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GWEN'S
GARDEN CENTER

We take your business insurance personally.

Your business is personal. That's why you deserve a personalized insurance plan specially designed to
meet your needs.

American National agents have proven experience and success protecting green industry professionals like
you. They take the time to understand your business, creating tailored plans that can include coverages

for plant stock and store merchandise, as well as Commercial Auto, Commercial Umbrella, Cyber and
Employment Practices Liability Insurance.

We recognize the challenges that come with building a business, and it would be
our privilege to help protect yours. With a wide selection of business coverage
solutions and life and annuity options, combined with the personalized service of
an American National agent, we can fulfill all your individual insurance needs.

For a no-obligation Professional Insurance Review, scan the QR code.

FLORISTS ¢« WHOLESALE NURSERY GROWERS ¢ GARDEN CENTERS
GREENHOUSE GROWERS « LANDSCAPERS ¢« LAWN MAINTENANCE

AMERICAN
NATIONAL

INSURANCE

PROUD MEMBER OF

OREGON

ASSOCIATION OF

NURSERIES

AMERICA'S Forbes

BEST INSURANCE E:EI
COMPANIES —

Products and services may not be available in all states. Terms,
conditions, and eligibility requirements will apply. Life insurance
and annuity products may be underwritten by American National
Insurance Company, Galveston, Texas. Property and casualty products
and services may be underwritten by American National Property and
Casualty Company or American National General Insurance Company,
both of Springfield, Missouri.

25.025.61150.0125
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Hydrangea arborescens ‘3792resgea’ PPAF Hydrangea arborescens ‘Dranbor3269’ PPAF Hydrangea arborescens ‘Age3213ens’ PP 37,099
BLACK POT BLOOMABLES® YOUR BRAND

®
American Lace™ Hydrangeas
* More blooms per plant than comparable varieties
* Reliably sturdy stems eliminate flopping
ROSES and PLANTS

* Native to North America and pollinator friendly
1-800-457-1859
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FARWEST
|

Business relationships take root at the

BIGGEST and GREENEST

industry trade show in the West.

Registration is now open!

Farwest is where the nursery and greenhouse industry comes
together to set the year in motion. Connect face-to-face with
the people who power your supply chain. Source new plants,
products, and services. Strengthen the partnerships you rely
on — and spark new ones that move your business forward.

Register today at FarwestShow.com/Register
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_ 50 years, Marion
ice hasﬁeen defined by a
et powerful commitment:

DRIVEN SERVICE

"an
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MARION

AG SERVICE

—1976-2026 ———

In 1976, Robert Hockett teamed up with four
local farmers to form Marion Ag Service -.a
business built on reliability, agricultural expertise,
and a deep respect for growers. Fifty years later,
we remain family owned and service oriented.
We are deeply grateful to the growers who have
trusted us for a half a century. Thank you!

Here's to the next 50 years of
Trust Driven Service.

503-633-4281 e marionag.com e support@marionag.com
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The importance of
the NexGen-eration

The nursery industry has never
been short on hard work, long
hours, or people willing to get
their hands dirty.

What we are short on these days is
something just as important: clear succes-
sion plans. Too many good operations are
one retirement, illness, or burnout away
from uncertainty. That’s why the next
generation matters so much right now.

In Oregon, we’re fortunate to have
a young group of professionals stepping
up and taking ownership of the future.
They’ve organized themselves into a group
called NexGen, and recently I had the
chance to attend their annual meeting at
Langdon Farms. Walking into that room
was a breath of fresh air. Not because
everything was perfect or polished, but
because it was full of energy, curiosity,
and people who actually want to be here.

There were 30-40 young nursery
professionals in attendance, with about
150 people on the email list overall. The
average age hovered in the mid 20s, with
a few folks in their 40s or older sprinkled
in. That mix matters. It shows that this
isn’t just a youth club — it’s a bridge. A
place where experience and new ideas can
meet without ego getting in the way.

What impressed me most was the fact
that these young people are making time
for each other. In an industry where spring
doesn’t wait, weather doesn’t cooperate,
and labor is always tight, carving out space
to connect is no small thing. That tells me
they’re serious. They’re not just showing up
for a meal and a drink. They’re showing up
because they see a future worth investing in.

For years, we’ve talked about suc-
cession planning like it’s something that
happens naturally. The truth is, it doesn’t.
It takes intention. It takes mentorship.

It takes creating environments where
younger employees feel welcome, heard,
and challenged — not just told how
things have always been done. Groups
like NexGen help fill that gap. They give
young professionals a sense of belonging

Patrick Newton

and a network to lean on as they grow
into leadership roles.

Social connections are critical.
Relationships are the backbone of this
industry. Whether it’s between growers
and customers, employers and employees,
or parents and kids trying to figure out
how to pass the torch, trust is built face-
to-face. A group focused on the future cre-
ates those connections early, before people
drift away to other industries that seem
easier or more predictable.

The nursery industry in Oregon has
a strong history, thanks in part to orga-
nizations like the Oregon Association of
Nurseries. But history alone won’t carry
us forward. The next generation will.
They’ll bring new ideas, new technology,
and new ways of thinking — while still
respecting the grit and work ethic that
built this business in the first place.

If you’re reading this and thinking
about the future of your own opera-
tion, here’s a simple step: get involved. If
you have a son, daughter, employee, or
young manager who’s hungry to grow
in this industry, encourage them to plug
in. And if you would like to attend a
NexGen social event or learn more about
upcoming gatherings, contact NexGen at
NexGenHort@Gmail.com. The future
of our industry won’t build itself. It starts
with showing up. ©
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Get the word out about your event! Email details to
by the 10th day of the month to be included in the next issue of Digger.

HORTLANDIA

The Hardy Plant Society of Oregon sponsors
its annual plant and art sale April 3-4 at The
Wingspan Event and Conference Center,

N.E. 34th Ave. and Cornell Road, in Hillsboro,
Oregon. Vendors from all over the Northwest
will provide the latest plant introductions
alongside old favorites. Handmade, one-of-a-
kind garden art made from materials like metal,
wood, glass, ceramic, fabric and stone will be
on display throughout the event. Admission
is $25 for the evening sneak preview on
Friday, April 3, then $5 on Saturday, April 4.
Parking is $10. For more information, go to
HardyPlantSociety.org.

NEW VARIETIES SHOWCASE

TIER 1 ENTRIES DUE

The 2026 Farwest Show is now accepting
submissions of new plant introductions for

the upcoming New Varieties Showcase. The
showrcase is an annual highlight at Farwest,

the biggest and greenest trade show in the
West. The show is August 26-28 at the Oregon
Convention Center in Portland, Oregon. Tier 1
entries will be featured on FarwestShow.com
and displayed in the New Varieties Showcase
on the floor at the Farwest Show along with Hip
Labels plant tag labels. Added value incentives
for Tier 1 entries include layout in the July issue
of Digger magazine ($750 value) and Hip Labels
plant tag take-aways for the attendees. Each Tier
1 submission costs $250. The Tier 1 submission
deadline is April 10. Tier 2 entries will be
featured online at FarwestShow.com and
displayed in the New Varieties Showcase on the
floor of the Farwest Show with Hip Labels plant
tag labels. Each Tier 2 submission costs $90. The
Tier 2 submission deadline is June 13. For more
information or to enter, go to FarwestShow.
com/NewVarieties or contact Jamie Moore at
JMoore@OAN.org or 503-582-2010.

ONF HORTICULTURAL SCHOLARSHIPS
Do you know a high school, college or graduate
student who is considering a career as a nursery
or landscape professional? If so, applications

are now being taken for 20 scholarships
ranging from $1,000 to $3,000 from the Oregon
Nurseries Foundation. The scholarships are
sponsored by individual OAN chapters, and its
members. April 15 is the last day to apply. Go to
OAN.org/ONF for more information, or contact
OAN Director of Finance Stephanie Collins at
503-582-2001 or Scholarships@OAN.org.

OREGON AG FEST

Explore the incredible world of Oregon
agriculture in a fun-filled, festive environment
for the entire family. The two-day event is a
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2026 DUFFERS CLASSIC

Join the Oregon Nurseries Political Action Committee for the 2026 Duffers Classic on June 11 at

a new location this year — OGA Golf Course, 2850 Hazelnut Drive in Woodburn, Oregon. Early
registration is $145 per person by April 30, 2026. Registration May 1 or later will be $165 per
person. (covers your greens fees, cart, and food). Register early at OAN.org/Duffers, as this event
sells out. Reconnect with friends while supporting a strong nursery industry voice in Salem and
Washington D.C. Check-in begins at 7:30 a.m.,, tee off at 8:30 a.m. and enjoy a taco bar lunch at 1:30
p.m. Sponsorships are available at OAN.org/Page/DuffersSponsor26.

unique experience, where hands-on exhibits
make learning about Oregon'’s vast agricultural
industry entertaining. Tickets are $15, free
for kids 15 and under. Oregon Ag Fest is
held at the Oregon State Fairgrounds, 2330
17th St. N.E. in Salem. For more information
or to purchase tickets, go to ORAgFest.com.
Make sure you stop by the Plant Something
Oregon booth from the Oregon Association
of Nurseries, pick up a new Plant Something
Oregon retail nursery road map and pick a
plant to pot and take home.

HRI SCHOLARSHIPS

Scholarships ranging from $1,000 to $5,000
each are available from the Horticultural
Research Institute, which has more than
$50,000 available for the 2026 scholarship
program. Applications are now being taken
and the portal is open. Students are encouraged
to apply early. The deadline for submitting
applications is May 31. Interested students can
access the application and find more details at
TinyURL.com/HRIScholarships.

AMERICAN CONIFER SOCIETY
NATIONAL MEETING
The 2026 American Conifer Society National

Meeting returns to Oregon and is being hosted
by the Western Region and they're excited to
welcome everyone back. Visitors will be reminded
of Oregon’s beauty and rich plant diversity.
Oregon is conifer country — more evergreen
landscape plants are grown in Oregon than any
other state in the nation. The event takes place
Thursday June 25 through Saturday June 27 at
the Holiday Inn Portland South, 25425 SW. 95th
Ave, Wilsonville. For more information or to
register, go to ConiferSociety.org.

FREE CPR/FIRST AID CLASSES

The Oregon Association of Nurseries is

once again offering FREE first aid and CPR
certification training for OAN members in 2026,
thanks to their continuing partnership with
SAIF. These classes provide hands-on instruction
in small group settings, covering essential first
aid and lifesaving CPR skills. Certifications are
valid for two years, and sessions are available in
both English and Spanish from 8 am.-12:30 p.m.
English: June 17, July 15, September 16, October
14, November 18, December 16. Spanish:

June 18, July 16, September 17, October 15,
November 19, December 17. All classes take
place at the OAN office: 29751 SW. Town
Center Loop West, in Wilsonville. Register at
OAN.org/CPR.©



Oregon ranks as

top nursery state

Oregon is the top grower
of nursery stock
in the United
States,
according
to newly
released
figures from
the US.
Department of Agriculture.

“Oregon has long been
a leader in high quality
nursery and greenhouse
material, and the new
numbers show that hasn'’t
changed,” said Patrick
Newton, president of
the Oregon Association
of Nurseries and owner
of Powell’s Nursery, a
wholesaler based on Gaston,
Oregon.

According to the USDA
National Agricultural
Statistics Service (NASS),
Oregon sold $889 million
in nursery stock in 2024.
California, Florida, Texas and
New Jersey followed.

“Nursery stock” as
defined includes broadleaf
evergreens, coniferous
evergreens, deciduous
flowering trees, deciduous
shade trees, deciduous
shrubs, fruit and nut plants,
ornamental grasses, and
several similar crops. Of
these, Oregon ranked first
in conifers, deciduous shade
trees, deciduous shrubs and
flowering trees. Oregon is
also #1 in Christmas trees.

In horticultural specialty
crops overall, Oregon
sold $1.3 billion worth of
material, which was behind
California ($3 billion) and
Florida ($2.2 billion) but
ahead of all other states.
Horticultural crops is a
broader category that
includes all nursery stock
categories, plus other crops
like cut flowers, potted
plants, bedding plants,
Christmas trees, food crops
grown under protection, cut
cultivated greens and others.

Northwest News

OAN members and chapters are encouraged to send in relevant news items, such as new hires,
new products, acquisitions, honors received and past or upcoming events. Email News@OAN.org.

OREGON FUNDS JAPANESE BEETLE
TRAPPING, PRESERVES ABILITY TO SHIP

Oregon growers are hopeful they have resolved
any uncertainty about shipping nursery products to
states that regulate for the Japanese beetle.

They successfully lobbied the Oregon
Legislature to resurrect a state Japanese
beetle eradication program, while persuading
a National Plant Board committee to retain
Oregon’s Category 1 shipping status.

These steps remedy the state’s puzzling
decision to end Japanese beetle eradication
funding in 2025. They came after the Oregon
Association of Nurseries worked closely with
state leaders, national partners, and regulators
to ensure protection for plants and markets.

“These wins reflect the impact of coor-
dinated industry advocacy,” OAN Executive
Director Jeff Stone said. “At the same time,
OAN members responded to action alerts by
making calls and sending emails to legislators.
Together, those efforts helped ensure the nursery
industry’s voice was heard at critical moments.”

Oregon Gov. Tina Kotek is expected to
sign the Japanese beetle eradication funding
bill, which contains numerous other unrelated
expenditures of importance. Stone expressed
gratitude to key legislators who helped.

“Many kudos are appropriate, but spe-
cial recognition goes to State Sens. Fred Girod
(R-Stayton), Christine Drazan (R-Canby);

Kate Lieber (D-Beaverton) and Lew Frederick
(D-Portland),” Stone said.

As part of the funding bill, Oregon will
increase its nursery license fee for the first time since
2018 and will use the money to hire two staffers to
help coordinate the Japanese beetle effort.

In Washington, D.C., the National
Plant Board committee met. AmericanHort
Regulatory and Trade Policy Coordinator
Kamron Newberry helped lobby the committee
to recognize the Oregon state funding and state
eradication effort and convey Category 1 status
to Oregon.

“This is a preliminary decision that would
need to be ratified by the full National Plant
Board,” Stone said.

Alexa Patti is named one of the Leading Women of
Horticulture. PHOTO COURTESY OF LITTLE PRINCE OF OREGON

LITTLE PRINCE’S ALEXA PATTI
IS ONE OF THE LEADING WOMEN
OF HORTICULTURE

Nursery Management features Little Prince
of Oregon Nursery Head Grower and Nursery
Manager Alexa Patti in its Leading Women of
Horticulture feature in its March issue.

Patti’s approach to team management is
rooted in individualized support and profession-
al development. She views her role as a facilita-
tor of her employees’ long-term success, both
in and out of the nursery. By prioritizing the
person over the position, she fosters a culture
where team members feel valued as individuals,
not just names on a spreadsheet.

“I've never known someone as young as
Alexa and with as short of a horticultural career
who absolutely knows her stuff,” said Mark
Leichty, director of business development for the
Aurora, Oregon, nursery. “From the very first day
I met her, I kind of recognized Alexa as a savant
of sorts who brings to the table an extraordinary
amount of knowledge on how to grow plants.”

YOUNGBLOOD NURSERY VENTURES
INTO TROPICAL PLANTS

Sparked by a dinner conversation at
MANTS, Youngblood Nursery Inc. (Salem,
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Northwest News

Oregon) has launched a tropical plants
division. “We’ve been working on growing
this division of our nursery for the past 214
years,” office manager Mackenzie Allaert
said.

“We do feel like there was an
untapped market that we could help fill,”
Allaert said. “What we offer in being able
to ship tropical/indoor plants on the same
truck as the landscape/outdoor plants is
something that hasn’t been offered before
to our knowledge. Our goal was to make
all plants more accessible to our customers
and therefore the end consumer.”

“Qur goal is to bring a full line up of
plants that will suit anyone’s desires/needs,
from rare very hard to find plants, to com-
mon more well-known plants,” Allaert
said. “The tropical/indoor plants have a
dedicated page on our website and social
media, under Rooted by Youngblood.”

Currently the nursery has a 2-acre green-
house that was upgraded for the purpose of
growing the tropical indoor houseplants.

For more information go to
YoungbloodNursery.com/Rooted.

ATLAS GREENHOUSE ACQUIRES
STUPPY GREENHOUSE

Atlas Greenhouse has acquired Stuppy
Greenhouse, according to Garden Center
magazine. Together, the companies repre-
sent nearly 200 years of combined industry
knowledge and experience. They said the
combination expands options and delivers
more comprehensive solutions for cus-
tomers across markets and geographies.
Customers will continue to have full access
to both the Atlas and Stuppy product lines.

Atlas Greenhouse was founded in
1986 and is headquartered in Alapaha,
Georgia. Stuppy was founded in 1873 and
is headquartered in Kansas City, Missouri.

MONROVIA LAUNCHES
DIRECT-TO-CONSUMER SALES
Home gardeners are now able to
purchase plants directly from Monrovia
Nursery Company (Dayton, Oregon)
at Monrovia.com/Shop/Direct.html.
Visitors to the website can choose from

10 APRIL 2026 DIGGERMAGAZINE.COM

Youngblood Nursery in Salem, Oregon, has launched a tropical plants division. proto courTesy or
YOUNGBLOOD NURSERY

a curated selection of craftsman-grown
nursery plants and they’ll be packed and
shipped directly to them.

“One of the top comments we hear
from home gardeners is frustration over
not being able to find that certain plant
they really want in their landscape,”
Monrovia’s trend spotter and Chief
Marketing Officer Katie Tamony said. “We
know garden centers can’t carry everything.
ShopMonrovia Direct gives everyone the
opportunity to find that perfect plant.”

Free shipping is available on orders
over $100.

Shoppers also have the opportunity
to join Monrovia’s “Let’s Be Buds” loyalty
rewards program where very purchase,
interaction, and referral can add up to
more points for future shopping. Members
earn one point for every dollar spent at
Monrovia.com. When you reach 100
points, they can be redeemed for $5 off
future purchases.

TERRA NOVA MAKES BOLD
ADDITION TO HEUCHERA
GRANDE" SERIES

Terra Nova Nurseries (Canby,
Oregon) has unveiled Heuchera GRANDE

‘Carnelian’, a new addition to the
Heuchera GRANDE series.

The H. villosa hybrid is lauded for its
bold, textured foliage which adds visual
interest to partial shade or full sun land-
scapes and gardens. ‘Carnelian’ is bred
for its oversized, ruffled leaves in rich
carnelian red with coppery undertones. It
grows with a fast, mounding habit, mak-
ing it a standout container or landscape
plant; ‘Carnelian’ also adds lasting impact
to mass plantings and mixed beds with
reddish-bronze foliage that shimmers like
polished stones. It’s drought-tolerant once
established, deer-resistant and a powerful
pollinator attractor. It grows most actively
in the summer, reaching a height of 18”
and flower height of 30”.

The company’s breeding team recom-
mends allowing GRANDE ‘Carnelian’ to
dry slightly between waterings for green-
house growing. The finish time from a liner
to a 4-inch pot is six to eight weeks; finish
time from a liner to a 1-gallon pot is 10 to
12 weeks. ‘Carnelian’ prefers moderately
well-drained, organic soil and has average
water needs once planted in the garden. The
new addition to Terra Nova’s Heuchera
GRANDE Series is hardy in Zones 4-9.



SHOWCASE YOUR NEW AND
IMPROVED PLANTS AT 2026
FARWEST SHOW

The New Varieties Showcase at the
2026 Farwest Show is the perfect place to
show off your new or improved plants.
New breeding and new introductions drive
consumer interest, improve garden per-
formance and push the industry forward.
This trade show feature is your chance to
reach and inspire more than 4,000 pas-
sionate retailers, brokers, garden writers,
and more who browse the dazzling exhibit
in search of the latest and the greatest at
the Farwest Show August 26-28.

Tier 1 ($250): Deadline is Friday,
April 10

¢ Full-color print inclusion in the July

Digger magazine (a value of $900!)

that goes out to more than 8,000

industry subscribers.

We’re here to help you grow
with personalized attention,
expanded ornamental offerings,
and exceptional quality
nursery stock.

WillametteNurseries.com

¢ Displayed with Hip Labels plant tag
take-aways for attendees.

¢ Featured online at FarwestShow.
com.

¢ Featured in the New Varieties Show-
case on the show floor

Tier 2 ($90): Deadline is Friday,
June 12

¢ Featured online at FarwestShow.
com.

¢ Featured in the New Varieties Show-
case on the show floor with a Hip

Labels plant tag label.

To be accepted into the showcase,
plants must differentiate themselves from
similar offerings on the market. Each sub-
mitted variety must be available for pur-
chase for the upcoming 2027 season from
at least one exhibitor at the 2026 Farwest
Show.

New (or improved) plant varieties are
vetted by a panel of horticulture indus-

try experts. Fees are only collected upon
showcase acceptance.
Submit your plant at FarwestShow.com/
New-Varieties-Showcase-Submissions.
Questions? Contact Trade Show
Manager Connie Lindsay at CLindsay@
OAN.org or 503-582-2005.

BUSINESS BANKRUPTCIES IN
OREGON HIT 12-YEAR HIGH

Business bankruptcies in Oregon
jumped 25% last year to 250, their high-
est point since 2013, more evidence of
the growing strain or Oregon’s economy,
according to a report from The Oregonian
newspaper in Portland, Oregon.

The numbers are worrying for
Oregon, where bankruptcies rose almost
four times faster than nationwide. There
has been growing pressure on the state’s
economy over the past two years with

F&L LUMBER, INC

WHOLESALE LUMBER BROKERAGE

Specializing in Nursery Lumber Needs!

~« Tilt Sticks

1x1-8’ or cut to your length

» Container/B&B Pallets
» Gates/Gate Boards

——2x2-8or cut to-your th
1x2-8’ or cut to your length

* Tree Stakes

1x4-8’ or cut to your length

~ * Shipping Rack Kits

Call Michelle at 503-803-1175
FLLUMBER@AOL.COM * WWW.FLLUMBER.COM

Where Great Customer Service is a Given!

We éccept Credit Cards
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Northwest News

layoffs topping Great Recession levels. Job
cuts at Nike, Intel and Oregon Health &
Science University add to the pressure at
smaller companies, which supply those big
organizations.

2026 FARWEST HOTELS AND
REGISTRATION NOW LIVE!
Business relationships take root at
the biggest and greenest industry trade
show in the West. Registration is now
open for the 2026 Farwest Show August
26-28 in Portland, Oregon at the Oregon
Convention Center.
¢ Connect face-to-face with the people
who power your supply chain.
¢ Source new plants, products and
services.
¢ Strengthen the partnerships you rely
on — and spark new ones that move
your business forward.
Register at FarwestShow.com/Register.
Hotel registration is also live at
FarwestShow.com/Hotel. Follow the
instructions on the website for securing
your discounted rate and exclusive perks
at one of the four convention hotels:
Courtyard by Marriott, 435 N.E.
Wasco St., rate is $189, cutoff date is
August 7.
Hotel Eastlund, 1021 N.E. Grand
Avenue, $189-$209, cutoff August 3.
DoubleTree by Hilton, 1000 N.E.
Multnomah St., $159, cutoff July 31.
Hyatt Regency Portland, 375 N.E.
Holladay St., $199, cutoff August 7.
Beware of Housing Pirates! No hous-
ing coordinator for the Farwest Show will
make outbound calls to solicit reservations.

BIOWORKS INTRODUCES
SANDRINE COPPER SOAP AND
CINTRO INSECTICIDAL SOAP
Biological-based plant health solu-
tions BioWorks announced the launch
of Sandrine Copper Soap and Cintro
Insecticidal Soap. These two crop protec-
tion products are designed for effective,
targeted control of key fungal, bacterial
and insect pests within IPM programs,
according to Nursery Management. These
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Farwest Show attendees browse new products on display at the New Products Showcase in
2025. oAN FILE PHOTO

solutions support commercial production
in greenhouse, nursery, ornamental, can-
nabis and specialty crop systems.

Sandrine Copper Soap is a liquid
copper octanoate formulation that pro-
vides broad-spectrum activity against
fungal and bacterial pathogens, including
Corynespora, powdery mildew, Botrytis,
bacterial leaf spots and downy mildew.

Cintro Insecticidal Soap is a potas-
sium soap of fatty acids providing contact-
based control of soft-bodied insects,
including aphids, whiteflies, spider mites,
thrips, mealybugs and leathoppers. The
mode of action eliminates pests by damag-
ing cell membranes and stripping away
the protective waxes that shield the insect.
Cintro Insecticidal Soap is labeled for
indoor and outdoor use and is effective
on bedding plants, trees and shrubs, citrus
and stone fruit, nuts, herbs, vegetables and
other specialty crops.

UNVEIL NEW PRODUCTS AT
2026 FARWEST SHOW

Do you have a new and exciting
product to unveil? Innovative new prod-
ucts meet unmet needs, fill emerging nich-
es, inspire gardeners, and improve nursery
production. Help your target audience
discover your latest innovation at the New
Products Showcase at the 2026 Farwest
Show, August 26-28! Space is limited for
Tier 1 and Tier 2, so submit your new
product today.

Tier 1 ($595): Deadline is Friday,
June 26.

¢ Bring your product to life on the
Solution Center Stage with a 5-min-
ute live presentation at the Farwest
Show. Engage buyers. Share your
story. Show what sets you apart.

e See your product prominently fea-
tured in the New Products Showcase
on the show floor, on promotional
signs, and on the cover page of the
New Products section in the Farwest
Edition of Digger magazine (Show
Guide) (a value of $900!).

¢ An online feature at FarwestShow.
com

e Limited to THREE products —
secure your spot before it’s gone!
Tier 2 ($395): Deadline is Friday,

June 26.

* Bring your product to life on the
Solution Center Stage with a 5-min-
ute live presentation at the Farwest
Show. Engage buyers. Share your
story. Show what sets you apart.

e Full-color print inclusion in the Far-
west Edition of Digger magazine
(Show Guide).

® An online feature at FarwestShow.
com

e See your product featured at the Far-
west Show, prominently displayed at
the New Products Showcase on the
show floor.

Tier 3 ($195): Deadline is Friday,
August 7.



¢ Bring your product to life on the

Solution Center Stage with a 5-min-

ute live presentation at the Farwest

Show. Engage buyers. Share your

story. Show what sets you apart.

¢ An online feature at FarwestShow.
com

¢ See your product featured at the Far-
west Show, prominently displayed at
the New Products Showcase on the
show floor.

Enter at FarwestShow.com/
New-Products-Showcase-Submission
Questions? Contact Tana Klum at
TKlum@OAN.org or 503-582-2012.

Announcements

DOUG GROTT RETURNS AS
COO OF MARION AG SERVICE
Marion Ag Service (St. Paul, Oregon)
announced that Doug Grott is returning
to the company as its first chief operating
officer. “As Marion Ag Service continues
to experience significant growth, the orga-
nization is investing -

in leadership
roles that focus
on internal

coordina- ' (]
tion, efficient -
operations, 2
and ensure

the continued
delivery of high-
quality service
to customers,” the company stated in a
release. “The creation of the COO posi-
tion reflects Marion Ag Service’s com-
mitment to more unified operations and
long-range success.”

Grott returns to Marion Ag with more
than 20 years of experience in agricultural
retail and business development. Known
for his strong industry relationships and
practical leadership approach, Doug previ-
ously contributed significantly to Marion
Ag’s operational alignment and customer
service efforts. In this new role, he will
leverage his extensive industry expertise to
help drive innovation while upholding the
company’s core values. »

e,

Doug Grott

Chamaecyparis \ Rhododendron

Sciadopitys R_L Boxwood

Kalmia / s Prunus
N

Thuja Pieris

FARDON

NURSERY

Container and Field Grown Ornamentals
Phone: 503-663-1200 « Fax: 503-663-5134

10050 SE 282" Ave
Boring, OR 97009

www.reardonnursery.com
info@reardonnursery.com

"~ HREEOR
THE YEAR

2025-26

Selected for their appeal to homeowners and versatility in the landscape,
Proven Winners® ColorChoice” trees make an ideal addition to your
program. And, like the Proven Winners ColorChoice shrubs you've
come to know and trust, they’ve been trialed and tested for outstanding
performance and superior beauty.

Build your own successful tree program with
Proven Winners ColorChoice ornamental
trees. Scan the QR code for a current list of
licensed nurseries, or contact Maria Zampini
at Maria@ProvenWinnersColorChoice.com
for more information.
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OBC norTHWEST INC.

Nursery & Greenhouse Supplies

1076 SV Berg Parkway, Canby, OR 97013
Toll free: (B00) 477-4744 » local: (5603) 266-2021+ Fax: (503) 2666837
Email: obc@obonw.com = www.obenw.com
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NUTRIEN APPOINTS NEW
EXECUTIVE VICE PRESIDENT
OF SALES

Chris Reynolds was named executive
vice president of global sales at Nutrien,
according to Agri-Pulse, an agricultural
news website. The role will unify leader-
ship across the wholesale and retail sales
organizations and

.
strengthen how '
Nutrien deliv-
ers value to
customers
worldwide.
The appoint-
ment follows a
planned leader-
ship transition as Chris kevnolds
Jeff Tarsi, who

has led Nutrien’s global retail business,
steps into an advisory role.

HARRELL’S EXPANDS
HORTICULTURE TEAM

Industry veteran Chad Keel has joined
Harrell’s horticulture team, strengthening
the company’s commitment to support
nursery and greenhouse growers. Keel
brings extensive field experience and a
strong background
in horticultural
media and con-
trolled-release
fertilizer tech-
nologies, the
company said
in a statement.

In his new
role, Keel will Chad Keel
support Harrell’s
horticulture team across the United States,
with a primary focus on the continued
growth and success of POLYON® con-
trolled-release fertilizers within the horti-
culture market. ©




WHAT I'M HEARING

The long-term value
of favorite trees

Acer pseudoplatanus ‘Esk Sunset’ has variegated white, pink and green leaves, with more
prominant pink tones on the underside. pHoto BY MIKE DARCY

rees provide so much for our plan-
et and for our very existence, and

yet they require so little in return.
Their roots help hold the soil together, the
leaves give us clean air, the flowers give
fruit, their canopy gives us shade, and the
list goes on.

Living here in the Pacific Northwest
where we are surrounded by tree canopies,
it is easy to forget what a privilege this is.

Earlier this year, much of the south-
ern United States had some devasting
storm damage that included high winds,
ice, and freezing temperatures that did
major damage to many trees. Many neigh-
borhoods witnessed mature, 100-year-plus
trees that were toppled. With this kind of
destruction, it can be difficult to put into
words the thoughts of those living within
this ruined space.

Josh McCoy, media and con-
tent director for the City of Oxford,
Mississippi, wrote a eulogy that expresses
this far better that I can: “We are sorry
that we could not save you. But know that
while your wood may be carried away,
the history you witnessed, from the quiet
Sunday strolls to the roaring Saturday
nights, is woven into our very air. You
were more than trees; you were the frame

through which we viewed our lives. Rest
easy, old friends. The Square will feel

a little brighter, a little hotter, and a lot
emptier without you.”

Josh’s comments resonated with me
and made me consider the value of trees
much more deeply. With that consid-
eration in mind, I began to think more
about my own trees. So, here are four dif-
ferent trees that are among my favorites
for being appropriate for my garden. It is
always wise to do a bit of research before
planting a tree because in most cases the
tree will be here long after the gardener
has departed.

There is something about an oak tree
that just commands attention and respect.
With about 500 distinct species, and all
being native to the northern hemisphere,
there is probably some variety of an oak
that would be suitable for every garden.

Golden oak

To just pick one is difficult but my
choice at this moment is going to be
Quercus alnifolia, also called the golden
oak because of the rusty brown color of
the underside of the leaves. The one in
my garden is still at what I would call a
“shrub stage” of 7 feet, but references say

Mike Darcy

Head “plant nerd,” longtime speaker, host of
gardening shows on radio and TV, and author
of the In the Garden email newsletter.
You can reach Mike, or subscribe to his
newsletter, at ITGMikeDarcy@Comcast.net.

it can eventually reach about 30 feet.

It is especially appealing in the winter
garden to see such a colorful shrub/tree.
It is a native of Cyprus and in 2006, the
Golden Oak was selected to be that coun-
try’s national tree.

Acer pseudoplatanus

Many plants have stories that go
along with their names and if this story
about Acer pseudoplatanus ‘Esk Sunset’
is true, it is a great plant name story. The
story is that when it was introduced in the
United States, someone thought ‘Esk’ was
an abbreviation for Eskimo and the tree
became commonly referred to as ‘Eskimo
Sunset’. Once the facts came out, the
name was changed back to the original
because it was named for the Esk Valley
on the east coast of New Zealand’s South
Island, where it was discovered.

While this is a deciduous tree, the
spring, summer and fall foliage is out-
standing. The undersides of the leaves
are purple, and the top sides are a mix of
pink, green, and white. When newly plant-
ed, give it some protection from the hot
afternoon sun to prevent the leaves from
burning. This tree will have visitors extol-
ling the virtues of its colorful variegated
foliage and demanding to know its name.

Michelia maudiae/ Magnolia maudiae
Just like people, sometimes trees have
their names changed. Years ago, [ saw a
business planted with street trees on N.E.
Fremont St. in Portland that Sean Hogan,
(Cistus Design Nursery), had planted with
Michelia maudiae. These trees were in full
bloom with fragrant white flowers.
Shortly after seeing these trees, I

DIGGERMAGAZINE.COM APRIL 2026
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What I'm Hearing

planted one in my garden! It is an ever-
green tree with flowers that appear along
the stems in early spring. Their fragrance
permeates the surrounding area.
However, since the time of my plant-
ing this tree, the name has changed.
Taxonomists and botanists sometimes
reclassify plants based on new evi-
dence. There are, of course, rules to
follow that are set by the International L
Code of Botanical Nomenclature and
the International Association for Plant

Golden oak gets its name from the color of the underside of the leaves. pHoto BY MixE DARCY

Taxonomy. My Michelia maudiae is now years, I was told that olive trees would not Trees certainly offer us so much that
known as Magnolia maudiae. Regardless grow here. we need to be thankful and appreciative
of the name, it is a favorite early blooming Fast forward to today, when there for because we could not live without
tree in my garden. are even commercial olive orchards in them. I think that Thomas Jefferson
Oregon and there is research being done summed up the significance of trees with

Olive to help select those trees that are cold this quotation from 1793. “I never before

Sometimes when we hear people talk ~ hardy and adaptable to our climate. In my  knew the full value of trees. My house is
about plants and make certain statements ~ own garden, I have three Olea europaea entirely embosomed in high plane trees,
about them, we begin to believe them, ‘Arbequina’ olive trees that are perform- with good grass below, and under them I
especially when we hear other plant peo- ing quite well and seem to thrive with our  breakfast, dine, write, read and receive
ple espouse the same “facts.” For many recent hot dry summers. my company.” ©

SHADE CLOTH SEASON IS COMING SOON
_ AND WE’VE GOT YOU COVERED
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Collectors and new developments mean Japanese maples are still one of the hottést sellers

Moonrise® Full Moon Maple (Acer shirasawanum 'Munn 001'). PHOTO COURTESY OF J. FRANK SCHMIDT & SON CO.

BY ERICA BROWNE GRIVAS

four-season interest and a collector following rivaling hostas
have made them one of the hottest sellers in the trade.

One of the most iconic trees in the landscape, Japanese
maples have been cultivated for centuries, known in garden
design since at least the Heian period of Japan (794-1185).

Breeding accelerated during the Edo period (1603-1868), the
first specimens reached England in 1820, most likely in the form
of the straight species, Acer palmatum.

“In many ways they are the perfect small garden tree, rela-
tively trouble-free and disease resistant,” said Guy Meacham, new

apanese maples are having a moment — again. Compact size,

plant development manager for J. Frank Schmidt & Son Co. in
Boring, Oregon. “They come in all shapes and sizes — upright,
weeping, dwarf, tall — and they are well suited to container pro-
duction, both in the nursery and the garden or landscape.

“There are so many options, from tried-and-true classics to

an ever-expanding list of new cultivars to choose from,” agreed

Roby Babcock, marketing director at Iseli Nursery in Boring,
Oregon. “They fit into any number of landscapes with ease and
lend themselves well to our increasingly small yards.

And they just get better with age.

“I think that the older they get, it gives it more of a
character and people really like kind of the architecture of
the branching,” said Wayne Staehely, founder of Columbia

Nursery LLC in Canby, Oregon.

Ed Wood Full Moon Maple (Acer japonicum 'Ed Wood #2'). pHoto

COURTESY OF J. FRANK SCHMIDT & SON CO.
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Top: Arctic Jade® Maple (Acer x pseudosieboldianum 'ISIAJ'). PHOTO COURTESY OF ISELI NURSERY

Bottom: Crimson Queen Japanese Maple (Acer palmatum dissectum 'Crimson Queen'). PHOTO COURTESY OF J. FRANK SCHMIDT & SON CO.
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Acer palmatum ‘Mikawa yatsubusa’. PHOTO COURTESY OF ISELI NURSERY

Oregon is the number one state for
growing Japanese maples, selling $61.1 mil-
lion worth in 2024, good for 70.9% of the
U.S. market, according to the newly released
USDA Census of Horticultural Specialties.

The family of Japanese maples

The umbrella term “Japanese maples”
encompasses several closely related spe-
cies. The group is made up of three core
Asian species, native to Japan, China,
Korea and Mongolia.

Acer palmatum — The name refer-
ences its palmate, hand-like leaf shape.
Height ranges from 10-25 feet tall and
wide, with a spectrum of fall color from
yellow to bronze.

A. japonicum — Its somewhat airy
rounded leaves earned it the nicknames full
moon or downy maple. It reaches 20-30
feet tall and turns gold and red in autumn.

A. shirasawanum — It was formerly
classified under A. japonicum, and is
confusingly also called full moon maple
or Shirisawa maple. Reaching 15-20 feet
high, its leaves are smaller and the shoots
are hairless. Older trees boast silver-white
bark. The golden-leafed cultivar ‘Aureum’
is the most well-known and earned the
Royal Horticultural Society Award of
Garden Merit.

In addition, several closely related
maples offer similar characteristics and
are being hybridized with the core spe-
cies, such as Acer sieboldianum (Siebold’s
maple), Acer pseudosieboldianum (Korean
maple), and Pacific Northwest native Acer

circinatum (vine maple).

Classics that don’t quit

While Meacham said, “Japanese
maples have always been a somewhat cycli-
cal crop with peaks and valley in demand,”
there are some varieties with strong staying
power in the overall market.

At J. Frank Schmidt, Meacham high-
lighted A. palmatum var. atropurpureum
‘Bloodgood’, A. palmatum ‘Tamukeyama’,
‘Emperor 1°, ‘Crimson Queen’, “Twombly’s
Red Sentinel’, (a columnar red) ‘Viridis’, (a
cascading green dwarf), and ‘Northern Glow’
as some of the top sellers across the country.

For Iseli, Babcock highlighted both
workhorses and specialty selections: Acer
palmatum Shishigashira’, A. palmatum
‘Mikawa yatsubusa’, A. shirasawanum
‘Aureum’, A. palmatum ‘Osakazuki
okame’, and A. palmatum ‘Sharp’s Pygmy.’

For seasonal color, Babcock recom-
mended Acer x pseudosieboldianum
First Flame® and Acer palmatum “Tsuma
gaki’ for spring color, Acer palmatum
‘Bloodgood’ and Acer palmatum dissectum
‘Crimson Queen’ for summer color, and
Acer palmatum “Tobiosho’ or Acer x pseu-
dosieboldianum Final Fire® for fall color.

Beyond foliage, he noted Japanese
maples can provide structural interest in
the garden even in winter, such as many of
the cascading varieties as well as Acer x
pseudosieboldianum ‘Origami.’

Regional challenges
Japanese maples are so popular
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that customers want to grow them outside
their hardiness zones.

“The customers desire the delicate
textures, varied colors and different shapes
that Japanese maples can bring to their
yards, but they must plant them in locations
that are strategically considered for protec-
tion from heat, cold and wind,” said Pete
Brentano, owner of Brentano’s Tree Farm
in St. Paul, Oregon. “With these conditions
in mind, our customers generally stick with
the names that have been around for a long
time, as they have proven over the years that
they can live in these locations. As such,
we find that cultivars like ‘Bloodgood’ are
essential to our market.”

Acer palmatum 'Sharp's Pygmy'. PHOTO COURTESY OF ISELI NURSERY

The collector effect

In addition to the classics, there are
increasing numbers of collectors who want

the newest varieties. Like potato chips,

Demand for new and unusual cultivars
spikes popularity and drives sales.

“There are Japanese maple collectors and
groups that continue to share their enthusiasm
and knowledge which also helps to keep these

both proven classics for mainstream custom-
ers and limited-run specialty cultivars for the
enthusiast market — a strategy that maxi-
mizes sales across customer types.

Right now, he said, collectors are

it’s hard to grow just one Japanese maple,  maples in fashion,” Staehely said.

For growers, this might mean stocking

snapping up varieties with tight nodes,

as specialty societies and websites attest. like A. palmatum ‘Mikawa Yatsubusa’,

We can help you save
on your energy costs.

Visit EnergyTrust.org/Ag to learn
more about our cash incentives
for agriculture.

Iz
N

EnergyTrust

of Oregon
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Acer x pseudosieboldianum ‘Wabi sabi’. PHOTO COURTESY OF ISELI NURSERY

a highly popular dwarf with an irregular
habit and chartreuse leaves turning vivid
red. Such branching lends a mature bon-
sai-like appearance more quickly.

Many of these are not readily avail-
able, but he is watching autumnal toned
‘Sonya Yatsubusa’ and variegated A. pal-
matum ‘Lily Pad.” Another to look for is
‘Caperci’s Dwarf’, which tops out at 1-2
feet tall, spreading 5-6 feet wide in 10
years, with lime leaves edged in red.

New cultivars to watch for

The next generation of Japanese
maples is being engineered for extremes.
As hardiness zones shift and weather
becomes less predictable, breeders are
crossing palmatum cultivars with hardier
species that can handle deeper cold and
hotter summers.

A. pseudosieboldianum increases hardiness
and has been central to many new hybrids.

“Qur hybrid collections have been
keeping us busy fulfilling demand,” said
Babcock. North Wind® Maple (Acer x
pseudosieboldianum IsINW’), Arctic
Jade® Maple (Acer x pseudosieboldia-
num ‘IsIAJ’), and Alpenglow® Maple
(Acer x pseudosieboldianum ‘INAG-E61’
PP35,081) are a few that Iseli sees steady
demand for.

These maples are part of the “Jack
Frost” series, boasting stellar fall color and
distinctive foliage, and are hardy to Zone 4.

“The temperature tolerance that
our hybrid maples demonstrate has also
expanded the customer base that can
enjoy them,” added Babcock.

J. Frank Schmidt created Acer pseu-
dosieboldianum x palmatum ‘Hasselkus’

Northern Glow Maple® hardy to Zone 4,
with deeply cut foliage that emerges coppery
bronze, shifts green for summer, and morphs
to a blend of vintage shades for fall.

Meacham called out ‘Morton
UW’ /’Morning Starburst’®, a Morton
Arboretum hybrid between A. circinatum
x A. pseudosieboldianum as “exciting,”
delivering Zone 5-9 hardiness.

J. Frank Schmidt isn’t stopping there.
“We are working on hybrids of A. circina-
tum x palmatum and A. pseudosieboldia-
num % palmatum for future introduction,”
Meacham said, signaling the next wave of cli-
mate-tough maples is already in the pipeline.

Maples for compact gardens are in high
demand, too. Babcock said, “There has been
a trend of developing smaller plants that
will do well in containers and small garden
spaces and that trend is continuing.”

He is excited about A. palmatum
‘Sir Damon,’” a rare cultivar of the coral
bark maple with brighter stems that hold
color longer than most and foliage edged
in pink, and Acer x pseudosieboldianum
“Wabi Sabi’, a dwarf green dissected
weeping introduction featuring contrasting
stems, petioles and seedheads.

Cultivation and production tips

Japanese maples demand patience.
Most cultivars are grafted, grow slowly,
and require intensive monitoring, espe-
cially in the first few years.

While some growers root cuttings for
bonsai or for slower-growing cultivars,
Staehely said, most Japanese maple culti-
vars, are grown via grafting.

As a group they tend to be slow-to-
mature, adding from one to two feet a
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33740 SE Lusted Rd
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Always in style

year on average. While you can grow them
faster, said Staehely, you’d lose that archi-
tectural quality customers are looking for.
“You could grow a Japanese maple incred-
ibly fast, like to six feet if you wanted to,”
he said. “But that’s just a single whip and
there’s no character. There’s no branching.”

“Some people will overfertilize the plant
because they want it to grow faster, but a
heavier branched tree is the better option,
especially for a customer,” Staehely said

Babcock agreed, saying, “You want
to look for a Japanese maple that has a
good structure and at Iseli we spend the
time to make sure that our maples are
pruned correctly to provide a good foun-
dation for future growth.”

Solid branching structure is critical for
regions getting regular ice and snowstorms.

Maples take a lot of attention,
Staehely said, particularly until they reach
the three-gallon size. “A lot of is hand
watered,” he said. “A lot of is monitored

RIMOL

Greenhouse Systems

Kyra Smith
West Coast Sales
(971) 469-3599
ksmith@rimol.com

multiple times a day. There’s a lot of after-
care that goes into it.”

“One of the biggest challenges is
a crop can take three to eight years to
produce — depending on the size you are
selling — is matching production with
demand,” Meacham said.

Iseli is working to keep up with
demand. “ We are expanding our pro-
duction numbers and our need for space
to grow them has increased as well,”
Babcock said. “It is important for us to
maintain the top quality we are known for
even as we expand our operation to meet
market demand.”

What customers need to know
Armed with better information, cus-
tomers make better choices — and have
fewer returns. Here’s what growers wish
more buyers understood.
“Japanese maples are more climate
adaptable than they are often given credit

for,” Meacham said. “They are not bullet-
proof, but they can take hot summers with
little-to-no supplemental irrigation once
established. The introduction of newer
hybrid cultivars with A. pseudosieboldia-
num and A. circinatum should help miti-
gate some of the changes in climate.”

Japanese maples can also thrive in
containers with consistent watering and
periodic root pruning or transplanting,
Staehely said.

Customers can tend to over prune
Japanese maples, Meacham said.

However, just like any grafted plant, do
watch for understock reversions and prune
any green growth below the graft union. ©

Erica Browne Grivas is an award-winning
journalist and gardener pushing zone
boundaries in Seattle, Washington. She
can be reached at EricaGrivas.com and A
Gardener's Path on Substack.

&

GREENHOUSES & HIGH TUNNELS (GFPH5

Rimol Greenhouses are designed to be intensely rugged, uniquely
attractive and easier to construct than anything else on the market.

e
1

Visit RIMOL.COM to see why growers love our structures.
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Bailey Nurseries Production Manager Esteban Herrera checks bare-root trees in cold storage at the nursery's refrigerated warehouse in Dayton.

PHOTO COURTESY OF BAILEY NURSERIES

BY MITCH LIES

t Bailey Nurseries in Dayton,
Oregon, properly grading bare-root
lants in a timely manner is critical.

Between seedlings, shrubs and trees,
Bailey’s hand grades more than 3.5 million
bareroot items in its West Coast opera-
tions, all of which have to be dug and
processed in a timely manner. Sit on mate-
rial too long and plants can dry out and
risk contracting diseases and molds.

According to Production Manager
Esteban Herrera, having experienced grad-
ers is key to Bailey’s success.

“I can’t discount how important it is
to have the same graders that are setting
the standard for your company,” he said.
“We have some graders who have been
here 30 years. They have a keen eye for
what we expect of our trees.”

Grading bare-root trees is both a sub-
jective and an objective process, according
to sources. When it comes to measuring
caliper size, branching and height, the pro-
cess is fairly cut and dried, said Vladimir
Lomen, finance manager at Sester Farms
in Gresham, Oregon. “Generally speaking,
there are no leaves on the tree, and there’s

no soil on the roots, so that
sucker is buck naked and
everybody can get on the
same page,” he said.

In other cases, subjectivity
comes more into play.

“There is some subjec-
tivity in terms of how much
scarring is acceptable, how
much bend in the trunk
is acceptable, and so on,”
Lomen said.

Sester Farms analyzes
a tree’s root or branching
structure in quadrants. “If it
is supposed to have branches,
we look at whether there are
branches on each side or if
it is lopsided,” Lomen said.
“And the same thing for the
root structure. We look at its uniformity.

“Often, it is a fine line. You don’t
want to throw away a product that is
quality, but you don’t want to ship a cus-
tomer something that should have been
thrown away. Then you’ve got longer-
term problems.”

Lomen added that it is rare for a tree
to be perfect. “A tree is a living thing. It’s

“Nothing is
perfect. You can
be close, but you

really can'’t tell
until you strip
them down and
they're naked
and you kind
of see what is
what.”

— Esteban Herrera
BAILEY NURSERIES
PRODUCTION MANAGER

not like a widget. There are
going to be some character-
istics that aren’t perfect but
that are acceptable, and only
a trained production person
would know what that is.”

In some cases, custom-
ers will take a #2 tree, said
Joshua LaPoint, owner
of Standard Nursery in
Lafayette, Oregon. But, he
said, in his experience, mov-
ing those trees is not a good
business model.

“In my experience,
for the most part it’s pretty
much a liability for the nurs-
ery, because if you go ahead
and spend the labor to store
it in hopes that someone
will buy it, you’re already in the nega-
tive,” LaPoint said. “And if they don’t buy
it, then you’re really in the negative. And
if they do buy it, maybe you cover your
costs or you get a little bit back from it. It’s
really not a model to plan on.”

Spring estimates
Grading essentially starts in the

DIGGERMAGAZINE.COM APRIL 2026
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Measuring up
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From left, above: Rocio Felipe, Jesus Diosdado and Production Manager Esteban Herrera grade bare-root trees at Bailey Nurseries. Below: Trees
are graded and bundled by size and grade and stored in refrigerated warehouses. PHOTOS COURTESY OF BAILEY NURSERIES

spring, when growers take a birds-eye
view of their bare-root production and use
historical averages to estimate production.
“And then in the fall, when certain
things are done growing and they’re
not going to caliper up, what we do is
a 50-count,” Herrera said. “And we do
some estimates based on that, where you
take sample sizes of different areas of a
crop to make sure that you’re in line with
your spring estimates so that they reflect
one another loosely. Nothing is perfect.
You can be close, but you really can’t tell
until you strip them down and they’re
naked and you kind of see what is what.”
Herrera added that at times it can
be deceptive to grade in a field in part
because the proximity of plants to one
another can distort the perceptions of tree
sizes and a grader can get the impression a
tree is more full-bodied than it is.
“Once you get them inside, they can
look a lot different,” he said, “and that
is where it gets hard, because in my opin-
ion, grading can be very subjective. You
have to meet the [American Standard for
Nursery Stock] standards, but you also
have a standard that you’ve created within
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the company that is an accurate represen-
tation of what you produce year in and
year out. There are often crops where you
have trees that have multiple branches,
but if they don’t appear to be balanced
or if they have large gaps between each
set, you start to venture into light-branch

territory, regardless of the tree having far
more than the minimum needed.

“You have to always remember that
not every genus is going to have the same
appearance,” Herrera said. “I would never
expect a Ginkgo tree to have the same
standard as a two-year red maple. They




NURSERY STOCK
STANDARDS

The American Standard for
Nursery Stock is accred-
ited by the American
National Standards Institute
(ANSI), and published by
AmericanHort, the national
trade group. It covers many
types of nursery and green-
house material, including
Christmas trees, and was last
revised in 2025. Download
it at TinyURL.com/
NurseryStockStandards

Workers grade bare-root trees at John Homlund Nursery in Boring, Oregon. oan FiLE pHOTO

are different animals. You can throw away ly different.” once they come into the building, you are
a lot of trees if you are not acknowledging Once a tree is inside the warehouse, checking out what they had underneath
the differences of natural growth between  graders evaluate it in its entirety, Herrera (the roots), as well. All of those factors
different genera. So, allowances need to said. “Each tree is picked up and given have to be weighed before we say, ‘This is
be made to befit the crop you are grading.  the full 360 to make sure it looks good what we want to represent our company.’
It’s not the case with every genus, but it’s top-to-bottom. During the growing sea- “Qur customers have become accus-

important to note that they can be unique-  son, you were just evaluating the top, but  tomed to what we would call branch-

- Container Mixes
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Measuring up

full and throughout on certain varieties,”
Herrera said. “Even though you could
take a lot of these plants and say that’s
branched, because it has the minimum
ANLA standards, but it might not meet
our internal standard.”

Historical averages

Older nurseries — those with histori-
cal records dating back, in some cases,
decades —typically have better odds of
aligning their spring estimates with their
actual production, said LaPoint.

“They’ve got all the records, they’ve
got the skill,” he said. “When they do
their estimates, they pretty much know
where it’s going to be later in the year. If
you are a new nursery, just starting up,
the barrier to entry is enormous, because
you really don’t know from your estimates
what your production numbers are going
to be.”

Still, even for established nurseries,
zeroing in on estimates can be difficult.

“You just don’t know how the grow-
ing season is going to go during the sum-
mer,” Herrera said. “You don’t know if
it’s going to get real hot and shut things
down or what is going to happen.”

“You build in your traditional shrink-
age factor, because things die,” Lomen
said. “And then as you get closer to
shipping and harvest and grading is com-
pleted, you either call some neighbors,
and you buy to fill in the sizes that you
thought you had back when you made
your projection, or you adjust orders and
contact customers.

“You want to be the customer service
vendor of choice,” Lomen said. “When
you’re getting ready to ship, you will
find the product to make sure that your
customer gets what they need for their
production, because they are depending

AT ALPHA... WE BUILT OUR BUSINESS BY TAKING THE
TIME TO KNOW OUR CUSTOMERS AND THEIR NEEDS. ALL OF
CIATE YOUR BUSINES

YOUR CONTINUED L

ALTY. CALL US AT 8(

JME VISIT AND LET US KNOW HOW WE CAt

« SALEM, OR

WWW.ALPHANURSERY.COM
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on you.”

Customers typically will allow for
substituting up or down one caliper size,
LaPoint said, but have limited tolerance for
substituting up or down two sizes. “At that
point, you are really asking them to change
their program,” LaPoint said. “Now it is a
different pot they have to put it into.”

Grading and tagging

Some nurseries have started grading and
tagging trees in fields a month or so prior
to harvest to try and eliminate some of the
guesswork and speed the grading process.

“It does seem to speed up the process,
but it requires labor on the front end,”
LaPoint said. “The upside is they don’t
need that historical forecast. The only
thing they have to account for at that
point is the cull factor, which you can usu-
ally guess at.”

In the method, trees are tagged by
grade and bundled accordingly during the
harvest process.

“So, what happens is as the machine
pops them out, the guys who are harvest-
ing and working behind the machine,
those are your graders,” LaPoint said.
“So, if they see a ] root, they just chuck
it away behind them and they keep mov-
ing. The trees are already separated and
isolated, so when they come out in a pallet
on the grading room floor, they’re kind of
all bundled together. So, you can actually
see the height and the caliper right there
and you can just bang out a whole row
pretty quickly.”

LaPoint noted that he has worked in
bare-root, container and field-grown nurs-
eries. Bare-root, he said, presents perhaps
the biggest challenge, and he ranks grad-
ing as among the most critical parts of the
production processes.

“With bare-root, it’s all process, pro-
cess, process,” LaPoint said. “And your
employees need to have extensive experi-
ence. It’s a challenge. One of the most chal-
lenging to manage and be successful.” ©

Mitch Lies is a freelance writer covering agri-
cultural issues based in Salem Oregon. He
can be reached at MitchLies@Comcast.net.



- : ; 1 >
Nurserles find ways to overcome 1ﬂgﬂi‘force anguage barr1er
._ . =

Japee

-

At Peoria Gardens, the nursery tries to meet the staff where they're at instead of teaching them a new language. At training sessions and staff
meetings, information is presented in Spanish as well as English, owner Ben Verhoeven said. PHOTO COURTESY OF PEORIA GARDENS

BY JON BELL

ike a lot of people, Ben Verhoeven,

owner of Peoria Gardens in

Albany, Oregon, took two years
of Spanish in high school — but it didn’t
really stick.

“I'm pretty sure I goofed off most of
the time,” he said.

Years later, as he first worked on
his family’s nursery and eventually took
the reins, Verhoeven might have wished
he’d paid a little more attention. As is the
case at many nurseries across the Pacific
Northwest, a good portion of the work-
force at Peoria Gardens speak languages
other than English as their native tongue.

There’s lots of Spanish, of course,
but there’s also been some indigenous
languages and even some Pashto, which is
spoken in places like Afghanistan, Pakistan
and Iran.

And while that often might make com-
munication a little less fluid sometimes,
Verhoeven — who’s continued to work on
polishing up his Spanish over the years —
said the benefits of the language differences
present at the nursery far outweigh any

kind of challenges they may pose.

“I don’t think it’s a negative issue at
all,” he said. “I like to put it as an oppor-
tunity. We definitely have people who
speak different languages, and absolutely
it’s challenging sometimes to overcome
language barriers. But it’s also an oppor-
tunity, because you can build connections
and trust. If you are willing to try, to com-
municate as best you can, that really shows
something, and it can be really valuable.”

The agriculture workforce in Oregon
— and across the U.S. — has long been
made up of a diverse array of work-
ers, many of whom come from different
countries and speak different languages.
According to information from the
Oregon State University Extension Service,
83% of farmworkers nationally identify as
Hispanic or Latino; in Oregon, that per-
centage is likely even higher. And a study
from Iowa State University found that
20% of the entire horticultural workforce
in the U.S. are Latin individuals whose
preferred language is Spanish.

With that kind of a demographic mix,
there are bound to be linguistical bridges
that need to be crossed to ensure that

important information isn’t lost in transla-
tion. At nurseries, managers need to be
able to communicate with laborers; work-
ers often need to understand complicated
nursery processes related to pesticides,
irrigation, plant diseases and more. There
are cultural differences that can be better
exchanged through communication. And
then there’s simply the need to be able to
communicate to make a workplace enjoy-
able and welcoming for everyone.

It’s not always easy, but Oregon nurs-
eries find ways to bridge the gaps.

“A language barrier isn’t just about
words. It can be a cultural barrier too,”
Verhoeven said. “You might have a hard
time being a teammate with someone you
can’t communicate with, but if you start to
work toward overcoming that language bar-
rier, you’re not just understanding words,
but you start to respect them more as an
individual — and vice-versa. You don’t have
to be a linguist to reap those benefits.”

A common understanding

At Robinson Nursery, a wholesale
grower of shade and ornamental trees, a
fair amount of the 100 or so employ-
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More than words

Luisa Santamaria (in glasses without yellow vest) conducts frequent trainings in Spanish for nursery workers. She said one of the important
things to focus on beyond the language is concepts like sanitation that workers need to understand. pPHOTO COURTESY OF LUISA SANTAMARIA

ees speak Spanish and varying levels of
English. Diana Ceja, office and human
resources manager for Robinson, said the
company takes several steps to help ensure
that communication works for everybody.

For starters, Robinson conducts
annual Occupational Safety and Health
Administration trainings in Spanish and
English. They also provide OSHA training
materials, including videos, printed and
digital assets, in both languages.

“If we find any other resources that
we need and they’re only available in
English, I take the time to translate them,’
Ceja said.

She also said that most managers at
Robinson are fluent enough to communi-
cate with both language groups. If there
is ever any confusion or a misunderstand-

5

ing, managers and employees will come
to Ceja for clarification. That includes
anytime there may be a subtle difference
in Spanish dialects that don’t translate
effectively even among Spanish speakers.

“Different regions have their own
slang,” she said. “Some words are normal
in the northern part of Mexico but offen-
sive in the south. I try to make all those
work out.”
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Though Robinson doesn’t offer
English language classes itself, nearby
Chemeketa Community College does. Ceja
says some of the nursery’s employees have
taken classes there and been reimbursed
by Robinson so long as they meet a cer-
tain grade point average.

“I think they do it because they want
to advance a little more in the company,”
Ceja says.

Including everyone

At Peoria Gardens, Verhoeven said
no one is required to go and learn a new
language, though some have.

“Our focus at Peoria is not on teach-
ing you a second language,” he said.
“What we have done is try to meet people
where they are and also to focus on core
training functions.”

A good example of that is Peoria
offering a training session for new
employees on the fundamentals of Lean
management practices, which Peoria uses
to conduct its operations. One day the
training was offered in English; the next it
was in Spanish.

When Peoria has an all-company
meeting, Verhoeven — who also isn’t

afraid to use technology like Google
Translate — has a translator from the staff
translate the meeting into Spanish so that
everyone is getting the same information.
“It doubles the length of the meeting,
but the alternative is that a good portion
of your workforce would not know what’s
going on, and that’s bad,” he said. “Our
goal is to make everyone feel included.”
Another benefit of having an employ-
ee translate during the all-company meet-
ing? That employee becomes a leader and
can experience growth in their career.
“That’s an opportunity for that per-
son to grow in their public speaking capa-
bilities and their leadership capabilities,”
Verhoeven said. “I’'m saying to them, ‘I'm
the owner of the company. I need your
help.” So that person is not just translat-
ing. They are participating and people see
that. They are being seen as leaders.”

The science behind it

For the past 16 years, Luisa Santamaria
has been working to help Spanish-speaking
workers in Oregon’s agriculture workforce
get the training they need to flourish in their
work. A professor at OSU and an extension
plant pathologist at OSU’s North Willamette



Research and Extension Center (NWREC),
Santamaria has developed training materials,
workshops and presentations in English and
Spanish for nursery workers around the state.

She said one of the most important
areas she focuses on is not necessarily the
language, but the concepts that nursery
workers need to understand, whether
that’s the importance of sanitation or the
proper way to apply pesticides. She also
has to be able to explain those concepts
simply, not only because they can be com-
plicated topics, but because some nursery
workers might have had only a limited
amount of formal education.

“It’s one thing to learn the language,
but it’s another thing to understand the
science-based concepts,” Santamaria said.
She added that incorporating hands-on
activities and visual materials comes in
handy. “So it’s not necessarily about help-
ing them learn English,” she said. “It’s
about helping them understand nursery
concepts and what’s important.”

One of Santamaria’s current offerings
is a five-module course called “Disease
Prevention and Diagnosis for Nursery
Crops.” Available in both English and
Spanish, the course offers training on
basic plant health and disease preven-
tion. In addition to the knowledge gained
through the course, those who complete
it also receive four Oregon Department of
Agriculture Core Credits for pesticide cer-
tification as well as preparation needed to
get ready for their pesticide licensing exam.

Santamaria also plans to hold inter-
active plant health workshops at her
office in Aurora this spring. They include
“Symptom Detective (April 9), “Check
Your Plants’ Moisture” (May 7) and
“Scout Like a Pro (June 18). She is also
available to come to a nursery in person
and conduct training sessions in Spanish
or English — or both.

For more information, Santamaria
can be reached at luisa.santamaria@ore-
gonstate.edu.®

Need a scholarship?

Scholarships from $1,000 to $3,000 are
available for students pursuing a career in
the nursery or landscaping industry.

i
OREGON S0 1m0 W e

NURSERIES Go to OAN.org/ONF or contact Stephanie Collins
FOUNDATION at 503-582-2001 or Scholarships@OAN.org

Jon Bell is an Oregon freelance journalist
who writes about everything from Mt. Hood
and craft beer to real estate and the great out-
doors. His website is JBelllInk.com.

3= Providence A
Health Plan RS

Looking for a health plan for your business,

employees and family?

Providence Health Plan is proud to work with Leonard Adams
Insurance to offer members of the Oregon Association of
Nurseries access to quality, affordable healthcare.

4+ Standard features available with our various health plans:

+
7=2 *Multiple plan offerings
+ Preventive medications with a $0 copay on traditional copay plans
» Chiropractic and acupuncture embedded for each member

Additional member perks are available to cover other aspects
ZC'DZ of life, including:

¢ LifeBalance - discounts on recreational, cultural, and travel activities

* Fitness center and workout video discounts

* Emergency travel assistance

* ID protection

Visit lacoinsurance.com or contact
Leonard Adams Insurance at 503-296-0077,
or toll-free at 866-907-1850.
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PLACE YOUR
AD TODAY!

HERE’'S HOW IT WORKS:

1. Select Standard (words only) or
Display (graphic design with words
and text) Classified ad format.

2. Determine general heading and
subhead that ad runs under:

« General: “Employment,” “Plant
Material,"“Service/Supply,” “Real
Estate.”

+ Subheads run under general
headings. Create your own, but
be general: “Conifers,” “Liners,”
“Equipment,” etc.

3. Indicate number of months to run.

4. Indicate any blind box for confi-
dential replies. We assign number
and mail any responses.

5. Compose ad. Designate headlines.

6. Email ad by deadline, Thursday,

March 12 for the April 2026 issue.

7. We bill established clients after

publication. New clients may need to

prepay.

8. We reserve right to edit for content.

9. Annual contract discounts avail-
able (12-month commitment).
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CLASSIFIED LINE AD

« $40/column inch for OAN members
/ $60 for nonmembers.

* Regular, one-column, standard
typeface, approximately 28-38
characters per line, 7 lines per inch.
Use headlines, bold, italics and spe-
cial characters.

* Black and white corporate logo or
QR code $30 additional charge and
counts for ad length by inch

CLASSIFIED DISPLAY AD

« $50/column inch for OAN members
/ $80 for nonmembers.

* Use logos, display type, borders,
SCreens or reverses.

« Production charges @ $69/hour.

« Electronic ad files can be supplied.
Call for production details.

JOB ADS
ONLINE

* Employment ads also include
online post to DiggerMagazine.
com/jobs and OAN.org/jobs.
Pay by the inch as above, or use
online-only option: $125/month
members, $150 nonmembers.
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29751 S.W. Town Center Loop W.,
Wilsonville, OR 97070
503-682-5089
503-682-5727 fax
ads@oan.org

MAINTENANCE MANAGER
Heritage Seedlings & Liners is seeking
a hands-on Maintenance Manager
to support farm equipment and
facility operations. This role involves
equipment maintenance and repair,
tractor and forklift operation, field
spraying, and general farm support
across multiple properties.

Key Responsibilities: e Preventive
maintenance and repair on farm
equipment e Operate tractors, skid-
steer, excavator, and forklift e Field
spraying and logistics coordination
e Basic electrical, plumbing, and
carpentry troubleshooting ® Maintain
records and support daily farm
operations Minimum Requirements
e 18 years or older ¢ High school
diploma or GED e Valid driver's
license (Class C) e Basic mechanical
skills (oil, belts, tires) Preferred ® Farm,
mechanic, or construction experience
e Spray applicator experience or
license © CDL Class A with farm
endorsement e Spanish speaking
ability.

To apply, email résumé to
Sales@HeritageSeedlings.com

IN-HOUSE SALES
REPRESENTATIVE
Patterson Nursery Sales, Inc.
located in Eagle Creek, Oregon is
searching for an experienced
In-House Sales Representative.
We are unique in that we are both
a Grower as well as a full-service
brokerage of Ornamental Nursery
Stock. Our mission is to supply
the finest plant material available
through exceptional service. We
ship throughout the USA and
Canada. A successful candidate will
maintain existing customer accounts
as well as develop new accounts.
In conjunction with those primary
duties, they will also maintain,
develop, and cultivate strong vendor
relationships. Candidate needs
to be extremely self-motivated,
quality-driven, and possess a high
work ethic. Must be a team player
with extensive industry experience.
Excellent benefit package,
competitive compensation based on
DOE. If we interest you, please apply!
All applicants remain confidential.
Please send resume to:
Cody@Pattersonnurserysales.com

ADVERTISE JOBS
WITH
DIGGER
In print and online.
Call Tana @ 503-682-5089
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EMPLOYMENT

HELP WANTED

For jobs and key employees
throughout California and the
Northwest, call Florasearch, Inc.
You know us. For more than four
decades we have been bringing
together key people and excellent
companies in the nursery and
greenhouse industries and allied
trades. Check our references.
Confidential. Employer pays fee.

Florasearch, Inc.
1740 Lake Markham Rd.
Sanford, FL 32771
Ph 407-320-8177
Fx 407-320-8083
www.florasearch.com
search@florasearch.com

/
’ Loen 77444/, '7%0.
Wholesale Growers & Suppliers of High Quality Plants

y .

We are always looking for career oriented skilled staff.
Our operations include wholesale growing, shipping,
landscape contractor sales, and retail nursery. If you
have the interest and skills needed to be a part of our
team, please apply. We are growers of container and
field grown ornamentals.

Wearelooking for people in the following areas:
« Sales/Customer Service (Wholesale/Retail)

« Production/Growers/ Supervisors

« Shipping & Receiving

« Inventory/ Office Mgmt & Admin / Purchasing
« Pesticide/IPM Managers & Applicators

« Inrigation Management / Skilled Laborers

« Outside sales throughout U.S. & Canada

« Controller/ Accounting Manager

« Horticultural Website Developer

Applicants with specific work experience or education
in the nursery industry is desired. Computer skills,
Spanish / English bilingual, plant ID knowledge and
equipment operation skills also preferred.

Pay « ate with ex e. Benefits to
include: Paid vacation and sick leave, paid holidays,
medical and dental insurance. Respond with resume
to hr@loennursery.com to the specific job for
which you qualify.

For more information, please visit us online at
www.loennursery.com

KNOW WHEN
NURSERIES
ARE HIRING

Our job listings run monthly
in Digger and are updated
regularly online as soon as we
receive them. Check what's new:

OAN.org/jobs

Digger

PLANT MATERIAL

s
o .
BEAVERLAKE
NURSERY

Wholesale bare
root plants

LOTS OF NATIVE SHRUBS
AND TREES AVAILABLE
Preorder now for winter

COR COR - FRA LAT

MAH AQU - MYR CAL
OEM CER - PHY CAP
RIB SAN - ROS NUT

ROS PIS - RUB PAR

COR CER - LON INV

For details 503-632-4787 or
info@BeaverlakeNursery.com

BeaverlakeNursery.com

CLEARWATER GROWERS
LINERS:
Arctostaphylos - ‘Mass’; Carex;
Ceanothus g. ‘Pt Reyes’; Cotoneaster -
‘Lowfast/ ‘Coral Beauty'; Deschampsia
caespitosa; Fragaria; Juncus; Liriope m.
‘Big Blue’; Liriope spicata; Mahonia;
Pachysandra; Pennisetum; Polystichum;
Rubus c. Sarcococca; Thuja o. —
Emerald Green’; ‘Green Giant’; Vinca
1 GAL AVAILABILITY
Arctostaphylos - ‘Mass’; Calamagrostis;
Carex; Cotoneaster dammeri - ‘Coral
Beauty’ / ‘Lowfast’; Deschampsia;
Festuca; Fragaria; Helictotrichon
sempervirens; Juncus; Liriope;
Mahonia; Pennisetum; Rubus;
Sarcococca; Vinca

CUSTOM PROPAGATION
AVAILABLE
Ph: 503-359-7540
Fax: 503-357-2282
Forest Grove, OR

SCHURTER NURSERY
Arborvitae - Emerald Green
Green Giants
Various Sizes & Varieties
503-932-8006

ONLINE PLANT SEARCH
Find growers who have
just the plants you need

at NurseryGuide.com




PLANT MATERIAL

GRAFTED CONIFER LINERS
Over 300 cultivars, many rare, some
not-so-rare. If you're looking to
supplement your grafting program or
try out a new cultivar, we can help.
Custom grafting, large or small
batch. 4” Anderson bands and
gallons. Take a look at our online
availability. Not all cultivars are listed.

Call us for details!
Durkin’s Nursery
503-781-7503 Mike
DurkinsNursery.com

WE OVERPLANTED!

 Portugese Laurel (P. [usitanica)
o Skip Laurel (P. schipkaensis)

500 BB available, both varieties,
in top quality.
Pictures on request.

3-4' $45|4-5 $55 | 5-6 $70
Cascadian Nurseries

Give us a call 503-647-9292 or
Ginger@CascadianNurseries.com

BAMBOO

T

GARDEN

Specimen size BAMBOO
over 30 feet tall available

o Clumping Bamboo
« Large diversity
« Quality wholesale plants
« We carry bamboo barrier
HDPE 60 & 80 mil x 30”

503-647-2700

BambooGarden.com
bamboo@bamboogarden.com

MAKE YOUR

NURSERY

CAREER

HAPPEN!
Looking to grow in the nursery
and greenhouse industry, or
related businesses? Oregon
nurseries post their openings
here. We have job listings in print
and online. Online postings are
updated as we receive them.

Visit OAN.org/Jobs or
DiggerMagazine.com/Jobs

Digger

PLANT MATERIAL

Northwest Natives

BEAVERLAKE

NURSERY

Native, Wetland
and Riparian
Specialist
Growers of

Quality, Healthy,
Ready-to-Sell Plants.

Phone:
Fax: 503-632-5412

CONTRACT GROWING
YEAR ROUND

21200 S. Ferguson Rd.
Beavercreek, OR 97004

www.beaverlakenursery.com

BARE ROOT
NATIVE PLANTS
Acer, Alnus, Amelanchier, Betula,
Conifers, Cornus, Fraxinus,
Holodiscus, Lonicera, Mahonia,
Malus, Physocarpus, Populus, Rosa,
Salix, Spiraea, Symphoricarpos,
Wetland Plants

Over 300 species of
source identified natives

Fourth Corner
Nurseries
salesdesk@
fourthcornernurseries.com

P: 800-416-8640
FourthCornerNurseries.com

HIRING? WORK WITH US!
Email us at ads@oan.org
or call 503-682-5089
CLASSIFIED ADS WORK!

i

PLANT MATERIAL

Northwest Natives

QUALITY |

_;’acific NW

Native Plants

NO SPRAY
GROWN THE WAY NATURE INTENDED

Container * B&B
Native Shrubs & Trees

Groundcovers ® Wetland & Riparian Plants

Exclusive Grower of
Premium Oregon White Oak

Valley
Growers
=" Nursery

503-651-3535 * FAX 503-651-3044
valleygrowers.com
nursery@valleygrowers.com
Hubbard, OR * OR and WA Certified D/WBE Company

PLANT MATERIAL

Rootstock

WILLAMETTE
NURSERIES

YOUR SOURCE FOR
ORNAMENTAL SEEDLINGS, FRUIT
TREE ROOTSTOCK, CUTTING
LINER VARIETIES & MORE.

We specialize in understock
for flowering, fruiting and shade.

WWW.WILLAMETTENURSERIES.COM

Excellent quality.
Outstanding service.

25571 S. Barlow Rd. Canby, OR 97013
503-263-6405
Toll-Free: 1-800-852-2018
E-Mail: willamette@canby.com

Rhododendrons

The place

TALL RHODODENDRONS

Available up to 10" tall+
Also in cans, most 5' tall.

OPEN TO OFFERS

Hidden Acres Nursery
Sherwood, OR
503-625-7390

www.hiddenacresnursery.net

TRECO®
THE FOUNDATION OF YOUR
ORCHARD STARTS HERE.

PREMIUM QUALITY
OREGON ROOTSTOCK
SINCE 1941

TRECQO® offers the finest
apple rootstock, hazelnut trees
and softwood cuttings.

WWW.TRECO.NU
Oregon Rootstock & Tree Co. Inc.
P.0. Box 98 | Woodburn, OR 97071
p: 1.800.871.5141
f: 503.634.2344

Plant Search

ONLINE PLANT SEARCH
Find wholesale growers
at NurseryGuide.com

WAYS TO SUBSCRIBE TO

Digger

PHONE 503-682-5089
WEEB OAN.org/publications EMAIL info@OAN.org
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SERVICE & SUPPLY

Equipment

Potting machine

Mayer 1010 potting machine,
set up for #1 containers. Older
well-cared-for unit. Has been
outfitted with a 2-yard hopper
extension. Doesn’t include
outfeed conveyor; however,
any conveyor will work. Unit
operates well, can fill up to 3000
containers an hour. $5,500.
Delivery available.
Scott — 209-595-7657

FULFILL YOUR NEEDS
Look for containers, equipment, soil
amendments, fertilizers, pesticides,
perlite, grow bags, lumber, labels,
racks and much, much more!
www.NurseryGuide.com

SERVICE & SUPPLY

SERVICE & SUPPLY

excellent condition. 2330 hours,
quick attach withforks. $41,000
503-851-2413

Reach
more
customers!

To place a classified ad,
email ads@oan.org
or call 503-682-5089

2020 V47
2018 V47
2008 V46
2018 V46
2020 V47
2015 V46
2015 V46
2013 V46
2009 V46
2016 V47

7

#17 2570
#1137 6,615
#60680 10,579
#70702 5,586
#2170 2,764
#62422 3,762
#62468 6,944
#61874 741
#60735 10,266
#70529 8,643

CALL IF INTERESTED
503-982-6300
Order.LoenNursery.com/Collections/Equipmen

/
10% ZM 7no,
Wholesale Growers & Suppliers of High Quality Plants
A

%&YANMAR LOADERS
FOR SALE — LOEN NURSERY

Year Model VIN#  Hours Price
$45,000
$30,000
$22,500
$32,500
$40,000
$48,000
$30,000
$26,500
$20,000
$30,000

t

SERVICE & SUPPLY

Supplies

NURSERY POTS WANTED
RECYCLE WITH US!

Valley Growers Nursery is accepting
clean, unbroken, used nursery
containers for recycling.

We accept sizes:

Liners, #3, #5, #15, #20

Call us at 503-651-3535, Ext. 1
Free pickup or drop-off available
Hours: 8 a.m. -4 p.m.

PLACE
YOUR

CLASSIFIED AD
Email ads@oan.org
or call 503-682-5089

3

WAYS TO
SUBSCRIBE TO

Digger

* 503-682-5089
* OAN.org/publications
* info@OAN.org

THANKS To oUR DIgQer AbVERTISERS

Please contact our fine advertisers for your plant, service and supply needs.
To advertise in Digger, contact Curt Kipp at 503-682-2008 or CKipp@OAN.org. To see all of our advertising options for
reaching businesses as well as consumers, please view our Oregon Association of Nurseries Media Kit at OAN.org/ads.

Alpha Nursery Inc. 26
American National Insurance 2
Biringer Nursery 25
Energy Trust of Oregon 20
F &L Lumber Inc. 11
GK Machine 40
Hostetler Farm Drainage 37
Lane Forest Products 25
Leonard Adams Insurance 29
Loen Nursery Inc. 19
Marion Ag Service Inc 6
Marr Bros. 36
Material Flow Systems 35

Motz & Son Nursery 37
OBC Northwest 14
Oregon Valley

Greenhouses 16
Reardon Nursery 13
Rickel's Tree Farm 37
Rimol Greenhouse Systems 22
Schurter Nursery 37
Spring Meadow Nursery 13
Star Roses and Plants 3
Surface Nursery Inc, 21
Willamette Nurseries Inc. 11
Wurdinger Manufacturing 37

32 APRIL 2026 DIGGERMAGAZINE.COM




GROWING

KNOWLEDGE

Series contentis coordinated by Dr. LIloyd Nackley, associate professor

of nursery production‘and greenhouse management at Oregon State

University in/Coryvallis; Oregon.

-
.

P4 Oregon State US DA
& University _

An ongoing series provided by
Oregon State University
in collaboration with the United
States Department of Agriculture
and in partnership with the
Oregon Association of Nurseries

Maﬁagmg podery'ﬁilldew
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Once powdery mildew becomes established within a crop, control becomes much more difficult. pHoTo BY scot NELsON

Interest in natural treatment
methods is being driven by
concerns over resistance

and desire for reduced-risk
pest management

BY BRENT W. WARNEKE, CLINT
TAYLOR, AND JAY W. PSCHEIDT

t has been a dry and relatively mild
Iwinter across much of the region.

Rainfall totals are behind normal and
temperatures have trended above long-term
averages. But winter is slowly giving way
to spring, and with budbreak approaching,

many crops will soon begin producing new

juvenile tissue that requires protection.

That shift in the season is often when
powdery mildew begins to show up.

Powdery mildew (PM) can seem to
appear almost overnight. What starts as
small, inconspicuous colonies on leaves
or stems can quickly spread through a
crop as spores move easily through the
air. Under favorable environmental condi-
tions, infections can increase rapidly and
move through a planting faster than many
growers expect.

In recent years, managing powdery
mildew has become more complicated.
Some PM species have developed resis-
tance to commonly used fungicides, limit-
ing the effectiveness of certain products.
At the same time, many growers are trying

to reduce reliance on conventional chem-
istries and incorporate lower-toxicity tools
into their crop protection programs.

That combination of resistance con-
cerns and interest in reduced-risk pest
management has increased attention on
biological fungicides as part of integrated
disease management programs.

Conditions that favor
powdery mildew

Powdery mildew fungi are highly
specialized pathogens that form a close
association with their host plants.
Unfortunately, many of the environmental
conditions that promote plant growth also
favor disease development.

Powdery mildew outbreaks are

DIGGERMAGAZINE.COM
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Growing Knowledge

SYSTEMIC RESPONSE AFTER ﬁlTHOGEN INFECTION

Ao/ pathogen

commonly associated with moderate
temperatures, typically between 60-80 F,
combined with cool nights and relatively
low-light conditions. Dense plant cano-
pies, overcrowded plantings, and poor air
circulation can further increase disease
pressure by creating favorable microcli-
mates around plant foliage.

Unlike many fungal pathogens, pow-
dery mildew does not require free water
on leaf surfaces to infect plants. As a
result, disease development can occur even
during relatively dry periods.

Repeated outbreaks can weaken
plants, reduce growth, and ultimately
impact production quality. For growers
managing large plantings, even moderate
levels of disease can translate into signifi-
cant economic losses.

A management tool

A number of effective fungicides are
available for managing powdery mildew,
including both conventional and biologi-
cal products. Like most disease manage-
ment tools, fungicides are most effective
when used preventatively, before visible
symptoms develop.

Once powdery mildew becomes
established within a crop, control becomes
much more difficult.

Successful programs depend on good
spray coverage and consistent applica-
tion intervals. Most products should be
applied at 7-14-day intervals, with shorter
intervals when environmental conditions
strongly favor disease development.

Biological fungicides represent a
broad category of products derived from
naturally occurring organisms or natural

APRIL 2026 DIGGERMAGAZINE.COM
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COMING IN MAY’S DIGGER:

A closer look at biofungicies in
nursery production

compounds. These materials have become
increasingly important in many produc-
tion systems, particularly where resistance
management, environmental concerns, or
regulatory pressures limit the use of cer-
tain conventional fungicides.

Broadly speaking, biological fungi-
cides fall into two main groups.

The first group consists of biocontrol
agents (BCAs) — products that contain
living microorganisms as the active ingre-
dient. These organisms interact directly
with plant pathogens and interfere with
their ability to infect host plants.

The second group includes products
derived from plant or microbial extracts,
often referred to as botanicals or biora-
tionals. These materials typically contain
compounds that inhibit pathogen growth
or stimulate plant defense responses.

Many growers incorporate biological
fungicides into their programs as part
of a broader integrated pest manage-
ment approach.

How biological fungicides work

Biological fungicides suppress
plant pathogens through several
different mechanisms.

One of the most common mecha-
nisms is competition or exclusion. When
beneficial microorganisms colonize plant
surfaces, they occupy space and con-
sume resources that would otherwise be
available to pathogens. By establishing

nfection @
Systemic
~ acquired
resistance

ILLUSTRATION BY YUME OMOI

themselves on leaves and stems before
the pathogen arrives, these organisms can
make infection more difficult.

Another important mechanism is
antibiosis, in which the biological control
organism produces compounds that inhib-
it pathogen growth. These antimicrobial
compounds may be produced directly on
the plant surface or may already be pres-
ent in the product formulation.

Some biological fungicides also trigger
plant defense responses. When plants detect
certain microbial compounds, they activate
biochemical pathways that strengthen their
defenses against infection. These responses
may include increased production of pro-
tective compounds or changes in cell wall
structure that make it harder for pathogens
to penetrate plant tissues.

In practice, many biological fungicides
rely on a combination of these mechanisms.
Because of this multi-faceted mode of
action, most biological products are consid-
ered to have a low risk of resistance devel-
opment, making them attractive components
of long-term disease management programs.

Challenges in evaluating
biological products

Despite their potential advantages,
biological fungicides can be challenging to
evaluate in research trials.

In our work with grape powdery
mildew (GPM), disease pressure in small
research plots is often extremely high.
Under these conditions, biological fungi-
cides used alone frequently fail to provide
adequate control. This makes it difficult to
distinguish among products or accurately
assess their performance.



At the other extreme, disease pressure
in commercial vineyards can be relatively
low, making it equally difficult to measure
treatment differences.

To better evaluate biological products
under meaningful conditions, our research
explored a different approach: integrating
biological fungicides into reduced-rate sul-
fur programs.

Tank mixing with sulfur

Sulfur has long been one of the most
reliable tools for managing powdery
mildew. However, growers interested in
reducing synthetic inputs or improving
resistance management are increasingly
exploring ways to incorporate biological
fungicides alongside traditional materials.

Our recent research examined the
use of biological fungicides tank-mixed
with below-label-rate sulfur in season-long
spray programs. The goal was to deter-
mine whether combining these materials

could improve disease control compared
to sulfur alone.

The results were encouraging.

Several biological fungicides provided
improved control when used in combi-
nation with sulfur. For example, Theia
tank-mixed with sulfur reduced powdery
mildew severity on fruit by 31-38% com-
pared with sulfur alone.

Similarly, Serenade® ASO combined
with sulfur resulted in significantly lower
disease levels.

Other treatments, including Double
Nickel® plus humic acid and Serifel® tank
mixes, also reduced disease compared with
the sulfur-only control.

These findings suggest that biological
fungicides may be particularly effective when
integrated into existing management programs
rather than used as stand-alone products.

Lessons from variable-rate sprayers
Another factor influencing fungicide

performance is spray application technology.

Variable-rate sprayers are increasingly
used in specialty crop production because
they can reduce pesticide use and improve
application efficiency by adjusting spray
volume based on canopy size.

However, our research found that this
technology can influence the effectiveness
of certain biological fungicides.

For example, the product LifeGard
performed less effectively when applied
using a variable-rate sprayer. These sprayers
often apply lower spray volumes early in the
season when canopy density is low. Reduced
spray volume can result in fewer biological
organisms reaching plant surfaces, reducing
the product’s effectiveness.

When LifeGard was applied without
the variable-rate adjustment — using a
standard application volume — powdery
mildew control improved.

A similar pattern was observed with
micronized sulfur. Powdery mildew con-

Toll Free 800-338-1382 SALE ON MANY PRODUCTS

MATERIAL FLOW -
AND CONVEYOR SYSTEMS INC. Fax

21150 Butteville Rd. NE
Donald, OR 97020

Visit Our Website:
materialflow.com
All pricing F.O.B.

503-684-1613 USED/SURPLUS RACKING, ALUMINUM
503-684-5133 CONVEYORS, CONV. BELTING, pocK PLATES
SHELVING, PLASTIC BINS,
LIFTS, CASTERS & MUCH
MORE. 2 miles off I-5 just
south of Wilsonville.

Donald, Oregon

TEARDROP
PALLET

¢ o>

HAND TRUcKs _Rivet

58PMP
$141

100s of
Hand Trucks

Gravity Roller Conveyor

In Stock - Donald, OR CPT2748E

4400 Lb. Cap.

27 x 48
$264

Powered
Conveyors

Prices subject to change without notice

Shelving
Various
Colors

Available

Many Sizes
Available
$334 to $588

Special
On Self

MF5055 - $1,014
MF7555 - $1,116
MF10055 - $1,229
MF15055 - $1,399
MF20055 - $1,565

OUTDOOR ALL-
TERRAIN TRUCK

$979 Mﬁg_el Steps

CASTERS

1,000s IN STOCK

MFRLC354
MFRLC355
MFRLC356
MFRLC357 7 Step
MFRLC358 8 Step
Assembly Required

4 Step
5 Step
6 Step

Assembly Required

DIGGERMAGAZ

MFRLC357

STEEL
DOCK BOARDS

A 3‘.3";
7 .
$792 to $3,522

ALUMINUM
DOCK BOARDS
$929 to $2,044

INDUSTRIAL STEEL
ROLLING LADDERS
Capacity 350 Ibs.
F.O.B. Donald, OR.

Top Step

- "
Platform 16% x 24"W

Height to
Top Step

40”
50"
60"
70”
80"

Wagt.

165
196
229
260
293

INE.COM APRIL 2026



BIOFUNGICIDE PRODUCTS AND THEIR CHARACTERISTICS
Active ingredient (%Al)

Product

Amyloshield Bacillus amyloliquefaciens
strain PTA-4838 (74.81%)

Aviv Bacillus subtilis strain
IAB/BS03 (0.08%)

Double Nickel Bacillus amyloliquefaciens

(Triathlon BA) strain D747 (98.85%)

Lifegard Bacillus mycoides isolate J
(40%)
Serifel (Bacilrid) Bacillus amyloliquefaciens

strain MBI 600 (11%)

Serenade ASO
(Cease or Rhapsody)

Bacillus subtilis strain QST
713 (1.34%)

Sonata Bacillus pumilis strain QST
2808 (1.38%)

Stargus Bacillus amyloliquefaciens
strain F727 (96.4%)

Theia Bacillus subtilis strain

AFS032321 (100%)

Formulation and manufacturer

Wettable granule, Mychorrhizal Ap-
plications (Grants Pass, Oregon)

Soluble liquid, Summit Agro
(Durham, North Carolina)

Liquid concentrate, Certis USA
(Columbia, Maryland)

Water-dispersable granule, Certis
Biologicals (Columbia, Maryland)

Wettable power, BASF (Research
Triangle Park, North Carolina)

Liquid concentrate, Bayer Crop-
science (Research Triangle Park, NC)

Aqueous suspension, Wilbur-Ellis
(Denver, Colorado)

Marrone Bio Innovations (Davis,
California)

Dry flowable, Certis Biologicals
(Columbia, Maryland)

Mode(s) of action

Antibiosis, exclusion/competition,
SAR activator

Antibiosis, exclusion/competition,
SAR activator

Antibiosis, exclusion/competition,
SAR activator

SAR activator

Antibiosis, exclusion/competition
Antibiosis, exclusion/competition,
SAR activator

Antibiosis, SAR activator
Antibiosis, exclusion/competition,
SAR activator

Antibiosis, exclusion/competition,
SAR activator

trol was reduced when sulfur was applied
using the variable-rate system. However,
when the concentration of sulfur in the
spray tank was increased or the spray vol-
ume applied per leaf area was increased,

disease control improved to levels compa-
rable to applications made without sensor-
based adjustments.

These observations highlight an
important practical consideration.

Fir and Hemlock Bark ¢ Sawdust
Compost * Hog Fuel ¢ Fines
Rock, Chips, Bark Rock

Call 503 838-1830

to schedule a delivery

Conveniently located at:
875 S. Pacific Hwy, Monmouth, Ore.
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When using contact fungicides or
biological products, variable-rate spray-
ers may require higher concentrations or
greater spray volumes per unit leaf area to
maintain effective disease control.

Tank mixing and compatibility
considerations

Modern crop production often
involves applying multiple products in
the same spray tank. Tank mixing can
improve efficiency and reduce labor costs,
but compatibility among products must be
considered carefully.

In some cases, compatibility between
biological fungicides and other crop pro-
tection products is well documented. In
other situations, compatibility data are
limited or unavailable.

Our testing has shown both positive
and negative effects of tank mixing on the
viability of biological control organisms.
Sulfur, however, appears to be compatible
with many biological products in simple
jar tests and in field applications.

Many biological fungicides labeled
for powdery mildew management contain
Bacillus species as the active ingredient
(see Table 1). Several products used in
ornamental and specialty crop production
fall into this category.

Key takeaways for growers
Biological fungicides can play an
important role in powdery mildew man-



agement programs, particularly when used
as part of an integrated strategy.

Based on our research and field experi-

ence, several practical guidelines stand out:

e Apply biological fungicides pre-
ventatively, before disease symp-
toms appear.

*  Maintain 7-14 day spray inter-
vals, shortening intervals when
disease pressure is high.

¢ When using variable-rate spray-
ers, increase spray concentration
or spray volume per leaf area to
compensate for reduced applica-
tion volumes.

¢ Ensure thorough spray coverage.

¢ Always follow label recommen-
dations when mixing or applying
products.

A final observation

One interesting observation from
powdery mildew research is that water
alone can sometimes reduce disease sever-
ity compared with untreated plants.

In certain systems, including rose
powdery mildew, frequent applications
of water alone — applied every three to
seven days — can provide commercially
acceptable levels of control.

Adding an adjuvant that reduces surface
tension can further improve effectiveness by
helping water spread across leaf surfaces.

This observation also highlights an
important lesson: some materials that appear
effective may be benefiting from improved
spray coverage rather than providing strong
biological activity on their own. ©

Brent Warneke is a senior faculty research
assistant with Oregon State University in
Corvallis. He can be reached at
BrentWarneke@OregonState.edu. Clint
Taylor is a faculty research assistant with
Oregon State University in Aurora.

He can be reached at
Clint.Taylor@OregonState.edu. Jay W.
Pscheidt is an extension plant pathol-

ogy specialist and professor of botany
and plant pathology with Oregon State
University in Corvallis.

He can be reached at
PscheidJ@Science.OregonState.edu.

B&B Spruce 4 to 24 feet
Chamaecyparis ° Fir ¢ Pine
Japanese Maple ¢ Poodle Pine
Cut Christmas Trees

ickels’

(503) 630-4349
FAX (503) 630-7542
PO Box 598 — Estacada, OR 97023

11445 N.W. Skyline Blvd.
Portland, Oregon 97231
Phone 503-645-1342
FAX 503-645-6856

i Motz & Son Nursery
[Tl SHADE & FLOWERING TREES
; FRUIT TREES
(o) Dwarf, Semi-Dwarf & Standard
o COMBINATION FRUIT TREES (4 in 1)
0] Semi-Dwarf & Standard
ESPALIER APPLES
(1'R  Semi-Dwarf, Combination & One Variety
&0 \WALNUTS & FILBERTS
c‘;’; DECIDUOUS SHRUBS
T www.motzandson.com
-l
(@)
S

MARKETPLACE
fSmall Investment

Huge Impact

= {Reach'over 8,000 Digger
wsubscribers with a ;
Digger Marketplace ad

Reserve your space
Curt Kipp, CKipp@OAN. org, 888-283- 7219

Cal 503-873- 98to order

o

WURDINGER

MANUFACTURING

WurdingerManufacturing.com

Hostetler
Farm Drainage
971-275-3004

Over 100 years of continuous
family owned business in providing
water management.

Serving the Willamette valley and beyond
on projects large and small. Our innovative

team installs drainage systems tailored to
meet the needs of the farmer.

www.hostetlerfarmdrainage.com

Schurter

Arborvitae-Emerald green
Yirescens
Boxwood

Various sizes & Varieties
503-932-8006

J966Iq
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Oregon has always known
how to grow things. From
the misty valleys of the
Willamette to the volcanic
soils east of the Cascades, our
state has built a reputation
for cultivation.

But new data from the U.S.
Department of Agriculture makes some-
thing unmistakably clear: Oregon isn’t just
good at growing nursery crops — we are
the best in the nation.

According to newly released fig-
ures compiled by the USDA National
Agricultural Statistics Service, Oregon is
the top producer of nursery stock in the
United States and the third-largest grower
of horticultural specialty crops overall.

In 2024 alone, Oregon growers sold
$1.3 billion in horticultural specialty
crops. Of that, an astonishing $889 mil-
lion came from nursery stock — the
woody backbone of landscapes across
America. Those numbers place Oregon
firmly ahead of traditional agricultural
heavyweights like California ($708 mil-
lion in nursery stock sales), Florida ($679
million), Texas ($259 million), and New
Jersey ($244.7 million).

Growing elite plant material is not a
quick, turn-and-burn enterprise. Years of
care, investment and technical skills are
required. It takes careful water manage-
ment, pest control, pruning, grafting and
long-term planning. And at these, Oregon
growers excel across the board.

The numbers tell a remarkable story
of excellence. Oregon ranks No. 1 nation-
ally in sales of conifers at $233.3 million,
commanding 27% of the U.S. market.
For deciduous shade trees, we lead again
with $197.9 million — 24% market
share. In deciduous shrubs, Oregon grow-
ers account for $149.6 million in sales,
or 18% of the national total. Flowering
trees? Once again, No. 1, with $86.8 mil-
lion and 20% market share.

That level of across-the-board leader-
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ship isn’t accidental. It reflects decades of
infrastructure development, generational
knowledge, research partnerships, and
market relationships that extend from
local garden centers to national retailers
and landscape contractors.

And of course, no discussion of
Oregon’s nursery leadership would be com-
plete without mentioning Christmas trees.
Oregon is the top grower of Christmas
trees in the United States, with $119.2
million in sales — 25% of the national
market.

While we dominate many categories,
Oregon also holds strong positions in oth-
ers. We rank second in broadleaf evergreens
with $105.2 million in sales, just behind
Florida. We are third in fruit and nut plants
at $71.7 million, trailing California and
Washington. In ornamental grasses, Oregon
ranks fourth with $8.4 million in sales,
behind Florida, California and Texas.

Taken together, these figures confirm
what industry insiders have long known:
Oregon is not a niche producer. We are a
diversified horticultural powerhouse.

When looking at horticultural special-
ty crops overall, there is a broader category
that includes nursery stock, Christmas
trees, bedding plants, potted plants, cut
flowers, food crops grown under protection
and other specialty products — Oregon
stands third nationally. Only California ($3
billion) and Florida ($2.2 billion) exceed
Oregon’s $1.3 billion total. Our friends
in Pennsylvania ($1.20 billion) and Texas
($1.12 billion) round out the top five.

This leadership has tangible economic
impact. The nursery industry supports tens
of thousands of family-wage jobs in rural
and suburban communities across the state.
It drives exports, supports trucking and
logistics sectors, and sustains allied busi-
nesses from irrigation suppliers to equip-
ment manufacturers. It keeps farmland in
production and strengthens local tax bases.
But beyond the numbers lies something
even more significant: reputation.

Oregon-grown plants are known for
quality, vigor and performance. Buyers
trust them. Landscapers specify them.
Retailers promote them. That trust is built
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on consistency and innovation. Our grow-
ers invest in improved cultivars, sustainable
practices, water conservation technologies
and integrated pest management systems.
They adapt to changing climate conditions
and shifting consumer demand.

There are still storm clouds ahead.
Oregon growers face rising input costs, labor
challenges, regulatory pressures and market
fluctuations. Yet year after year, they innovate
and compete. In an era when many agricul-
tural sectors struggle with volatility, Oregon’s
nursery industry demonstrates stability and
strategic growth. It blends science and stew-
ardship, tradition and technology. It proves
that agriculture can be both environmentally
responsible and economically powerful.

The latest USDA figures do more than
validate past success; they point toward
future opportunity. Demand for trees and
shrubs is rising as communities invest
in urban forestry, climate resilience and
green infrastructure. Consumers increas-
ingly value landscapes that provide shade,
habitat and beauty. Oregon growers are
well positioned to meet that demand.

Leadership brings responsibility.
Maintaining our No. 1 ranking will require
continued investment in research, workforce
development, water infrastructure and trade
access. It will require policymakers to recog-
nize horticulture as a cornerstone of Oregon
agriculture, not an afterthought. But if his-
tory is any guide, Oregon’s nursery industry
is up to the challenge.

Oregon’s growers shape the American
landscape — literally.

Oregon doesn’t just grow plants. We
grow the nation’s landscapes. ©



Sarisa’

Insecticide

Unlock rapid control of

4 hour REI (restricted-entry interval)

Novel class of chemistry

Rapid knockdown

3 to 4 weeks residual control

Soft on beneficial insects
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Sanisa Sarisa” Insecticide contains a novel active ingredient,
cyclaniliprole, formulated as a soluble concentrate that acts on
contact and ingestion. Sarisa provides quick knockdown (48
hours) of target pests with residual control of 3 to 4 weeks on

solutions
beetles), along with other sucking and chewing insects.
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New!
« GK-5000 Freestanding « GK-Retail Style House

« GK-2000 Quonset (Hoop) - Fans, Heaters & Vents
q « GK-9000 Gutter Connect -« Poly & Shade Coverings

www.GKGreenhouse.com 503-678-5525



