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Winter Spark™

Cornus

Scan to 
learn more

Improved resistance to foliar diseases

Deer resistant and native to North America 

Freely branching for more winter 
color with less maintenance

Contact our team for orders and availability.   
1-800-457-1859  •  www.StarRosesand Plants.com

�e market is full of plants that come 
with mandatory brand requirements, 
but our varieties o�er you more 
versatility. Grow them in a 
black pot, add them to your 
house brand, or sell them in 
our Bloomables® brand and let 
our marketing work for you. 

Cornus sericea
'Zelroc3423' PP 36,648

Scan to 
learn more

Deer resistant and native to North America 

Freely branching for more winter 
color with less maintenance

�e market is full of plants that come 
with mandatory brand requirements, 
but our varieties o�er you more 
versatility. Grow them in a 
black pot, add them to your 
house brand, or sell them in 
our Bloomables® brand and let 
our marketing work for you. 
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The Greenhouse Issue
15 	 Shades of red
		  Consumer fascination with hues of red, pink
		  and burgundy is fueling a growing tropical plant trend.   

21 	 Getting automated
		  Greenhouse automation helps growers maintain 
		  quality, consistency, and their workforce.  

25 	 Accessibility in mind
		  Terra Gardens owner’s gesture for his mother opens
		  the door to other wheelchair-bound gardeners. 
		  PLUS: Developing the greenhouse of the future. 

33 	 Lighting the way
		  Oregon grows plants well — but winter light 
		  is limiting for greenhouse growers. 
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MATERIAL FLOW
AND CONVEYOR SYSTEMS INC.

Toll Free 800-338-1382
Phone 503-684-1613
Fax 503-684-5133

21150 Butteville Rd. NE
Donald, OR 97020

Visit Our Website:
materialflow.com

TEARDROP
PALLET
RACKS

Used and 
New

SALE ON MANY PRODUCTS
USED/SURPLUS RACKING,
CONVEYORS, CONV. BELTING, 
SHELVING, PLASTIC BINS, 
LIFTS, CASTERS & MUCH 
MORE. 2 miles off I-5 just 
south of Wilsonville.

Rivet 
Shelving
Various
Colors

Available

Gravity Roller Conveyor
In Stock - Donald, OR

Powered
Conveyors

100s of
Hand Trucks

IN-STOCK

HAND TRUCKS
58PMP
$141

CPT2748E
4400 Lb. Cap.
27 x 48

$264

OUTDOOR ALL-
TERRAIN TRUCK

$979

CASTERS

1,000S IN STOCK

Available

$141

MF5055 - $1,014
MF7555 - $1,116
MF10055 - $1,229
MF15055 - $1,399
MF20055 - $1,565

All pricing F.O.B. 
Donald, Oregon

IN-STOCK

IN-STOCK

IN-STOCK

STEEL 
DOCK BOARDSALUMINUM

DOCK PLATES

ALUMINUM
DOCK BOARDS

INDUSTRIAL STEEL
ROLLING LADDERS

Capacity 350 lbs.
F.O.B. Donald, OR.

MFRLC357
shown

IN-STOCK

DOCK BOARDSCONVEYORS, CONV. BELTING, DOCK PLATES

Many Sizes
Available

$334 to $588

$792 to $3,522

$929 to $2,044

Special
On Self
Dump

Hoppers

IN-STOCK

IN-STOCK

IN-STOCK

Model 
No. Steps Height to

Top Step Wgt. Price

MFRLC354 4 Step 40” 165 $499
MFRLC355 5 Step 50” 196 $634
MFRLC356 6 Step 60” 229 $782
MFRLC357 7 Step 70” 260 $839
MFRLC358 8 Step 80” 293 $940

Top Step 
Platform - 16¾ x 24"W

Assembly RequiredAssembly Required
Prices subject to change without notice
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2025–2026 
EXECUTIVE COMMITTEE

	 Patrick Newton	 Powell's Nursery Inc.
	 PRESIDENT	 5054 S.W. Boyd Road

		  Gaston, OR 97119
		  PowellNursery@gmail.com		
		  503-357-0631

	 Ben Verhoeven	 Peoria Gardens Inc.
	 PAST-PRESIDENT	 32355 Peoria Road S.W.
		  Albany, OR 97321
		  BenV@PeoriaGardens.com		
		  541-753-8519

	 Darcy Ruef	 Al's Garden & Home
	 PRESIDENT-ELECT	 1220 N. Pacific Hwy.
		  Woodburn, OR 97071
		  DRuef@Als-GardenCenter.com	
		  503-981-1245

	 Chris Robinson	 Robinson Nursery Inc.
	 VICE PRESIDENT	 PO Box 100
		  Amity, OR 97101 
		  Chris@RobinsonNursery.com 	
		  877-855-8733

	 Jesse Nelson	 Hans Nelson & Sons Nursery Inc.
	 TREASURER	 31020 S.E. Waybill Road
		  Boring, OR 97009
		  JNelson@HansNelson.com		
		  503-663-3348

	 Tyler Meskers	 Oregon Flowers Inc.
	 SECRETARY	 PO Box 311
		  Aurora, OR 97002 
		  Tyler@OregonFlowers.com 
		  503-678-2580

	 Andrea Avila-Aragon	 Smith Gardens
	 MEMBER AT LARGE 	 23150 Boones Ferry Road. N.E., 	
		  Aurora, OR 97002-9461
		  Andrea.Avila-Aragon@		
		  SmithGardens.com	  
		  503-678-5373

	  __________

BOARD OF DIRECTORS
	 Patrick Peterson	 Simplot Turf & Horticulture  
	 ASSOCIATE MEMBER 	 Patrick.Peterson@Simplot.com	
		  541-214-5802	

	 Greg Elwell	 Iseli Nursery
	 CONTAINER GROWER	 GElwell@IseliNursery.com
		  503-663-3822

	 Blake Nelson	 Bountiful Farms Nursery Inc.
	 CONTAINER GROWER	 Blake@BountifulFarms.com		
		  503-981-7494

	 Sam Pohlschneider	 Pohlschneider Nursery
	 CONTAINER GROWER	 Sam@PohlschneiderNursery.com
		  503-969-1310

	 Jason Burns	 Patterson Nursery Sales
   	 FIELD / B&B GROWER	 Jason@PattersonNurserySales.com	
		  503-668-6000

	 Sam Barkley	 J. Frank Schmidt & Son Co.		
	 FIELD / BARE ROOT GROWER 	 SamB@JFSchmidt.com		
		  503-663-4128

	 Vladimir Lomen	 Sester Farms
	 FIELD / BARE ROOT GROWER	 Vladimir@SesterFarms.com		
		  503-663-4844

	 Noah Fessler	 Woodburn Nursery & Azaleas Inc.
	 GREENHOUSE 	 NoahF@WoodburnNursery.com	
		  503-634-2231

	 Jonathan Jasinski	 Microplant Nurseries Inc.
	 GREENHOUSE 	 Jonathan@MicroplantNurseries.com 
		  503-792-3696

	 Barb Iverson	 Wooden Shoe Tulip Farm
	 RETAIL	 Iverson@MonitorCoop.com		
		  503-634-2243

PRESIDENT’S MESSAGE 

Don’t make mountains 
out of molehills

Patrick Newton

As we head into the new 
year, I hope we can all help 
ourselves make 2026 just a 
little bit easier. 

How can we reduce some of the 
stress we run into every day? It’s human 
nature to take a small, insignificant issue 
and turn it into something that derails an 
entire day, or even an entire week. In the 
end, we are in control of how we handle 
adversity. We get to dictate our response.

There’s a quote that always comes 
to mind this time of year: “Don’t make 
mountains out of molehills.” My dad left 
me with that piece of advice back in 2007. 
I was probably venting about an issue that 
didn’t really warrant the reaction I was giv-
ing it. At the time, I didn’t think much of 
it. I likely just nodded and said, “Yeah.”

Over the years, however, that saying 
has worked its way into my daily thinking. It 
shows up in the middle of a hectic day, dur-
ing tough conversations, or when something 
small or big threatens to get the better of me.

Running a nursery, and a business, 
means there’s always something going 
sideways. You could fill a book with all 
the little fires that pop up in a year.

And that’s all before you factor in 
life outside the nursery. Raising a family, 
keeping up with friends, and trying to be 
present at home while the business never 
really stops moving.

It’s easy to feel like the small things 
are stacking up faster than you can keep 
up. That’s when my dad’s words come 
back around: Don’t make mountains out 
of molehills. 

It’s not that the molehills don’t matter. 
They do. You still must deal with them. 

But perspective matters. A late truck 
or a missed irrigation cycle can feel like 
the end of the world in the moment, but a 
week later it’s just another story.

When COVID hit, it felt like a moun-
tain. Every day brought new uncertainty, 
and it seemed like the climb would never 
end. But we kept moving forward, one 
step at a time, and slowly that moun-

tain got smaller. As it turns out, COVID 
marked the beginning of some good years 
for the nursery industry. 

I also think back to the sudden oak 
death we dealt with years back. It was 
a scary, mountainous topic. There was 
fear and uncertainty. It ended up getting 
resolved with some workarounds and 
ended up being a molehill — a large one, 
granted — rather than a mountain. 

With the support and leadership of 
the OAN and the Oregon Department of 
Agriculture, we believe we can accomplish 
the same outcome for the Japanese beetle. 
Certainly, it feels mountainous now but 
I’m optimistic that this too shall pass.

Years from now, we’ll look back at 
Japanese beetle the same way we look back 
at sudden oak death. It was difficult, it forced 
change, but we figured it out and kept growing.

All this to say, that doesn’t mean this 
year won’t be challenging. It will be. But 
growers are problem-solvers by nature, 
and we’ve proven time and again that we 
can rise to the occasion.

As we move into the new year, I’m 
trying to keep that mindset front and cen-
ter. Not every problem deserves to become 
a mountain. Some days, it’s enough to rec-
ognize the difference, take a breath, and 
keep moving.

Here’s to a new year of steady 
growth, a little more patience, and fewer 
mountains along the way. 
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Calendar
Get the word out about your event! Email details to Calendar@OAN.org 
by the 10th day of the month to be included in the next issue of Digger. 

FEB

SEVERAL DATES IN FEBRUARY
SAIF AGRICULTURAL SAFETY 
SEMINARS
SAIF invites nursery professionals to attend 
one of several free Agricultural Safety Seminars 
in February around Oregon. Some sessions 
will be conducted in Spanish. Seminars are 
held from 9:30 a.m. to 2:30 p.m. and include 
lunch. The cities and dates for February are: 
Bandon, February 24; Clackamas, February 19; 
Hood River, February 12; Mt. Angel, February 
4; Salem, February 6; Wilsonville, February 
26. Cities and dates for Spanish sessions in 
February are: Clackamas, February 20; Hood 
River, February 12; Mt. Angel, February 5; 
Salem, February 7; Wilsonville, February 27. 
For more information and to register, go to 
SAIF.com/AgSeminars. 
 
FEBRUARY 3-5
PROGREEN EXPO
ProGreen EXPO is the only green industry 
conference in the Rocky Mountain Region 
of its kind. More than 5,000 green industry 
professionals gather every year at the Colorado 
Convention Center in Denver to gain vital 
knowledge and skills to improve business, 
educate employees and discover the latest 
information for the upcoming season. Inside 
the EXPO, attendees get a hands-on look at the 
latest green technology and products from over 
225 exhibiting companies. For more information 
or to register, go to ProGreenExpo.com.

FEBRUARY 6
2026 DUNN CARNEY AG SUMMIT
Dunn Carney’s Ag Summit returns to the 
Salem Convention Center at 7:30 a.m. Friday, 
February 6, 2026. The half-day conference 
features ag industry leaders from around 
the region and members of Dunn Carney’s 
Ag Team. Enjoy a morning of lively panel 
discussions and presentations covering recent 
regulatory developments, legal issues, and 
best practices in the agriculture industry. 
Complimentary breakfast and lunch are 
provided. Plan to stay and reconnect with 
friends and colleagues. There is no cost to 
attend. To register, go to DunnCarney.com/
AgSummit2026.

FEBRUARY 12
GROWING YOUR INTERNATIONAL 
BUSINESS
Looking to expand your global reach? Whether 
you’re an experience exporter or just starting, 
the Oregon Department of Agriculture and 
the Western United States Agricultural 
Trade Association (WUSATA) are hosting an 
educational seminar on programs designed to 
help agricultural businesses maximize their 
global potential. Whether you’re new to 
exporting, actively shipping internationally, or 
considering expansion. First-time attendees will 

MARCH 7
SECOND ANNUAL WINTER JEWELS® HELLEBORE SALE
Little Prince of Oregon is continuing the tradition of hosting an annual sale of Winter Jewels 
Hellebore after the nursery purchased the brand from Ernie and Marietta O'Byrne at Northwest 
Garden Nursery in 2023. The sale is from 10 a.m.–4 p.m. on March 7 and is open to the public. 
RSVP is required by going to LittlePrincePlants.com/Hellebores.

discover funding opportunities, while current 
participants can learn what’s new for 2026 and 
get personalized guidance. The free event is 9 
a.m.–2:30 p.m. February 12 and will be held 
in Portland, Oregon. Location will be disclosed 
after registration. Registration deadline is 
February 5. For more information or to register, 
go to TinyURL.com/ODAExportSeminar.

FEBRUARY 13
NEXGEN ANNUAL BUSINESS MEETING
Save the date for the NexGen Annual Business 
Meeting from 6–9 p.m. on Friday, February 13. 
It will feature the group’s business meeting, 
annual officer elections and a round table 
discussion on issues pertinent to the group. 
The event will be held at Langdon Farms Golf 
Club, "The Gallery", 24377 Airport Road N.E. in 
Aurora, Oregon. NexGen is one of the Oregon 
Association of Nurseries’ Leadership Groups. 
NexGen is open to all members of the nursery 
and greenhouse industry with a special focus on 
those who are new to the industry or rising in 
their careers. To register, go to OAN.org/Events.

FEBRUARY 26–MARCH 1
PORTLAND SPRING  
HOME & GARDEN SHOW
This show from the Home Builders of Greater 
Portland kicks off the gardening season with 
display gardens, speakers and booths from 
home improvement firms and gardening 
businesses. The show is from 10 a.m.–7 p.m. 
Thursday, Friday and Saturday; and 10 a.m.–5 
p.m. Sunday at the Portland Expo Center, 2060 
Marine Drive West, Portland, Oregon. Don’t 

forget to pick up a copy of the brand new, 
2026-2027 Plant Something Oregon Road Map! 
Single-day admission is $17; multi-day passes 
are $28. More info at HomeShowPDX.com.

FEBRUARY 28
OAN MEMBERSHIP RENEWAL
Secure your Oregon Association of Nurseries 
membership today and stay connected to 
the resources, advocacy and community that 
drive our industry forward. Annual OAN 
memberships expired on December 31, but 
the grace period to renew for 2026 extends 
through February 28. Renew your membership 
now at OAN.org/Renew.

VARIOUS DATES
FREE CPR/FIRST AID CLASSES
The Oregon Association of Nurseries is 
once again offering FREE first aid and CPR 
certification training for OAN members in 
2026, thanks to their continuing partnership 
with SAIF. These classes provide hands-on 
instruction in small group settings, covering 
essential first aid and lifesaving CPR skills. 
Certifications are valid for two years, and 
sessions are available in both English and 
Spanish from 8 a.m.–12:30 p.m. English: 
February 18, March 18, June 17, July 15, 
September 16, October 14, November 18, 
December 16. Spanish: February 19, March 19, 
June 18, July 16, September 17, October 15, 
November 19, December 17. All classes take 
place at the OAN office: 29751 S.W. Town 
Center Loop West, in Wilsonville. Register at 
OAN.org/CPR. 

PHOTO COURTESY OF LITTLE PRINCE OF OREGON
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Northwest News
OAN members and chapters are encouraged to send in relevant news items, such as new hires, 
new products, acquisitions, honors received and past or upcoming events. Email News@OAN.org.

From ballet to 
politics, Amanda 
Staehely is en pointe

Amanda Staehely spent 
most of her life pursing a 
ballet career but at the age 
of 22, she injured her ankle 
and derailed those dreams, 
the Capital Press newspaper 
(Salem, Oregon) reported in 
a feature article on Staehely. 
She had already been con-
templating back-up careers 
before that ill-fated landing 
cut short her time with the 
Oregon Ballet Theatre.

She first turned to run-
ning a Pilates studio, but then 
she became more involved in 
Columbia Nursery, her hus-
band’s business near Canby, 
Oregon. The nursery industry 
gave Staehely the opportu-
nity to explore her interest 
in politics. Before joining 
the Oregon Ballet Theatre, 
Staehely had considered 
studying political science, and 
she grew up debating politics 
with her father.

Staehely rose through 
the leadership ranks at 
the Oregon Association of 
Nurseries where she became 
president in 2024–2025. She 
advocated for the industry 
in the halls of the Oregon 
Legislature, U.S. Congress 
and with representatives of 
federal agencies on matters 
ranging from agricultural 
overtime to pest inspec-
tion funding. “She’s been an 
exceptional advocate for the 
industry at the state and fed-
eral levels,” said Executive 
Director Jeff Stone. 

More at TinyURL.
com/BalletToPolitics.

The Oregon Association of Nurseries continues to work closely with ODA to help protect Oregon growers’ 
pathways for out-of-state shipping as Japanese beetle regulations evolve. PHOTO COURTESY OF USDA APHIS

OREGON CONGRESSIONAL 
DELEGATION PUSHES FOR 
JAPANESE BEETLE FUNDING

U.S. Sen. Jeff Merkley (D-Oregon) has 
spearheaded a letter with the entire Oregon 
congressional delegation seeking emergency 
funds from the U.S. Department of Agriculture’s 
Animal Plant Health Inspection Service (APHIS) 
to restart Japanese beetle mitigation efforts by 
the Oregon Department of Agriculture until 
permanent funding is established. 

 “While the OAN believes that funds will 
be hard to come by, the effort to infuse dol-
lars into the ODA’s Japanese Beetle Program is 
the top priority for the association,” Executive 
Director Jeff Stone said.

The OAN will convene companies that 
have the ability to scout, trap and mitigate the 
beetle and will build a plan to assist growers 
during flight season this year (June–September). 

OAN continues to work closely with ODA 
to help protect Oregon growers’ pathways for 
out-of-state shipping as Japanese beetle regula-
tions evolve. As part of that effort, the Oregon 
Department of Agriculture has been engaged in 
conversations with its counterparts in several 
Western states. 

At an OAN member Zoom briefing held 
in December, ODA Division Director of Plant 

Protection and Conservation Chris Benemann 
provided an update for shipping to these states: 

California, Washington, Idaho, Utah and 
Texas: Shipping of regulated articles must be 
certified starting May 1, 2026. 

New Mexico: For nurseries who are 
already trapping to meet the New Mexico 
requirements in 2025, the process will not 
change. Nurseries had to sign a compli-
ance agreement with both the New Mexico 
Department of Agriculture as well as the ODA 
by February 1, 2026. Benemann said ODA is 
working with New Mexico to try to reduce 
the paperwork that growers must manage. The 
ODA is asking New Mexico to accept ODA’s 
compliance agreement as sufficient.  

Colorado and Nevada: ODA is in discus-
sion with both states for a certification start 
date. Each state’s quarantines have different 
requirements, and ODA is sending them the 
Oregon state-wide Japanese beetle data from 
2025 for review.

Hawaii and British Columbia, Canada: 
ODA is under discussion with these state/pro-
vincial governments. Decisions are pending.

Alaska: No special certification is required. 
However, if you already meet Category 1 or 2 
standards for nursery stock, include a certifi-
cate of quarantine with shipments. As per the 
Harmonization Plan, states should meet the 

Amanda Staehely
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requirement standards of the receiving 
state. Shipments should include regular 
bills of lading/invoices and an ODA nurs-
ery shipping document. Alaska will be 
monitoring incoming shipments for signs 
of Japanese beetle, and has authority to 
reject and hold shipments.

Regulated articles include plants with 
roots and soil, grass sod, soil, compost or 
growing media that is not commercially 
packaged and any article that could har-
bor Japanese beetle eggs, larvae, or adults. 

ODA said if nurseries are shipping 
a regulated article to a Category 1 or 2 
state, you will need to:

•	 Enter into a compliance agree-
ment with the ODA.

•	 Employ approved treatments 
and/or approved trapping.

•	 Apply for a Certificate of 
Quarantine Compliance (CQC) 
or phytosanitary certificate for 
shipments.

ODA has been working diligently 
with the OAN on the most-cost effective 
alternatives for funding a Japanese beetle 
program. In the 2026 legislative short 
session, OAN will be pursuing a nursery 
license fee increase of 18.7% through rule-
making, which would raise $700,000 over 
the two-year budget cycle, said Stone. 

“The ODA said it would take $1.5 
million to fund a Japanese beetle program 
in 2026–27, so we’re asking for general 
fund dollars for the rest of it,” Stone said. 

OAN will also ask the Oregon 
Legislature to authorize ODA to hire 
employees needed to complete the work, 
OAN contract lobbyist Bill Perry said.

To view OAN Japanese beetle ship-
ping pathway and compliance updates, go 
to OAN.org/JapaneseBeetle. To view 
ODA’s Japanese beetle resources, go to 
TinyURL.com/ODAJB.

WASHINGTON STATE JAPANESE 
BEETLE NUMBERS ARE UP

The Washington State Department 
of Agriculture said WSDA Pest Program 
trappers caught 72,626 Japanese Beetles 
in 2025, nearly three times the number 
trapped in 2024, the Pacific Northwest Ag 

Network reported. 
The areas where beetles have been 

detected has expanded but the majority 
were trapped in south central Washington: 

In Grandview, Sunnyside, Outlook, 
Mabton and Prosser, 68,237 beetles were 
trapped, up from 24,754 in 2024.

Wapato saw a decrease in catches 
with 1,117 catches this year compared to 
1,546 catches in 2024.

The Tri-Cities saw an increase in 
beetle activity, with numbers rising from 
410 in 2024 to 2,407 in 2025.

In the Tri-Cities, most of the beetles 
were caught in the Pasco area, although 
10 were trapped in Kennewick.

GOLD FAMILY FARM PURCHASES 
SCHOLLS FARM & NURSERY 

Gold Family Farms (Hillsboro, 
Oregon) completed its purchase of Scholls 
Farm & Nursery (Hillsboro) in November 
2025 and has re-opened it as Gold Family 
Farms & Landscape Outlet. 

“This is a new venture for us, as Gold 
Family Farms has operated exclusively as 
a wholesale nursery for many decades,” 
said Mary Gallegos, Gold Family Farms 
executive vice president and board sec-
retary. “While we were not actively pur-
suing a retail business, an opportunity 
presented itself to establish a retail outlet 
open to the public at a site that aligned 
well with our operations and values.” 

 “We were immediately impressed by 
the expertise and skill of the small propa-
gation team at this location, as well as 

the site’s unique positioning — centrally 
located among our growing operations in 
the area. Recognizing both the talent of the 
team and the strategic value of the location, 
we saw an opportunity to create a public-
facing retail garden center that would be 
both distinctive and deeply connected to 
our production roots,” Gallegos said. 

“As a large-scale wholesale nursery, 
we produce many varieties in high volumes 
and, like others in our industry, occasion-
ally have overstocks, park-grade material, 
and surplus inventory. By shifting the pro-
duction of shared, high-volume varieties 
back to our primary growing operations, 
this smaller team can focus on specialty 
plants and unique offerings. These ‘hidden 
gems’ will not only benefit the local com-
munity but will also be of interest to some 
of our wholesale customers."

 “Through this outlet, we aim to 
offer retail access to landscape-quality 
plants — both in quantity and variety — 
at wholesale-level pricing for professional 
landscapers and DIY customers alike,” 
Gallegos said. “Offerings will include 
discounted overstocks, limited-quantity 
specials, park-grade material, and the spe-
cialty items this team produces so well.”

NORTHWEST LAWMAKERS 
SUPPORT AGRITOURISM 
EFFORTS

U.S. Sen. Ron Wyden (D-Oregon) 
wants to see agritourism grow and 
develop, so he’s teamed up with U.S. 
Sen. Ted Budd (R-North Carolina) to 

Gold Family Farms & Landscape Outlet aims to offer retail access to landscape-quality plants — 
both in quantity and variety — at wholesale-level pricing for professional landscapers and DIY 
customers alike. PHOTO COURTESY OF GOLD FAMILYH FARMS & LANDSCAPE OUTLET
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ROOTED IN
QUALITY
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We’re here to help you grow
with personalized attention, 
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and exceptional quality
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introduce the bipartisan Accelerating the 
Growth of Rural Innovation and Tourism 
Opportunities to Uphold Rural Industries 
and Sustainable Marketplaces Act 
(Agritourism Act), according to the Pacific 
Northwest Ag Network, an agricultural 
news website. The bill is also co-sponsored 
by U.S. Sens. Jeff Merkley (D-Oregon) and 
Patty Murray (D-Washington).

The senators say the legislation will 
designate a senior official at USDA as 
the federal agritourism advisor. This role 
would coordinate with stakeholders and 
other federal agencies to promote the 
growth of family-owned farms and advise 
the secretary of agriculture on this essen-
tial industry, such as loans, grants, broad-
band and educational programs. Oregon 
State University found that each Oregon 
county has at least one farm participating 
in agritourism. In North Carolina alone, 
agritourism is nearly a $1 billion industry.

ODA APPOINTS NURSERY 
RESEARCH AND REGULATORY 
ADVISORY COMMITTEE

Oregon Department of Agriculture 
Director Lisa Charpilloz Hanson has 
appointed members to the Nursery 
Research and Regulatory Advisory 
Committee. The seven-member commit-
tee advises and counsels the ODA in the 
administration of Oregon’s nursery laws 
and regulations and reviews the nursery 
inspection program. The members serve 
three-year staggered terms.

The members: Ross Dumdi (Bailey 
Nurseries Inc.); Ryan Contreras, Ph.D. 
(OSU); Peter Brentano (Brentano’s Tree 
Farm); Yongjian Chang (North American 
Plants); David Webber (Highland Meadow 
Nursery); Asa Skinner (Tillamook 
Estuaries Partnership); and Leigh 
Geschwill (F&B Farms and Nursery).

OREGON LEGISLATURE TO 
REVISIT FARM STAND RULES

Lawmakers will likely be tasked with 
clearing up Oregon’s farm stand rules 
after regulatory negotiations over the mat-
ter went off the rails last year, reported 
the Capital Press agricultural newspaper 
(Salem, Oregon).  

Oregon Gov. Tina Kotek said she 
expects farm stand legislation to be intro-
duced in early 2026 that will “clarify this 
for local government where there’s not a 
lot of clarity right now.” Kotek suspended 
the rulemaking process for farm stand 
regulations in July after a social media 
uproar broke out over the direction the 
discussions were taking.

Critics claimed the proposed regula-
tions would be so burdensome as to drive 
farm stand operators out of business, while 
farmland preservation advocates argued 
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the controversy was largely sparked by mis-
information. Kotek now says she’s “opti-
mistic” that both sides will be able to agree 
on legislation next year that will resolve the 
uncertainties over what activities are per-
missible at farm stands. The comprehensive 
nature of rule-making process “might have 
created more questions than we needed to 
have answered,” steering the debate back 
toward the statehouse, Kotek said during a 
recent roundtable interview with reporters.

Read more at TinyURL.com/
ORFarmStandRules.

 
APPLICATIONS NOW OPEN 
FOR HORTICULTURAL 
SCHOLARSHIPS

Do you know a future nursery or 
landscape pro? The Oregon Nurseries 
Foundation (ONF) each year awards 
over $35,000 through 21 scholarships to 
students pursuing careers in ornamental 
horticulture and related fields. The schol-
arships are sponsored by individuals and 
OAN chapters to invest in the next gen-
eration of green industry professionals.

Who’s eligible? High school, college, 
or graduate students preparing for careers 
in the nursery or landscape industry. With 
one application, students will be consid-
ered for multiple scholarships, and past 
recipients are encouraged to reapply!

Applications are due by April 15. For 
more information, go to OAN.org/ONF.

INTERNATIONAL PLANT 
TRIALING CONFERENCE TO 
RETURN IN 2028 

Based on the success of the 2025 
International Plant Trialing Conference, 
All-America Selections and the National 
Garden Bureau announced that the next 
International Plant Trialing Conference 
will be held in three years, in 2028. 
Previously the event has been held every 
5–10 years. 

The three-day event, held in 
Bloomington, Minnesota, in October 
2025, drew more than 160 plant trial-
ing experts from four countries, with 
representation from breeders, brokers, 

growers, academics and public gardens 
across North America. The location also 
allowed attendees to visit active trials at 
Bailey Nurseries and the University of 
Minnesota. 

Announcements
MONROVIA MARKS 100 YEARS 
WITH SPECIAL HYDRANGEA

The new year marks a century of 
horticultural excellence for Monrovia 
Nursery Company (Dayton, Oregon) 
and one of the ways it’s commemorating 
the special occasion is with the release of 
Centennial Ruby™ (Hydrangea macro-
phylla ‘Hokocentennial’ PPAF), a radiant 
new hydrangea. 

This unique new variety features deep 
ruby-red blooms that darken as they mature 
to create a dramatic, color-shifting display.

Available as a limited edition in 2026, 
Centennial Ruby Hydrangea is the spar-
kling gem of the company’s 100th anni-
versary season. The first 5,000 plants will 
include a special tag, each with a limited-
edition number. With a limited quantity 
of plants available, it is sure to become a 
collector’s item. 

“Centennial Ruby is the plant every-
one will want in their garden,” said Katie 

Tamony, chief marketing officer and trend 
spotter for Monrovia. “Bold, romantic 
tones are on trend this season and this 
hydrangea delivers the dramatic red we’ve 
been waiting for. It’s the perfect plant for 
containers, garden beds and cut flowers.”

TERRA NOVA RECOGNIZED AT 
TWO NATIONAL PLANT TRIALS

Terra Nova Nurseries (Canby, 
Oregon), a global leader in plant breed-
ing technology, has been recognized for a 
selection of best-of-breeding varieties at the 
2025 Penn State University Flower Trials 
and the University of Tennessee Gardens.

Penn State: Echinacea 
REVELATION® ‘Coral’, Echinacea 
PRINCESS™ ‘Bride’ and Heuchera 
‘Changeling’ won Best of Show and 
Best of Species awards in the sun cat-
egory. In the shade category, Anemone 
HARLEQUIN™ ‘Cameo’, Anemone 
PUFF® ‘Pink’, and Pulmonaria NOVA® 
‘Cobalt’ were honored with Best of 
Species and Director’s Select awards.

University of Tennessee Gardens: 
Heuchera ‘Changeling’ was again named 
Best in Show and Agastache ‘Pink Pearl’ 
was honored as a Customer Favorite 
and ranked among the most frequently 
requested plants at the trial gardens.

Centennial Ruby™, a radiant new hydrangea, commemorate's Monrovia Nursery Company's 
centennial. PHOTO COURTESY OF MONROVIA NURSERY COMPANY
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COLEUS LIME EDGE NAMED 
FLOWER OF THE YEAR IN 
JAPAN

Coleus Lime Edge (marketed inter-
nationally as Skeletal ‘G20057’ PP36481) 
has been named the 2025–26 Flower of 
the Year in Japan, one of the country’s 
most prestigious horticultural honors, 
according to marketing firm Upshoot 
LLC. The award is presented by the Japan 
Flower Selection Association following an 
intensive, multi-stage trialing and evalua-
tion process that recognizes standout plant 
varieties for performance, innovation, and 
market appeal.

Bred by Rick Grazzini of 
GardenGenetics, Lime Edge was intro-
duced to global markets through a coordi-
nated international launch led by Kientzler 
GmbH and Kientzler North America, 
Kernock Park Plants (UK), Hayloft Plants 
(UK), and Plants for Europe. 

What sets Lime Edge apart is its unique 
texture and form. Its deeply lobed leaves 
create a soft, airy look, contrasting with the 
broad, flat foliage of standard coleus. 

 
MCHUTCHISON NAMES NEW 
WESTERN REGIONAL SALES 
MANAGER

David Clark has been named Western 
regional sales manager by McHutchison, 
a horticultural distributor serving North 
American greenhouse and nursery markets. 

Clark joined McHutchison in 2022 
as sales representative for Southern 
California. He served key roles in his 
family’s retail and wholesale floral busi-

What sets Coleus Lime Edge apart is its 
unique texture and form. Its deeply lobed 
leaves create a soft, airy look, contrasting 
with the broad, flat foliage of standard coleus. 
PHOTO COURTESY OF GARDENGENETICS
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Looking for a health plan for your business,
employees and family?

Providence Health Plan is proud to work with Leonard Adams 
Insurance to offer members of the Oregon Association of 
Nurseries access to quality, affordable healthcare.

Interested in learning more?
Visit lacoinsurance.com or contact

Leonard Adams Insurance at 503-296-0077,
or toll-free at 866-907-1850.

Looking for a health 
employees and family?

Providence Health Plan is proud to work with Leonard Adams 
Insurance to offer members
Nurseries access to quality,

Multiple plan offerings 
Preventive medications with a $0 copay on traditional copay plans 
Chiropractic and acupuncture embedded for each member 

of life, including:
����������� � ��������� �� ������������� ��������� ��� ������ ����������
Fitness center and workout video discounts 
Emergency travel assistance 
ID protection

nesses as well 
as senior 
leadership 
positions across 
several organi-
zations in the 
horticulture industry prior to his arrival at 
McHutchison. 

Clark will oversee sales strategy, team 
leadership and regional growth initiatives 
across the Western U.S.

In memoriam
 

WILBUR BLUHM
The Oregon Association of Nurseries 

is saddened to report 
that Honorary Life 
member Wilbur 
LeRoy Bluhm 
passed away 
on September 
25, 2025 
while in hos-
pice after suffer-
ing a debilitating 
stroke 18 months 
earlier. He was 98.

He was born January 29, 1927 in 
Seward, Nebraska. Bluhm grew up in 
Nebraska, and graduated in 1947 as 
a proud alumnus of the University of 
Nebraska. After college he met Mary 
Louise Brunzell, and they married in 
August of 1953. He spent several years 
in Nebraska after college, and four years 
in the Air Force in Illinois, before he and 
Mary moved to Salem, Oregon in 1957. 

After moving to Oregon, a daughter 
Ann, and two sons Bob and Jim were 
born. In Salem, Bluhm worked for the 
Oregon State University Extension Service, 
becoming Marion County staff chairman 
and specializing in ornamental horti-
culture, before retiring after 27 years of 
service. 

After he retired, Bluhm stayed busy 
in the horticulture field through consult-
ing and his involvement with professional 
organizations locally and worldwide. 

David Clark

David Clark
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Shades 
of red
Consumer fascination with hues  

of red, pink and burgundy is fueling  
a growing tropical plant trend

BY EMILY HOARD

Tropical plants with red leaves or flowers have been 
popular for a long time, but consumer fascination 
shows no signs of waning. In fact, the trend has 

now broadened to include plants with hues of pink and 
burgundy. 

Mackenzie Allaert, office manager and HR director 
at wholesale grower Youngblood Nursery Inc. in Salem, 
Oregon, said she’s seen a rise in plants with red, pink and 
burgundy tones. They are very good holiday plants for 
Valentine’s Day, Mother’s Day and Christmas. 

But beyond holidays, she said, growers are 

Variegated Aglaonema. PHOTO COURTESY OF PORTLAND NURSERY
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increasingly producing new varieties 
with pink and red tones, making them 
more accessible in the retail market and 
therefore more popular.  

Color sells
Ann Patterson, houseplant buyer at 

two-location retailer Portland Nursery 
(Portland, Oregon), said just like in any 
retail situation, color sells. 

“Pink and red variegated plants can 
look really marvelous,” Patterson said. 
“They can pop in a group of plants so I 
can see why they’re popular.” 

“Who doesn’t love a pink plant?,” 
said Michelle Bundy, the foliage lead at 
wholesale grower Casa Flora in Dallas, 
Texas. “As the foliage lead for Casa Flora, 
I have seen the increase in sales among our 
pink and purple plants and the constant 
desire for anything with a pink leaf.”

Variegation
Variegated plants have been 

popular for a long time, as a theme that 
is important in the American market, 
said Andrej Suske, owner of Cascade 
Tropicals in Snohomish, Washington.

“In general, we see the yellow and 
white variegation as the most popular and 
I haven’t really seen that change,” Suske 
said. “If you can add some red or pink 
tones to a white or yellow variegation, that 
is definitely something that is popular, but 
it’s also a bit more rare to see that.”

He added that plants that have purple 
or red leaves are not rare at all so they’re 
not as popular unless they have clear lines 
of white or pink in the leaves. 

“But anything that makes a leaf more 
interesting is a good thing,” Suske said. 
“Ultimately we need to have everything so 
the consumer can see many things and then 
they’re going to pick something that is more 
shiny or more different than most of it.”

How it started
Suske said around 2010, young 

people started waking up to houseplants.
“It was very clear that houseplants 

gained traction around 2010, and it was 
especially young people buying them, 
which was not recognized by many 

Pteris Candy Stripe. PHOTO COURTESY OF CASA FLORA

Begonia 'Cracklin Rosie'. PHOTO COURTESY OF YOUNGBLOOD NURSERY
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Selected for their appeal to homeowners and versatility in the landscape, 
Proven Winners® ColorChoice® trees make an ideal addition to your 
program. And, like the Proven Winners® ColorChoice® shrubs you’ve 
come to know and trust, they’ve been trialed and tested for outstanding 
performance and superior beauty.

Build your own successful tree program with 
Proven Winners® ColorChoice® ornamental 
trees. Scan the QR code for a current list of 
licensed nurseries, or contact Maria Zampini 
at Maria@ProvenWinnersColorChoice.com
for more information.
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A P P LY  NOW !
people in our industry because we were so 
focused on old consumers — that old lady 
who was thought to be a ‘garden center 
person,’” Suske said. “And these younger 
people from 25–40, they always wanted 
something that looked different, and they 
shopped by seeing something on Facebook 
and Instagram so they had a different way 
that they chose plants.”

One of the best-known pink plants is 
Philodendron ‘Pink Princess’. 

“The ‘Pink Princess’ was one of the 
very early extremely popular plants before 
COVID,” Suske said. “In 2019, one plant 
would be sold for $500 or $1000, very 
high prices.” 

By the pandemic in 2020, people 
were spending more time at home and 
had money to spend, and Patterson said 
the ‘Pink Princess’ was the big thing at the 
time. 

“It was expensive and I had them in 
a locked box so they wouldn’t disappear,” 
Patterson said. 

Bundy also said this particular green vine 
streaked with pink was where it all began.  

“‘Pink Princess’ has been around for 
many years, but it wasn’t until the tissue cul-
ture labs got a hold of it that it became the 
widespread phenomenon it is,” Bundy said.  

Tissue culture produces plants at a 
faster rate, bringing more of these popular 
plants to market. 

Patterson said these once sought-after 
expensive Philodendrons are now on sale 
for $12.99 at Portland Nursery. 

“A longtime grower said tissue cul-
ture ruins everything,” Patterson said. 
“Tissue culture has changed a lot and he 
can’t compete with the quantities that can 
be produced with tissue culture.” 

But Suske said this quantity also 
revealed the variegation’s instability. 

“‘Pink Princess’ had the problem of 
reverting at a young age, so there was not 
any variegation left in 50% of the plants 
after a relatively short time,” Suske said.

He said the original ‘Pink Princess’ 
has been replaced with the Philodendron 
‘Pink Princess Marble’, a variety that has 
more stability in keeping its variegation 
over time.  

Patterson said she walked through 
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Philodendron 'Red Heart'. PHOTO COURTESY OF YOUNGBLOOD NURSERY

Calathea ornata. PHOTO COURTESY OF PORTLAND NURSERY

From top: Fittonia albivinis 'Zalm Ruby 
Lime', Tradescantia 'Zebrina Red', Begonia 
brevirimosa 'Exotica' and Begonia 
bipinnatifida. PHOTOS COURTESY OF CASCADE TROPICALS



19DIGGERMAGAZINE.COM  FEBRUARY 2026

a greenhouse and found 15 examples of 
tropical plants with red or pink tones 
without trying. She said there are many 
other Philodendrons that have red variega-
tion, as well as several Begonia.

“The Ficus elastica ‘Ruby’ is easy to 
grow,” Patterson said. “And there’s the 
trailing inch plant Tradescantia, and a lot 
of others like Calathea and Hypoestes phyl-
lostachya ‘Polka Dot’,” Patterson said. 

Allaert also named a few examples, 
including the Philodendron ‘Red Heart,’ 
Aglaonema ‘Siam Aura’, Philodendron 
‘Strawberry Shake,’ Begonia ‘Cracklin 
Rosie,’ and Ludisa discolor ‘Sea Turtle’. 

Suske said the Tradescantia albiflora 
‘Nanouk’ is one of the best examples of 
why red and pink is very popular. 

“It’s easy to grow and hard to kill, and 
not very expensive,” Suske said. “It’s a good 
entry plant for those getting into house-
plants and hopefully they will buy others 

like the Begonia exotica, which is also not 
as expensive and it’s easy to grow.” 

He said one of his favorite colorful 
succulents is Portulacaria afra ‘Medio-
picta’. A new Philodendron being devel-
oped in tissue culture is the ‘Pink Bikini’.

Bundy said from Calathea to 
Aglaonema, more pink varieties continue 
to be brought to market. 

“Collectors online go wild when they 
have a plant that pops out a rouge pink 
leaf,” Bundy said. 

Looking ahead
Bundy said she sees the trend of tropi-

cal plants with red and pink hues continu-
ing, especially as they are becoming more 
affordable and less exclusive, like with the 
‘Pink Princess’. 

“As far as new plants being devel-
oped, I’d look towards the rare sports that 
are becoming more stable,” Bundy said. 

Patterson said growers keep selecting 
for new varieties. “Growers and collec-
tors are always looking for a new plant 
that looks different, and then they start 
propagating that and it’s the next big thing,” 
Patterson said. “I hope growers are looking 
for healthy, robust plants with healthy var-
iegation instead of one with too much white 
or yellow variegation that weakens the 
plants because they have less chlorophyll.”

Allaert said she thinks the trend will 
always be sought after but might slow 
down as the next best thing comes out. 

“Especially with tissue culture being 
such a prominent source of plants for pro-
ducers, there will be plenty of new variet-
ies coming out,” Allaert said. 

Suske said he thinks social media will 
continue to drive trends too, as it did for 
the pink and red variegated plants. 

“If there are cool pictures that get 
enough traction, people are going to 
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gravitate to them. And as soon as those 
are replaced by something else, they will 
move on to that,” Suske said.  

Suske said he thinks variegation will 
always be popular. “I think what will 
happen is that now that more breeding 
is happening in houseplants — because 
breeders see there’s money there — there’s 
a big market,” Suske said. “We will likely 
see more plants that have variegation and 
maybe more plants that have white and 
pink variegation on the same leaf.”

He said if a plant breeder developed 
a new Monstera with pink variegation, it 
would be very successful because people look 
for the mix of pink and green on one leaf. 

Emily Hoard is an Oregon-based freelance 
journalist covering business, environmental 
and agricultural news. She has a back-
ground in community reporting and a mas-
ter’s degree in multimedia journalism. You 
can reach her at Hoarde123@Gmail.com

FAVORITES OF MICHELLE 
BUNDY (CASA FLORA)
Ficus ‘Ruby’
Geogenanthus poeppigii
Philodendron ‘Pink Princess Marble’ 
Alocasia ‘Red Secret’
Philodendron ‘Cherry Red’
Pilodendron 'Choco Red'
Calathea ‘Purple Rose’
Calathea ‘Rosy’
Calathea ‘Peacock’
Calathea ‘Pinstripe’
Calathea ‘Rattlesnake’
Syngonium ‘Neon’
Syngonium ‘Pink Perfection’
Alocasia brancifolia ‘Pink Passion’ 
Pteris asperaulis ‘Tricolor’ Candy  
   Striped Brake Fern
Adiantum hispidulum Rosy  
   Maidenhair
Blechnum Brasiliense Brazilian Tree  
   Fern

FAVORITES OF ANDREJ 
SUSKE (CASCADE 
TROPICALS)
Alocasia longiloba ‘Suhirmaniana’
Aphelandra Nova ‘Fuego’
Begonia bipinnatifida 
Begonia brevirimosa Exotica 
Begonia ‘Cracklin Rosie’
Begonia maculata ‘Pink Spot’ 
Aglaonema ‘Lady Valentine’
Cissus javana
Euphorbia trigona ‘Rubra’
Ficus elastica ‘Ruby’
Maranta leuc. erythroneura 
Musa nono ‘Pink’ 
Bromeliad neoregelia
Peperomia caperata ‘Buenos Aires’
Peperomia caperata ‘Cayenne’
Philodendron ‘Cherry Red’ 
Philodendron ‘Pink Bikini’ 
Philodendron ‘Pink Princess Marble’
Philodendron rubri ‘El Choco Red’
Portulacaria afra 'Medio-Picta'
Pteris aspericaulis ‘Tricolor’
Selaginella erythropus ‘Sanguinea’
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Greenhouses that go
Automation helps greenhouse  
growers promote quality  
and efficiency

BY JON BELL 

For Tyler Meskers, owner of Oregon 
Flowers, greenhouses are key to 
growing the colorful lilies, tulips 

and other cut flowers that the company 
has become known for since his parents 
founded it in Aurora, Oregon, in 1985. 
And it’s not just because their 10 acres 
of greenhouses create optimal growing 
conditions; it’s also because they provide 
something that Mother Nature can’t — 
multiple growing seasons each year. 

That means Oregon Flowers can meet 
the high points of demand throughout 
the entire year with fresh flowers no mat-
ter the season, from Thanksgiving and 
Christmas to the rushes at Valentine’s and 
Easter, on into Mother’s Day and then the 
relatively calm weddings and celebrations 
of early summer.

“In a greenhouse, we can mimic the 
late spring season with grow lights and 
heating, so we can force our plants over a 
three-month period,” Meskers said. “Out 
in the fields, you only have one chance 
throughout a 12-month period. We pretty 
much have four cycles a year in our green-

vehicles and robots that can cut flowers, 
stack crates and mix soil, automation is 
helping nursery growers improve quality, 
efficiency and consistency. It’s been hap-
pening — and helping — for years. And 
even though there is concern that automa-
tion might be displacing workers, many 
nursery owners say automating tasks 
frees up their employees for much more 

Above: An automatic roof washer known as a Top Cleaner from the Dutch company Van Der Waay runs laps back and forth atop Oregon 
Flowers’ greenhouses to keep them clean. Below: A “top trimmer” machine from GK Machine uniformly trims any stems left in soil crates after 
the mature flowers are cut. PHOTOS COURTESY OF OREGON FLOWERS

houses, sometimes five, so it’s like you can 
run five seasons instead of just one being 
outside. That’s really how we get the num-
bers to work.” 

Of course, greenhouses are nothing 
new. The first attempts at growing indoors 
likely date back to ancient Rome if not 
earlier; later advances happened in Korea 
during the 15th century. The first practical 
modern greenhouse was built in Holland 
in the 1800s, and similar structures devel-
oped throughout the remainder of the 
19th and 20th centuries in Europe, North 
America and beyond. 

And while greenhouse designs con-
tinue to evolve to improve efficiency and 
growing conditions, growers in more 
recent times have turned to another factor 
to help their glass (or plastic) houses grow 
the best they can: automation. 

From automated climate controls, 
lighting and irrigation to autonomous 

GREENHOUSE OF THE FUTURE
Canopii takes a leap towards  
autonomous greenhouse production. 
See Page 24
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meaningful and important work. 
“We are always looking at automa-

tion,” Meskers said, “but that’s not to nec-
essarily remove employees, but to expand 
our production and improve our quality 
while we keep our labor force the same.” 

The basics
Automating and mechanizing green-

houses — and the work that goes on 
inside them — has been happening for 
years. These days, it’s not uncommon for 
greenhouses to have sidewalls that auto-
matically raise and lower depending on 
the weather and other conditions. Many 
also have programmable fans that create 
the horizontal airflow that’s key to creat-
ing an ideal growing environment. 

It’s no longer cutting edge, but rather 
best practice, to have temperature, irriga-
tion, fertilization and other factors pro-
grammed and controlled digitally, making it 
easier to create the kind of consistent condi-
tions that result in higher-quality crops. 

“Greenhouse automation systems 
enhance plant quality, uniformity and 
operational efficiency by providing precise 
control over the cultivation environment,” 
said Derrick Bratton, head of greenhouse 
sales for GK Machine,  a manufacturer of 
agricultural equipment and greenhouses 
that is based in Donald, Oregon. “These 
systems regulate key variables such as 
temperature, humidity, irrigation and 
fertilization, creating stable conditions for 
consistent crop development.”

Future focus
And then there are other innovations 

that have made their way into greenhouses 
to help growers in different ways.

Pablo Costa is the director of opera-
tions for Van Belle Finished Plants, part 
of the Van Belle Nursery in Abbotsford, 
British Columbia, Canada. They grow a 
broad range of plants, from tropicals and 
succulents to perennials and grasses, for 
sale to retail shops and high-volume gar-
den centers. 

Costa said the company has been 
investing in automation for its greenhouse 
operations annually. “My starting point 
is always looking at automation equip-

ment that is replacing repetitive or tedious 
work,” he said. “Equipment that has a 
good ROI (return on investment) and 
saves time in terms of hours of labor or 
unvalued labor activity.” 

For Van Belle Finished Plants, that’s 
meant investing in automated wrapping 
machines, which automatically wrap 
containers in plastic to secure them for 
shipping. Van Belle has also purchased an 
automatic soil machine that fills hoppers 
with soil, a job that used to be handled by 
an employee in a Bobcat. 

In addition, the nursery now has two 
autonomous vehicles called Burros, which 
can be used to move racks, plants and 
other goods around the property — work 
that used to take a driver and a vehicle. 

At Oregon Flowers, crews use a “top 
trimmer” machine from GK Machine, 
which uniformly trims any stems left in 
soil crates after the mature flowers are cut. 
That way, the crates can be stacked evenly 
by a robotic machine. Before, workers 
would tend to this task with knives, some-
thing that didn’t always result in uniform 
cuts. It was also work that would often 
provide overtime hours for employees — a 
perk that’s gotten more challenging for 
nurseries to offer as rules have changed 
and made overtime pay more costly. 

They also employ an automatic roof 
washer known as a Top Cleaner from the 
Dutch company Van Der Waay, which 
runs laps back and forth atop Oregon 
Flowers’ greenhouses to keep them 
clean. In addition, Oregon Flowers has a 
robotic mobile stacking unit built by Terra 
International that collects crates from the 
greenhouse and places them onto pallets, 
which can then be transported by forklift. 

There’s also a mobile stacking unit from 
Dutch company Potveer that takes out old 
crates and brings in freshly planted ones, 
work that used to require manual labor. 

Other innovations making their way 
into greenhouses include systems for pest 
and disease management which, according 
to Bratton, can apply treatments automati-
cally in precise, pre-calculated amounts, 
helping to mitigate crop loss and reduce 
the need for widespread chemical applica-
tions. Advanced sensors and software uti-
lizing AI can also monitor environmental 
variables like temperature, humidity and 
lighting and make real-time adjustments to 
maintain ideal conditions. 

“By implementing these automations, 
greenhouse growers can achieve greater 
operational efficiency, reduce manual 
labor and produce a more consistent, 
high-quality product,” Bratton said. Other 
benefits of automation include more 
efficient use of resources — i.e. saving 
electricity, not over-watering, etc ... — 
optimizing available workers, shifting to 
year-round production and being able to 
operate more sustainably. 

Meskers said the biggest difference he 
notices with automation is an increase in 
quality and consistency. 

“Our quality is much more consis-
tent,” he said. “If you have people doing 
something by hand, each person is doing 
it slightly different. If you have a piece 
of equipment doing it, your product is 
much more consistent. I think there’s a big 
advantage to that.” 

Reality check
Despite all its benefits, automation in 

greenhouses doesn’t come without chal-

Workers at Van Belle receive a briefing on an autonomous Burro, which can be used to move 
racks and plants. PHOTO COURTESY OF VAN BELLE NURSERY
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lenges. For starters, there’s the up-front 
cost, which can be substantial. Individual 
pieces of equipment come with their own 
costs, but a fully automated facility — 
including structure, systems for climate 
control, lighting and irrigation, auto-
mated sensors and software — can range 
between $100 to $150 per square foot, 
according to Bratton. 

Cost examples for such a facility might 
include $75,000–150,000 for climate con-
trol systems, $60,000–120,000 for sensors 
and controls and $30,000–50,000 for irri-
gation and fertigation systems. 

While the initial cost can be steep, 
Bratton said many growers see a return on 
their investment within three to five years. 

There’s also training that comes with 
new technology, not to mention mainte-
nance and upkeep. However, even mainte-
nance has taken a leap forward these days 
when it comes to automation. Meskers 

said if there’s ever an issue with some of 
the Dutch equipment Oregon Flowers 
uses, technicians from Europe can patch in 
and troubleshoot or conduct maintenance 
from afar at night when in-person employ-
ees aren’t working. 

“It’s definitely a different way of 
farming,” he said. “You used to be able to 
go fix something with a screwdriver and 
a hammer. Now you go to your laptop to 
figure out the issue.” 

Automating a facility that’s already 
up and running can be a trickier too. 
At Van Belle, Costa said they’ve had to 
spend time mapping the greenhouses and 
identifying doors and obstacles so that the 
autonomous vehicles can be programmed 
to move smoothly about the property. 
In some instances, that’s meant making 
changes to the layout. 

“I think you kind of wish you could 
start (automating) from scratch, but 

instead you have to modify your structure 
or make other changes to accommodate 
it,” he said. “That can be a challenge.” 

There’s also the idea that automating 
greenhouses means there’s less of a need 
for real-life workers. But Costa and others 
say that’s not how it works. When a mun-
dane task can be automated, that worker 
can be reallocated to a different, more 
meaningful position — and more can be 
done with the same amount of people.

“As the company grows and we pro-
duce more plants, we’re not hiring more 
people,” he said. “We’re using the same 
number of people but producing more — 
and the work’s more satisfying too.” 

Jon Bell is an Oregon freelance journalist 
who writes about everything from Mt. Hood 
and craft beer to real estate and the great out-
doors. His website is JBellInk.com.
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A farm for the future
Canopii’s fully automated 
greenhouse holds promise for 
all kinds of growers

BY JON BELL 

As if robotic crate stackers, auto-
matic sidewalls and autonomous 
vehicles haven’t innovated green-

house production enough, a small startup 
in Hubbard, Oregon, is poised to take 
greenhouse automation and innovation to 
a whole new level. 

Founded by mechanical engineer 
David Ashton in 2021, Canopii Inc. has 
created a fully automated hydroponic 
greenhouse that requires little to no man-
ual labor. Inside the 2,500-square-foot, 
30-foot-tall greenhouse, almost every task, 
from seeding, watering, transplanting, 
crop monitoring, harvesting and sort-
ing has been automated. The only time a 
human has to step in is every few weeks 
to replenish nutrients and seeds, and keep 
up on pest control. 

At present, the Canopii “farm,” as 
the company refers to its greenhouses, is 
geared largely for leafy greens like lettuce 
and bok choy, as well as herbs. Most vari-
eties grow from seed to harvest in about 
30 days, and a single farm is capable of 
producing the equivalent of about three 
acres of land or about 30,000 pounds of 
greens. The company’s first working pro-
totype was constructed on land adjacent 
to GK Machine, a well-known greenhouse 
and agricultural equipment manufacturer 
in Donald, Oregon that also produces 
components for Canopii. 

According to Ryan Tovey, business 
development manager for Canopii, the 
original concept of the system was driven 
by Ashton’s affinity for the idea of food 
sovereignty, whereby people have access 
to not only healthy, sustainably produced 
food, but also the means to produce and 
distribute it. 

“I think he sort of fell in love with 
that intersection of making food and engi-

neering,” Tovey said. “He knew that it 
could be difficult for farmers when it comes 
to seasonality and labor, as well as some 
other supply chain pressures, so his idea 
was to come up with a way to help them.”

Since its founding, the company 
has received funding from the National 
Science Foundation and other investors 
to bring the system to fruition. They’re 
now focused on building their first com-
mercialized, fully functioning greenhouse, 
likely somewhere in Portland where a 
community would support and be able to 
access locally grown greens year-round. 
Because one greenhouse can produce so 
much, Tovey said Canopii is also looking 
to potentially partner with a retailer like 
Market of Choice, who could sell Canopii 
greens as some of the freshest around. 

“I think what gets me so excited 
about it, just from an overall feeling-good-
about-the-work-you’re-doing, standpoint, 
is the promise to actually bring hyperlo-
cal produce super close to the consumer,” 
Tovey said. “It’s something you just don’t 

see very often. It’s so hard to get really 
local, year-round produce, but this is a 
promise is to do just that. You’re going to 
get something that was grown and har-
vested outside your supermarket the day 
before you go and buy it.”

Although the Canopii system is cur-
rently only aimed at leafy greens, the 
company does have aspirations to branch 
out into other sectors, including the nurs-
ery industry. That would likely take some 
modification of the systems, and growers 
might also have to consider diversify-
ing their crops with options that could 
be grown year-round, but the potential, 
according to Tovey is real. 

“We’ve had a good amount of nurs-
ery folks out here to look at it,” he said. 
“We’re looking for innovative thinkers 
who have ideas on how this could be 
used for them year-round. We’d love their 
input. It’s kind of this exciting blank can-
vas. We know we’ve got something spe-
cial, and we know we can help.”

Find out more at Canopii.us. 

Canopii Inc. has created a fully automated hydroponic greenhouse that requires little to no 
manual labor. PHOTO COURTESY OF CANOPII
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Accessibility 
in mind
Terra Gardens owner’s gesture for  
his mother opens the door to 
other wheelchair-bound 
gardening enthusiasts

BY MITCH LIES

Dan Estacio, owner of Terra 
Gardens Nursery & Bark in 
Salem, Oregon wasn’t looking 

to gain notoriety for being ADA acces-
sible when he renovated his nursery five 
years ago. He was just trying to make the 
facility accessible to his wheelchair-bound 
mother. That he did make it ADA acces-
sible, however, hasn’t hurt his business.

Terra Gardens, in fact, is now a 
destination for many wheelchair-bound 
gardening enthusiasts, something Estacio 
started taking pride in the moment he 
realized how influential it was to open an 
ADA, or Americans with Disabilities Act, 
accessible garden center.

“It suddenly gave people access to 
something that they didn’t have, and it 
opened up my understanding of how 
many of those folks love to go to a garden 
center but were resigned to go to a box 
store. And they were just thrilled.

“It is a nice feeling to be able to do 
this,” Estacio said.

Terra Gardens owner Dan Estacio was just trying to make his Salem, Oregon, nursery accessible for his wheelchair-bound mother, Rudeen 
Estacio (below), when he renovated it. Now it's a destination for many wheelchair-bound gardening enthusiasts. PHOTOS COURTESY OF TERRA GARDENS

Just for Mom
Estacio said it was particularly 

rewarding to open up his nursery to his 
mother, who instilled in him a love of 
plants and who passed away at the age 
of 81 in January 2023. For many of her 
later years, he said, she was unable to get 
around the old version of Terra Gardens.

“She couldn’t shop at our facility, 
because our entire facility was gravel and 
there was no way she could get around 

it,” Estacio said. “She was kind of con-
fined to a couple of small areas when she 
came here.

“We even tried an electric scooter, 
and it could get her to some areas, but not 
all of it,” he said.

When in 2020 Estacio set out to 
renovate the facility, he approached the 
builders and told them his intent. That, he 
said, was the first time he realized he was 
making it ADA accessible.

“They were like ‘ADA? Yes, we can 
do that.’ And I was like, ‘Okay, well, 
ADA.’ And I didn’t think it would mat-
ter to anybody other than my mom, who 
actually got to shop here several times 
before she passed away and she was 
delighted with it,” Estacio said.

Broader impact
His realization that he had accomplished 

something considerable struck him in the 
spring of 2021. On a Saturday, two weeks 
after Estacio opened the new facility, he 
noticed several wheelchair-bound customers 
milling about the plants at the nursery. 
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www.BiringerNursery.com

BIRINGER
NURSERY

Wholesale Growers of
Fruit, Flowering, Shade 

Trees and Deciduous Shrubs

Frost Peach ®
Hanna’s Heart ® Katsura

Growing since 1974

360-848-5151  
FAX 360-848-5959

Mount Vernon, WA

The facility has been laid out so that there are no dead ends where a wheelchair would get stuck turning around and all doors open 
automatically.  PHOTO COURTESY OF TERRA GARDENS
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His first thought was that a local retirement 
center had bused in some residents. 

After asking around, however, he 
realized the wheelchair-bound customers 
didn’t know one another and were from 
different parts of the state.

Eventually Estacio learned from a 
wheelchair-bound customer from Medford 
that a feature story on the nursery had 
been published on the Disability Rights 
Oregon website. In the article, it was 
highlighted that the nursery was ADA 
accessible.

“I didn’t even know there was such 
a website that you could go to that might 
make a recommendation like that,” 
Estacio said.

Later, he learned that the story was 
written by a gentleman who had shopped 
at Terra Gardens for years before he 
became wheelchair bound. The gentleman 
told Estacio that he noticed while driving 
by one day that the new facility looked to 
be ADA accessible.

Estacio asked the gentleman, whose 
name he can’t remember, if there was any-
thing else he could do to make it more 
accessible to wheelchair-bound customers, 
and was told he could make the bathroom a 
little more accessible, and so did that, too.

Also at the gentleman’s advice, the 
nursery added a second ramp to the entrance 
so people in wheelchairs could access the 
nursery without having to drive through the 
parking lot on their wheelchairs. 

“My intent was to make it accessible to 
my mom, but in the long run, I think a lot 
of people’s moms and dads ended up hav-

ing access to it, as well and kids and cousins 
that never did before,” Estacio said.

Specifications for adequate access
Estacio designed the facility with aisles 

at least six feet wide and with main aisles at a 
width of 12 feet, so two people in wheelchairs 
could pass each other without difficulty. He 
made sure there were no dead ends, where 
a wheelchair would have difficulty turning 
around. All doors open automatically.

The nursery also carries a wide 
assortment of plastic pots that are easier 
for wheelchair-bound garden enthusiasts 
to work with. “We sell quite a few of the  
lighter weight, big, plastic pots,” he said.

“Gardening tends to lean heavily on 
people who are healthy,” Estacio said. 
“And yet you have a lot of people out 
there, whether young or old, who don’t 
have the physical ability to do it, but they 
would really like to. So we like to make 
that possible.” 

Estacio’s mom, Elizabeth (Rudeen) 
Estacio, incidentally, was no slouch when 
it came to gardening. She became quite 
adept at Bonsai techniques, Estacio said, a 
skill she learned while in the Bay Area. At 
one point, Estacio noted, Rudeen actually 
met and spent some time with John Naka, 
who at the time was president of the 
California Bonsai Association and who 
later became internationally renowned 
among Bonsai enthusiasts.

Estacio also noted that his mother 
and father, Albert Estacio, helped him 
purchase the nursery in 2004. And both 
parents worked for him at the nursery 

The facility has aisles at least six feet wide and with main aisles at a width of 12 feet, so two 
people in wheelchairs could pass each other without difficulty.  PHOTO COURTESY OF TERRA GARDENS
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Call 503-838-1830
to schedule a delivery

Quality Bark at Quality Bark at 
Wholesale PricesWholesale Prices

Marr Bros. Bark has been serving the area with quality 
products and competitive pricing for over 30 years. And we 

deliver anywhere in the Willamette Valley!

When you want the best ...When you want the best ...
Marr Bros. is your only choice!Marr Bros. is your only choice!

Fir and Hemlock Bark • Sawdust
Compost • Hog Fuel • Fines

Rock, Chips, Bark Rock

Conveniently located at: 
875 S. Pacific Hwy, Monmouth, Ore.

for several years, with Rudeen teaching 
Bonsai classes for a spell.

“They jumped in and helped me get 
started,” he said.

Eventually, Estacio said he began to 
realize Rudeen’s ability to enjoy garden-
ing was waning significantly. “And so, I 
wanted to have a facility that she could 
enjoy towards the end of her life.”

Albert, who is still alive, still enjoys 
coming to the facility, Estacio added. “He 
has Alzheimer’s, but he is still able to 
enjoy his visits here.”

Estacio said he hesitates to character-
ize the design of his nursery as a com-
munity service. But, he said, the fact that 
he has been able to open up a nursery to 
people who normally would have a hard 
time gardening means a lot to him. And, 
he noted, the nursery still gets a regular 
influx of people in wheelchairs.

“A lot of that tends to be word-of-
mouth now,” he said. “Over time, the 
word has got out that it’s a safe place to 
get around.” 

Mitch Lies is a freelance writer covering agri-
cultural issues based in Salem Oregon. He can 
be reached at MitchLies@Comcast.net.

Terra Gardens owners Dan Estancia and his wife Pam. PHOTO COURTESY OF TERRA GARDENS
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WHOLESALE PLANT SEARCH
By common or botanical name

at NurseryGuide.com

 CLASSIFIEDS

PURCHASING MANAGER
Schilling’s Garden Market in Bend, 
Oregon is looking for a Purchasing 
Manager, responsible for overseeing 
all activities relating to researching, 
acquiring and promoting products 
on behalf of the nursery. 
Duties: Doing market research on 
competitor products or customer 
needs, coordinating logistics, 
analyzing department budgets, 
and coordinating with other 
depar tments. The purchasing 
manager will manage suppliers, 
negotiate pricing, monitor plant and 
industry trends, evaluate supplier 
performance, maintain plant quality, 
maximize profit margins, coordinate 
incoming deliveries, monitor and 
adjust for sales, manage inventory 
cycles, manage the nursery’s 
wholesa le program, explore 
sustainability products and practices, 
and perform other assigned duties.
Requirements: Proven experience 
in nurser y operat ions, plant 
procurement or horticultural supply 
chain management. Proven analytical 
and qualitative skills. A bachelor’s 
degree in Horticulture, Plant Science, 
Business Administration, or related 
field is preferred. Must be flexible 
with tasks and able to work in 
stressful situations. Must have 
negotiation skills, ability to build 
and maintain supplier relationships, 
excellent organizational skills with 
attention to detail and accuracy, and 
proficiency in inventory management 
systems, point of sale systems and 
Microsoft Office Suite. Must have  
knowledge of plant identification, 
horticultural practices, and pest/
disease management; effective 
communication and interpersonal 
skills; ability to work independently 
and collaboratively in a fast-paced 
environment; and willingness to wear 
a uniform and have a clean and tidy 
appearance. Must be able to work 
in different weather conditions with 
exposure to variable element; walk 
and stand for extended periods of 
time; and the ability to lift and/or 
move up to 50 pounds (following 
appropriate safety protocol).
Compensation: $24-$28 an hour 
(Full-Time / Year-Round), plus Health 
Insurance, 401k, and two weeks 
accrued vacation time.

Send resume and cover letter to:  
info@schillingsgardenmarket.com

EMPLOYMENT EMPLOYMENT EMPLOYMENTPLACE YOUR 
AD TODAY!
HERE’S HOW IT WORKS:
1. Select Standard (words only) or 
Display (graphic design with words 
and text) Classified ad format.
2. Determine general heading and 
subhead that ad runs under:
 •  General: “Employment,” “Plant 

Material,”“Service/Supply,” “Real 
Estate.”

 •  Subheads run under general 
headings. Create your own, but 
be general: “Conifers,” “Liners,” 
“Equipment,” etc.

3. Indicate number of months to run.
4.  Indicate any blind box for confi-

dential replies. We assign number 
and mail any responses.

5. Compose ad. Designate headlines.
6. Email ad by deadline, Monday, 
Jan. 12 for the Feb. 2026 issue.
7. We bill established clients after 
publication. New clients may need to 
prepay.
8. We reserve right to edit for content.
9.  Annual contract discounts avail-
able (12-month commitment).

AD RATES
CLASSIFIED LINE AD
• $40/column inch for OAN members 

/ $60 for nonmembers.
•  Regular, one-column, standard 

typeface, approximately 28–38 
characters per line, 7 lines per inch. 
Use headlines, bold, italics and spe-
cial characters.

• Black and white corporate logo or 
QR code $30 additional charge and 
counts for ad length by inch

CLASSIFIED DISPLAY AD
• $50/column inch for OAN members 

/ $80 for nonmembers.
•  Use logos, display type, borders, 

screens or reverses.
• Production charges @ $69/hour.
•  Electronic ad files can be supplied. 

Call for production details.

JOB ADS 
ONLINE
• Employment ads also include 

online post to DiggerMagazine.
com/jobs and OAN.org/jobs. 
Pay by the inch as above, or use 
online-only option: $125/month 
members, $150 nonmembers.

Digger Classifieds
29751 S.W. Town Center Loop W., 
Wilsonville, OR 97070
503-682-5089 
503-682-5727 fax
ads@oan.org

CALL Tana
503-682-5089

TO PLACE YOUR AD

HELP WANTED
For jobs and key employees 
throughout California and the 
Northwest, call Florasearch, Inc. 
You know us. For more than four 
decades we have been bringing 
together key people and excellent 
companies in the nursery and 
greenhouse industries and allied 
trades. Check our references. 
Confidential. Employer pays fee.

 Florasearch, Inc.
1740 Lake Markham Rd.

Sanford, FL  32771
Ph 407-320-8177 
Fx 407-320-8083 

www.florasearch.com 
search@florasearch.com

PRODUCTION MANAGER
We are seeking a dedicated and experienced full-time Production Manager to 
manage and oversee our operations team at our Forest Grove, Oregon farm 
in a dynamic environment focused on growing and assembly of our products. 
The ideal candidate will possess a strong background in horticulture and/or 
nursery, with the ability to lead a team effectively while ensuring high-quality 
production standards. Join our team and make a significant impact while 
fostering a productive work environment!
Responsibilities: • Supervise production team operations. • Analyze and review 
financial reports. • Assist with annual budgets.  • Prepare for & participate in 
any mandated inspections. • Interact with regulatory agencies.  • Develop a 
field layout plan. • Use PGR to enhance plant quality and reduce labor costs.  • 
Monitor and review workloads and schedules. • Make suggestions to improve 
plant quality.  • Meet scrap goals. • Coordinate with shipping.  • Report on 
personnel matters.  • Hold key responsibilities for the safety committee. • Stay 
current on pesticide management, including training and worker protection. 
• Work with Plant Health, Scheduling and Propagation management teams. • 
Motivate workers towards meeting goals. • Conduct monthly walks with each 
field team lead. • Review and monitor irrigation system. • Monitor supply and 
equiment inventories. • Inspect production areas regularly.
What we need: • Strong knowledge of nursery operations, plant growth cycles, 
care needs and irrigation systems. • BA/BS, or 1-2 years’ related experience 
and/or training, or equivalent. • Excellent organizational skills, able to manage 
multiple projects simultaneously. • Strong leadership and team development 
abilities. • Effective communication and collaboration skills. • Proficiency in 
Windows-based programs such as Excel, Word and Office. Knowledge of 
Oracle is a strong plus.  • Bilingual Spanish helpful. • Qualified Oregon Pesticide 
Applicator license helpful.
Everde Growers is a horticulture industry leader with a coast-to-coast footprint 
of over 6,000 production acres on 15 farms in Texas, Florida, California, 
and Oregon. Our superior growing methods and pruning practices ensure 
consistent high quality and availability.

Apply to Carmelia Bozulich, HR generalist, at recruiting@everde.com

ADVERTISE JOBS  
WITH 

DIGGER
In print and online.

Call Tana @ 503-682-5089

TRADE SHOW MANAGER
The Oregon Association of Nurseries 
(OAN) seeks an energetic Trade 
Show Manager to oversee its annual 
Farwest Show, now in its 52nd year 
with 4,000+ attendees and 300+ 
exhibitors. The trade show manager 
will oversee the end-to-end planning, 
coordination and execution of all 
aspects of the show, including 
booth layout and sales, contract 
negotiations, sponsorships, budget 
management, show features and 
other assigned duties. Required 
qualifications include 3–5+ years 
trade show, event or conference 
planning, proven success with sales 
and relationship management, 
strong project management and 
communication skills, and related 
degree or experience. Full time. 
Competitive salary and benefits. 

For the complete job listing  
and how to apply, log on to: 

OAN.org/OANCareers
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WHOLESALE PLANT SEARCH
By common or botanical name

at NurseryGuide.com

 CLASSIFIEDS

PURCHASING MANAGER
Schilling’s Garden Market in Bend, 
Oregon is looking for a Purchasing 
Manager, responsible for overseeing 
all activities relating to researching, 
acquiring and promoting products 
on behalf of the nursery. 
Duties: Doing market research on 
competitor products or customer 
needs, coordinating logistics, 
analyzing department budgets, 
and coordinating with other 
depar tments. The purchasing 
manager will manage suppliers, 
negotiate pricing, monitor plant and 
industry trends, evaluate supplier 
performance, maintain plant quality, 
maximize profit margins, coordinate 
incoming deliveries, monitor and 
adjust for sales, manage inventory 
cycles, manage the nursery’s 
wholesa le program, explore 
sustainability products and practices, 
and perform other assigned duties.
Requirements: Proven experience 
in nurser y operat ions, plant 
procurement or horticultural supply 
chain management. Proven analytical 
and qualitative skills. A bachelor’s 
degree in Horticulture, Plant Science, 
Business Administration, or related 
field is preferred. Must be flexible 
with tasks and able to work in 
stressful situations. Must have 
negotiation skills, ability to build 
and maintain supplier relationships, 
excellent organizational skills with 
attention to detail and accuracy, and 
proficiency in inventory management 
systems, point of sale systems and 
Microsoft Office Suite. Must have  
knowledge of plant identification, 
horticultural practices, and pest/
disease management; effective 
communication and interpersonal 
skills; ability to work independently 
and collaboratively in a fast-paced 
environment; and willingness to wear 
a uniform and have a clean and tidy 
appearance. Must be able to work 
in different weather conditions with 
exposure to variable element; walk 
and stand for extended periods of 
time; and the ability to lift and/or 
move up to 50 pounds (following 
appropriate safety protocol).
Compensation: $24-$28 an hour 
(Full-Time / Year-Round), plus Health 
Insurance, 401k, and two weeks 
accrued vacation time.

Send resume and cover letter to:  
info@schillingsgardenmarket.com

EMPLOYMENT EMPLOYMENT EMPLOYMENTPLACE YOUR 
AD TODAY!
HERE’S HOW IT WORKS:
1. Select Standard (words only) or 
Display (graphic design with words 
and text) Classified ad format.
2. Determine general heading and 
subhead that ad runs under:
 •  General: “Employment,” “Plant 

Material,”“Service/Supply,” “Real 
Estate.”

 •  Subheads run under general 
headings. Create your own, but 
be general: “Conifers,” “Liners,” 
“Equipment,” etc.

3. Indicate number of months to run.
4.  Indicate any blind box for confi-

dential replies. We assign number 
and mail any responses.

5. Compose ad. Designate headlines.
6. Email ad by deadline, Monday, 
Jan. 12 for the Feb. 2026 issue.
7. We bill established clients after 
publication. New clients may need to 
prepay.
8. We reserve right to edit for content.
9.  Annual contract discounts avail-
able (12-month commitment).

AD RATES
CLASSIFIED LINE AD
• $40/column inch for OAN members 

/ $60 for nonmembers.
•  Regular, one-column, standard 

typeface, approximately 28–38 
characters per line, 7 lines per inch. 
Use headlines, bold, italics and spe-
cial characters.

• Black and white corporate logo or 
QR code $30 additional charge and 
counts for ad length by inch

CLASSIFIED DISPLAY AD
• $50/column inch for OAN members 

/ $80 for nonmembers.
•  Use logos, display type, borders, 

screens or reverses.
• Production charges @ $69/hour.
•  Electronic ad files can be supplied. 

Call for production details.

JOB ADS 
ONLINE
• Employment ads also include 

online post to DiggerMagazine.
com/jobs and OAN.org/jobs. 
Pay by the inch as above, or use 
online-only option: $125/month 
members, $150 nonmembers.

Digger Classifieds
29751 S.W. Town Center Loop W., 
Wilsonville, OR 97070
503-682-5089 
503-682-5727 fax
ads@oan.org

CALL Tana
503-682-5089

TO PLACE YOUR AD

HELP WANTED
For jobs and key employees 
throughout California and the 
Northwest, call Florasearch, Inc. 
You know us. For more than four 
decades we have been bringing 
together key people and excellent 
companies in the nursery and 
greenhouse industries and allied 
trades. Check our references. 
Confidential. Employer pays fee.

 Florasearch, Inc.
1740 Lake Markham Rd.

Sanford, FL  32771
Ph 407-320-8177 
Fx 407-320-8083 

www.florasearch.com 
search@florasearch.com

PRODUCTION MANAGER
We are seeking a dedicated and experienced full-time Production Manager to 
manage and oversee our operations team at our Forest Grove, Oregon farm 
in a dynamic environment focused on growing and assembly of our products. 
The ideal candidate will possess a strong background in horticulture and/or 
nursery, with the ability to lead a team effectively while ensuring high-quality 
production standards. Join our team and make a significant impact while 
fostering a productive work environment!
Responsibilities: • Supervise production team operations. • Analyze and review 
financial reports. • Assist with annual budgets.  • Prepare for & participate in 
any mandated inspections. • Interact with regulatory agencies.  • Develop a 
field layout plan. • Use PGR to enhance plant quality and reduce labor costs.  • 
Monitor and review workloads and schedules. • Make suggestions to improve 
plant quality.  • Meet scrap goals. • Coordinate with shipping.  • Report on 
personnel matters.  • Hold key responsibilities for the safety committee. • Stay 
current on pesticide management, including training and worker protection. 
• Work with Plant Health, Scheduling and Propagation management teams. • 
Motivate workers towards meeting goals. • Conduct monthly walks with each 
field team lead. • Review and monitor irrigation system. • Monitor supply and 
equiment inventories. • Inspect production areas regularly.
What we need: • Strong knowledge of nursery operations, plant growth cycles, 
care needs and irrigation systems. • BA/BS, or 1-2 years’ related experience 
and/or training, or equivalent. • Excellent organizational skills, able to manage 
multiple projects simultaneously. • Strong leadership and team development 
abilities. • Effective communication and collaboration skills. • Proficiency in 
Windows-based programs such as Excel, Word and Office. Knowledge of 
Oracle is a strong plus.  • Bilingual Spanish helpful. • Qualified Oregon Pesticide 
Applicator license helpful.
Everde Growers is a horticulture industry leader with a coast-to-coast footprint 
of over 6,000 production acres on 15 farms in Texas, Florida, California, 
and Oregon. Our superior growing methods and pruning practices ensure 
consistent high quality and availability.

Apply to Carmelia Bozulich, HR generalist, at recruiting@everde.com

ADVERTISE JOBS  
WITH 

DIGGER
In print and online.

Call Tana @ 503-682-5089

TRADE SHOW MANAGER
The Oregon Association of Nurseries 
(OAN) seeks an energetic Trade 
Show Manager to oversee its annual 
Farwest Show, now in its 52nd year 
with 4,000+ attendees and 300+ 
exhibitors. The trade show manager 
will oversee the end-to-end planning, 
coordination and execution of all 
aspects of the show, including 
booth layout and sales, contract 
negotiations, sponsorships, budget 
management, show features and 
other assigned duties. Required 
qualifications include 3–5+ years 
trade show, event or conference 
planning, proven success with sales 
and relationship management, 
strong project management and 
communication skills, and related 
degree or experience. Full time. 
Competitive salary and benefits. 

For the complete job listing  
and how to apply, log on to: 

OAN.org/OANCareers
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EMPLOYMENT PLANT MATERIAL PLANT MATERIAL PLANT MATERIAL

We are always looking for career oriented skilled sta�. 
Our operations include wholesale growing, shipping, 
landscape contractor sales, and retail nursery. If you 
have the interest and skills needed to be a part of our 
team, please apply. We are growers of container and 
�eld grown ornamentals. 

We are looking for people in the following areas:
•    Sales / Customer Service (Wholesale/Retail)
•    Production / Growers / Supervisors
•    Shipping & Receiving
•    Inventory / O�ce Mgmt & Admin / Purchasing
•    Pesticide / IPM Managers & Applicators
•    Irrigation Management / Skilled Laborers
•    Outside sales throughout U.S. & Canada
•    Controller / Accounting Manager
•    Horticultural Website Developer

Applicants with speci�c work experience or education 
in the nursery industry is desired. Computer skills, 
Spanish / English bilingual, plant ID knowledge and 
equipment operation skills also preferred.

Pay commensurate with experience. Bene�ts to 
include: Paid vacation and sick leave, paid holidays, 
medical and dental insurance. Respond with resume 
to hr@loennursery.com to the speci�c job for 
which you qualify. 

For more information, please visit us online at
www.loennursery.com

Northwest Natives

BARE ROOT 
NATIVE PLANTS

Acer, Alnus, Amelanchier, Betula, 
Conifers, Cornus, Fraxinus, 

Holodiscus, Lonicera, Mahonia,
Malus, Physocarpus, Populus, Rosa, 

Salix, Spiraea, Symphoricarpos, 
Wetland Plants

Over 300 species of
source identified natives

Fourth Corner
Nurseries

salesdesk@
fourthcornernurseries.com

P: 800-416-8640
FourthCornerNurseries.com

Pacific NW 
Native Plants

NO SPRAY 
GROWN THE WAY NATURE INTENDED

Container • B&B

Native Shrubs & Trees
Groundcovers • Wetland & Riparian Plants

Exclusive Grower of 
Premium Oregon White Oak

Valley 
Growers 
Nursery

503-651-3535  •  FAX 503-651-3044
valleygrowers.com

nursery@valleygrowers.com
Hubbard, OR  •  OR and WA Certified D/WBE Company

Rhododendrons

The place

TALL RHODODENDRONS
Available up to 10’ tall+
Also in cans, most 5’ tall.

OPEN TO OFFERS

Hidden Acres Nursery 
Sherwood, OR
503-625-7390 

www.hiddenacresnursery.net

TALL RHODODENDRONS

3
WAYS TO 

SUBSCRIBE TO

PHONE 503-682-5089
WEB www.oan.org/

publications
EMAIL info@oan.org

SCHURTER NURSERY
Arborvitae - Emerald Green

Green Giants
Various Sizes & Varieties

503-932-8006

MUST DIG THIS WINTER!
10-12’ Leyland Cypress

Field grown,
200 available

Please call 541-234-3174
Or email 

Keri@Upwardlandscapes.com

Specimen size BAMBOO
over 30 feet tall available

• Clumping Bamboo
• Large diversity

• Quality wholesale plants
• We carry bamboo barrier 

HDPE 60 & 80 mil x 30”

503-647-2700
BambooGarden.com

bamboo@bamboogarden.com

Northwest Natives

www.beaverlakenursery.com
Beavercreek, OR 97004
21200 S. Ferguson Rd.

YEAR ROUND
CONTRACT GROWING

Fax: 503-632-5412
Phone: 503-632-4787

N U R S E R Y

BeaverlakeNursery.com

N U R S E R Y

Wholesale bare 
root plants

LOTS OF NATIVE SHRUBS 
AND TREES AVAILABLE

Preorder now for winter

COR COR – FRA LAT
MAH AQU – MYR CAL
OEM CER – PHY CAP
RIB SAN – ROS NUT
ROS PIS – RUB PAR
COR CER - LON INV

For details 503-632-4787 or 
info@BeaverlakeNursery.com

CLEARWATER GROWERS
LINERS: 

Arctostaphylos - ‘Mass’; Carex; 
Ceanothus g. ‘Pt Reyes’; Cotoneaster - 
‘Lowfast‘/ ‘Coral Beauty’; Deschampsia 
caespitosa; Fragaria; Juncus; Liriope m. 

‘Big Blue’; Liriope spicata; Mahonia; 
Pachysandra; Pennisetum; Polystichum; 

Rubus c. Sarcococca; Thuja o. – 
Emerald Green’; ‘Green Giant’; Vinca 

1 GAL AVAILABILITY 
Arctostaphylos - ‘Mass’; Calamagrostis; 
Carex; Cotoneaster dammeri - ‘Coral 

Beauty’ / ‘Lowfast’; Deschampsia; 
Festuca; Fragaria; Helictotrichon 
sempervirens; Juncus; Liriope; 
Mahonia; Pennisetum; Rubus; 

Sarcococca; Vinca

CUSTOM PROPAGATION 
AVAILABLE 

Ph: 503-359-7540 
Fax: 503-357-2282 
Forest Grove, OR

WE OVERPLANTED!

• Portugese Laurel (P. lusitanica) 
• Skip Laurel (P. schipkaensis)

500 BB available, both varieties,
 in top quality. 

Pictures on request. 

3–4’ $45 | 4–5 $55 | 5–6 $70

Cascadian Nurseries
 Give us a call 503-647-9292 or 

Ginger@CascadianNurseries.com

ONLINE PLANT SEARCH
Find wholesale growers
at NurseryGuide.com PLACE YOUR AD TODAY! 
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Rootstock

WILLAMETTE  
NURSERIES

YOUR SOURCE FOR 
ORNAMENTAL SEEDLINGS, FRUIT 

TREE ROOTSTOCK, CUTTING 
LINER VARIETIES & MORE. 

We specialize in understock  
for flowering, fruiting and shade.

WWW.WILLAMETTENURSERIES.COM 

Excellent quality.  
Outstanding service.

 
25571 S. Barlow Rd. Canby, OR 97013 

503-263-6405  
Toll-Free: 1-800-852-2018  

E-Mail: willamette@canby.com
 

Rootstock

TRECO®

THE FOUNDATION OF YOUR
ORCHARD STARTS HERE.

PREMIUM QUALITY
OREGON ROOTSTOCK

SINCE 1941

TRECO® offers the finest
apple rootstock, hazelnut trees 

and softwood cuttings.

WWW.TRECO.NU
Oregon Rootstock & Tree Co. Inc.

P.O. Box 98 | Woodburn, OR 97071
p: 1.800.871.5141
f: 503.634.2344

 Equipment

  YANMAR LOADERS  
FOR SALE — LOEN NURSERY
Year Model VIN# Hours Price
2020 V4-7 #72171 2,570 $45,000
2018 V4-7 #71137 6,615 $30,000
2008 V4-6 #60680 10,579 $22,500
2018 V4-6 #70702 5,586 $32,500
2020 V4-7 #72170 2,764 $40,000
2015 V4-6 #62422 3,762 $48,000
2015 V4-6 #62468 6,944 $30,000
2013 V4-6 #61874 7,411  $26,500
2009 V4-6  #60735 10,266  $20,000
2016 V4-7 #70529 8,643 $30,000

CALL IF INTERESTED
503-982-6300

Order.LoenNursery.com/Collections/Equipment

Supplies

NURSERY POTS WANTED
RECYCLE WITH US!

Valley Growers Nursery is accepting 
clean, unbroken, used nursery 

containers for recycling.
We accept sizes:  

Liners, #3, #5, #15, #20

Call us at 503-651-3535, Ext. 1
Free pickup or drop-off available

Hours: 8 a.m. – 4 p.m.

EQUIPMENT FOR SALE
• One Gallon Soil Filling Line (3 yd 

feeder bin w/soil return, 56’ chain 
conveyor, one gallon stripmatic) - 
$9,000.

• Belt Conveyor (1 - 30’L x 20”W, 
vari-speed control) - $5,000.

• RAPID TRANSPLANTER 500 Series II 
$4,000. Photos available.
All equipment manufactured in the 

Portland, OR area. 
All offers considered.

Contact Mike 
cell 707-495-1384 

thefishingfarmer@AOL.com

Alpha Nursery Inc. .................................................................11
Biringer Nursery......................................................................16
Bailey Nurseries..........................................................................2
Dayton Bag & Burlap ............................................................14
Don Marjama Nursery Co. .................................................34
F & L Lumber Inc. ...................................................................24
GK Machine ..............................................................................40
Hostetler Farm Drainage ....................................................37
Lane Forest Products ...........................................................16
Loen Nursery Inc. ...................................................................19
Marion Ag Service Inc. .........................................................13
Marr Bros. ...................................................................................20

Material Flow Systems ............................................................3
Motz & Son Nursery..............................................................37
Northern Garden Supply ...................................................27
OBC Northwest ..........................................................................6
Obersinner Nursery ..............................................................37
Oregon Valley Greenhouses ................................................3
Reardon Nursery ....................................................................35
Rickel’s Tree Farm ...................................................................37
SAIF Corporation .......................................................................5
Schurter Nursery ....................................................................37
Surface Nursery Inc. ..............................................................23
Willamette Nurseries Inc. ...................................................11

Please contact our fine advertisers for your plant, service and supply needs. 
To advertise in Digger, contact Curt Kipp at 503-682-2008 or CKipp@OAN.org. To see all of our advertising options for 
reaching businesses as well as consumers, please view our Oregon Association of Nurseries Media Kit at OAN.org/ads. 

THANKS TO OUR  ADVERTISERS 

SERVICE & SUPPLY

Supply Search

FULFILL YOUR NEEDS
Look for containers, equipment, soil 
amendments, fertilizers, pesticides, 
perlite, grow bags, lumber, labels, 
racks and much, much more!

www.NurseryGuide.com

AVAILABLE  
NURSERY INDUSTRY  

JOBS UPDATED  
REGULARLY

See what’s available at:  
OAN.org/Jobs or  

DiggerMagazine.com/Jobs

PLACE YOUR CLASSIFIED AD
Email ads@oan.org 

or call 503-682-5089 
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An ongoing series provided by 
Oregon State University  

in collaboration with the United 
States Department of Agriculture 

and in partnership with the 
Oregon Association of Nurseries

GROWING 
KNOWLEDGE
Series content is coordinated by Dr. Lloyd Nackley, associate professor 
of nursery production and greenhouse management at Oregon State 
University in Corvallis, Oregon.

Oregon grows plants well — 
but winter light is limiting

BY LLOYD NACKLEY, CLINT 
TAYLOR AND DALYN MCCAULEY

Oregon is one of the best places in 
the country to grow plants. Mild 
temperatures, abundant water, 

long growing traditions, and a skilled work-
force have made our state a national leader 
in nursery and greenhouse production.

But winter production in Oregon has 
a familiar dark side: month after month 
where sunshine is in short supply.

Everyone knows Oregon is wet. 
What’s easier to overlook is how persis-
tent fall and winter cloud cover sharply 
reduces the amount of usable light reach-
ing crops, even in well-designed green-
houses. It’s miserable for sun lovers, and 
for growers trying to maintain quality, 
consistency, and production timelines 
through the darker months, light can be 
the limiting factor.

That dark reality has pushed many 
greenhouse operations to consider supple-
mental lighting. The harder question isn’t 
what lighting can do, but when it makes 
sense to invest.

How much light are your crops 
really getting?

Light drives photosynthesis, and pho-
tosynthesis drives growth. For greenhouse 
growers, one of the more useful ways to 
think about light is the total amount deliv-
ered over the course of a day — what we 
call daily light integral, or DLI.

For folks interested in DLI, the 
American Floral Endowment supported 
work by James Faust and Joanne Logan to 
create excellent, freely available DLI maps 
published in HortScience in 2018 that 
show how light availability shifts across 
the country month by month.

Xyxyxy xyxyxyx. PHOTO COURTESY OF OREGON STATE UNIVERSITY

Lighting the way for houseplants

Greenhouse production area densely stocked with tropical foliage plants, including 
Philodendron ‘Pink Princess’. Hanging baskets are used to maximize vertical space while also 
creating shade over crops below, illustrating the high value and intensive management typical 
of modern houseplant production.  PHOTO BY LLOYD NACKLEY
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DLI integrates day length, cloud 
cover, greenhouse transmission, and shad-
ing into a single value that reflects the 
total photosynthetically active light deliv-
ered to a crop. The DLI is measured in 
mol·m-²·d-¹ which is a way of measuring 
how much usable light a plant receives in 
a day, by counting the photons, or packets 
of light energy, hitting a square meter. 

Research-based DLI maps show that 
during winter months, outdoor DLI across 
western Oregon often falls between 5 and 
10 mol·m-²·d-¹. Once greenhouse structure, 
glazing, condensation, and sun angle are 
accounted for, crops inside greenhouses 
may receive only 2–4 mol·m-²·d-¹ for 
extended periods.

At those levels, many crops don’t 
stop growing — but they slow dra-
matically. Development stretches out. 
Uniformity declines. Finishing dates 
become harder to predict.

Houseplants: fast-growing markets, 
faster-changing targets

This light challenge intersects directly 
with one of the most dynamic segments of 
modern horticulture: houseplants.

Over the past decade, houseplants have 
surged from a niche category to a cultural 
phenomenon. Sales have roughly doubled, 
fueled by younger consumers, urban living, 
and a renewed interest in indoor spaces as liv-
ing environments. Alongside this growth has 
come an explosion of books, magazines, pod-
casts, and social media devoted to houseplants, 
including influential voices based right here in 
Portland. We see you, @HousePlantClub  
@AriumBotanicals and @PistilsNursery.

For wholesale growers, this attention 
has been a double-edged sword.

Demand has never been higher, but 
trends now move at internet speed. A cul-
tivar can command premium prices one 
season and become widely available just 
a few years later as propagation scales 
rapidly. The rise (and normalization) of 
Monstera deliciosa ‘Thai Constellation’ 
and Philodendron ‘Pink Princess’ are 
familiar examples: once rare, now far 
more accessible.

This isn’t a failure of the market; it’s the 
market working efficiently. But it does mean 

growers are operating in an environment 
where timing matters as much as quality.

From conversation to question
A few years ago, a group of us in 

the Nackley Lab were making the famil-
iar drive down the road from the North 
Willamette Research and Extension Center 
to one of our nursery neighbors, Little 
Prince of Oregon (Aurora, Oregon). It’s 
a short trip, and one we always look for-
ward to.

Little Prince has built a reputation for 
great new plant selections and innovative 
production methods, but what really makes 
those visits memorable is the people. Whether 
we’re being hosted by Mark, Alexa, or Mike, 
and lately running into familiar faces of 
recent Oregon State graduates now part of 
the next generation of Oregon nursery pro-
duction, we end up doing what plant people 
do best: talking plants.

On this particular visit, the conversa-
tion centered on houseplants and their 
growing importance to the nursery’s pro-
duction portfolio. Demand was rising, 
new cultivars were coming online fast, and 
crops that once felt niche were suddenly 
occupying meaningful greenhouse space.

At some point, the conversation 
turned to a simple question: Would adding 
LED lighting to their heated hoop houses 
actually push production forward?

It sounded straightforward. It wasn’t.

Why houseplants are different
Unlike established global greenhouse 

commodities, like tomatoes, cucumbers, 
peppers, or even leafy greens and floricul-
ture crops, houseplants don’t come with 
decades of lighting recipes. For lettuce or 
basil, we know exactly how much light 
is needed to hit specific growth targets. 
For poinsettias or bedding plants, lighting 
guidelines are well worn into extension 
manuals and grower intuition alike.

Houseplants are different.
We know they tolerate low light. In 

fact, that’s part of why they’ve become so 
popular in homes and apartments. They 
don’t collapse when placed ten feet from a 
window, and they forgive a lot of neglect. 
But tolerance isn’t the same as optimization.

In their natural environments, many 
tropical foliage plants don’t spend their 
entire lives in deep shade. They creep. They 
climb. They slowly work their way up 
trunks and stems, inching toward brighter 
canopy light. That behavior tells us some-
thing important: while these plants can 
survive low light, they may very well thrive 
— and finish faster — under higher light.

And that’s where the question gets 
interesting for growers.

What we learned about light and 
houseplants

When growers bring us questions like 

Annual seasonal changes in daily light integral (DLI) measured in a double-walled poly hoop 
house in Oregon. DLI during winter months remained at or below ~4 mol·m-²·d-¹, increased 
rapidly in spring, and declined in summer after black plastic shade cloth was installed, reducing 
DLI to approximately 6 mol·m-²·d-¹.  FIGURE BY LLOYD NACKLEY

Growing Knowledge
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“Would adding lighting be worth it?”, 
our job isn’t to guess—it’s to diagnose. At 
NWREC, we have tools that allow us to 
look directly at how plants respond to dif-
ferent light environments, particularly by 
measuring photosynthesis across a wide 
range of light levels.

Terms like “low,” “medium,” or 
“bright indirect” light work well at retail. 
But those categories don’t tell a grower 
how fast a crop will finish, how consis-
tently it will grow, or whether additional 
light will actually pay off in production.

To answer that question, we brought 
twelve commercially important tropical 
foliage cultivars into a controlled environ-
ment and measured their photosynthetic 
response across a wide range of light 
levels. The group included Philodendron, 
Monstera, Syngonium, and Goeppertia 
(often still referred to as Calathea).

Plants were grown under uniform 
conditions and tested using a portable 
gas-exchange system, which allows us to 
measure how much carbon dioxide a leaf 
is taking up, which is a direct indicator 
of photosynthetic activity. Leaves were 
exposed to stepwise increases in light 
intensity, from near darkness to very 
bright conditions, and photosynthesis was 
measured at each step.

From those data, we derived three 
values that help explain how plants 
behave under different light environments:

•	 the light compensation point, 
where photosynthesis just balances 
respiration;

•	 the light saturation point, beyond 
which additional light no longer increases 
photosynthesis; and

•	 the light-saturated photosynthetic 
rate, which reflects how fast a plant can 
photosynthesize when light is no longer 
limiting.

One need not memorize those terms 
to understand the takeaway. What matters 
is how differently plants behaved.

Across the twelve cultivars, we 
observed substantial variation in how 
much light plants could use effectively. 
Some species reached photosynthetic satu-
ration at relatively low light levels. Others 
continued to respond positively as light 
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increased, well beyond what winter green-
houses in Oregon typically provide.

Goeppertia species were the most 
shade-adapted. They saturated photosyn-
thesis at lower light levels and maintained 
modest photosynthetic rates, reinforcing 
why they tolerate dim interior environ-
ments so well. From a production stand-
point, this suggests that pushing light 
much beyond moderate levels may offer 
limited returns for these crops.

Philodendron and Monstera cultivars 
occupied the middle ground. They toler-
ated low light, but many did not saturate 
photosynthesis until moderate irradiance 
levels were reached. Darker Philodendron 
showing higher light requirements than 
some of the other green counterparts, 
helping explain why these plants often 
struggle to maintain quality under dim 
production conditions.

Syngonium stood out as the most 
light-responsive group. These cultivars 
achieved the highest photosynthetic rates 
of any plants we tested. In practical terms, 
Syngonium may survive under low light, but 
it is poorly matched to low-light production 
systems if speed and efficiency are the goal.

Taken together, these results reinforce 
an important distinction: tolerance is not 
the same as optimization. For several popu-
lar taxa, photosynthesis remains light-limit-
ed at intensities commonly delivered during 
winter production in Oregon greenhouses.

When curiosity turns into 
commitment

Those early conversations at Little 
Prince weren’t happening in isolation. 
Similar questions were surfacing across 
Oregon greenhouses. Growers weren’t 
asking whether LED lighting worked — 

that much was becoming clear — but 
whether it worked for their crops, their 
systems, and their timelines.

Some operations had already crossed 
that bridge. Long-established greenhouse 
producers in Oregon, such as Peoria 
Gardens (Albany, Oregon), made the tran-
sition to LED lighting years ago as part of 
broader investments in greenhouse modern-
ization and energy efficiency. What stood 
out in those early adopters wasn’t dramatic 
winter growth under dark skies, but some-
thing more subtle — and more valuable: 
control. Take a look at the DLI chart. Just 
two weeks of persistent cloud cover can 
cut daily light in half (from 4 to 2 mol·m-

²·d-¹) slowing plant growth and potentially 
creating plant health issues if irrigation and 
fertility are not adjusted accordingly.

At Oregon Flowers (Aurora, Oregon), 
the decision to install LED lighting wasn’t 

Growing Knowledge

Photosynthetic light response curves for 12 houseplant cultivars showing variation in light requirements. Calathea species reached 
photosynthetic saturation at relatively low light levels, whereas several Philodendron and Syngonium cultivars exhibited higher light saturation 
points and greater photosynthetic capacity. FIGURE BY CLINT TAYLOR
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SHADE & FLOWERING TREES
FRUIT TREES
Dwarf, Semi-Dwarf & Standard
COMBINATION FRUIT TREES (4 in 1)
Semi-Dwarf & Standard
ESPALIER APPLES
Semi-Dwarf, Combination & One Variety
WALNUTS & FILBERTS
DECIDUOUS SHRUBS
www.motzandson.com
11445 N.W. Skyline Blvd.
Portland, Oregon 97231
Phone 503-645-1342
FAX 503-645-6856

 
 

  

        Schurter
Nursery

Arborvitae–Emerald green
Virescens
Boxwood

Japanese Maples
Otto Luyken
Skip Laurel

Various sizes & Varieties
503-932-8006

(503) 630-4349
FAX (503) 630-7542

PO Box 598 – Estacada, OR 97023

B&B Spruce 4 to 24 feet
Chamaecyparis • Fir • Pine

Japanese Maple • Poodle Pine
Cut Christmas Trees

Hostetler
Farm Drainage
971-275-3004

Over 100 years of continuous 
family owned business in providing 

water management.
Serving the Willamette valley and beyond 

on projects large and small. Our innovative 
team installs drainage systems tailored to 

meet the needs of the farmer.

www.hostetlerfarmdrainage.com

WurdingerManufacturing.com

Call 503-873-9872 to order
TT-410 
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driven by novelty or trend-following. When 
a new greenhouse was constructed several 
years ago, the operation relied on familiar 
high-pressure sodium systems. What changed 
wasn’t just economics — it was information. 

Energy prices climbed. Incentive pro-
grams through Energy Trust of Oregon low-
ered the upfront barrier to adoption. And 
lessons from Europe demonstrated that the 
LED learning curve was manageable. 

A similar story has unfolded at Al’s 
Garden & Home (Woodburn, Oregon), 
where LED lighting was introduced not to 
chase winter growth, but to shave time off 
early spring production.

Across these examples, a clear pattern 
emerges. Supplemental lighting delivers 
the greatest return when daily light inte-
gral is genuinely limiting growth, crops 
are capable of responding to additional 
light, and the rest of the production sys-
tem is already dialed in.

The real question
For many growers, the most important 

question is not whether plants can grow 
under low winter light — they usually can. 
The real question is whether supplemental 
lighting changes the production timeline. If 
added light allows growers to finish crops 
faster, turn inventory more quickly, and 
hit narrow market windows more reliably, 
then lighting becomes less of a cost and 
more of a strategic investment.

Oregon remains an exceptional place 
to grow plants. But during winter, light is 
often the hidden constraint shaping green-
house performance. Supplemental lighting, 
used thoughtfully, can move crops out of 
survival mode and into predictable, effi-
cient growth. 

Lloyd Nackley, Ph.D., is a professor at the 
Oregon State University North Willamette 
Research and Extension Center (NWREC) 
in Aurora, Oregon. He can be reached at 
Lloyd.Nackley@OregonState.edu. Clint 
Taylor is a faculty research assistant at 
OSU. He can be reached at Clint.Taylor@
OregonState.edu. Dalyn McCauley is a 
faculty research assistant at OSU Extension 
Service. She can be reached at Dalyn.
McCauley@OregonState.edu
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Giddy up for using your 
voice at the Legislature
This is a big month for our 
industry. The OAN will be 
active on both coasts in a major 
effort to help shape our future. 

The battleground includes two capitals 
— Salem, Oregon and Washington, D.C. 

The Oregon Legislature will meet this 
month for a short session. Over 35 days, 
elected officials will decide issues that will 
not only shape the November election, 
but the industries that reside in our state. 
Oregon has Democratic supermajorities in 
both the state house and senate. Democratic 
Gov. Tina Kotek is up for re-election in 
November, so the stakes are high. 

Meanwhile, Washington, D.C. is 
immersed in the game of political chicken 
with the budget, tariffs, labor and control 
of both houses. This is a recipe for short-
sighted decisions and pure party politics.

At stake in Oregon this year
Core issues confront the nursery and 

greenhouse industry. Here are a few.
Agricultural overtime — The current 

overtime threshold is 48 hours per work 
week, but it’s set to move to 40 in another 
year. The association is working to create a 
pathway for legislation that would support 
both the worker and the operator by keeping 
the threshold at 48, but allowing a 12-week, 
55-hour exemption during peak season. 

State funding for Japanese beetle pro-
gram — The office of the governor defund-
ed the Oregon Department of Agriculture’s 
Japanese Beetle Program. The OAN is 
seeking funding to treat infested areas and 
authorize the ODA to hire critical staff to 
get the program back on track. This pro-
gram impacts every grower that ships out 
of state. This part of the funding is but one 
of several efforts being made by OAN.

Water — Our first goal is to protect 
the nursery industry’s ability to transfer 
water rights. There will be a bill that plac-
es large restrictions on agriculture’s abil-
ity to use this tool. Our second goal is to 
restore accountability and functionality to 
the Oregon Water Resources Department. 

State-appraised property fix — The 
Oregon Department of Revenue is on the 
verge of defining property valued at over 
$1 million as industrial property, requir-
ing assessment by the state Department of 
Revenue, rather than county assessors. This 
would impact many in the association. OAN 
will support a bill to defeat this definition.

 
At stake nationally this year

Federal policy is a slow-moving 
freighter, but its impact can be felt imme-
diately. Certainly that was true with tariffs 
and immigration enforcement around the 
country in 2025. However, the federal 
game is still a long game. With our allies 
at AmericanHort, I feel that the industry 
can take a step forward this year.

Research and data — We would like 
funding for the USDA Animal and Plant 
Health Inspection Service (APHIS) to sup-
port research, protect market access, and 
prevent pest and disease threats. We’d like 
greater research funds for green industry 
sectors, including nursery, greenhouse and 
Christmas tree growers, and more collabo-
ration between industry, state and federal 
funding sources. Finally, we’d like funding to 
restore detailed annual National Agricultural 
Statistics Service (NASS) statistics for 
Oregon’s nursery and greenhouse industry.

Ag workforce legislation — The OAN 
had asked one of our U.S. Senators to 
introduce our concept to resolve agricul-
ture’s labor issue. However, the bill began 
to look much like the failed partisan 
efforts we have seen over the past decade. 
The association has created a Five-Point 
Plan, providing clear direction for get-
ting the ball rolling on workforce reform. 
It includes: 1. Adjustment of status for 
those in the U.S.; 2. Keep and update the 
current H-2A and H-2B visas. 3. Create 
a new visa system. 4. Create a sensible 
“touch back provision.” 5. Once 1-4 are 
enacted, then E-Verify.

Carbon sequestration — The OAN 
will build upon the Climate Summit from 
the Farwest Show to pursue climate policies 
that reflect the climate benefits of the nurs-
ery industry while protecting operations 
from adverse regulations and higher prices.

Farm Bill — The Congress continues 
to kick the main agriculture funding bill 
down the road and 2026 could see an 
opportunity to achieve some gains for spe-
cialty crops. OAN will work to shore up 
the Horticulture title to adequately fund 
pest and disease prevention and push hard 
for research dollars to confront the many 
challenges ahead. In terms of disaster relief 
eligibility, the current farm bill does not 
work well with specialty crop growers, 
and the funds are substandard in reach 
and funding. Whole farm insurance has 
worked for monocrops but not the diverse 
multi-year crops such as the nursery and 
greenhouse industry. Fixing this problem 
is critical, and the OAN will work on this 
issue as a stand-alone effort.

Are we ready?
I have a high level of confidence in our 

ability to meet the challenges ahead. Bill 
Perry, our state lobbyist, is one of the best 
and someone you can have faith in.  

The OAN’s advocacy training just 
graduated another class last month — 
continuing our strategy of putting the 
best assets the industry has in play. 
That’s YOU, the grower. We will have a 
day at the Capitol on Oregon’s birthday 
(February 14) and will put our consider-
able presence in the halls of the legislature 
to make a difference. 

Is this a tough month? Without ques-
tion. Are we up for it? Absolutely. Will 
we succeed? Time and effort will tell us. 
But count on this — this is a fight for the 
industry, its growers, retailers, greenhouse 
operators and supply chain. We shall meet 
every challenge ahead of us. 
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