quickly. 

Often, Miller said, an experienced 
driver who has delivered to the same site 

year after year will be operating on auto-
pilot. “They might not look on Google 
Maps until they’re literally heading there 
on their next stop.” At that point, it may 
be difficult for a driver to reroute in the 
case of construction.

Mandel will also ask a receiver if 
there are any impediments to getting in 
and out of a receiving station. 

“We ask if there is a gate involved, and 
if so, is there a lock for that gate and is there 
a combination for that lock that we can 
provide the driver? Any number of those 
things is what we’re checking on in an initial 
phone call with the receiver,” Mandel said. 
“And then we’re updating our notes and 
our systems so that we have that available 

Kendall Swaneveld unloads plants from a delivery truck using a forklift at Al's Garden & Home in Sherwood. PHOTO BY VIC PANICHKUL
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Rosewoods Transportation 
has been hauling nursery 
stock from the Pacific 
Northwest since 1990.

We specialize in refrigerated 
& dry shipments throughout 
the lower 48 states.

Customer service is our focus and every 
broker at Rosewoods is assigned their own territory 
to better serve our customers at all times: 24/7/365.

Rosewoods Transportation, Inc.
Washougal, WA

We are small enough to know you, yet big enough to serve you! 

Toll Free: 800-447-7673
Local: 360-835-7538

Email: todd@rosewoodstransportation.com

www.rosewoodstransportation.com
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On the receiving end

Weekly LTL Freight Service
From WA & OR              BC, AB and beyond

cargo@mainlandfloral.ca 

Call today! 604-856-1264 

Wholesale Flowers & Plants
sales@mainlandfloral.ca

www.BiringerNursery.com

BIRINGER
NURSERY

Wholesale Growers of
Fruit, Flowering, Shade 

Trees and Deciduous Shrubs

Frost Peach ®
Hanna’s Heart ® Katsura

Growing since 1974

360-848-5151  
FAX 360-848-5959

Mount Vernon, WA

so we can make it a little bit easier the next 
time we deliver to the company.”

Receivers can help
Miller said he believes the responsi-

bility is on him to ask the right questions 
of a receiver and relay that information to 
the driver. But, he said receivers can help 
ensure their needs are met by providing 
information upfront, by letting shippers 
know of any unusual circumstances sur-
rounding the shipment and informing 
them of any preferred hours of delivery.

“The receiver needs to tell somebody 
what they’re wanting,” Miller said, “and 
then the shipper can pass that along to us. 
And it’s extra helpful when the shipper is 
able to pass that information along to the 
driver during the loading process. That 
way it’s coming straight from the horse’s 
mouth, so to speak, and they’re not relying 
on me to pass that information along.”

Clockwise from bottom, Portland Nursery's Juan Andres Manuel and Jay Hutchison help 
Schiedler Family Nursery's driver Dennis Hagenauer unload a delivery of plants at the Stark 
St. location. PHOTO BY VIC PANICHKUL
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800-826-0430
independentdispatch.com/nursery-shipping

At IDI, we manage every detail of the shipment for you – from pickup to 
delivery – to ensure plants arrive on time and in good health. It’s one 
less thing for you to worry about.

Always on track

In general, receivers are easy to work 
with, according to Miller. And in general, 
nursery shipments come off without a 
hitch. Problems can arise, however, when 
communications break down.

“The worst-case scenario would be 
if no one tells the driver what needs to be 
done and the driver picks up the load and 
just shows up unannounced,” Miller said. 
“Then there might not be a crew there to 
unload them. Maybe they’re not open or 
maybe they can’t take you at that particular 
time, and the driver is going to have to sit 
and wait until they’re ready for you. And 
the driver might have multiple deliveries to 
make that day, but then everyone else that 
is expecting that day is going to have to sit 
and wait until the next day, as well.

“It’s not just the receiver or the driver 
that gets negatively affected in that,” Miller 
said. “It affects potentially the shippers and 
the other customers on that truck.”

Communication is key
The key to ensuring deliveries run 

smoothly, according to brokers, is regular 
communication, starting from the time a 
shipper receives an order and continuing until 
a shipment arrives at the receiving station.

Frederick said he will give an approx-
imate time of delivery in his first contact 
with a receiver and keep them abreast of 
any in-transit issues as the load gets closer. 

Having that information can be critical, 
particularly for wholesale nurseries that 
move crews from an operation to a load-
ing dock to load a truck and for com-
mercial landscape crews that depend on a 
shipment to keep busy.

“The biggest difficulty is with the 
labor,” Frederick said. “If you have an 
eight-man crew sitting around for two, 
three, four hours and nobody’s gotten 
a hold of you to let you know that a 
delivery is delayed, then you’re pretty 
much burning daylight and wasting 
man hours.”

Frederick said that K&M 
Distribution sends drivers tracking links to 
their phones which they activate, enabling 
receivers to track their location, help-
ing eliminate scenarios where crews are 
waiting for a delivery or where a driver 
arrives at a dock and no one is there to 
help unload. “We get the receiver’s 

“The receiver needs  
to tell somebody what 

they’re wanting, and then 
the shipper can pass that 

along to us.” 
— John Miller

FREIGHT BROKER
Rosewoods Transportation  
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On the receiving end

email addresses and then we’ll send them 
a tracking link so they can see the truck 
in motion,” he said. “And then we’ll call 
daily and update each customer as per 
how the in-transit is going.”

In most cases, according to Miller, 
receivers expect to get a call informing 
them of an estimated time of arrival at a 
minimum of 24 to 48 hours ahead of a 
delivery. “That way, they’re ready,” he 
said. “They know you’re coming. They 
can make sure there’s a crew there.”

Big box stores are more particu-
lar, Mandel said, often preferring to 
schedule precise delivery times well in 
advance. “They are very appointment 
sensitive,” he said. “We have to get 
actually scheduled delivery appoint-
ments, making sure we have piece counts 
and purchase order numbers from the 
shippers so that we could schedule those 
delivery appointments.”

Communication preferences
Freight brokers said they also like to 

know a receiver’s preference for communi-
cating. Some prefer text messaging, others 
prefer phone calls, still others prefer com-
municating by email.

“We know whether receivers prefer a 
phone call, a text or an email, who to con-
tact. We know their cell phone numbers,” 
Miller said. “And we need to have that 
type of thing. It’s not what it used to be, as 
far as the trucking business goes. There is a 
lot more communication required.”

It also helps to know how often a 
receiver prefers to be contacted, Miller 
said. Some don’t like to be bothered with 
regular updates. Others prefer that.

Jonn Karsseboom, owner of retail 
nursery The Garden Corner in Tualatin, 
Oregon, said that he generally is able to 
receive trucks whenever he is open. “We 
believe that when the shipper sends it, we 

should be ready to catch it,” he said. “We 
usually have someone here who knows 
how to drive a forklift, and rarely has 
there been an occasion where a truck is 
here and we can’t unload it.”

Still, Karsseboom said he appreciates get-
ting text messages or phone calls when a driv-
er is nearby. “Generally the drivers will call 
and say, ‘Hey, I’m 30 minutes out’ or ‘I’m an 
hour out,’” he said. “And we appreciate that. 
They check in so then we can get all prepped.”

One issue that receivers should be 
aware of, according to Mandel, is to docu-
ment any issues with a load before signing 
a bill of lading.

“Generally, if everything goes well, a 
receiver is just signing off on a bill of lad-
ing,” Mandel said. “But there is always the 
potential of damaged goods, and with live 
goods, it could be frozen, it could be that 
branches got broken. It could be that it got 
too hot. So, it is really important to notate 
any discrepancies on bills of lading.”

Years ago, before cell phones, text 
messaging and the like, it was more com-
mon for delivery issues to crop up in 
the complex world of nursery shipping, 
according to Miller. With the communica-
tion tools available today, even with traf-
fic jams and mechanical failures, brokers 
and shippers are able to provide receivers 
up to the minute updates on when a ship-
ment is arriving.

And garden centers, wholesale nurser-
ies, shippers and freight brokers are better 
off for it. 

Mitch Lies is a freelance writer covering agri-
cultural issues based in Salem Oregon. He 
can be reached at MitchLies@Comcast.net

“Generally the drivers will 
call and say, ‘Hey, I’m 30 

minutes out’ or ‘I’m an hour 
out.’ And we appreciate that. 
They check in so then we can 

get all prepped.” 
— Jonn Karsseboom

OWNER
The Garden Corner  
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 CLASSIFIEDS

ASSISTANT PRODUCTION 
MANAGER

Oregon P r ide  Nur se r i e s  in 
McMinnville, OR; a 240 acre 
container and field operation, is 
seeking an individual wanting 
to learn all facets of production; 
including Propagation, container 
and field Growing, Plant Health, 
and Irrigation. They would work 
directly with the Production Manager 
assisting with Production Planning, 
Quality Control, IPM, Irrigation, and 
Product Profiles & Crop Data Record 
Keeping. Some nursery experience 
is required, along with a deep 
willingness to learn and grow with 
the company. Desired skills require 
this person to be self-directed, 
flexible, solution driven, eager 
to learn, and team focused. The 
position will involve collecting data, 
analyzing information, working with 
consultants, learning and applying 
advanced production technics-
all in efforts to strengthen and 
grow the company. Some Spanish 
would be required. Benefits include 
excellent health insurance, 401K 
matching, and profit sharing. Salary 
would depend on talent level and 
experience. Send résumé.

Oregon Pride Nurseries
Attention Jackie

5380 SE Booth Bend Rd
McMinnville, OR 97128

503-472-9147
jackie@oregonpridenurseries.com

HELP WANTED
For jobs and key employees 
throughout California and the 
Northwest, call Florasearch, Inc. 
You know us. For more than four 
decades we have been bringing 
together key people and excellent 
companies in the nursery and 
greenhouse industries and allied 
trades. Check our references. 
Confidential. Employer pays fee.

 Florasearch, Inc.
1740 Lake Markham Rd.

Sanford, FL  32771
Ph 407-320-8177 
Fx 407-320-8083 

www.florasearch.com 
search@florasearch.com

MAKE YOUR NURSERY 
CAREER HAPPEN!

Looking to grow in the nursery 
and greenhouse industry, or 
related businesses? Oregon 
nurseries post their openings 
here. We have job listings in print 
and online. Online postings are 
updated as we receive them. 

Visit OAN.org/Jobs or
DiggerMagazine.com/Jobs

EMPLOYMENT EMPLOYMENT EMPLOYMENTPLACE YOUR 
AD TODAY!
HERE’S HOW IT WORKS:
1. Select Standard (words only) or 
Display (graphic design with words 
and text) Classified ad format.
2. Determine general heading and 
subhead that ad runs under:
 •  General: “Employment,” “Plant 

Material,”“Service/Supply,” “Real 
Estate.”

 •  Subheads run under general 
headings. Create your own, but 
be general: “Conifers,” “Liners,” 
“Equipment,” etc.

3. Indicate number of months to run.
4.  Indicate any blind box for confi-

dential replies. We assign number 
and mail any responses.

5. Compose ad. Designate headlines.
6. Email ad by deadline, Monday, 
Nov. 10 for the Dec. 2025 issue.
7. We bill established clients after 
publication. New clients may need to 
prepay.
8. We reserve right to edit for content.
9.  Annual contract discounts avail-
able (12-month commitment).

AD RATES
CLASSIFIED LINE AD
• $40/column inch for OAN members 

/ $60 for nonmembers.
•  Regular, one-column, standard 

typeface, approximately 28–38 
characters per line, 7 lines per inch. 
Use headlines, bold, italics and spe-
cial characters.

• Black and white corporate logo or 
QR code $30 additional charge and 
counts for ad length by inch

CLASSIFIED DISPLAY AD
• $50/column inch for OAN members 

/ $80 for nonmembers.
•  Use logos, display type, borders, 

screens or reverses.
• Production charges @ $69/hour.
•  Electronic ad files can be supplied. 

Call for production details.

JOB ADS 
ONLINE
• Employment ads also include 

online post to DiggerMagazine.
com/jobs and OAN.org/jobs. 
Pay by the inch as above, or use 
online-only option: $125/month 
members, $150 nonmembers.

Digger Classifieds
29751 S.W. Town Center Loop W., 
Wilsonville, OR 97070
503-682-5089 
503-682-5727 fax
ads@oan.org

CALL Tana
503-682-5089

TO PLACE YOUR AD

PRODUCTION MANAGER
We are seeking a dedicated and experienced full-time Production Manager to 
manage and oversee our operations team at our Forest Grove, Oregon farm 
in a dynamic environment focused on growing and assembly of our products. 
The ideal candidate will possess a strong background in horticulture and/or 
nursery, with the ability to lead a team effectively while ensuring high-quality 
production standards. Join our team and make a significant impact while 
fostering a productive work environment!
Responsibilities: • Supervise production team operations. • Analyze and review 
financial reports. • Assist with annual budgets.  • Prepare for & participate in 
any mandated inspections. • Interact with regulatory agencies.  • Develop a 
field layout plan. • Use PGR to enhance plant quality and reduce labor costs.  • 
Monitor and review workloads and schedules. • Make suggestions to improve 
plant quality.  • Meet scrap goals. • Coordinate with shipping.  • Report on 
personnel matters.  • Hold key responsibilities for the safety committee. • Stay 
current on pesticide management, including training and worker protection. 
• Work with Plant Health, Scheduling and Propagation management teams. • 
Motivate workers towards meeting goals. • Conduct monthly walks with each 
field team lead. • Review and monitor irrigation system. • Monitor supply and 
equiment inventories. • Inspect production areas regularly.
What we need: • Strong knowledge of nursery operations, plant growth cycles, 
care needs and irrigation systems. • BA/BS, or 1-2 years’ related experience 
and/or training, or equivalent. • Excellent organizational skills, able to manage 
multiple projects simultaneously. • Strong leadership and team development 
abilities. • Effective communication and collaboration skills. • Proficiency in 
Windows-based programs such as Excel, Word and Office. Knowledge of 
Oracle is a strong plus.  • Bilingual Spanish helpful. • Qualified Oregon Pesticide 
Applicator license helpful.
Everde Growers is a horticulture industry leader with a coast-to-coast footprint 
of over 6,000 production acres on 15 farms in Texas, Florida, California, 
and Oregon. Our superior growing methods and pruning practices ensure 
consistent high quality and availability.

Apply to Carmelia Bozulich, HR generalist, at recruiting@everde.com

Reach more customers!
To place a classified ad, 

email ads@oan.org or call  

503-682-5089 

3 WAYS TO SUBSCRIBE TO

PHONE 
503-682-5089 

ONLINE 
www.oan.org/
publications

EMAIL Info@oan.org

Digger_202511-classifieds-draft.indd   29Digger_202511-classifieds-draft.indd   29 10/17/25   9:28 AM10/17/25   9:28 AM
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EMPLOYMENT PLANT MATERIAL PLANT MATERIAL PLANT MATERIAL

We are always looking for career oriented skilled sta�. 
Our operations include wholesale growing, shipping, 
landscape contractor sales, and retail nursery. If you 
have the interest and skills needed to be a part of our 
team, please apply. We are growers of container and 
�eld grown ornamentals. 

We are looking for people in the following areas:
•    Sales / Customer Service (Wholesale/Retail)
•    Production / Growers / Supervisors
•    Shipping & Receiving
•    Inventory / O�ce Mgmt & Admin / Purchasing
•    Pesticide / IPM Managers & Applicators
•    Irrigation Management / Skilled Laborers
•    Outside sales throughout U.S. & Canada
•    Controller / Accounting Manager
•    Horticultural Website Developer

Applicants with speci�c work experience or education 
in the nursery industry is desired. Computer skills, 
Spanish / English bilingual, plant ID knowledge and 
equipment operation skills also preferred.

Pay commensurate with experience. Bene�ts to 
include: Paid vacation and sick leave, paid holidays, 
medical and dental insurance. Respond with resume 
to hr@loennursery.com to the speci�c job for 
which you qualify. 

For more information, please visit us online at
www.loennursery.com

Northwest Natives

BARE ROOT  
NATIVE PLANTS

Acer, Alnus, Amelanchier, Betula, 
Conifers, Cornus, Fraxinus, 

Holodiscus, Lonicera, Mahonia,
Malus, Physocarpus, Populus, Rosa, 

Salix, Spiraea, Symphoricarpos, 
Wetland Plants

 
Over 300 species of

source identified natives

Fourth Corner
Nurseries

salesdesk@ 
fourthcornernurseries.com

P: 800-416-8640
FourthCornerNurseries.com

Pacific NW  
Native Plants

NO SPRAY  
GROWN THE WAY NATURE INTENDED

Container • B&B

Native Shrubs & Trees 
Groundcovers • Wetland & Riparian Plants

Exclusive Grower of  
Premium Oregon White Oak

Valley 
Growers 
Nursery

503-651-3535  •  FAX 503-651-3044
valleygrowers.com

nursery@valleygrowers.com
Hubbard, OR  •  OR and WA Certified D/WBE Company

MAKE YOUR NURSERY 
CAREER HAPPEN!

Looking to grow in the nursery 
and greenhouse industry, or 
related businesses? Oregon 
nurseries post their openings 
here. We have job listings in print 
and online. Online postings are 
updated as we receive them. 

Visit OAN.org/Jobs or
DiggerMagazine.com/Jobs

SCHURTER NURSERY
Arborvitae - Emerald Green

Green Giants
Various Sizes & Varieties

503-932-8006

Specimen size BAMBOO
over 30 feet tall available

• Clumping Bamboo
• Large diversity

• Quality wholesale plants
• We carry bamboo barrier 

HDPE 60 & 80 mil x 30”

503-647-2700
BambooGarden.com

bamboo@bamboogarden.com

Northwest Natives

www.beaverlakenursery.com
Beavercreek, OR 97004
21200 S. Ferguson Rd.

YEAR ROUND
CONTRACT GROWING

Fax: 503-632-5412
Phone: 503-632-4787

N U R S E R Y

WE OVERPLANTED!

• Portugese Laurel (P. lusitanica) 
• Skip Laurel (P. schipkaensis)

500 BB available, both varieties, 
 in top quality. 

Pictures on request. 

3–4’ $45 | 4–5 $55 | 5–6 $70

Cascadian Nurseries
 Give us a call 503-647-9292 or  

Ginger@CascadianNurseries.com

BeaverlakeNursery.com

N U R S E R Y

Wholesale bare 
root plants

LOTS OF NATIVE SHRUBS 
AND TREES AVAILABLE

Preorder now for winter

COR COR – FRA LAT
MAH AQU – MYR CAL
OEM CER – PHY CAP
RIB SAN – ROS NUT
ROS PIS – RUB PAR
COR CER - LON INV

For details 503-632-4787 or 
info@BeaverlakeNursery.com

CLEARWATER GROWERS
LINERS: 

Arctostaphylos - ‘Mass’; Carex; 
Ceanothus g. ‘Pt Reyes’; Cotoneaster - 
‘Lowfast‘/ ‘Coral Beauty’; Deschampsia 
caespitosa; Fragaria; Juncus; Liriope m. 

‘Big Blue’; Liriope spicata; Mahonia; 
Pachysandra; Pennisetum; Polystichum; 

Rubus c. Sarcococca; Thuja o. – 
Emerald Green’; ‘Green Giant’; Vinca 

1 GAL AVAILABILITY 
Arctostaphylos - ‘Mass’; Calamagrostis; 
Carex; Cotoneaster dammeri - ‘Coral 

Beauty’ / ‘Lowfast’; Deschampsia; 
Festuca; Fragaria; Helictotrichon 
sempervirens; Juncus; Liriope; 
Mahonia; Pennisetum; Rubus; 

Sarcococca; Vinca
 

CUSTOM PROPAGATION 
AVAILABLE 

Ph: 503-359-7540 
Fax: 503-357-2282 
Forest Grove, OR

Plant Search

FIND PLANTS, TREES & SHRUBS
Find hundreds of different plants  

and thousands of listings.
Search online today at: 

 
 .

JOBS UPDATED REGULARLY
See what’s available at OAN.org/Jobs 

or DiggerMagazine.com/Jobs

READ
  

ONLINE 
Log on to:

DiggerMagazine.com
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PLANT MATERIAL SERVICE & SUPPLY SERVICE & SUPPLY SERVICE & SUPPLY

Rhododendrons

The place

TALL RHODODENDRONS
Available up to 10’ tall+
Also in cans, most 5’ tall.

OPEN TO OFFERS
 

Hidden Acres Nursery 
Sherwood, OR
503-625-7390 

www.hiddenacresnursery.net

Rootstock

TRECO®

THE FOUNDATION OF YOUR
ORCHARD STARTS HERE.

PREMIUM QUALITY
OREGON ROOTSTOCK

SINCE 1941

TRECO® offers the finest
apple rootstock, hazelnut trees 

and softwood cuttings.

WWW.TRECO.NU
Oregon Rootstock & Tree Co. Inc.

P.O. Box 98 | Woodburn, OR 97071
p: 1.800.871.5141
f: 503.634.2344

TALL RHODODENDRONS

FIND WHAT  
YOU’RE MISSING!

www.NurseryGuide.com

 Equipment

  YANMAR LOADERS  
FOR SALE — LOEN NURSERY
Year Model VIN# Hours Price
2020 V4-7 #72171 2,570 $45,000
2018 V4-7 #71137 6,615 $30,000
2008 V4-6 #60680 10,579 $22,500
2018 V4-6 #70702 5,586 $32,500
2020 V4-7 #72170 2,764 $40,000
2015 V4-6 #62422 3,762 $48,000
2015 V4-6 #62468 6,944 $30,000
2013 V4-6 #61874 7,411  $26,500
2009 V4-6  #60735 10,266  $20,000
2016 V4-7 #70529 8,643 $30,000

CALL IF INTERESTED
503-982-6300

Order.LoenNursery.com/Collections/Equipment

Equipment

Irriland Irrigation Hose Reel
2016 Irriland HR-T2.0/656 used 
only one season and replaced 

with larger EHCO traveler. 
Been parked in barn. Good 

condition. 
Call Oregon Pride Nursery 

503-472-9147

Equipment

1994 EHCO  
Hard Nose Traveler

EHCO 90x1100 traveler. Perkins 
Engine (need replaced), Berkley 
Pump B3-EQDL, SR 100 Gun,

900’ Hose, with 19’ Supply Line.  
$9,500 or BO. 

Call Oregon Pride Nursery 
503-472-9147

Supplies

NURSERY POTS WANTED
RECYCLE WITH US!

Valley Growers Nursery is accepting 
clean, unbroken, used nursery 

containers for recycling.
We accept sizes:  

Liners, #3, #5, #15, #20

Call us at 503-651-3535, Ext. 1
Free pickup or drop-off available

Hours: 8 a.m. – 4 p.m.

GOT SOMETHING  
YOU NEED TO SELL?  

SELL IT HERE!

Advertise equipment, services  
and supplies for sale here,  
in the Digger classifieds.

 Call Tana @ 503-682-5089 
Next deadline: November 10.
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To advertise in Digger, contact Curt Kipp at 503-682-2008 or CKipp@OAN.org. To see all of our advertising options for reaching 

businesses as well as consumers, please view our Oregon Association of Nurseries Media Kit at OAN.org/ads. 

THANKS TO OUR  ADVERTISERS 

HIRING?  
WORK WITH US!

Email us at ads@oan.org 
or call 503-682-5089 

CLASSIFIED ADS WORK!
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Rhododendrons

The place

TALL RHODODENDRONS
Available up to 10’ tall+
Also in cans, most 5’ tall.

OPEN TO OFFERS
 

Hidden Acres Nursery 
Sherwood, OR
503-625-7390 

www.hiddenacresnursery.net

Rootstock

TRECO®

THE FOUNDATION OF YOUR
ORCHARD STARTS HERE.

PREMIUM QUALITY
OREGON ROOTSTOCK

SINCE 1941

TRECO® offers the finest
apple rootstock, hazelnut trees 

and softwood cuttings.

WWW.TRECO.NU
Oregon Rootstock & Tree Co. Inc.

P.O. Box 98 | Woodburn, OR 97071
p: 1.800.871.5141
f: 503.634.2344
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JOIN THE OAN: 1-888-283-7219 | OAN.org/Join | Info@OAN.org

Connect, Grow and Thrive 
at the BIGGEST and 
GREENEST trade show in 
the West.

4,000+
attendees

300+
exhibitor booths

Thousands
of motivated buyers

OAN Member Perks:
FREE show passes

30% booth discount (per 
10x10 booth space)

Top-rated trade magazine 
designed to make you an 
industry expert.

OAN Member Perks:
Discounted rates on print 
and digital ads

Discounted job postings

Promotional opportunities

8,400+
nationwide subscribers

Trusted
by growers, retailers

and landscapers

Reach qualified wholesale 
buyers — advertise in
Nursery Guide and grow 
your business.

OAN Member Perks:
Exclusive listing access

FREE company profile

One FREE listing

7,000
printed books

419,000
website pageviews

85,000
users

Connect with Consumers:
• Plant Something™ Oregon: Our main outreach to gardening consumers.
• Includes a newsletter, website, and Road Map to Nurseries and Garden Centers.

Connect with OAN Members:
• Member Update: A weekly newsletter for industry news and updates.
• Events: Member-focused sponsorships, gatherings and tournaments.

Membership gives you...

Marketing Power
Connect with businesses in Oregon’s largest agricultural 
commodity — the greenhouse and nursery industry — which 
generates more than $1.2 billion* in sales, and growing.
*2022, Oregon Department of Agriculture
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An ongoing series provided by 
Oregon State University  

in collaboration with the United 
States Department of Agriculture 

and in partnership with the 
Oregon Association of Nurseries

GROWING 
KNOWLEDGE
Series content is coordinated by Dr. Lloyd Nackley, associate professor 
of nursery production and greenhouse management at Oregon State 
University in Corvallis, Oregon.

The 2025 IPPS Western 
Region meeting in Canada 
offered growers many 
chances to connect and learn

BY LLOYD NACKLEY 

Every year, the International Plant 
Production Society (IPPS) Western 
Region annual meeting offers attend-

ees a chance to step out of day-to-day oper-
ations, connect with colleagues, and explore 
the latest trends in plant production. 

This year’s meeting, held September 
16–19 in Langley, British Columbia, deliv-

ered all of that and more. From cutting-
edge technology in tissue culture labs to 
sprawling nursery production facilities, 
the conference showcased both innovation 
and scale and reminded us why we love 
this industry.

Lessons from the cutting edge
One theme kept surfacing: the way 

technology, science, and human ingenuity 
intersect to solve the practical challenges 
of plant production. 

In tissue culture labs, for example, 
the transition from fluorescent bulbs to 
modern, spectrum-tuned LEDs illustrates 

how small adjustments in light quality, 
intensity, and duration can have outsized 
effects. In my greenhouse classes, I often 
emphasize light in three dimensions — 
quality, quantity, and duration — while 
reminding students that durability, energy 
efficiency, and operating costs are just as 
critical for growers. Seeing LEDs applied 
at commercial scale brought that lesson to 
life, highlighting how theory becomes tan-
gible problem-solving. 

Research by Professor Bruce Bugbee 
at Utah State and others has shown how 
modern, spectrum-tuned LEDs maintain 
low energy demands while enhancing 

Succulents at VanBelle Finished Plants showcasing consistency and quality in one of their many high tech greenhouses. PHOTO BY LLOYD NACKLEY

Innovation,  
inspiration, 
and insights
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F&L LUMBER, INC
WHOLESALE LUMBER BROKERAGE

Specializing in Nursery Lumber Needs!

• Tilt Sticks
      1x1-8’ or cut to your length
      2x2-8’ or cut to your length
      1x2-8’ or cut to your length

• Tree Stakes

• Container/B&B Pallets
• Gates/Gate Boards
      1x4-8’ or cut to your length

• Shipping Rack Kits

Where Great Customer Service is a Given! We accept Credit Cards

Call Michelle at 503-803-1175
FLLUMBER@AOL.COM  •  WWW.FLLUMBER.COM

Tired of dealing with irrigation wires? 
Want to get rid of them?

Retrofit to wireless
✔   Use any 24V valves & controllers
✔   Connect it all with NO wires
✔   Works long distance 
       (measured in miles) via free radio

866-248-2521 (866-AIVAKA-1)
Aivaka.com

Grow tomorrow’s 
nursery leaders

DONATE TO THE OREGON 
NURSERIES FOUNDATION

Go to OAN.org/ONFDonate to donate to the 
ONF Schlarship Fund or Contact Stephanie 
Collins at 503-582-2001

plant performance. 
For decades, tissue culture relied on 

fluorescent bulbs for low light intensity 
with a higher blue-light ratio, but LEDs 
allow growers to customize spectra with-
out driving up energy costs. Though 
Hannah Ball did not focus on it, her pre-
sentation at the IPPS meeting sparked curi-
osity about what might come next: could 
manipulating spectral quality or intensity 
accelerate callus formation, perhaps even 
shortening tissue culture cycles as seen in 
floriculture research by Michigan State 
University’s Professor Roberto Lopez and 
Eric Runkle.

In a session about drones, we were 
reminded at the conference that technology 
is a tool, not a solution. In the Willamette 
Valley, most spray drone research focuses on 
pesticide applications, like some of the demos 
we’ve hosted at NWREC and other Extension 
events. However, spray drones are not yet per-
mitted for pesticides in this part of Canada. 

Mia Gabrielson from SkyAg Solutions 
pivoted to applications like whitewashing 
glasshouses. What initially seemed niche 
quickly revealed itself as a clever adaptation. 
Touring massive Fraser Valley greenhouses, 
it became clear that autonomous sprayers 
are not just practical but more efficient than 
crews scaling tall glass structures.

This lesson echoes throughout hor-
ticulture: automation works best when it 
complements human labor. This way it 
can enhance safety, efficiency, and con-
sistency rather than attempting to replace 
people entirely.

Equally compelling was the story of 
adaptive learning and grower ingenuity. 

At Qualitree Propagators, the shift to 
recycled irrigation water posed a challenge 
in nutrient management. What stood out 
was not just the technical solution, using 
in-house spectrophotometry to monitor 
water quality, but the story behind it. 
Staff without prior formal training became 
a functioning water-quality lab, develop-
ing practical, reproducible systems that 
improved nutrient efficiency while mini-
mizing environmental impact. 

Stories like this are what IPPS is all 
about: seeking and sharing knowledge. 
They are a vivid reminder that innovation 

Growing Knowledge
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often comes from people empowered to 
learn and experiment. This lesson reso-
nates far beyond any single greenhouse. 
Supporting those ideas regionally is 
Kwantlen Polytechnic University (KPU), 
Institute for Sustainable Horticulture. 
Faculty there shared insights highlighting 
the challenge of balancing sustainability, 
cost, and energy use while incorporating 
AI and automation. 

They also showcased KPU’s Applied 
Genomics Centre, a first-class lab supporting 
professional development and industry part-
nerships. Students gain hands-on experience 
in molecular genetics and metabolomics, 
translating directly to the needs of com-
mercial plant production. This model stands 
in stark contrast to the defunding pressures 
currently facing U.S. agricultural research.

Plants themselves remained at the 
heart of our work. Shelby Klassen and 
DeVonne Friesen from Bloomin’ Easy 

walked attendees through the multi-year 
process of taking a plant from selection to 
release, emphasizing breeder relationships, 
regional trials, and marketing strategies to 
ensure successful introductions. 

Guy Meacham from J. Frank 
Schmidt & Son Co. highlighted evolv-
ing criteria for urban trees in a changing 
climate, focusing on resilience and space 
efficiency, while Ryan Contreras from 
Oregon State University showcased breed-
ing programs that draw on global genetic 
material to tackle disease, drought, and 
other environmental challenges. 

Together, these presentations rein-
forced that innovation in horticulture is 
a blend of science, patience, and practical 
problem-solving. Hearing these talks back-
to-back, I was struck by the human dimen-
sion behind every plant: the years of careful 
observation, repeated trials, and decisions 
that balance aesthetic appeal, environ-

At Reimers Nursery Ltd. (Chilliwack, B.C., Canada), loading forks, conveyor belts and buffer 
belts help increase efficiency across their production. PHOTO BY LLOYD NACKLEY
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mental resilience, and ease of production. 
For students and early-career professionals, 
these sessions are a masterclass in the com-
plexity and joy of horticulture.

Touring the Fraser Valley’s nurseries
If the speakers were inspiring, the 

tours were mesmerizing. This year’s itin-
eraries were thoughtfully designed to 
provide a view of Fraser Valley’s diverse 
production scales. We visited Reimer’s 
Nurseries Ltd. and Cedar Rim Garden 
Center. Both operations demonstrate 
personal touches and a commitment to 
innovation. These nurseries integrate tech-
nologies such as planting machines and 
precision equipment while serving a wide 
array of customers. 

We also toured large-scale operations 
at Qualitree, Van Belle Youngplants, and 
Rainbow Greenhouses, where efficiency, 
standardization, and communication are 
essential. These facilities focus on supply-
ing North America’s largest retailers. A 
takeaway from all three was how scaling 

up requires simplification of processes 
and empowering staff to make real-time 
decisions. Walking through these massive 
greenhouses, it was impossible not to be 
impressed by the choreography of human 
and machine working in tandem.

One striking observation was the 
commodification of holiday plants. Four-
year-old Alberta spruces, cultivated with 
meticulous attention to water, pruning, 
and pest management, will be sold and 
transformed into six-week office decora-
tions, glittered and potted in bright tins. It 
is a vivid illustration of how horticulture 
balances long-term care with short-term 
consumer demands, demanding precision, 
patience, and agility from growers. 

Touring both small operations and 
massive greenhouse complexes highlighted 
that attention to detail, smart workflow 
design, and empowered staff are criti-
cal, regardless of scale. Regardless of the 
size of your operation, the principles of 
observation, care, and continuous learning 
remain the same.

The railyard at VanBelle Youngplants showing commitment to efficiency. This system has been around for decades and is something they designed 
around. Growers touted how much faster it is to move whole benches rather than loading and unloading plants on to a trailer. PHOTO BY LLOYD NACKLEY

Hardy hibiscus tree from Ryan Contreas and 
Oregon State University's Ornamental Plant 
Breeding Program was showcased at the 
conference.  PHOTO BY RYAN CONTRERAS
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Motz & Son Nursery
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SHADE & FLOWERING TREES
FRUIT TREES
Dwarf, Semi-Dwarf & Standard
COMBINATION FRUIT TREES (4 in 1)
Semi-Dwarf & Standard
ESPALIER APPLES
Semi-Dwarf, Combination & One Variety
WALNUTS & FILBERTS
DECIDUOUS SHRUBS
www.motzandson.com
11445 N.W. Skyline Blvd.
Portland, Oregon 97231
Phone 503-645-1342
FAX 503-645-6856

(503) 630-4349
FAX (503) 630-7542

PO Box 598 – Estacada, OR 97023

B&B Spruce 4 to 24 feet
Chamaecyparis • Fir • Pine

Japanese Maple • Poodle Pine
Cut Christmas Trees

 
 

  

        Schurter
Nursery

Arborvitae–Emerald green
Virescens
Boxwood

Japanese Maples
Otto Luyken
Skip Laurel

Various sizes & Varieties
503-932-8006

Hostetler
Farm Drainage
971-275-3004

Over 100 years of continuous 
family owned business in providing 

water management.
Serving the Willamette valley and beyond 

on projects large and small. Our innovative 
team installs drainage systems tailored to 

meet the needs of the farmer.

www.hostetlerfarmdrainage.com

Small Investment
Huge Impact

Reach over 8,000 Digger 
subscribers with a

Digger Marketplace ad

Reserve your space
Curt Kipp, CKipp@OAN.org, 888-283-7219

MARKETPLACE

Hiring?  
Work with us!
Digger magazine 
employment  
classifieds are  
THE go-to  
resource for  
skilled nursery  
professionals in search of their next 
opportunity — and companies in  
search of the perfect team member.  
To place an ad, contact Tana Klum at 
503-582-2012 or ads@oan.org.  
View ads online at www.oan.org/jobs.

Takeaways: Connection, curiosity, 
and common ground

Some of the best lessons came from 
informal conversations with Canadian and 
U.S. colleagues while walking between 
nurseries or over dinner. We discussed 
labor management, new cultivars, and 
shifting regulations. 

Beyond the plants and technology, the 
most meaningful aspect was connecting 
with peers across borders. Tariffs, currency 
exchange, and political currents were top-
ics of conversation, but the shared joy of 
growing and selling plants transcended any 
cynicism. The challenges and rewards were 
strikingly similar on both sides of the border. 

I left these conversations reflecting on 
the importance of community in our work, 
and how sharing both successes and failures 
makes all of us better growers and educators.

Bob Geneve, our banquet keynote, 
brought it all back to wonder. His talk, 
“The Fascinating Ways That Plants 
Move,” captivated an audience of hor-
ticulture experts with examples of plant 
movement that are often imperceptibly 
slow or occasionally astonishingly fast. 

Even after decades in the industry, it 
reminded us that there is always room for 
curiosity and amazement. I found myself 
thinking about students who might see 
their first circumnutating vine or rapidly 
closing mimosa; the excitement in the 
room is exactly what we hope to instill in 
the next generation of horticulturists.

Oregon IPPS had a strong showing, 
and the door is always open for more 
involvement. The annual meeting rotates 
each year: in 2026, it will be held in Utah, 
with a return to our Pacific Wonderland in 
Oregon in 2027. For those who have not 
attended, it is an opportunity to learn, be 
inspired, and share experiences with a com-
munity of passionate professionals who, 
despite differences in scale, geography, or 
specialization, all share a love for plants. 

Lloyd Nackley, Ph.D., is a plant ecologist at 
the Oregon State University North Willamette 
Research and Extension Center (NWREC) in 
Aurora, Oregon. He can be reached at Lloyd.
Nackley@OregonState.edu.
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Jeff Stone
OAN EXECUTIVE DIRECTOR

DIRECTOR’S DESK

Your voice matters
There seems to be a consistent 
theme as we approach every 
election cycle: your voice 
matters. 

And unless we use our voices to change 
the trajectory of the discussion in our state, and 
nationally, we will suffer the consequences.

Oregon is in trouble economically. There 
seems to be little preparation for the down-
turn that is just beyond the horizon. Oregon 
is hemorrhaging jobs, employers are closing 
shop or outright leaving, and our state leaders 
are fiddling like Nero while it all burns.

The state cannot simply tax its way 
out of what is barreling down on the 
economy. I hear my union friends say that 
Oregon is a great place to work. I totally 
agree — it is. But one needs a job to work 
and that is what is at stake a year from 
now with the 2026 elections.

Leaders need to lead
The nursery and greenhouse industry 

plays a vital role in our economy, envi-
ronment, and community well-being, yet 
its importance is often overlooked. As 
economic, ecological and political forces 
collide, being an advocate for this industry 
has never been more critical. 

Most of the Oregon Legislature repre-
sents urban areas. The numbers do not lie.  

We cannot allow urban legislators to 
say on one hand they love farmers, while 
on the other they make farming more 
difficult by taking away tools or adding 
regulation. This cognitive dissonance can 
be found at every committee hearing, and 
in every bill introduced. 

Don’t get me wrong — OAN has built 
longstanding relationships with both sides 
of the political aisle. But these relationships 
are just not doing enough to protect the 
state’s largest sector of agriculture.

Oregon’s nursery industry is an eco-
nomic force, with $1.2 billion in sales. 
That’s something to be proud of. We are 
small, medium and large businesses that 
create jobs, support economic health, and 
build community connections. 

We advocate for fair policies, research 
funding, and educational programs for grow-
ers, because these are investments in econom-

ic stability and generational opportunity.
These investments are needed because 

this industry faces significant challenges, 
from labor shortages and regulatory pres-
sures to the impacts of climate change and 
disease management. Without strong advo-
cacy, many growers will struggle to stay 
viable. Championing their needs at the local, 
state, and national levels ensures that their 
voices are heard. 

Advocating for the nursery and green-
house industry is about more than plants 
— it’s about supporting environmental 
resilience, the economy and our com-
munity. Look in the mirror and get active 
and raise your voice.

What politicians don’t understand
Farming is more than a profession — 

it’s a way of life built on unpredictability, 
grit, and deep-rooted commitment. Yet pol-
iticians across the political spectrum fail to 
grasp the complex and relentless pressures 
farmers face. While policies are debated 
in air-conditioned offices, farmers are out 
in the field battling the elements, market 
swings, and regulatory burdens that most 
policymakers seem far removed from.

One of the biggest disconnects lies 
in the assumption that farming is simply 
about growing crops. Farmers must be 
business managers, mechanics, environ-
mental stewards, and often meteorologists, 
all rolled into one. Their success is tied not 
only to their skills and work ethic, but also 
to factors completely outside of their con-
trol. These include market prices, climate 
variability, and trade policy decisions.

Moreover, many politicians push 
environmental regulations with good 
intentions, but little practical understand-
ing. Policies around land use, water man-
agement, pesticides, and emissions often 
pile on without recognizing that farms are 
already some of the most efficient, sustain-
able producers in the world. Farms don’t 
do this because of rules and mandates, but 
because their survival depends on it. 

These regulations often feel more like 
obstacles than solutions, especially when 
they are enforced without meaningful 
consultation with the farming community. 
Ultimately, what politicians don’t under-
stand — or choose to ignore — is that 

farming is not just a job; it’s a high-stakes, 
high-risk commitment to the family farm 
under constant pressure. If those in power 
truly want to support agriculture, they 
must stop romanticizing it, start listening, 
and work alongside farmers instead of 
legislating from a distance. Only then can 
they begin to address the real pressures 
farmers endure every single day.

The starting bell for 2026
OAN’s member rolls include the com-

plete spectrum of political beliefs. This is a 
tremendous boost to our ability to educate 
and influence policymakers. 

The 2026 election will determine who 
represents us in the U.S. Congress and the 
Oregon Legislature, and who serves as Oregon 
governor. In all of these races, we must 
demand a seat at the table.

But where to start? Your home, your 
neighborhood, your community. Democracy 
only works when you participate. 

People say, “Too many elections are 
out of reach and why bother voting — the 
fix is in.” The fix is in if you do not vote. 
In the end, YOU are the one who sets the 
course of the state and nation. 

How to get engaged? The OAN has advo-
cacy training scheduled for January 13, 2026, 
in Wilsonville. We have Government Relations 
Committee meetings that are open to the mem-
bership. This is where our policy direction and 
core political effort are crafted. You have your 
voice that can go directly to legislators as they 
convene in February for a legislative session. 

All of these are within your grasp if 
you wish to engage. Don’t be the one to 
look back and say, “I wish.” Be the one 
who can say, “We did this.” 



PRINT AND DIGITAL ADVERTISING 

MEDIA 
KIT2026
 Advertise your plants, products and services

Business-to-Business Green Industry Publications

The Oregon Association of Nurseries o�ers 
marketing tools to help grow your business. 
Our targeted print and digital publications 
can elevate your visibility and help you reach 
new customers. Call us today!

Curt Kipp
Advertising Account Director
503-582-2008 | Ads@OAN.org | OAN.org/ads
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CREATE YOUR PERFECT
GREENHOUSE

All Steel Construction for Lasting Quality

GK constructs greenhouses designed for durability. They are 
crafted and pre-drilled for efficient setup. GK also offers all the 

essential accessories for an entire growing solution!

www.GKGreenhouse.com      503-678-5525


