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Powell's Nursery Inc.
5054 S.W. Boyd Road
Gaston, OR 97119
PowellNursery@gmail.com
503-357-0631

Peoria Gardens Inc.
32355 Peoria Road S.W.
Albany, OR 97321
BenV@PeoriaGardens.com
541-753-8519

Al's Garden & Home

1220 N. Pacific Hwy.
Woodburn, OR 97071
DRuef@Als-GardenCenter.com
503-981-1245

Robinson Nursery Inc.

PO Box 100

Amity, OR 97101
Chris@RobinsonNursery.com
877-855-8733

Hans Nelson & Sons Nursery Inc.
31020 S.E. Waybill Road

Boring, OR 97009
JNelson@HansNelson.com
503-663-3348

Oregon Flowers Inc.

PO Box 311

Aurora, OR 97002
Tyler@OregonFlowers.com
503-678-2580

Smith Gardens

23150 Boones Ferry Road. N.E.,
Aurora, OR 97002-9461
Andrea.Avila-Aragon@
SmithGardens.com
503-678-5373

BOARD OF DIRECTORS

Patrick Peterson
ASSOCIATE MEMBER

Greg Elwell
CONTAINER GROWER

Blake Nelson
CONTAINER GROWER

Sam Pohlschneider
CONTAINER GROWER

Jason Burns
FIELD / B&B GROWER

Sam Barkley
FIELD / BARE ROOT GROWER

Vladimir Lomen
FIELD / BARE ROOT GROWER

Noah Fessler
GREENHOUSE

Jonathan Jasinski
GREENHOUSE

Barb Iverson
RETAIL

Simplot Turf & Horticulture
Patrick.Peterson@Simplot.com
541-214-5802

Iseli Nursery
GElwell@lseliNursery.com
503-663-3822

Bountiful Farms Nursery Inc.
Blake@BountifulFarms.com
503-981-7494

Pohlschneider Nursery
Sam@PohlschneiderNursery.com
503-969-1310

Patterson Nursery Sales
Jason@PattersonNurserySales.com
503-668-6000

J. Frank Schmidt & Son Co.
SamB@JFSchmidt.com
503-663-4128

Sester Farms
Vladimir@SesterFarms.com
503-663-4844

Woodburn Nursery & Azaleas Inc.
NoahF@WoodburnNursery.com
503-634-2231

Microplant Nurseries Inc.
Jonathan@MicroplantNurseries.com
503-792-3696

Wooden Shoe Tulip Farm
Iverson@MonitorCoop.com
503-634-2243

The importance of
the NexGen-eration

The nursery industry has never
been short on hard work, long
hours, or people willing to get
their hands dirty.

What we are short on these days is
something just as important: clear succes-
sion plans. Too many good operations are
one retirement, illness, or burnout away
from uncertainty. That’s why the next
generation matters so much right now.

In Oregon, we’re fortunate to have
a young group of professionals stepping
up and taking ownership of the future.
They’ve organized themselves into a group
called NexGen, and recently I had the
chance to attend their annual meeting at
Langdon Farms. Walking into that room
was a breath of fresh air. Not because
everything was perfect or polished, but
because it was full of energy, curiosity,
and people who actually want to be here.

There were 30-40 young nursery
professionals in attendance, with about
150 people on the email list overall. The
average age hovered in the mid 20s, with
a few folks in their 40s or older sprinkled
in. That mix matters. It shows that this
isn’t just a youth club — it’s a bridge. A
place where experience and new ideas can
meet without ego getting in the way.

What impressed me most was the fact
that these young people are making time
for each other. In an industry where spring
doesn’t wait, weather doesn’t cooperate,
and labor is always tight, carving out space
to connect is no small thing. That tells me
they’re serious. They’re not just showing up
for a meal and a drink. They’re showing up
because they see a future worth investing in.

For years, we’ve talked about suc-
cession planning like it’s something that
happens naturally. The truth is, it doesn’t.
It takes intention. It takes mentorship.

It takes creating environments where
younger employees feel welcome, heard,
and challenged — not just told how
things have always been done. Groups
like NexGen help fill that gap. They give
young professionals a sense of belonging
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and a network to lean on as they grow
into leadership roles.

Social connections are critical.
Relationships are the backbone of this
industry. Whether it’s between growers
and customers, employers and employees,
or parents and kids trying to figure out
how to pass the torch, trust is built face-
to-face. A group focused on the future cre-
ates those connections early, before people
drift away to other industries that seem
easier or more predictable.

The nursery industry in Oregon has
a strong history, thanks in part to orga-
nizations like the Oregon Association of
Nurseries. But history alone won’t carry
us forward. The next generation will.
They’ll bring new ideas, new technology,
and new ways of thinking — while still
respecting the grit and work ethic that
built this business in the first place.

If you’re reading this and thinking
about the future of your own opera-
tion, here’s a simple step: get involved. If
you have a son, daughter, employee, or
young manager who’s hungry to grow
in this industry, encourage them to plug
in. And if you would like to attend a
NexGen social event or learn more about
upcoming gatherings, contact NexGen at
NexGenHort@Gmail.com. The future
of our industry won’t build itself. It starts
with showing up. ©
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