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Fortress Ornamental Herbicide offers pre-emergent control of
a wide range of grassy and broadleaf weeds without harming
desirable plant material in both containers and in the field.

o Labeled for many perennial and ornamental grasses

o
. . Partners
o Low dust, low odor granule for ease of application D p with

o Minimal PPE requirements
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Harrell's is the sole manufacturer and exclusive

US distributor of POLYON® controlled-release
fertilizer and serves growers nationwide with a
robust portfolio of granular, liquid, and water-soluble
nutrition and plant protection products.

BROOKE JERIE DE MANRIQUEZ SCOTT RENFRO
bjeriem@harrells.com srenfro@harrells.com
(815) 494-3058 (206) 617-3950

Get Connected
With Your
Harrell’s Rep
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Growing a Better World®
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Hellebore breeders are broadening
the appeal of these winter-blooming plants.
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On the cover: Ice N' Roses® Rosado Hellebore (Helleborus x glandorfensis 'Coseh 5400').
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On this page: Left: Winter Jewels® 'Peppermint Ice' Hellebore (Helleborus x hybridus
'Pepermint Ice'. Photo courtesy of Little Prince of Oregon
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9 Show highlights

A sense of excitement and
optimism prevailed at Farwest.

12 Booth awards

Eschenfelder Farms wins
Best in Show.

13 New Varieties
Sofia® Cherry Laurel and
Saturnalia™ American hybrid oak
shine at New Varieties Showcase.

15 Automation
Attendees get a glimpse at how new
tech can improve margins.

17 Plastics

Panelists try to decifer Oregon’s
extended producer responsibility law.

18 Q&A
New AmericanHort CEO introduces

himself to OAN and discusses
important industry issues.

20 Centennial
Monrovia celebrates its history while
looking toward the future.

21 Marking milestone
J. Frank Schmidt & Son Co.
celebrates 80 years.
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DRIVEN SERVICE
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—1976-2026 ———

In 1976, Robert Hockett teamed up with four
local farmers to form Marion Ag Service -.a
business built on reliability, agricultural expertise,
and a deep respect for growers. Fifty years later,
we remain family owned and service oriented.
We are deeply grateful to the growers who have
trusted us for a half a century. Thank you!

Here's to the next 50 years of
Trust Driven Service.

503-633-4281 e marionag.com e support@marionag.com
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Learning your
challenges face to face

One of the things I've enjoyed
most during my time as OAN
president has been getting out
and visiting your farms.

Over the past nine months, Jeff Stone,
Beth Farmer, Stephanie Collins, and I have
been making our way around the state vis-
iting OAN members.

We’ve been averaging four or five
visits a month, and if all goes as planned,
we’ll hit our goal of visiting 50 nurseries
before my term is over.

I’ll admit, I wasn’t sure how these vis-
its would be received. A few people looked
a little nervous when we pulled into the
driveway. I think they thought we were
there to conduct some kind of audit.

Once they realized we were just there
to visit, ask questions, and listen, every-
body relaxed. We even got a few laughs
out of it.

Every nursery has been different.
We’ve visited operations that cover hun-
dreds of acres and others that fit on a
single acre.

Some are expanding, some are just
trying to keep up, and some are wondering
what the next few years are going to look
like. No matter the size of the operation,
we always leave having learned something.

The biggest reason for these visits
isn’t to tell members everything OAN is
doing. It’s to hear what’s going on in your
world. What’s keeping you up at night?
What’s going really well? What should we
be paying more attention to? Those are
the conversations that matter.

It also gives members a chance to
ask us questions. Sometimes people
aren’t exactly sure what OAN is work-
ing on behind the scenes, and that’s
understandable.

Advocacy, regulatory issues, labor,
water, transportation, the Japanese beetle
— there’s a lot happening that most peo-
ple don’t see every day. These visits give
us a chance to explain what we’re work-
ing on and why it matters.

One thing I’ve learned is that no two

Patrick Newton

nurseries have the exact same concerns.
That’s why it’s so important for us to get
out and see people face to face.

Emails and surveys have their place,
but they don’t replace standing in some-
one’s shop or walking their fields. You
learn a lot more during a one-hour con-
versation than you do reading a
dozen emails.

These visits have also reminded me
how many good people make up this
industry. Everywhere we’ve gone, we’ve
been welcomed with a handshake, a tour,
and honest conversation.

People have been willing to share
both their successes and their challenges,
and that’s one of the things that makes
this industry so special. There’s a real will-
ingness to help each other, and it’s some-
thing ’'m proud to be a part of.

We’ve still got a ways to go before we
reach my goal of 50 visits while 'm presi-
dent, and I’'m looking forward to every
one of them.

Thank you to everyone who has
welcomed us onto your farms, taken time
out of your busy day, and shared your
thoughts with us. Those conversations
help us do a better job representing our
members, and I hope they continue long
after my term as president is over. For
me, these visits have been one of the most
rewarding parts of serving you. ©
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SEPTEMBER 1-4

2026 IPPS WESTERN REGION
ANNUAL MEETING

Join the International Plant Propagation
Society Western Region for its Annual
Meeting September 1-4 in Salt Lake City,
Utah at the Hilton Salt Lake City Center.
Included in the meeting are daily speakers and
conference tours of propagation nurseries.
For more information, go to WNA.IPPS.org/
Events/2026-IPPS-wr-Annual-Meeting.

SEPTEMBER 12

NEXGEN INNOVATION TOUR

Save September 12 for NexGen's exciting
innovation tour in partnership with Oregon Farm
Bureau'’s Young Farmers and Ranchers. The
event will be at Crosby Hop Farm, 8648 Crosby
Road N.E. in Woodburn, at 1 p.m. The groups

will be touring the farm and then heading over

to Topwire, the craft beer garden at Crosby, for

a little happy hour. Crosby Hop Farm is a fifth-
generation family farm in the Willamette Valley.
Attendees will get a chance to see the farm and
learn a little more about what goes into producing
the hops that eventually make their way into
breweries around the country. Register at
OAN.org/Events.

SEPTEMBER 14-16

AMERICANHORT PLUG & CUTTING
CONFERENCE

Join AmericanHort in Philadelphia,
Pennsylvania, for the Plug & Cutting
Conference to learn the best strategies,
technologies, and techniques from industry
experts. This conference offers specialized
education and networking opportunities

just for plug and cutting producers. Expert
speakers dig into crop management practices,
production inputs, pests and diseases, and
more during in-person sessions. Plus, one track
features education taught in Spanish. After
the conference, get access to select recorded
sessions. Add the optional production tour to
visit Lucas Greenhouses, North Creek Nurseries,
Star Roses & Plants, and Longwood Gardens.
Each stop is paired with on-site instructional
stations that reinforce practical skills. Register at
TinyURL.com/PROFILELNLOSU.

SEPTEMBER 22

NURSERY PRODUCTION FIELD DAY
Profile Growing Solutions is excited to host

a free educational event focused on helping
ornamental crop growers improve profitability,
production efficiency, and sustainability. The
event from 11:30 am.-4 p.m. on September
22 is hosted by Robinson Nursery Inc. in
partnership with Oregon State University and
presented by Profile Products. The nursery

is located at 9339 S.W. Trestle View Lane in
McMinnville. Admission is free and a catered
Iunch is provided. Fertilizer door prises will be
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NOVEMBER 6-7

Get the word out about your event! Email details to Calendar@OAN.org
by the 10th day of the month to be included in the next issue of Digger.

OREGON ASSOCIATION OF NURSERIES CONVENTION AT SUNRIVER

Make plans to attend Raiders of the Lost Bark: The 2026 OAN Annual Convention, November 6-7
at Central Oregon's spectacular Sunriver Resort and reconnect with friends, celebrate our industry,
and making memories together. Gather your team for a weekend filled with laughter, recognition,
great conversations, and the relationships that make OAN and Oregon’s nursery industry stronger.
Join OAN for fresh ideas, new connections, and opportunities that will help shape the future of
our businesses and our association. Complimentary childcare will be available during these events:
Hospitality Suites, Annual Meeting, and President’s Awards Banquet. All attendees must register.
Discounted room rates are available to members who are pre-registered to attend the convention.
Room reservation information will be provided after your event registration has been completed.
Room rates start at $159 plus taxes. OAN's room rate group discount registration deadline is
September 7 for homes/condos and October 6 for guest rooms. Registration and full schedule are

available at OAN.org/Convention2026.

offered. Please RSVP at
TinyURL.com/ProfileLNLOSU.

SEPTEMBER 26

HARDY PLANT SOCIETY PLANTFEST
Save the date for The Hardy Plant Society of
Oregon’s popular annual PlantFest, 10 am.-4
p.m September 26 at Clackamas Community
College’s Gregory Forum. Expect amazing
speakers and vendors selling plants for your fall
plantings. For more information or to register,
go to TinyURL.com/HPSOFest.

NOVEMBER 8-11

ELEVATE: THE NATIONAL
CONFERENCE & EXPO

Elevate brings landscape and lawn care
professionals together for practical learning,
peer conversations, new solutions and the
kind of industry connections that continue
long after the event ends. Elevate education is
built for landscape and lawn care professionals
who want ideas they can actually use. Learn
from industry leaders, hear what is working
inside companies like yours and join peer

conversations designed around your role,
specialty and stage of growth. Every part of the
program is designed to help you solve business
challenges. Get a feel for the energy, people and
experience waiting for you in Tampa, Florida
November 8-11. For more information, go to
Landscapeprofessionals.org/ELEVATE.

VARIOUS DATES

FREE CPR/FIRST AID CLASSES

The Oregon Association of Nurseries is

once again offering FREE first aid and CPR
certification training for OAN members in 2026,
thanks to their continuing partnership with
SAIF. These classes provide hands-on instruction
in small group settings, covering essential first
aid and lifesaving CPR skills. Certifications are
valid for two years, and sessions are available in
both English and Spanish from 8 am.-12:30 p.m.
English: September 16, October 14, November
18, December 16. Spanish: September 17,
October 15, November 19, December 17. All
classes take place at the OAN office: 29751

S.W. Town Center Loop West, in Wilsonville.
Register at OAN.org/CPR. ©



BY VIC PANICHKUL

good buzz and sense of excite-
ment filled the aisles at this
year’s Farwest Show. “The vibe

was amazing. Everybody seemed excited
to be here, excited to see which nurser-
ies were here, and excited to reconnect
with friends and associates,” said Farwest
Show Committee Chair Mikaela Eaton,
farm manager for Eschenfelder Farms.
“The traffic was great all day Wednesday
and Thursday morning, I was so busy

on Wednesday that I couldn’t leave my
booth.”

“It felt like a homecoming,” said
Mark Leichty, director of business
development at Little Prince of Oregon
Nursery, which returned to the Farwest
Show after a long absence. “We wanted
to make sure everyone knows we haven’t
just disappeared.”

There was a sense of anticipation
from the younger staff members who were
working the booth. “It was rewarding to
see their creativity in putting the booth
together and they were rewarded with a
[Best 10x10] booth award from Farwest,”

A sense of excitement was in the air at this year’s Farwest She

AmericanHort CEO Lionel van der Walt, center, listens intently to Farwest Keynote speaker
Charlie Hall. pHoTO BY VIC PANICHKUL

Leichty said.

This year’s attendance at Farwest was
strong with more than 4,000 attendees.
More than 30% were first-time attendees,
said OAN Trade Show Manager Connie

Lindsay. There were more than 300
exhibitors, including 55 that were new.
Education seminars registration increased
17% from last year, said Events and
Education Coordinator Jamie O’Brien.
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Farwest Show Committee members Ryan Holmes (Truck Transportation Services),
Mikaela Eaton (Eschenfelder Farms) and Joe Carli (All Green Goods) catch up at Spirit
of 77 at the Pub Crawl. puoto BY CURT KIPP

“Attendees were able to grow their
knowledge at Farwest with seminars cov-
ering everything from horticultural pur-
chasing 101’s to pesticide safety to garden
podcasts,” O’Brien said.

“One new seminar attendee was so
impressed with the show that she told
her company they should be an exhibitor
next year,” Lindsay said. “The exhibitors
really showed well this year. The show
floor looked amazing and many of the
new products shown by the new exhibi-
tors were definitely a highlight for me.”

This year the show also created some
exciting energy with two special features:
a pet adoption area, and a dunk tank
hosted by exhibitor Ash & Acre that
raised money for ONF scholarships.

“The puppies and kittens were defi-
nitely a big hit,” said Lindsay. Visitors
would wait patiently to cuddle with their
favorite furry adoptee.

And on Friday afternoon, guests
lined up to make donations to the Oregon
Nurseries Foundation for the opportunity
to dunk OAN Executive Director Jeff
Stone by throwing balls at a target. It was
all good-natured fun for a good cause.
“These special events added to the excite-
ment on the show floor,” Lindsay said.

“We were very happy at the turnout
for the show and for our booth,” said
Daniel Ornelas, regional sales manager
with REPSCO. “We have a new product
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OAN Executive Director Jeff Stone is dunked for
donations to the Oregon Nurseries Foundation. pHoto

BY CURT KIPP

and we’re a first-time exhibitor and we
had great interest,” he said. “We’ll be
back next year with more staff because we
were so busy we couldn’t get away from
our booth to visit customers who are also
exhibitors here.”

“My impression of Farwest was very
positive,” said first-time attendee and CEO
of AmericanHort Lionel van der Walt.
“The quality of the exhibitors and the
concentration of nursery businesses in the
region make it a very valuable gathering.
What stood out most was the strength of
the relationships across the industry. It is
a great environment for reconnecting with
members, meeting with growers, and having
meaningful conversations about the oppor-
tunities and challenges facing the industry.”

“We usually send a team of store
managers and buyers” to the Farwest
Show, said Jose Menendez, VP of opera-
tions for SummerWinds Nursery, which
operates stores in the California Bay Area
and around Phoenix, Arizona. This year
was no different.

“This has been a good show for us,”
said Athena Boyer, co-owner of SeaCoast
Compost of Charleston, Oregon. “There
was a lot of movement especially during
the first day.”

“I’ve been pleased,” said sales rep
Lucia Christie with Blooming Nursery
in Cornelius, Oregon. “It’s been busy for
us all three days and the traffic has been

steady. We’ve seen a lot of existing cus-
tomers and it’s a great place to do that —
multiple people in the same spot!”

“The show’s been really good and
we’ve gotten a lot of interest from nurs-
eries who have sought us out because
they’re curious about drones,” said
Jonathan Buswell, of HarvestWise Drone
Solutions. “There was an automation
summit here and it was very well attended.
Asa [DeForest, the owner] was a panelist
and as soon as that summit was over, we
had a flood of people at the booth. We’ve
had a lot of good interaction at our booth
and there’s been no big gaps in traffic. It’s
been one of the better shows in the past
five years.”

“It’s been a good show for us
and we’ve seen a lot of our clients and
vendors,” said George Carter of GGS
Structures of Vineland Station, Ontario,
Canada. “I think next year we will bring
one more person with us.” The traffic was
busy enough that Carter and his counter-
part could not leave the booth and anoth-
er person at the booth would let them
be able to see their customers who were
exhibiting and couldn’t leave their booths.

“This is our first show and our owner
wanted us to come to find a West Coast
distributor,” said Kirk Vanderschel of
Versailles Garden, which manufactures pot-
tery, fountains and high-end greenhouses.
“We ended up with a really good booth



location and traffic has been very good.”

“Qverall, I think there has been better
traffic and a lot more energy at this show
than last year,” said Carlton Davidson,
west regional sales manager for Bailey
Nurseries. “There are a lot of new faces
here, but I’ve also been able to see a lot of
our existing customers too. We did some-
thing different this year and scheduled
for our booth. The traffic has been steady
so we scheduled two inside sales reps
to work the booth and two more sales
people to walk the aisles outside the booth
to meet customers rather than everyone
standing here. You also get to see the new
varieties being shown in the show in case
we see something that we should be grow-
ing too.”

For noted economist Charlie Hall,
Ph.D., professor of international flori-
culture at Texas A&M University and
Farwest Keynote speaker, it was his sixth

KUBOTA LX3520DTN
TRACTOR
—

GROW YOUR O
L e

Scan QR code to watch a video
of OAN Executive Director Jeff
Stone at the dunk tank.

trip to Farwest. “It was a great show,”

he said. “It’s always good to see all of the
beautiful plant material and the network-
ing here is incredible. A lot of people

miss the fact that you have to form the
relationship with people before you can
make the sale. And you can’t develop trust
unless you meet face-to-face with them.”

In this year’s keynote address, Hall
conceded that we live in an unpredictable
world these days. However, he challenged
green industry businesses to make their
best possible strategic decisions with the
information they have, whether looking
at production levels, pricing, or capital
investments. The key is knowing the differ-
ence between risks, which are known, and
uncertainties, which can’t be predicted.

All indecision has a cost. Those who
study, set a personal deadline, and then act
are most likely to be rewarded, he said.

Overall, the post-COVID market

ARWEST

for plant products has remained strong,
Hall said. He expects even more demand
once more people start purchasing homes,
which the numbers say will happen.

“We have a latent demand for 1.7
million housing units between now and
2030,” he said. “When mortgage rates
get below 5.5%, that’s a tipping point.
Everybody that’s been waiting in the wings
to buy and sell a house, they’re gonna pull
the trigger, and when they pull the trigger,
they’re gonna need some flowers, shrubs
and trees and landscaping services.” ©

Vic Panichkul is managing editor of
Digger magazine and publications man-
ager for the Oregon Association of
Nurseries. He’s passionate about the out-
doors and cooking and lives in and travels
in an Airstream trailer based in Oregon
wine country. Contact him at 503-582-
2009 or VPanichkul@OAN.org

PERATION WITH KUBOTA.

Precision, power, and reliability for professionals who take pride in every job.
Visit your local Kubota experts at Oregon Equipment Sales.
Narrow width tractors available ¢« Overstocked units priced to move

. KUBOTAR540
* WHEEL LOADER

-.r-:;m;wmwuwmmi@

1-866-385-9073 | orequipmentsales.com

Hubbard

OES.

For complete warranty, safety and product information, consult your local Kubota dealer and the product operator’s manual. Power (HP/KW) and other

19658 Oregon 99E
Hubbard, OR 97032
971-216-0111

McMinnville
2700 NE Saint Joseph Rd
McMinnville, OR 97128
971-461-1900

specifications are based on various standards or recommended practices.

Linn Benton Tractor
33599 Oregon 99E
Tangent, OR 97389

541-926-1811
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FARWEST

Eschenfelder Farms W1ns Best in Show

isitors to this year’s Farwest Show
were greeted by some creatively
displayed booths from both grow-

ers as well as suppliers.

Impartial, non-industry volunteer
judges walked the floor to find the best of
the best. They chose Eschenfelder Farms
of Canby, Oregon for the overall Ted Van
Veen Best in Show booth award for 2026.
This award comes with a free 10x10
booth space for the 2027 Farwest Show.

Six exhibitors were chosen for best in
division prizes, and three others were award-
ed Far From Ordinary booth awards for
exceptional creativity. The Best of Division
award winners included the following:

Growetrs
H Best 10x10 — Little Prince of Oregon
Nursery Inc., Aurora, Oregon

B Best 10x20 or Larger Row Booth —
Youngblood Nursery, Inc., Salem, Oregon

M Best Island Booth — Bailey Nurseries
Inc., St. Paul, Minnesota

WILLAMETT E

%

_ ROOTED IN -
QUALITY

We’re here to help you grow
with personalized attention,
expanded ornamental offerings,
and exceptional quality
nursery stock.

WillametteNurseries.com
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Service and Supply
M Best 10x10 — SeaCoast Compost,
Charleston, Oregon

B Best 10x20 or Larger Row Booth —
HarvestWise Drone Solutions, Oregon
City, Oregon

M Best Island Booth — OBC Northwest,

Canby, Oregon

Eschenfelder
Farms won

the overall Ted
Van Veen Best

in Show booth
award. The award
comes with a
free 10x10 booth
space for the
2027 Farwest
Show.

PHOTO BY VIC PANICHKUL

Far From Ordinary
This award recognized exhibitors
who put extra creativity into their booths.

H Blooming Nursery,
Cornelius, Oregon

M Gripple Inc., Aurora, Illinois

H Monrovia Nursery Company,
Dayton, Oregon ©

Visit us online NSTRACTOR.COM for all the models we carry
or just pick up the phone and call us at 888-246-0892

HILLSBORO MADRAS

1+ COMPACT TRACK LOADER

237 SMALL ARTICULATED LOADER

:

COUNTLESS SOLUTIONS
o o v e s,

STRACTOR.COM |

RICKREALL WOODBURN
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People's Choice winner Sofia® Cherry Laurel (Prunus laurocerasus Judges Ch01ce winner Saturnaha American hybrld oak (Quercus
‘Zsofi’ PP33411). 'HSLMK' PPAF). PHOTO COURTESY OF HERITAGE SEEDLINGS AND LINERS

Sofia® Cherry Laurel and
Saturnalia™ American hybrid oak
shine at New Varieties Showcase

Sofia® Cherry Laurel (Prunus laurocerasus ‘Zsofi’ PP33411)
was voted as the People’s Choice Best in Show winner in the 2026
Farwest Show’s New Varieties Showcase. Show attendees voted
and the winners were announced on the last day of Farwest.

Introduced by Concept Plants and Woodburn Nursery &
Azaleas, it was one of 26 outstanding new selections at the 2026
Farwest Show.

“Plant breeding and new plant introductions help fuel the
nursery industry and drive innovation,” said Connie Lindsay, trade
show manager for the Oregon Association of Nurseries, which
produced the show. “People attending Farwest got to see a tremen-
dous variety of high-quality new introductions. We’re thrilled these
new plants are entering the market and excited that we have a role
in helping make that happen.”

According to Concept Plants and Woodburn Nursery &
Azaleas, “Sofia® Cherry Laurel is a game changer. It’s a beautiful,
easy-care ornamental cherry that delivers year-round appeal. It fea-
tures fine-textured, elegant foliage that creates a light, refined look
throughout the growing season. Its compact habit makes it perfect
for small gardens, patios, entryways, streetscapes, and urban land-

scapes, where it can be used as a low hedge or a graceful accent in

Centennial Ruby™ Hydrangea (Hydrangea macrophylla
‘Hokocentennial’ PPAF). PHOTO COURTESY OF MONROVIA NURSERY COMPANY

mixed plantings.”
“It responds well to pruning and is easy to shape. Combining

outstanding ornamental value with improved disease resistance Centennial Ruby™ Hydrangea (Hydrangea macrophylla

over ‘Otto Luyken’, Prunus Sofia is an ideal choice for homeown- ‘Hokocentennial’ PPAF), selected from a hydrangea breed-

ers and landscape professionals alike.” It matures to 60 inches tall ing program in the Netherlands, and itroduced and submitted

and 40 inches wide. Zones 5a-8b. by Monrovia Nursery Company. According to Monrovia, “A
In addition to the People’s Choice Best of Show award, voters  special release to celebrate Monrovia’s 100th anniversary, the

chose three Awards of Merit as follows: flowers of this hydrangea are simply stunning. The rich ruby- »»
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Candybox® Chilean Guava. PHOTO COURTESY OF
PROVEN WINNERS® COLORCHOICE® SHRUBS

red mophead blooms deepen in color as
the long-lasting flowers age, sometimes
taking on almost black hues. Exceptionally
sturdy and compact, with strong stems
and thick green leaves. Reblooming.
Deciduous.” Grows to 3 feet wide and
tall. Zones 4a-9b.

Candybox® Chilean Guava (Ugni
molinae ‘P116’ PPAF), hybridized by
Viveros Hijuelas of Quillota, Chile
and introduced by Proven Winners’
ColorChoice’ Shrubs. According to
Proven Winners: “New compact form
of Chilean guava that makes an excel-
lent drought-tolerant hedge. Adorned
with delicate, silky flowers throughout
the plant in summer, the resulting fruit is
an explosion of spices and sweetness in
autumn. Drought tolerant, evergreen and
well-behaved shrub for the landscape and
edible gardens.” Grows to 2-3 feet wide
by 2-3 feet tall. Zones 7a-9b.

DreamScape™ Smooth Hydrangea
(Hydrangea arborescens ‘BAICZ10’
PPAF, CBRAF), introduced by First
Editions® Shrubs & Trees and submit-
ted by Bailey Nurseries. According to
Bailey, “DreamScape™ Smooth Hydrangea
represents a major advancement in pink
Hydrangea arborescens, delivering value
for growers, retailers, and landscapers.
Bold 8-10-inch mophead flowers open
ruby pink and ages to parchment pink,
held upright on strong stems that with-
stand wind and rain. Dark green foliage
stays clean in production, on the shelf,
and in the landscape. With a uniform,
mounded habit at 3—4 feet tall and 4-5
feet wide, DreamScape™ is adaptable

14 SEPTEMBER 2026 DIGGERMAGAZINE.COM

DreamScape™ Smooth Hydrangea. pHoto
COURTESY OF FIRST EDITIONS® SHRUBS & TREES

to sun or part shade. Bred by Bailey
Nurseries, it sets a new standard in the
category.” Zones 3a—-8b.

Earlier in the week, professional
judges awarded the New Varieties
Showcase Judges Choice awards.

Judges’ Best in Show — Saturnalia™
American hybrid oak (Quercus ‘HSLMK’
PPAF), introduced by Heritage Seedlings
& Liners Inc. A hybrid of Silverleaf (O.
hypoleucoides) and Red Oak (Q. rubra),
it was found among seedlings grown at
Heritage Seedlings & Liners. Red-blushed
new leaves mature to glossy dark green
with acute lobes and thick texture, silvery
green beneath. Long lasting fall color
is bronze-green to rusty red. Vigorous
upright growth, a strong leader, open
branch angles and wide adaptability merit
its use as an urban tree across the conti-
nent. Early trials show it to thrive in the
heat and humidity of North Carolina,
as well as its first winter at the Chicago
Botanic Garden. Grows to 25 feet wide by
40 feet tall. Zones 5b-9b.

In addition to the Best of Show
award, judges gave three Awards of Merit:

Lantana Luscious® Vanilla Breeze™
(Lantana camara Luscious® Vanilla
Breeze™ PPAF), introduced by Proven
Winners™ ColorChoice’ Shrubs. According
to them, “As beautiful as they are, some-
times bold red or gold lantanas just
won’t work in some container recipes or
landscape designs like those where pastel
pinks and blues dominate. That’s where
the elegant Luscious® Vanilla Breeze™
lantana shines. This lantana’s fragrant
blossoms open soft, buttery yellow and

Lantana Luscious® Vanilla Breeze™. proto
COURTESY OF PROVEN WINNERS® COLORCHOICE® SHRUBS

mature to white — an essential color that
brings balance and refinement. They are
produced abundantly all over the large,
well-branched, spreading canopy of this
large, landscape-sized lantana. Luscious
Vanilla Breeze is a heat tolerant lantana
that works beautifully in mass landscape
plantings and large container recipes, add-
ing a cool splash of white on hot summer
days. Like all Proven Winners lantanas,
it produces few to no seeds and requires
no deadheading to bloom non-stop all
season.” Height and spread 20-26 inches.
Zones 9a-11a.

Sofia® Cherry Laurel (Prunus lauroc-
erasus ‘Zsofi’ PP33411) — Details above.

Crimson Feathers False Spirea (Sorbaria
sorbifolia ‘Hyfaria’ PP36847), introduced by
Concept Plants. According to them, “A truly
spectacular addition to the Sorbaria fam-
ily, Crimson Feather is a beautiful, compact
and extremely hardy shrub that boasts large,
feathery golden leaves with new, intense
crimson-red growth, creating a beautiful
contrast to the mature lime-green leaves. The
stunning red color holds into summer and
is truly a sight to behold. Sorbaria Crimson
Feather’s new red growth is the brightest
in the assortment so far, and as if that’s not
enough, Crimson Feather is not susceptible to
diseases either. A stunning, trouble-free culti-
var and deserved winner of Gold at the HTA
New Plant Awards 2022. Sorbaria Crimson
Feather looks beautiful in pots, borders, and
Japanese gardens, but it will also make an
impressive low hedge that will attract pollina-
tors from far and wide.” Height and spread
40 inches. Zones 2a-11a. ©
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Burro makes mobile, autonomous vehicles for various industries including farms and nurseries. pHoTo COURTESY OF BURRO

The Automation Summit
gives a glimpse at how new
tech can improve margins

BY CURT KIPP

or decades, growers have relied on
Fmechanization to streamline pro-

duction, improve quality, maximize
output and ensure the strongest margins.

But the challenges of 2026 require
new solutions. And as the 2026 Farwest
Show Automation Summit made clear
— newer, smarter automation technology
can move the needle.

Panelists at the summit included three
technology vendors, as well as two grow-
ers who have proven eager to embrace
what the new technology offers.

“Using technology to help stretch
your labor use is imperative,” said OAN
Executive Director Jeff Stone, who moder-
ated the discussion.

The panelists pointed to new tech
capabilities not seen before. Robotic
utility vehicles that carry things. Aerial
drones that inventory fields and apply
chemicals. LiIDAR systems that map the
fields. Advanced Al analytics that interpret
the LiDAR scans, generating actionable
info about growing plants as they move
through production.

And, of course, production machin-
ery for pruning and fertilization is more
advanced than it’s ever been. All of this
gives growers a fighting chance against
mounting labor expenses, poor labor avail-
ability, and compressed margins.

Chris Thisen grew up on a farm in
California, where he learned about automa-
tion needs and challenges. He now serves

as director of enterprise sales for Burro
(Philadelphia, Pennsylvania), which makes
mobile, autonomous vehicles for farm use.

“The idea is, hey, if we can come in
and not replace labor, but come in and get
that person out of the tractor seat, he or
she can do something more valuable,” he
said. “That’s really the goal.”

Automation engineer Asa DeForest
started HarvestWise Drone Solutions
(Oregon City, Oregon) in 2024. He has
brought 37 years’ experience in factory
automation to the task of developing
grower solutions. “I look at agriculture as
if it is a manufacturing process,” he said.

HarvestWise drones are now spraying
crops, taking inventories, mapping fields
and more. “This year alone, I’ve done
over 9,000 acres of application work,”
Forest said. “We have flown probably
close to 3,000 acres of inventory manage-
ment, and upwards of about 1.3 million
trees of inventory type of work.”

Di Hu, a graduate of Carnegie Mellon
University, cofounded Moss Robotics.
She and her team initially looked at mak-
ing a self-driving robot to handle on-
farm tasks, but found the developmental
obstacles steep. They pivoted to creating
an 18-pound piece of hardware, about the
size of a shoebox, that can be mounted
to existing equipment. It is outfitted with
automotive-grade LiDAR, along with a
brain to process what it “sees.”

“You can scan your fields by just
driving around with it, and you can even
scan multiple rows,” Hu said.

The hardware has an NVIDIA Jetson
computer to process gathered data and
generate overnight inventories. “Our goal
is to help you track the growth, track
the movement of your plants, so you can

start accumulating valuable, transferable
knowledge on your fields and your crops,
year over year,” Hu said.

With solutions like these, forward-
looking growers are embracing the future.

Todd Nelson, co-owner of Bountiful
Farms & Nursery (Woodburn, Oregon)

— a large grower of woody material — has
visited Europe annually for years to learn
how production happens there. Europe was
traditionally ahead of the U.S. on automa-
tion due to higher labor costs, but now,
with a higher minimum wage in Oregon
and mandatory agricultural overtime, auto-
mation investments also make sense here.

“We prune the majority of our plants
now with automation,” he said. “All of
our fertilizing’s done with automation.”

Bountiful has also practically eliminat-
ed backpack spraying in its fields, enabling
one person to do what 8-9 did previously.

Growers like Nelson and Tom Fessler,
owner of Woodburn Nursery & Azaleas
Inc. (Woodburn, Oregon), are highly con-
cerned with return on investment.

Each expense needs scrutiny. “You
can automate yourself out of business,”
Nelson said.

However, tech providers like Thiesen,
Hu and Forest said they can lay out a strong
case for the ROI on their technologies.

“For our stuff, we have seen ROI as soon
as within three months, actually,” Hu said.

“The best ROI that I’'ve seen on a
$31,000 purchase was in five months on a
drone that we sent out,” Forest said.©

Curt Kipp is director of communica-

tions and publications at the Oregon
Association of Nurseries and the editor of
Digger. Contact him at 503-582-2008 or
CKipp@OAN.org.
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From right: Emily Rooney (executive director of the California Association of Nurseries and President of Agricultural Council of California), Tom
Martin (director of sustainable solutions for Growscape Tom Marting, Chris Anderson (owner of Anderson Pots), Matthew Hauth (vice president
of Krueger Tree Farm & Nursery), Mark Bigej (co-owner of Al's Garden & Home), Rachel Pick (senior manager for advocacy and government
affairs at AmericanHort), and Jeff Stone (Executive director of the Oregon Association of Nurseries). pHoTo BY TOM BREWER
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Panel attempts to shed light
on confusing law and define
impact for growers

BY VIC PANICHKUL

he topic of plastics recycling isn’t
I pretty, but it’s definitely compli-
cated where Oregon’s Recycling
Modernization Act is concerned.

And the 50 or so attendees of the
Plastics Recycling Roundtable Thurday,
August 27, at the Farwest Show were hop-
ing that the law’s impact would be made
more clear by the panelists of experts and
nursery owners: Emily Rooney (executive
director of the California Association of
Nurseries and President of Agricultural
Council of California), Tom Marting
(director of sustainable solutions for
Growscape), Chris Anderson (owner
of Anderson Pots), Matthew Hauth
(vice president of Krueger Tree Farm &
Nursery), Mark Bigej (co-owner of APs
Garden & Home), and Rachel Pick (senior
manager for advocacy and government
affairs at AmericanHort).

OAN Executive Director Jeff Stone
moderated the discussion.

Seven states — Oregon, California,
Colorado, Maine, Maryland and Minnesota
— all have extended producer responsibility
laws. Oregon’s law went into effect in 2022,
but it has been tied up in a lawsuit and
was just upheld on August 27. “OAN is
working with the California association and
AmericanHort to create options for states to
deal with this issue,” Stone said.

The law was drafted and approved to
advance Oregon’s policy goal of shifting its
recycling costs from governmental entities to

2N L\N\/
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g recycling law

Ef5EE This story has been con-
densed. Scan the QR code to
read the full version.

producers. It says the producers of packag-
ing must bear some of the costs of collecting
and recycling certain packaging materials.

“State or municipalities are trying
to shift the burden from taxpayers in the
state onto the producers and brand own-
ers and manufacturers for the disposal and
recycling of their packaging. This works by
essentially requiring the producers to report
to the state every single pound, every dif-
ferent type of package that they’ve sold ...
and then pay a fee on each pound — the
fee being different based on the type of
material that you’ve used,” Marting said.

Some nurseries are trying to make
changes now.

At Krueger Tree Farm & Nursery,
they’re using an air pruning pot called
Pioneer System and they’re growing in it.

“What we’re doing right now is we’ll
get to roughly a three-gallon and we’ll
knock it off and then we’ll repackage [the
plant] for shipment because I'm trying to
get ten years or so [out of those Pioneer
Pots],” Hauth said. “We also use an Ellepot
machine. It’s a paper pot, but once again,
it’s still sitting in a tray. We’re trying to do
the best we can, and we’ve just been push-
ing the limits further and further.”

Part of the problem is how to get the
plant material to retailers and have it be
in a sellable form. “We’re even looking
at some cellulose fabric that we can wrap
it around with. But once again, when
that goes into retail, that might be an
issue because it might not be able to be
watered,” Hauth said. Some paper pack-
aging can be maybe held for 30 days, but

at that point, it may no longer be sellable.

There’s also a lot of confusion about
who is responsible for the packaging and
who will have to pay the fee.

“Unfortunately, someone has to
become responsible for those products. It
has been deemed that typically, whoever’s
responsible for those products is supposed
to be the person who makes it retail-
ready. Well, in this case, if the wholesale
nurseries are exempt from that, then it
gets kind of passed to the retailer because
... we’re the next person down the chain,”
Bigej said.

The way the Oregon law is written, it
isn’t very clear who is responsible for what.

“This is how I believe its inferred, but
nothing is really stated,” Bigej said. “From
what I can gather, if there’s a brand on
a product, whoever’s brand it is, they’re
responsible for it.”

“So if we’re selling a Proven Winners
product through our store, we’re not
responsible for it. But if it’s unbranded,
then we are responsible for that product,”
Bigej said. “And by responsible, we’re sup-
posed to report how much of that we use
that goes to the consumer by weight and
by product type. So it’s not that it’s just a
4-inch plastic pot that we have to figure
out the empty weight on, but also what
type of plastic that’s made from. We have
to independently report that. I don’t know
how in the world we would do it. How we
would sort out all the different vendors we
get from and be able to say: ‘No, that’s a
branded pot. That’s not our responsibilt-
ity. This little 4-inch pot, we sold 3,000 of
these, and so that must be three pounds of
this plastic,’ etc., etc., etc.”

“From our perspective that’s quite
cumbersome,” Bigej said. ©
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AmericanHort CEO Lionel van der Walt attended the Farwest Show in Portland, Oregon. pHOTO BY VIC PANICHKUL

New CEO introduces himself
to OAN and discusses
important industry issues

BY VIC PANICHKUL

Lionel van der Walt, the new president
and CEO of AmericanHort, in advance
of the Farwest Show and ask him some
questions before his visit to Farwest and
Oregon. The following is a portion of the
interview, edited for length and clarity.
You can read the full interview online at
DiggerMagazine.com/QALionel.
Q: Please tell us a little bit about
yourself and your professional career.
A: My background started off with
many years in the association field at
a global level, where I worked for the
International Air Transport Association
(IATA) which represented most of the air-
lines around the globe — British Airways,
American Airlines, Singapore Airlines. [It
covered] anything that touched on the air-
line sector, the passenger side of the busi-

Ihad the opportunity to sit down with

ness as well as the cargo side.
From there, I transitioned to another

association ... IBEC, the International
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Institute of Building Enclosure
Consultants. [It] represents building
enclosure consultants, which are mainly
architects and engineers. [I] transitioned
from there to the startup side, where I was
working in startups and logistics.

Working at AmericanHort takes me a
bit back to my roots, where my passion is
serving broader issues through an associa-
tion, but also deeper roots. Growing up
in South Africa, where some of my family
members had farms, I spent a lot of time
growing up on those farms. I love the land
and my mom and my stepfather and my
stepbrother, they still manage large farms
in South Africa.

So really, that deeper love for the
land, and then combining it with associa-
tion work is where I am today.

Q@: What are some of the most inter-
esting things you’ve learned so far about
the nursery industry?

A: One of the very interesting things
I’ve learned so far is ... that many of
these businesses are generational family
businesses, which is very different [from]
many other industries that Pve been in.
You’ve got multi[ple] generations that
have built these businesses up, and start-
ing many times with a guy in a truck ...

and then growing it onto these very suc-
cessful large corporations.

These businesses are squeezed in
terms of input costs, labor costs. And then
also ... if you look at regulation when it
gets to ... pest control, insecticides, and
all of that...,

responsible manner?

how is that managed in a

I’'m seeing a lot of technology coming
into the industry. The larger companies
are really at the forefront of that — robot-
ics, Al, automation — but obviously we
want to see how can we get those benefits
to some of the smaller to mid-sized busi-
nesses out there.

Q: We’re doing this interview ahead
of the Farwest show, and we’re glad
you’re coming to Oregon, and you’re
going to experience the show for yourself,
and hopefully visit some of our nurseries
while you’re here. But what are you look-
ing forward visiting the most in Oregon?

A: First and foremost, meeting the
people and getting to know the region
and the businesses in the region. That’s
my prime objective. 'm also getting the
opportunity to meet with some other
industry experts, like Charlie Hall. Seed
Your Future, which is another group that

I’'m really passionate about.... I think



they do an incredible, important job, and
they’ve got a very important role in mak-
ing this industry an industry that’s really
at the forefront of both educators and
the next generation. And then, obviously,
the OAN is really important also. Getting
to work with the regional associations,
strengthening those ties and collaboration
is another important aspect for me.

Q: What do you think are the most
important challenges facing us at the fed-
eral level right now?

A: Well, everything I’ve heard in
my travels so far, and [since] I ... joined
AmericanHort is labor, labor, labor. That
seems to be the number one issue for
almost everybody out there. I think there’s
two key areas right now that we need to
really pay attention to.

Number one is the Farm Bill. So
we’re getting to the close of a window
that we can actually impact and get the

Scan QR code to watch the
video of the interview with
Lionel van der Walt.

Farm Bill out. We’ve really made good
progress on the Hill from the House side
where it’s past committee there and we’ve
got a really, really forward thinking,
really strong bill that’s come out on their
side. On the Senate side, we’re stuck in
markup. I would like to urge everybody
[to] reach out to your senators. You might
not think it will have an impact, but it
really does.

The other aspect at the federal level
is the Securing Agriculture Workforce Act,
which is another very, very important
piece that we need to get through. That’s
basically modernizing the H-2A program,
which impacts labor once again, making it
more accessible, bringing in more reliable
and consistent wage criteria ..., and then
also the process for applying and using
these programs, streamlining that and
making it a lot easier for everybody.

And then the last piece I would

FARWEST

mention also is federal relief is really
important for everybody across the horti-
culture industry. There’s a bill that’s going
through right now ... it’s a 12 billion
package. From what I understand, about 5
billion of that ... is being targeted for the
specialty crops ... and we really need to
push to get that through.

If you go onto our website,
AmericanHort.org/Advocacy/VoterVoice,
[makes] it really easy ... to you reach out
to the right people on the hill so we can
get them moving on this. ©

Vic Panichkul is managing editor of
Digger magazine and publications man-
ager for the Oregon Association of
Nurseries. He’s passionate about the out-
doors and cooking and lives in and travels
in an Airstream trailer based in Oregon
wine country. Contact him at 503-582-
2009 or VPanichkul@OAN.org

When your company is an OAN
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industry resources, and more.
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Guests enjoy cocktails amongs plant displays at Monrovia's nursery in Dayton, Oregon. More than 800 guests attended. pHoTo BY VIC PANICHKUL

A centennial jubilee

Monrovia Nursery Company celebrates 100 years of innovation and looks to the future

BY VIC PANICHKUL

celebration on Thursday, August 27

at Monrovia Nursery Company’s

headquarters in Dayton, Oregon
marked the centennial of the storied nursery
as it looks toward the future.

“A hundred years ago, Harry
Rosedale began growing plants differ-
ently than everyone around him, and that
willingness to innovate became the root
of everything we’ve built since, attract-
ing customers who value the difference
we provide,” said former CEO Miles
Rosedale. “Today, our nurseries and
craftsmen carry that same spirit forward
to ensure our future of growth.”

“From the very beginning Monrovia
nursery has been about craftsmanship,”
said Monrovia President and CEO
Jonathan Pederson. “As we celebrate our
100t anniversary, we are as passionate
and committed to quality today as Harry
E. Rosedale Sr. was in 1926. This week
we are celebrating Monrovia’s legacy and
focusing on our bright future.

“Qur craftsmen, customers, and our
partners are the heart and soul of our business.
Together we are ready for the next 100 years.”

Those customers and partners were
among the more than 800 guests who
attended the dinner on the grounds of
the Dayton, Oregon, nursery. The dinner
capped a weeklong series of tours and
other special events for customers and
partners visiting the nursery.
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From left: Allana Childs, Sara Cimbalik, Frank Benzing, Marion Benzing, Quinn Tremayne and
Jose Menendez of Summer Winds Nursery attended the Monrovia celebration as well as the
Farwest Show. pHOTO BY VIC PANICHKUL

“It’s amazing. It’s quite an accomplish-
ment for any business to be in business for
100 years,” said Keith Krout, owner of
Progreen Garden Center in Crawfordsville,
Indiana, which has been in business 34
years. “I was a new customer to Monrovia
and my sales rep invited me out. I was quite
impressed and made Monrovia my primary
source for my nursery stock.”

“Everyone’s been really excited ener-
gized,” said Monrovia Plant Selections
Coach Georgia Clay. “It’s been great to have
garden center customers talking to breeders
and it’s been a great experience for them.”

“Monrovia’s an iconic nursery and
they have the most exciting genetics in
the industry,” said Allison Pennell, ter-
ritory sales manager for Coast of Maine
Organics. “You can count on them for
excellent varieties. Plus they’ve made
Dayton their official home. We love
Monrovia.” Pennell took a break from the
Farwest Show to attend Monrovia’s event.

Frank Benzing, CEO of

SummerWinds Nursery, brought several of
his executives with him to Monrovia’s cel-
ebration and the Farwest Show. The retail
nursery has its headquarters in Boise,
Idaho but operates several nurseries in

the greater Phoenix, Arizona and Silicon
Valley, California.

“It’s really cool to see and understand
what they’re doing and how that affects
retail,” said Jose Menendez, vice president
of operations.

“Their craftmanship shows in their
products,” said Sara Cimbalik, special
projects manager. “There’s a lot that hap-
pens behind the scenes that you’re not
even aware of.” ©

Vic Panichkul is managing editor of Digger
magazine and publications manager for

the Oregon Association of Nurseries. He
loves the outdoors and cooking and lives in
and travels in an Airstream trailer based in
Oregon wine country. Contact him at 503-
582-2009 or VPanichkul@OAN.org
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J. Frank Schmidt III and his wife Barbara at the 80th anniversary celebration at J. Frank Schmidt & Son Co. pHoTo BY JON BELL

Celebrating a milestone

J. Frank Schmidt & Son Co.
celebrates 80 years as a
nursery standout

BY JON BELL

f the folks at J. Frank Schmidt & Son
ICo. were hoping for an ideal evening
to celebrate the nursery’s 80t anniver-

sary, they certainly got what they wished
for the night of Wednesday, August 26.

Recent wildfire smoke had cleared to
a fresh blue sky and Mt. Hood rose off in
the distance out over the nursery.

“Tonight is about looking back with
gratitude, but it is also about looking for-
ward,” said J. Frank Schmidt III during
his remarks at the celebration. “Our fam-
ily ownership has always had the goal to
continue to grow this nursery company into
the future. We want to build on what Mom
and Dad started 80 years ago and continue
to make J. Frank Schmidt & Son Co. some-
thing the next generation can be proud of.”

Making it 80 years in any industry
is commendable, but maybe even more
so in the nursery business. Frank and
Evelyn Schmidt had just tied the knot
in Pittsburgh, Pennsylvania, and driven
across country back to Oregon in a 1946
Studebaker sedan. When they got here,
they planted trees on 10 acres of land west
of Troutdale, riding the post-war boom

that created a huge demand for trees as
new residential development sprung up
around the country.

“The nursery and our family grew
up together,” Schmidt said. “As kids, we
worked in the fields during the summers, we
weeded, we drove tractors, collected bud-
wood, helped in the office, did more weed-
ing. And of course, I worked the hardest.”

Eventually, JFS would expand to
more than 3,000 acres across multiple
properties, most in the fertile corner of
northwest Oregon, but also out east in
Milton-Freewater. For its first 40 years,
the nursery was known for its bare root
trees. Then in 1984, JFS pioneered a pro-
cess for containerizing trees that helped
extend the selling season.

Along the way, JFS also became a
leader in developing and introducing new
tree cultivars. It has introduced more
than 100 new ones to the market over the
years, including the wildly popular Red
Sunset Maple, Royal Raindrops Crabapple
and Redpointe Maple.

Schmidt himself retired about six
years ago, handing the reins to now-CEO
Ben Rough, but the business remains in
the family and another generation is grow-
ing into the leadership roles.

“Even though a lot has changed in 80
years, one thing that really hasn’t changed
is that our goal has always been to grow
the best trees ever,” he said.

At the celebration event, Schmidt
acknowledged that JFS continues to
achieve that goal only because of a true
team effort.

“That goal could never have been
achieved by our family alone,” he said.“I
especially want to thank all of our great
employees, past and present, who worked
hard through the years to grow and ship
the best trees we could for our customers.
JES is what it is today because the people
that have given their time and talent and
hard work to the company.”

When considering the legacy of JFS,
Schmidt said it was “just nice to know
that we’ve created a lot of shade and
beauty around the company.” He also
said the company has been set up to tran-
sition to the next generation to “hopefully
continue on forever.”

Rough, who joined the company in
2020 just at the COVID-19 pandemic
was settling in, also spoke at the party
before guests lined up to dine. He said
he’s enjoyed the friendships he’s made and
acknowledged the importance of relation-
ships in ensuring the success of the nursery
and the industry. ©

Jon Bell is an Oregon freelance journalist
who writes about everything from Mt. Hood
and craft beer to real estate and the great out-
doors. His website is JBelllInk.com.
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fuel simple.

OAN announces new

fuel partnership

The Oregon Association
of Nurseries has announced
a new fuel partnership with
Portland-based Star Oilco
that will give member busi-
nesses access to preferential
cardlock rates as well as bulk
fuel deliveries. The program
is in effect now, and mem-
bers can get signup informa-
tion at OAN.org/Fuel.

The prices members
pay will be tied to the Oil
Price Information Service
wholesale benchmark plus
a negotiated markup. These
are cheaper on average, over
time, than prices the public
pays. Enrolling in and using
the program will reduce fuel
costs for members and help
them save money.

Members who enroll
will be able to get cardlock-
rate fuel from Pacific Pride
as well as CFN locations,
together totaling more than
240 locations throughout
the state. They will also be
able to fill up at secondary
locations that give access to
the Pacific Pride and CFN
networks. Members will
receive an OAN-branded
Pacific Pride card as well as
an OAN-branded CFN card
to show their affiliation.

Members who receive
fuel deliveries will receive
tank fuel quality testing,
tank monitoring, and, if they
need it, discounted tank
cleaning.

For more information,
contact Ian Strong at
503-283-1256 or
Ian.Strong@StarOilco.net.

Northwest News

OAN members and chapters are encouraged to send in relevant news items, such as new hires,
new products, acquisitions, honors received and past or upcoming events. Email News@OAN.org.

A

GOP nominee for Oregon governor, State Sen. Christine Drazan (R-Canby) visited with members of the
OAN Government Relations Committee and pledged her support for the nursery industry. pHoto BY CURT KIPP

GOP GUBERNATORIAL CANDIDATE
KRISTINE DRAZAN VISITS
FARWEST SHOW

State Sen. Christine Drazan (R-Canby),
the Republican nominee for Oregon governor,
visited with members of the OAN Government
Relations Committee at the 2026 Farwest Show.
There, the longtime ally of the nursery industry
reiterated her belief in its importance. “You
guys as an industry are critically important to
our state, to our economy, to our communities,
and I view it as a privilege to be able to spend
time with you guys during this show,” she said.

Drazan pledged to provide support and
relief against regulatory and cost pressures that
she said punish business. “We have got to say,
“We're open for business. We want you here.
What's it gonna take for you to grow? What are
the limitations on your growth?’” Drazan said.

Drazan opposes the state’s agricultural
overtime law, which has been phased in over the
past four years. The overtime threshold started
at 56 hours, then moved to 48 hours in 2025
and will drop to 40 hours on January 1, 2027.
Other issues she mentioned included the state’s
corporate activity tax, or CAT, which taxes
gross revenues. “That tax, for it to be uniquely
heavy on activity within our borders, not based
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on profit, entirely based on activity, it's irratio-
nal,” she said.

Drazan mentioned eliminating Oregon’s
Climate Protection Program, which was created
by executive order in 2020. It phases in emis-
sions caps over time. “I look forward to tear-
ing up the Climate Protection Program on day
one,” Drazan said. “I'm super excited to take
that executive order and light it on fire.”

She blamed high living costs in Oregon
largely on the state’s energy policies.

“If we are gonna have this approach that we
must decarbonize everything, it's expensive,” she
said. “If we're only wind and solar, and we have
now abandoned the concept that even natural
gas is clean enough for us, and hydropower isn't
even on our list for being green enough for us,
then we're not, we're not serious about ensuring
that our economy is strong and growing.”

REGENCE BLUECROSS BLUESHIELD
CHOSEN AS NEW OAN HEALTH
INSURER

The Oregon Association of Nurseries has
selected Regence BlueCross BlueShield as its
new association health plan insurer, replacing
Providence Health Plan. OAN’s longtime agen-
cy, Leonard Adams Insurance, will continue to



Ce[eb}-*ating over ; O years of service

serve as plan broker and administrator. o B c NORTH WEST 'Nc

The change was needed after »
Providence announced in May it would no .
longer offer health insurance. The not-for- N urse ry & G reen h ouse s u p pl Ies
profit provider currently insures 1 in 10
Oregonians. Their planned exit caused a
seismic disruption to the market, and the
OAN acted quickly to take care of mem-
bers’ future needs.

“We were one of many organizations
facing a huge scramble to provide coverage,”
OAN Executive Director Jeff Stone said. “The
goal of the board was to have minimal disrup-
tion to members.”

OAN and Leonard Adams Insurance
conducted a thorough search for a new
insurer, exploring many options and
proposals. Regence emerged as the top
option, with 43,000 providers available
in-network, compared to 30,000 under the
Providence Signature network. The insurer
offered the greatest likelihood of stability,
as well as the least disruption to participat-
ing groups.

“There’s a high likelihood the insured will
be able to go to the same doctor,” Stone said.

Likewise, insured employees can
expect similar coverage to what they
currently receive. Regence will mirror
the current deductibles, co-pays and out-
of-pocket maximums under the current
coverage from Providence. Plan costs are
expected to go up about 18%, which is
not out of line in the current market.

“Health care inflation is real,” Stone
said. “We’re not in a position to dictate
that costs will flatline when no one is L 5
offering that.” f_* Eve I’yfhl hg HO‘H hEEd to grﬂ w!
The main drawback of the new plan d

is that Salem Health, owner of hospitals r N

|

4 kit
i

and clinics in Marion and Polk counties,
is not in-network under the Regence plan.
Stone pledged the association’s resources as

AT

well as Leonard Adams’ assistance to help
insured employees find new health care
providers in the Mid-Willamette Valley that
best meet their needs. Those insured will
also have Regence’s online search tools at
hand to help find providers from the net-
work of 43,000 that are available. 1076 SW Berg Parkway, Canby, OR 97013

OAN, Leonard Adams, Providence Toll free: (800) 477-4744 + Local: (503) 266-2021+ Fax: (503) 266-6837
and Regence are cooperating to make sure = L i ,

Email: obo@obonw .com = www.obenw.com

the transition to new coverage under the
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OAN Health Plan is as smooth as possible.
Providence coverage will remain in effect
through December 31 and the new Regence
coverage will take effect January 1.

For more information, contact Victoria
Monteblanco, 503-296-0077, VictoriaM@
LACoInsurance.com or Kai Krokum, 503-
922-4825, KaiK@LACoInsurance.com.

TWO OREGON GROWERS
GRADUATE FROM HRI
LEADERSHIP ACADEMY

Two Oregon Association of Nurseries
members — Andrea Avila-Aragon
(Smith Gardens, Aurora, Oregon) and
Amanda Staehely (Columbia Nursery,
Canby, Oregon) — have completed
the Horticultural Research Institute’s
Leadership Academy class of 2026.

The advanced, one-year program
helps experienced horticulture profession-

als elevate their influence while expanding
their strategic thinking and business skills.
Built around in-person classes, peer col-
laboration, and mentorship, the academy
prepares leaders to confidently navigate
business challenges, drive innovation, and
spark positive change in their businesses,
the industry, and their communities.

Avila-Aragon oversees Smith Gardens’

largest facility, producing over half its
annual volume. Originally from Costa
Rica, she has a background in corporate
finance and production operations, and
she brings global perspective and strong
leadership rooted in Lean practices and
people development in horticulture across
international markets. She is a board
member of the OAN.

Staehely owns and operates her fam-
ily nursery and recently served as presi-
dent of the OAN. She brings a bold voice
in advocacy, entrepreneurship, and grass-

roots leadership.

She has significantly grown her
company’s revenue and reach. She is also
active in community-based programs that
support youth and the arts.

INTERSTATE BRIDGE PROGRAM
PASSES MILESTONE

The Interstate Bridge Replacement
Program, which would replace the aging
Intestate 5 bridges between Oregon and
Washington, has completed its federal
environmental review process, Oregon
Public Broadcasting reported.

The approval will kickstart construction
on the replacement span, which is a vital link
for commerce in the Pacific Northwest.

The project will remove the existing
bridges, and add an auxiliary lane, con-
nections to Hayden Island and State
Route 14, and space for light rail on the

The best cedar box
In the industry.

Bowers Forest Products has been manufacturing and supplying the best cedar boxes to
the nursery industry for over 25 years. Our quality and service has been proven over time.
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new bridge.

This initial build has been scaled back
due to funding challenges. The planned
rebuild of additional interchanges north
of SR 14 and south of Hayden Island will
wait until there is funding.

The decision also allows bridge plan-
ners to hire a contractor in 2027. That
company will be in charge of replacing the
bridge structure and building the corre-
sponding on- and off-ramp connections.

2026-27 NURSERY GUIDE
BOOK MAKES ITS WAY TO
SUBSCRIBERS

OAN has published the 2026-27
Nursery Guide book, which includes
plant, service, supply and company listings
in an easy-to-find format.

At 304 pages, this year’s book saw
a boost in listings volume from last year,

DREGONTWALLEY

with the inclusion of numerous new plants
that were not previously part of the data-
base. Many of these can be viewed on the
homepage of NurseryGuide.com.

NurseryGuide.com and its print
counterpart aim to connect retailers and
green goods buyers with growers and
green goods suppliers.

Professional subscriptions to the book
are free. However, this year’s copies have
already been bulk mailed to OAN mem-
bers and qualified nursery professionals.
Individual mailed copies after the initial
mailing are $14 each to cover shipping
and handling costs (domestic), and can be
ordered at TinyURL.com/OrderNG.

The book was distributed at the
Farwest Show in August, and will also be
available for free at other shows, including
MANTS (Baltimore) in January, ProGreen
(Denver) in February, and Cultivate’27
(Columbus) next July

003-678-2100

Greenhouse Manufacturing & Supplies

GREEMHOUSES
—

V.

/
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info@ovg.com * www.ovg.com
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20357 Hwy 99 E* Aurora, OR 97002
GREENHOUSES, HIGH TUNNELS, GROUND COVER, POLY

FILM, HEATERS,
CARBONATE,

SHADE CLOTH,
EXHUAST SYSTEMS,

As always, NurseryGuide.com can be
searched live. Both the book and the site
have the same information, except that the
website is updated anytime someone adds
or drops a listing.

NURSERY LICENSE FEES FUND
IMPORTANT RESEARCH

The Oregon nursery industry has
made a huge impact in nursery research,
collectively funding more than $4.8
million since 2007 through a partner-
ship between the Oregon Association of
Nurseries and the Oregon Department
of Agriculture. The grants are primar-
ily funded through the Nursery Research
Assessment Fee, paid to the ODA through
Oregon nursery license fees.

For 2026, the OAN Research
Committee, which makes recommenda-
tions to the ODA on the grant winners,

CORRUGATED POLY
ROLL-UPS SIDES,

CODE STRUCTURES, PRE-FAB END WALLS, WIRE LOCK,
CIRCULATING FANS, TWIN WALL POLY CARBONATE, RV

COVERS, SHADE STRUCTURES,

LIVESTOCK SHELTERS,

COMMERCIAL AND RESIDENTIAL, CUSTOM SIZES, NRCS
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decided to fund 13 research proposals
totaling $370,077 out of 34 that were
submitted. The projects ranged from
pesticide efficacy to sterile forms of eco-
nomically important nursery crops and
biopesticides for thrips control in horticul-
tural and nursery crops.

Additionally, OAN was recognized
by AmericanHort for the Oregon Nursery
Fund at HRI reaching the $500,000 mile-
stone, a goal OAN members had set 30
years ago when the organization started
contributing in 1994.

Learn more about the ODA/OAN
research grants and see recipients dat-
ing back to 2019 at TinyURL.com/

UR CONTINUED LOYALTY. CALL US AT ) ORGreenResearch.'
COME VISIT AND LET US KNOW HOW WE C G

Announcements
5050 HAZEL GREEN RD. NE « SALEM, OR 97305

WWW.ALPHANURSERY.COM PROVEN WINNERS NAMES NEW
SENIOR VP OF MARKETING

Shira Schwarz has been named senior
vice president of marketing for the newly
unified Proven Winners.

A versatile brand leader with a strong
background in direct-to-consumer market-
ing, Schwarz brings a diverse set of skills
and impressive experience to the team,
Proven Winners stated in a release.

Schwarz has spent her entire career
in marketing, spending years leading and
developing brand and communications
strategies at PepsiCo for Quaker, and later,
Tropicana. In her most recent role, Schwarz
served as vice president of brand marketing
for meal delivery service Home Chef.

MCHUTCHISON ADDS SOUTHERN
CALIFORNIA SALES REP

Don Golema is the new Southern
California sales rep for McHutchison, a

-f"m;:;;:ﬁ;h:ﬁ ! U.S. horticultural distributor serving North
-I- ¥ I .
[ LWL =T ——  American greenhouse and nursery markets.

He has more than a decade of experi-
ence in business development and enter-

BULK, TOTES, or BAGS - M prise account management across the
* ANYWHERE YOU NEED! F i .. ; precision agriculture sectors.
—mm FOREST PRODUCTs (888)345-9085 | : Most recently, Golema supported the

The company to grow with laneforest.com = TR horticulture lighting segment with Philips
Lighting and Signify. ©
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WINTER

BEAUTIES

Hellebore breeders are focusing

on extending flowering season
and improving plant and flower
structure

BY EMILY HOARD

ellebores are riding a growing wave
H of interest, and why not? There’s a lot

going for this plant, a winter bloomer
sometimes called Lenten rose, Christmas rose
or winter rose.

From new colors to extended flowering
season and improved plant and flower structure,
plant breeders are building a more appealing plant
for consumers. One of those breeders is Little
Prince of Oregon Nursery in Aurora, Oregon.

Breeding hellebores

Mark Leichty, director of business devel-
opment at Little Prince of Oregon Nursery,
has been growing hellebores personally for







Page 27: A selection of blooms from Little Prince of Oregon's Winter Jewels®

collection. PHOTO COURTESY OF LITTLE PRINCE OF OREGON.

Facing page: Clockwise from top left: Helleborus x glandorfensis HGC® Ice N'
Roses® Red Romance 'HG 1410' PP36512, Helleborus x glandorfensis HGC®
Ice N' Roses® Purple Sunrise 'HG 1428' PP36095, Winter Jewels® Helleborus
x hybridus 'Pepermint Ice', Winter Jewels® Helleborus x hybridus 'Onyx
Odyssey'. PHOTOS COURTESY OF LITTLE PRINCE OF OREGON AND HEUGER

more than 30 years. He owned Fry Road
Nursery in Albany, Oregon, at the time
when Northwest Garden Nursery became
the only Oregon nursery to start breed-
ing hellebore hybrids and developed the
Winter Jewels® collection.

“I have watched over the years as this
unique line, the Winter Jewels®, came into
being, and we grew and sold these beautiful
plants at Fry Road Nursery,” Leichty said.

Leichty joined Little Prince in 2014
and several years later, he worked with
Ernie and Marietta O’Byrne, of Northwest
Garden Nursery in Eugene, Oregon, to try
breeding the hellebores at Little Prince.

This small trial, however, was not
successful and the idea was abandoned
until 2021, when the O’Byrnes reached
out again to see if Little Prince might want
to purchase Winter Jewels® and continue
their breeding work.

“This was an incredible opportunity,

BIRINGER

NURSERY

Wholesale Growers of
Fruit, Flowering, Shade
Trees and Deciduous Shrubs

Frost Peach ®
Hanna’s Heart ® Katsura

Growing since 1974

360-848-5151
FAX 360-848-5959

Mount Vernon, WA

www.BiringerNursery.com

and one we were much better prepared
for by 2021,” Leichty said. “We had just
hired Alexa Patti, as an assistant head
grower, and her attention to detail made
her the perfect person to oversee and build
the program into the future.”

Little Prince finalized the purchase of
the Winter Jewels® collection in 2023.

Developing hellebore hybrids

Hellebores are primarily bred through
hand pollination and are grown from
seeds. At Little Prince, the plants are kept
in a greenhouse that’s sealed off from pol-
linators, so they are meticulously hand-
pollinated with a paintbrush.

“By doing this, we can slowly ‘steer’
the breeding of these beautiful plants
to exhibit the traits we want them to
express,” Leichty explained. “There are
currently twenty-four distinct varieties,
fifteen doubles and nine singles, with the

newest addition, Winter Jewels® Golden
Daffodil hellebore (Helleborus x hybri-
dus ‘Golden Daffodil’), being a daffodil-
flowered variety, which is semi-double and
really does resemble a daffodil flower.”

Since Little Prince breeds all of the
Winter Jewels® by hand-pollinating and
producing seeds, the process of producing
new varieties is a slow one. It takes several
years for the seedling to flower so it can
be evaluated.

Seed vs. tissue culture

Some Helleborus hybrids are pro-
duced through tissue culture. There are
significant differences in production and
characteristics between the two methods,
said Sabine Seeling, a product consultant
for North America at German-based plant
breeding company Heuger.

“I think tissue culture production
opened up the entire market to hel-

o Bulk e Super Sacks e Bagged

SEACOAST
COMPOST

Compost and Custom Soil Mixes
REDEFINED

Award-winning, seafood-based
compost and soil mixes using
crab, fish and shrimp by-product,
organic cow manure, red alder
and Biodynamic preparations.

A nutrient-dense and
biologically-active feast

for your soil and plants!

Call or email for discounted pricing

541-888-6757 | Info@RedefiningCompost.com
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Facing page: Clockwise from left: Helleborus

x 'Walhelivor', Helleborus x glandorfensis
'COSEH 4700' PP31181, Helleborus x hybridus
'Fire and Ice', Helleborus x glandorfensis
HGC® Ice N' Roses® Pink Promise ‘HG 1412’
PP36399. PHOTOS COURTESY OF LITTLE PRINCE OF OREGON,
MONROVIA NURSERY COMPANY AND HEUGER

lebores because they can be produced in
very large numbers,” Seeling said. She
added the continuous breeding from tissue
culture has helped breeders improve char-
acteristics of the hybrids too.

Other differences to consider between
the seeds and tissue culture hybrid varieties
are where they can be planted and how they
should be treated in the garden. Hellebores
generally perform better in the shade and are
sensitive to the sun. But some hybrids pro-
duced with tissue culture are more heat and
drought tolerant, Seeling said.

Seed varieties are harder to produce
and are less uniform and less hardy in
general, Seeling said. “There are significant
differences between the two depending on
what the grower or breeder does,” Seeling
said. “The breeding has led to significant
improvements in the plants and flowers
and how they perform over the years.”

Extending the blooming season

Megan McConnell, plant information
director at Monrovia Nursery Company
in Dayton, Oregon, said hellebores are a
great way to add blooms in the garden in
late winter through early spring. They’re
“the perfect sign of spring,” McConnell
said. Monrovia grows about a dozen vari-
eties of hellebores.

“Not only do they flower in late
winter and early spring, but they are
also so hardy that I’ve seen their foliage
year-round with the mild winters we’ve
been having in Oregon,” said Brandon
Brookfield, a member of the sales team
at Youngblood Nursery Inc. in Salem.

“I worked at a floral design studio in
Portland for five years and hellebore were
always a seasonal treat for us.”

There are early varieties that bloom
in November and December, there are
mid-winter flowering varieties, and there
are others that bloom later in February
through April. By combining these differ-
ent varieties in a garden, gardeners can
have an extended flowering season.

Versatility

“They’re an early nectar source for
pollinators and are also deer resistant,”
McConnel said.

WHAT THEY’RE
GROWING

In addition to hellebores men-
tioned in the story, here's a
sampling of what nurseries are
growing.

Hauger
e |ce N’ Roses® (Helleborus
glandorfensis)
e Winter Ballet® (H. lemperii)

Little Prince of Oregon

e H. Winter Jewels” ‘Amber
Gem’

e H. Winter Jewels” ‘Berry
Swirl’

e H. Winter Jewels’ ‘Double
Painted’

e H. Winter Jewels” ‘Fire and
Ice’

e H. Winter Jewels’ ‘Picotee
Pearl’

e H. Winter Jewels® ‘Pepper-
mint Ice’

e H. Winter Jewels” ‘Sun Flare’

Monrovia

¢ |ce N’ Roses® Merlot Hel-
lebore (H. glandorfensis
‘COSEH 4700’)

* |ce N’ Roses® Rosado Hel-
lebore (H. glandorfensis
‘Coseh 5400’)

e lvory Prince Hellebore (H. x
‘Walhelivor’)

Youngblood Nursery
e H. ‘Painted Bunting’
e H. ‘Double Painted’
¢ H. Jade Tiger’
¢ H. x ‘Cotton Candy’

Plus they thrive in the shade and are per-
fect for a woodland garden, Brookfield said.

Their resistance to deer makes them
popular for growers and gardeners in the
Northwest and other parts of the country
where deer are common, Seeling said.

Show-stopping blooms

“Whether it is a potted plant or a cut
flower, they’re always a showstopper with
so many colors from white, all the way to
dark burgundy,” Brookfield said.

Breeders have improved plant and bloom
structure, including large outward and upward
facing flowers instead of the traditional nod-
ding flowers, Seeling said. Tissue culture has
also produced first-year flowering hellebores.

Seeling said breeders have also

Nurser
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CONTAINER-ESTABLISHED PREFERRED

Let us quote your
COMPLETE plant list.

Wholesale Sales/Growing Facilities
(Real people will answer your call)

503-982-6300

Woodburn, OR
Local Contractor’s Yard

903-625-5454

Sherwood, OR

www.loennursery.com
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Winter beauties

developed unique colors with different
features, including dark centers or dots.

They are also producing more robust
evergreen hybrids with a bigger habit that
are heat and cold tolerant.

“They are producing a lot of flowers
with increased disease resistance that per-
form well for the growers,” Seeling said.

McConnell said the outward or
upward facing blooms have become the
standard in the industry as opposed to the
drooping blooms that were harder to see
in the garden from older Hellebore variet-
ies. She said the breeders are also focused
on new colors and more flowers.

Brookfield said the new hybrid cultivars
that stand out to him are in the Ice N’ Roses®
(Helleborus x glandorfensis) collection.

“We introduced them to our nursery
last year, this year being the first time we’ve
had them on our availability,” Brookfield
said. “They seem to sell very well and
we’re very excited to be carrying them!”

He also enjoys the Winter Jewels®
varieties for their soft pink to dark cherry-
red flowers.

Brookfield said Youngblood Nursery’s
fan favorite tends to be the double-flow-
ered hellebores.

“We receive quite a bit of inquiries
for these as they have multiple lay-
ers of petals instead of the usual five,”
Brookfield said. “Their flowers have a
great dimension to them, so I can under-
stand why they are so sought after.”

McConnell said Monrovia is also
selecting varieties that produce more
abundant flowers and hold their blooms
for a very long time.

“We are also looking for densely
packed plants, both flowers and foliage,”
McConnell said.

A long-term value for customers
“They’re such a long-lived perennial
to have in the garden, and they’re robust

Fir and Hemlock Bark ¢ Sawdust
Compost * Hog Fuel ¢ Fines
Rock, Chips, Bark Rock

TR T

; ‘Marr Bros. Bark hasbeenservmg tHe area with qua.hty

». e

products and competitive pricing fof over 30 years. And we .
- . deliver anywhere in the Willamette Valley!

to schedule a delivery

Conveniently located at:
875 S. Pacific Hwy, Monmouth, Ore.
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Marr BrosABark

in coming back every year in a time when
there are hardly any other plants or flow-
ers,” Seeling said. She added they are
popular as cut flowers as well because of
their long, sturdy stems.

“Nowadays they’re much easier to
grow for commercial growers because of
all the elements produced in the breeding,
so they’re a great item to have in the fall
and winter because growers can work with
them in those times of year,” Seeling said.
“It’s a great plant, and they do very well,
especially here in the Pacific Northwest and
in other parts of the country.” ©

Emily Hoard is an Oregon-based freelance
journalist covering business, environ-
mental and agricultural news. She has a
background in community reporting and a
master’s degree in multimedia journalism.
You can reach ber at
Hoarde123@Gmail.com

FIND MORE
HELLEBORES

Search with confidence.




A ereener start |

@)\ )3 scholarshlps help recipients launcﬂ'thé‘.[r%areer in hoYfﬂultu

Tyler Beasley got hooked on horticulture through a summer job at a local independent
greenhouse and learned about the Oregon Nursery Foundation scholarships through Digger

magazine. PHOTO COURTESY OF TYLER BEASLEY

BY VIC PANICHKUL

merica can’t be prosperous

without young people showing

the initiative to learn, grow and
enhance agricultural production.

That’s why the Oregon Nurseries
Foundation (ONF) rewards students for
working towards their goals with scholar-
ships. Each year, we profile several former
scholarship recipients to provide Digger
readers with their personal and unique
stories of success. If those stories are any
indication, then the future of our green
industry is very bright.

Horticulture instructor, Spokane Community
College.

Spokane Community College, 2009 AAS in
Greenhouse/Nursery Management; OSU,
2019 BS in Ornamental Horticulture.

Tyler Beasley didn’t grow up on a
farm. It wasn’t until he was in college that

he developed an interest in horticulture.

“While working on my associate of
arts degree, I picked up a summer job at
a local independent greenhouse,” Beasley
said. “When I witnessed the process of
greenhouse production and took on more
growing roles, the owners noticed my
strong interest. She recommended that I
pursue an Associate of Applied Science
in Greenhouse/Nursery Management at
Spokane Community College. The first
quarter in the program was my ‘ah-ha!
moment’ when I realized that there is a
science to production and an entire indus-
try that revolves around plants.”

At that time, he also picked up anoth-
er part-time position as a nurseryman at
another local nursery and became obsessed
with trees and shrubs. “Michael Dirr’s
writings in Manual of Woody Landscape
Plants became my daily reading. My
original copy was utilized so much, it now
remains in pieces,” he said.

OREGON

NURSERIES
FOUNDATION

Support the Oregon
Nurseries Scholarship
Program

Your support and contribu-
tions help the students who will
become the next generation
of green industry professionals
achieve their dreams. Scan the
QR code to
donate online or
contact Stephanie
Collins at
503-582-2001 or
SCollins@OAN.org.
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Parker Guy (pictured with his son Miles, 3) was fortunate enough to
work at other nurseries outside of Oregon and bring back ideas to
make his nursery more successful. PHOTO COURTESY OF PARKER GUY

Beasley learned about the ONF schol-
arships by reading Digger magazine.

“It was a publication that I sub-
scribed to as a horticulture student and
continued reading it while I was managing
greenhouses,” he said.

Beasley didn’t receive any encourage-
ment to apply, but was working full-time
and trying to start a family. “I did not
want any student debt, so I only took the
amount of quarterly courses that I could
afford along with scholarships,” he said.
“I graduated with zero student debt!”

After graduating from Oregon State
University, he continued to manage the
Spokane Community College greenhouses.

“T was completely happy as a grower,”
Beasley said. “It was then later down the road
that the former instructor was leaving his posi-
tion to move closer to family. I was offered the
position as an interim. After the first quarter, I
knew that sharing my years of growing experi-
ence was what I needed to do. I still miss the

34 SEPTEMBER 2026 DIGGERMAGAZINE.COM

full-time growing responsibilities, but working
directly with students and their diverse career
goals is also extremely fulfilling.”

If he had one piece of advice for stu-
dents, it would be this. “Passion for any
subject is just as important as knowledge.
Some of the best lessons Pve learned
involved hands-on, in-the-field, work
experience,” Beasley said. “Textbooks,
and references are a great tool, but hav-
ing the discipline and motivation, to take
action, goes a long way!”

“If, T was allowed to offer another piece
of advice, it would be networking! Put your-
self out there and make a name for yourself!”

Part owner Guy & Sons Nursery

Colorado State University, Fort Collins, 2010 BS
Horticulture with an emphasis in Business
Management and a minor in Business
Administration

As a kid, Parker Guy enjoyed being
outside. “It was always fascinating to

High school teacher Jaimee Brentano teaches a variety of subjects such
as animal science, plant science, vet science, introduction to agriculture
courses and agricultural leadership. PHOTO COURTESY OF JAIMEE BRENTANO

watch something grow from nothing into
something,” he said.

Guy’s father, Kevin Guy, spent more
than 50 years in horticulture. “I was for-
tunate enough to learn from some of the
most influential people the Oregon nurs-
ery industry has seen,” he said.

Guy can’t remember exactly how old
he was when he knew he would go into
horticulture and join the family business.
“I can’t remember how old I was, but I
was young,” he said. “The people in our
industry and how genuine they all were
and still are cemented my decision to
mabke this industry my professional career.
The idea was to always come back to
the family business after college. I was
fortunate enough to be able to work for
other nurseries outside of Oregon and
bring back different ideas to help make
our business more successful.”

Guy & Sons Nursery in Gaston,
Oregon, is a longtime OAN member. Guy



said he became aware of the ONF scholar-
ship from Digger magazine. “My parents
encouraged me to apply for any financial
help that I could get,” he said. “After
graduation, I came back home to work at
the family business. I think I have gotten
to where I am now by constantly learning,
treating people with the respect that they
deserve and being willing to change.”
Guy’s advice to those in college now
is to focus on relationships. “We are a
small industry in the scheme of things;
relationships mean everything!”

9-12th grade teacher, Mountain View High
School, Bend, Oregon

Oregon State University, 2015, B.S. in agricultur-
al science with a minor in leadership in 2015;
2016, M.S. in Agricultural Education.

Jaimee Brentano is no stranger to
agriculture. She grew up on the farm in
St. Paul, Oregon, where her family owns
Brentano Farms Inc. and Brentano’s Tree
Farm. “Our farm is a diversified crop
farm, but the tree farm produces whole-
sale nursery stock,” Brentano said. “In
high school I worked for both the farm
and tree farm, getting hands-on experience
in the industry.

“Pve always taken great pride in my
family’s direct involvement in agricul-
ture, and also was heavily involved in my
high school’s agriculture/FFA program,”
Brentano said. “I got to be involved in
the harvesting of crops, maintenance
of tree growth, and greenhouse plant
propagation/production.”

These experiences helped her develop
an interest in learning more about the
agriculture industry and she’d always had
a stronger interest in the plant sector.

Brentano was researching agricul-
tural scholarship opportunities when her
uncle, Pete Brentano, who had served in
OAN leadership positions, mentioned the
Oregon Nursery Foundation scholarships
to her.

“My parents were big advocates of
applying to scholarships, and were especially
good at helping me seek out scholarships for
women pursuing a career in the agriculture
industry,” she said. “Because of this, I

Chamaecyparis \ Rhododendron
Sciadopitys . Boxwood
Kaln'iia / & _ PrlTnl%s
Thuja Pieris
FARDON

NURSERY

Container and Field Grown Ornamentals
Phone: 503-663-1200 « Fax: 503-663-5134

10050 SE 282" Ave
Boring, OR 97009

www.reardonnursery.com
info@reardonnursery.com

LEOMARD
ADAMS
INSURANCE

(E J OREGON
SFETI ASSCHCTATION OF
[{LDLHLC @@ MNURSERIES

Looking for a health plan for
your business, employees and family?

Leonard Adams Insurance is excited to partner with Regence to bring
Oregon Association of Nurseries members quality, affordable
healthcare options.

Launching January 2027, OAN members can keep full in-network access
to Providence doctors, clinics, and hospitals, plus a broader multi-state
regional network.

- Standard features available with our
— various health plans:

Multiple plan offerings

Preventive medications with a $O copay
Chiropractic and acupuncture embedded for
each member

NEW for 2027: National BlueCard® Coverage
Employees traveling or working outside Oregon
gain in-network access to 95% of doctors and
96% of hospitals nationwide.

Additional member perks are available
to cover other aspects of life, including:

Personal health coaching
Fitness center and workout video discounts
Emergency travel assistance

ID protection

Savings on thousands of activities like movies,
travel, or a night out on the town

Interested in learning more? Visit Iacoinsuronce.cph
or confact Leonard Adams Insurance at 503-296-0077,
or toll-free at 866-907-1850. >
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Growing up Mark Bigej always knew that working at Al's Garden & Home was what he wanted to do. Being in the family business
was all he knew and he never wanted to do anything else. paoto By vic PANICHKUL

graduated college with very little debt, so I
try to apply that same form of encourage-
ment to my students each year in helping
them find scholarships for their postsecond-
ary goals — including ONF scholarships!”

“Receiving the scholarship made it so
that I could put my focus on my academic
experience rather than worry about the
financial aspects of college. I enjoyed the
opportunities I got to not only to learn
about agriculture at OSU, but also become
involved in the many clubs OSU has to
offer. Having time for these activities helped
me built a network within the agricultural
community that I still am a part of today.”

“I was applying for teaching jobs
while finishing up my master’s degree, and
was hired at Mountain View High School
in Bend in July of 2016. So ... I went
straight into teaching after I graduated,”
Brentano said.

She teaches a variety of subjects for
9-12th graders such as animal science, plant
science, vet science, introduction to agricul-

SEPTEMBER 2026 DIGGERMAGAZINE.COM

ture courses and agricultural leadership.

Brentano’s advice to college students
is to take advantage of all the opportuni-
ties available in college. “You never know
when it might teach you a new skill, [help
you] meet new people, or just create mem-
ories. I always tell kids to stop being in
such a hurry to grow up. Being a student
has so many built-in activities that are
harder to come by when you’re navigating
adult life. So have fun and go out of your
comfort zone while you can!”

Co-owner and chief of operations, Al's Garden
& Home

Oregon State University, 1994, BS in
Horticulture

As a child, AP’s Garden & Home co-
owner and Chief of Operations Mark Bigej
loved going to work with his father, Jack.

“Dad always kept all of us kids very
involved in the business,” he said. “I loved
going to work with Dad. He took us into

the store frequently where we always got
to see our grandparents. Either Grandma
or Grandpa was always there.”

“Dad always found jobs for us, too,
so there was always work to be done and
the ability to earn money. We learned at
a young age how to run the cash register,
sort fruit, sweep floors, weed the nursery
and set plants down in straight rows. Dad
also started a small container yard at
home for Mom and us kids to grow 1-3
gallons. Il just say we never lacked for
something to do!”

“Growing up I always knew that was
what I wanted to do. Being in the fam-
ily business was all I knew and I never
wanted to do anything else. I remember
taking a survey in class as a freshman in
high school that was supposed to suggest
a possible career path for you based on
your answers. [ answered the questions
trying to get the survey to suggest I should
be a nurseryman. I think it suggested I
should be a garbage man, so not the result



I was looking for, but I already knew what
I wanted to do.”

“Dad was very involved in the Oregon
Association of Nurseries when I was in high
school and preparing for college, so I was
lucky enough to be aware of the scholar-
ships and knew to apply,” Bigej said.

As if that wasn’t enough, his dad handed
him the application. “Dad said fill this out.”

“In order to pay for college, Mom
and Dad started ‘The Little Big E Nursery’
which was a small can yard with my
Mom, my three sisters and I being the
entirety of the workforce,” Bigej said.
“The sole purpose of this nursery was for
us kids to earn enough money to pay for
college. With us having to earn our college
tuition, every scholarship and aid oppor-
tunity helped immensely.”

The scholarship and his classes con-
firmed his path for the nursery industry.
“My favorite classes in college were my

horticulture classes. Courses like plant ID,
greenhouse management, plug production
and research with professors all confirmed
my career choice was the right one.”

“Following in my Dad’s footsteps and
giving back to the nursery industry, and
the OAN specifically, is very rewarding,”
Bigej said. “I have learned, and continue
to learn, so much from people within the
industry. Our business wouldn’t be the
place it is without the guidance and sup-
port of the great people of the OAN.”

If someone was to ask Bigej what
one piece of advice he would have, “I
would say to take every opportunity to
be involved at your school,” he said.
“Whether it’s activity groups, leadership,
intermural sports, faith groups, or inter-
est clubs, be active. School is about a lot
more than what you learn in classes. The
experiences you have, people you meet
and relationships you build all have a

huge impact on forming who you are and
will be for the rest of your life.”

When his dad Jack passed away a few
years ago, the family endowed a scholar-
ship in his name.

“Establishing a scholarship in honor
of Dad was a very easy decision,” Bigej
said. “Dad always had a passion for this
industry and the people in it. Dad also
loved helping people. He was a true entre-
preneur at heart and loved to help other
people pursue their dreams, take risks and
succeed. We saw a scholarship as a way
for Dad’s legacy of caring and sharing
with the industry to continue.” ©

Vic Panichkul is publications manager
at the Oregon Association of Nurseries
and managing editor and art director for
Digger. Contact him at 503-582-2009 or
VPanichkul@OAN.org.

SPECIAL ISSUE: All about transportation

Advertise in the
November 2026
Transportation Issue

Looking ahead to 2027, this special
issue covers the latest developments
in moving plants around the nursery
and shipping them to market. Place
your brand where it will be noticed!

Reserve your display ad by
October 1

Contact:

Curt Kipp, Director of Publications
CKipp@OAN.org
503-582-2008
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caL TANA

503-682-5089

TO PLACE YOUR AD

PLACE YOUR
AD TODAY!

EMPLOYMENT

HERE’'S HOW IT WORKS:

1. Select Standard (words only) or
Display (graphic design with words
and text) Classified ad format.

2. Determine general heading and

subhead that ad runs under:

+ General: "Employment,” “Plant
Material,”“Service/Supply,” “Real
Estate.”

+ Subheads run under general
headings. Create your own, but
be general: “Conifers,” “Liners,”
“Equipment,” etc.

3. Indicate number of months to run.

4. Indicate any blind box for confi-
dential replies. We assign number
and mail any responses.

5. Compose ad. Designate headlines.

6. Email ad by deadline, Friday, June

12 for the July 2026 issue.

7. We bill established clients after

publication. New clients may need to

prepay.

8. We reserve right to edit for content.

9. Annual contract discounts avail-

able (12-month commitment).

AD RATES

CLASSIFIED LINE AD

* $40/column inch for OAN members
/ $60 for nonmembers.

* Regular, one-column, standard

L ’
oen e,
Whnlesale Growers & Suppliers of High Quality Plants

We are always looking for career oriented skilled staff.
Our operations include wholesale growing, shipping,
landscape contractor sales, and retail nursery. If you
have the interest and skills needed to be a part of our
team, please apply. We are growers of container and
field grown ornamentals.

We are looking for people in the following areas:
Sales/ Customer Service (Wholesale/Retail)

+ Production/Growers / Supervisors

Shipping & Receiving

+ Inventory/ Office Mgmt & Admin/ Purchasing
Pesticide / IPM Managers & Applicators

+ Irrigation Management/ Skilled Laborers
Outside sales throughout U.S. & Canada

+ Controller/Accounting Manager

Horticultural Website Developer

Applicants with specific work experience or education
in the nursery industry is desired. Computer skills,
Spanish / English bilingual, plant ID knowledge and
equipment operation skills also preferred.

Pay commensurate with experience. Benefits to
include: Paid vacation and sick leave, paid holidays,
medical and dental insurance. Respond with resume
to hr@loennursery.com to the specific job for
which you qualify.

For more information, please visit us online at
www.loennursery.com

EMPLOYMENT EMPLOYMENT

WE'RE HIRING!
Explore career opportunities with our growing team:
* Inside Sales Support / Lead Generation
o Office Admin/ Order Entry
¢ Assistant to Shipping Manager
¢ Tagging Specialist
¢ IPM (Integrated Pest Management)
¢ Propagation Manager
e Assistant Plant Buyer
e Assistant Production Manager
e Computer Programmer
* Maintenance Supervisor
¢ Shop Foreman
o Pesticide Applicator / Equipment Operator
¢ Qutside Sales / NE Pennsylvania & Mid Atlantic
® AP/Human Resources & Bookkeeper

SESTER
\ FARMS

Plant Solutions

Please bring your resume to our Job Fair on the first Thursday of each month,
5-7 pm, at:
33205 SE Oxbow Dr.
Gresham, OR 97080

HELP WANTED

INVENTORY CONTROL SPECIALIST
Job Summary: Maintain the integrity of the company’s inventory which
involves tracking and managing stock levels, conducting regular audits,
resolving discrepancies and coordinating with purchasing, finance and sales
departments to ensure plants are available when needed. Use inventory
management software to monitor plant movements, generate reports, and
assist with forecasting future inventory needs. Strong analytical, organizational
and communication skills are essential along with attention to detail and
familiarity with supply chain procedures. This role contributes directly to
operational efficiency, cost control, and customer satisfaction by ensuring

For jobs and key employees
throughout California and the
Northwest, call Florasearch, Inc.
You know us. For more than four
decades we have been bringing
together key people and excellent
companies in the nursery and
greenhouse industries and allied
trades. Check our references.
Confidential. Employer pays fee.

smooth inventory flow and accurate record-keeping. Reports to Inventory
Control Manager.
Job responsibilities include: ¢ Perform

0
routine physical cycle counts and audits.
e Reconcile inventory discrepancies. ’
e Update inventory databases and

software. o Identify damaged, dead or
NURSERIES, LLC

obsolete plant material. ® Grade plant
material for sales. ® Other duties as
assigned.

Special skills/training: ® Proficiency with common data entry software such
as Microsoft Excel, Google Sheets and inventory management systems (SAP,
Oracle, Sage 100, Plant-X, etc.). ® Strong analytical and problem-solving skills.
o Attention to detail to identify inconsistencies or duplicates and correct errors
during entry. ® Strong organizational skills for managing multiple data sets,
spreadsheets or entry queues. ® Strong written and oral communication skills.
e Exceptional organizational skills, attention to detail and ability to coordinate
and manage multiple tasks. e Ability to handle confidential information.
Excellent organization and time management skills. ® Knowledge of Microsoft

typeface, approximately 28-38
characters per line, 7 lines per inch.
Use headlines, bold, italics and spe-
cial characters.

* Black and white corporate logo or
QR code $30 additional charge and
counts for ad length by inch

CLASSIFIED DISPLAY AD

* $50/column inch for OAN members
/ $80 for nonmembers.

» Use logos, display type, borders,
SCreens or reverses.

« Production charges @ $69/hour.

« Electronic ad files can be supplied.
Call for production details.

JOB ADS
ONLINE

Florasearch, Inc.
1740 Lake Markham Rd.
Sanford, FL 32771
Ph 407-320-8177
Fx 407-320-8083
www.florasearch.com
search@florasearch.com

+ Employment ads also include KNOW WHEN Office (Outlook, Word, Excel, Teams, etc.). ® Familiarity with plant material
online post to DiggerMagazine. NURSERIES (trees, shrubs, perennials, etc.). ® The ability to work well under pressure and
com/jobs and OAN.org/jobs. ARE HIRING be flexible in varying situations. e The ability to perform basic math functions

Pay by the inch as above, or use
online-only option: $125/month
members, $150 nonmembers.

as add, subtract, multiply and divide and data analysis abilities. e Bilingual
English and Spanish.

Experience/education: e High School graduate or equivalent. ® Minimum 5
years' experience in inventory control.

Physical requirements: ¢ Frequent standing, sitting, walking and bending.
Extensive use of computers, telephones, and other office equipment. e

Our job listings run monthly
in Digger and are updated
regularly online as soon as we

Digger Classifieds .
99 receive them. Check what's new:

29751S.W. Town Center Loop W.,

Wilsonville, OR 97070 OAN.org/jobs Continuous talking and listening. ® Must be able to lift up to 25 pounds.
503-682-5089 Working conditions:  Mix of indoor and outdoor work environment.
503-682-5727 fax - Pay range: Full time. $20-$22/hour plus benefits.
ads@oan.org DI eI’ ) .

Interested candidates contact Andrea Fields,

Fields. A@EshraghiNursery.com.
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EMPLOYMENT

HORTICULTURE MANAGER
Lan Su may have the purposeful
career you have been wanting to
grow with this position scope: The
Horticulture Manager oversees the
daily maintenance, stewardship,
and presentation of Lan Su’s living
collections and landscape. Working
in close partnership with the Curator
of Horticulture, this position leads the
horticulture team in implementing
the Garden’s horticultural vision
while ensuring the Garden is
maintained to the highest standards
of horticultural excellence, cultural
authenticity, safety, and visitor
experience.

Apply to: HR@lansugarden.org

Plant Material

CLEARWATER GROWERS
LINERS:
Arctostaphylos - ‘Mass’; Carex;
Ceanothus g. ‘Pt Reyes’; Cotoneaster -
‘Lowfast’/ ‘Coral Beauty’; Deschampsia
caespitosa; Fragaria; Juncus; Liriope m.
'Big Blue’; Liriope spicata; Mahonia;
Pachysandra; Pennisetum; Polystichum;
Rubus ¢. Sarcococca; Thuja 0. —
Emerald Green’; ‘Green Giant’; Vinca
1 GAL AVAILABILITY
Arctostaphylos - ‘Mass’; Calamagrostis;
Carex; Cotoneaster dammeri - ‘Coral
Beauty' / 'Lowfast’; Deschampsia;
Festuca; Fragaria; Helictotrichon
sempervirens; Juncus; Liriope;
Mahonia; Pennisetum; Rubus;
Sarcococca; Vinca

CUSTOM PROPAGATION
AVAILABLE
Ph: 503-359-7540
Fax: 503-357-2282
Forest Grove, OR

PLANT MATERIAL

B

BEAVERLAKE
NURSERY

Wholesale bare
root plants

LOTS OF NATIVE SHRUBS
AND TREES AVAILABLE
Preorder now for winter

COR COR - FRA LAT

MAH AQU - MYR CAL
OEM CER - PHY CAP
RIB SAN - ROS NUT
ROS PIS - RUB PAR

COR CER - LON INV

For details 503-632-4787 or
info@BeaverlakeNursery.com

BeaverlakeNursery.com

PLANT MATERIAL

Rhododendrons

The place

TALL RHODODENDRONS

Available up to 10’ tall+
Also in cans, most 5' tall.

OPEN TO OFFERS

Hidden Acres Nursery
Sherwood, OR
503-625-7390

www.hiddenacresnursery.net

SCHURTER NURSERY
Arborvitae - Emerald Green
Green Giants
Various Sizes & Varieties
503-932-8006

BAMBOO

T

GARDEN

Specimen size BAMBOO
over 30 feet tall available

 Clumping Bamboo
« Large diversity
« Quality wholesale plants

» We carry bamboo barrier
HDPE 60 & 80 mil x 30”

503-647-2700

BambooGarden.com
bamboo@bamboogarden.com

Rootstock

WILLAMETTE
NURSERIES

YOUR SOURCE FOR
ORNAMENTAL SEEDLINGS, FRUIT
TREE ROOTSTOCK, CUTTING
LINER VARIETIES & MORE.

We specialize in understock
for flowering, fruiting and shade.

WWW.WILLAMETTENURSERIES.COM

Excellent quality.
Outstanding service.

25571 S. Barlow Rd. Canby, OR 97013
503-263-6405
Toll-Free: 1-800-852-2018
E-Mail: willamette@canby.com

Northwest Natives

ALY

BARE ROOT
NATIVE PLANTS
Acer, Alnus, Amelanchier, Betula,
Conifers, Cornus, Fraxinus,
Holodiscus, Lonicera, Mahonia,
Malus, Physocarpus, Populus, Rosa,
Salix, Spiraea, Symphoricarpos,
Wetland Plants

Over 300 species of
source identified natives

Fourth Corner
Nurseries
salesdesk@
fourthcornernurseries.com

P: 800-416-8640
FourthCornerNurseries.com

TRECO®
THE FOUNDATION OF YOUR
ORCHARD STARTS HERE.

PREMIUM QUALITY
OREGON ROOTSTOCK
SINCE 1941

TRECQ® offers the finest
apple rootstock, hazelnut trees
and softwood cuttings.

WWW.TRECO.NU
Oregon Rootstock & Tree Co. Inc.
P.O. Box 98 | Woodburn, OR 97071
p: 1.800.871.5141
f: 503.634.2344

NURSERY

Native, Wetland
and Riparian
Specialist

Growers of
Quality, Healthy,
Ready-to-Sell Plants.

one: 503-6 4/8

Fax: 503-632-5412

CONTRACT GROWING
YEAR ROUND

21200 S. Ferguson Rd.
Beavercreek, OR 97004

www.beaverlakenursery.com

PLANT MATERIAL

Northwest Natives

QUALITY |

_Bacific NW

Native Plants

NO SPRAY
GROWN THE WAY NATURE INTENDED

Container * B&B
Native Shrubs & Trees

Groundcovers ® Wetland & Riparian Plants

Exclusive Grower of
Premium Oregon White Oak

. Valley
| Growers
= Nursery

503-651-3535 ¢ FAX 503-651-3044
valleygrowers.com
nursery@valleygrowers.com
Hubbard, OR * OR and WA Certified D/WBE Company

Equipment

%& YANMAR LOADERS
FOR SALE — LOEN NURSERY

Year Model VIN#
2020 V47 #7171 2570
2018 V47 #71137 6,615
2008 V4-6  #60680 10,579
2018 V4-6  #70702 5,586
2020 V47 #7170 2,764
2015 V46 #6242 3,762
2015 V4-6 #6468 6,944
2013 V46 #61874 741
2009  V4-6  #60735 10,266
2016 V47 #7059 8,643

Hours Price
$45,000
$30,000
$22,500
$32,500
$40,000
$48,000
$30,000
$26,500
$20,000
$30,000

CALL IFINTERESTED
503-982-6300
Order.LoenNursery.com/Collections/Equipment

/
¢
Zo en Z Mz , 7%0.
Wholesale Growers & Suppliers of High Quality Plants
- A

Supplies

NURSERY POTS WANTED
RECYCLE WITH US!

Valley Growers Nursery is accepting
clean, unbroken, used nursery
containers for recycling.

We accept sizes:

Liners, #3, #5, #15, #20

Call us at 503-651-3535, Ext. 1
Free pickup or drop-off available
Hours: 8a.m. -4 p.m.
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THANKS TO OUR Diggel’ ADVERTISERS

Please contact our fine advertisers for your plant, service
and supply needs. To advertise in Digger, contact Curt Kipp at 503-682-
2008 or CKipp@OAN.org. To view our OAN Media Kit, log on to OAN.org/ads.
Alpha Nursery Inc. 26 Marr Bros.
Biringer Nursery 29 Motz & Son Nursery
Bowers Forest Products 24 N&STractor
GK Machine 48  OBC Northwest
Harrell's LLC 03 OHPInc.
Hostetler Farm Drainage 45 Oregon Valley
Kubota 11 Greenhouses
Lane Forest Products 26  Reardon Nursery
LBD Nursery 45 Rickel's Tree Farm
Leonard Adams Insurance 35  Schurter Nursery
Loen Nursery Inc. 31 SeaCoast Compost
Marion Ag Service Inc 06 Tallman Ladders
Willamette Nurseries Inc.

32
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35
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Digger
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KNOWLEDGE

Series contentis coordinated by Dr. LIloyd Nackley, associate professor
of nursery production‘and greenhouse management at Oregon State

University in/Coryvallis; Oregon.

P4 Oregon State LJ_S DA
University i |
An ongoing series provided by
Oregon State University
in collaboration with the United
States Department of Agriculture

and in partnership with the
Oregon Association of Nurseries

Dr. Heping Zhu stands beside an early “Doc Ock” prototype of the Intelligent Sprayer System during field testing. With its conspicuous
collection of hoses, wires, sensors, and controls, the experimental system helped demonstrate the potential for precision spraying in specialty

CrOpS. PHOTO COURTESY OF OREGON STATE UNIVERSITY

What nearly two decades of
intelligent sprayer research
have taught us

BY LLOYD NACKLEY

ne of my earliest field experi-

ments after arriving at Oregon

State University found me walk-
ing nursery rows with two people who
knew far more about pest management
than I did: nursery IPM specialist Robin

Rosetta and plant pathologist Jay Pscheidst.

We were setting out small pieces of

yellow water-sensitive paper — tucking
them deep inside branches, behind leaves,
and into the difficult places where insects
might hide or fungal diseases might devel-
op. When spray droplets hit the cards,
yellow turned to dark blue, giving us a
simple way to see whether the spray had
reached its target.

The cards were simple. The machine
coming down the row was anything but.
Hoses and wires seemed to emerge from
everywhere. It was a research prototype,
and it looked like one. Somewhere along
the way, we started calling it Doc Ock,
because to us it resembled the many-armed

Spider-Man villain Doctor Octopus.

But behind that ungainly machine
was an elegant idea. Instead of driving
through a nursery spraying every plant
and every empty space at the same rate,
what if the sprayer could actually see the
crop in front of it? Could it recognize a
large tree from a small one, adjust for dif-
ferences in canopy density, and shut indi-
vidual nozzles off when there was nothing
there to spray?

From ‘What if?’ to ‘You can buy one’
The Intelligent Sprayer project began
in 2009 under the leadership of USDA

DIGGERMAGAZINE.COM SEPTEMBER 2026
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The Red Robin, one of two Intelligent Sprayer research platforms developed and operated by Oregon State University, during field trials at a
commercial Oregon nursery. Long-term partnerships with growers have been instrumental in moving intelligent spraying from experimental
prototypes to practical commercial adoption. PHOTO COURTESY OF OREGON STATE UNIVERSITY

Agricultural Research Service Agricultural
Engineer Dr. Heping Zhu. Zhu and a large
group of university, industry, and grower col-
laborators were trying to bring precision agri-
culture to specialty crops, where the targets
can be remarkably complicated.

Think about a nursery row over the
course of a growing season. A recently
planted tree may have only a small can-
opy. A few months later, that same tree
may be substantially larger. One cultivar
may be narrow and upright while the next
is broad and dense. There may be gaps
between plants, missing trees, or large dif-
ferences in foliage from the bottom to the
top of the canopy.

A conventional air-blast sprayer
doesn’t recognize any of those differences.
Once calibrated, it applies according to
the settings we give it.

The intelligent sprayer system added
another source of information: the plant
itself. Using LiDAR (light detection and
ranging), the system scans the crop as the
tractor moves down the row. Those mea-
surements describe the size, shape, and
density of the canopy. The control system
then uses that information to adjust indi-
vidual nozzles in real time. More canopy
can receive more spray. Smaller canopies
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receive less. When there is a gap between
plants, nozzles can shut off.

Today, that explanation doesn’t
sound especially futuristic. Nearly two
decades ago, it did. Looking through old
issues of Digger now is a little like flip-
ping through a family photo album. The
equipment changes. The questions change.
Some familiar faces disappear and new
ones arrive. But you can watch the idea
mature almost year by year.

In November 2012, Robin, Heping, Sam
Doane, and Derek Wells introduced Digger
readers to the technology with a wonderfully
simple question: What if a sprayer could
“sense” when a plant was present?

A year later, Digger announced that
a new version had arrived in Oregon. The
earlier ultrasonic sensors had given way to
more precise laser sensing, and prototypes
were being tested in commercial nurser-
ies, including Hans Nelson & Sons and ]J.
Frank Schmidt & Son.

By 2015, Robin was writing about
whether intelligent spraying could pass
a much more important test: could we
reduce pesticide use without sacrific-
ing pest control? In 2017, the Oregon
Association of Nurseries was calling the
technology a potential “game changer.”

And then, in 2018, came the headline
researchers developing agricultural tech-
nology hope someday to see: Smart spray-
er becomes commercially available.

In six years of Digger stories, the
question had gone from “What if?” to
“You can buy one.”

Learning to spray less

One of the deceptively simple ideas
behind intelligent spraying is that not
every gallon leaving a sprayer is doing use-
ful work.

Growers aren’t spraying air, soil, or
the gaps between trees because they want
to. Those losses are partly a consequence of
trying to deliver enough pesticide into com-
plicated plant canopies to protect the crop.
And using less material isn’t an accomplish-
ment if the result is more insects, more dis-
ease, or an unmarketable plant.

So the real question was never simply
whether intelligent spraying could reduce
spray volume. It was whether we could spray
less and still grow the same healthy crop.

Answering that required years of
experiments across different crops, pests,
diseases, canopy sizes, and production sys-
tems. It also required commercial nurseries
willing to let researchers bring prototypes



USDA-ARS researchers fine-tune a newer generation of the Intelligent Sprayer System, retrofitted onto a conventional air-blast sprayer. The
retrofit uses LiDAR technology to detect plant canopies and control individual nozzles, adjusting spray applications as the sprayer moves
through the crop. pHOTO COURTESY OF OREGON STATE UNIVERSITY

onto their farms and find out whether an
idea that worked on paper could survive
the messiness of actual production.

Dan and Jesse Nelson at Hans Nelson
& Sons have been among the project’s
longest-standing Oregon partners. Their
nursery became a place where prototypes
could be tested, adjusted, demonstrated,
and tested again. Many other Oregon
growers have participated over the years as
well, providing something researchers can’t
reproduce at an experiment station: the
complicated reality of a working nursery.

Gradually, the evidence accumulated.
Across specialty crops, intelligent spraying
has maintained effective pest and disease
control while substantially reducing spray
volume and off-target losses.

In our work, variable-rate spraying
applied 67-74% less volume in orchard
systems and 61-80% less in vineyards
than conventional applications. Other
research has documented reductions in
airborne drift of up to 87% and ground
losses of up to 90%.

Those numbers are impressive, but I
think the more intuitive way to understand the
technology is that more of what is sprayed is
being directed toward the target rather than
the spaces around it.

Efficiency becomes economics

Eventually, every promising agricul-
tural technology runs into another impor-
tant question:

Does it pay? An economic analysis
from Ohio provided one useful example.
Researchers comparing conventional
constant-rate spraying with retrofitted
variable-rate spraying in apple orchards
estimated annual savings of approximately
$574-$708 per acre.

Those estimates didn’t include the
potential value of reduced drift, ground
losses, or fuel use. At the scale of a com-
mercial operation, those savings can add
up quickly.

At North Willamette Research and
Extention Center, Bruce Sorte, Oregon
State University economist, took the
thought experiment one step further and
asked what relatively modest production
savings could mean across Oregon agricul-
ture. Crops potentially suited to variable-
rate spraying account for more than $1.75
billion in sales in our seven-county region.

In one economic scenario, we
assumed only a 5% reduction in produc-
tion costs, adoption on half of applicable
production, and reinvestment of those sav-
ings back into the operations. The poten-

tial regional economic impact exceeded
$77 million.

That doesn’t mean intelligent sprayers
have already put $77 million into growers’
pockets. Rather, it demonstrates something
more useful: even relatively small improve-
ments in efficiency become consequential
when multiplied across a large specialty
crop industry.

And the savings aren’t only measured
in dollars.

Less material leaving the sprayer
means less potential for drift, less pes-
ticide reaching the ground, less carrier
water being hauled through the field, and
less wasted product. The economic and
environmental benefits aren’t competing
outcomes. In this case, they come from the
same basic idea: put the material where
the plant is.

The project grew more than a sprayer
Maybe the easiest way for me to
appreciate how much time has passed isn’t
to look at the equipment at all. It’s to look

at the people.

Robin and Jay, who were beside me
during those early Oregon experiments,
have since retired. Brent Warneke joined
our program as an M.S. student and has
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since earned his Ph.D. Brian Hill arrived as
an ML.S. student and went on to spend five
years with us as a research assistant. Dr.
Melissa Scherr brought her expertise as a
postdoctoral entomologist and is now teach-
ing at Linn-Benton Community College.

The same thing has happened across
the larger collaboration. At the University
of Tennessee, professor Amy Fulcher has
continued advancing intelligent spray-
ing while training another generation
of researchers, including M.S. graduate
Lauren Fessler Mathews.

At USDA-ARS, Adam Clark continues
the engineering work alongside Heping
Zhu, whose leadership has kept research-
ers, growers, universities, and industry
partners working on the same problem
across crops and across the country.

Somewhere along the way, a project
designed to develop an intelligent sprayer
also developed next-generation scientists.
That’s an important part of the return
from sustained agricultural research, even
if it doesn’t fit neatly into a graph of pesti-
cide savings.

Federal investment, through the
USDA-ARS Integration of Intelligent
Spray Technology into IPM Programs in
Specialty Crop Production (USDA-ARS
Project Number 58-5082-2-010) provided
more than equipment. It has also sup-
ported graduate students, postdoctoral
researchers, experiments, Extension dem-
onstrations, grower partnerships, and
years of accumulated knowledge about
how precision spraying actually works.

When ‘innovative‘ becomes ordinary

Today, intelligent spraying
has entered a very different phase.
Commercial systems are demonstrated at
agricultural expos. Smart Apply Systems
and equipment dealers such as Papé
Machinery bring systems directly to grow-
ers, and Oregon State continues to evalu-
ate and demonstrate the technology.

The crops have expanded too.
Intelligent spraying systems have been test-
ed and adopted in nurseries, apples, grapes,
citrus, pecans, and other specialty crops.

Here in Oregon, we’re seeing growing
interest in young hazelnut orchards, where
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Oregon State University researchers tuck yellow water-sensitive spray cards deep within
the canopy of nursery shade trees. The cards change colour when struck by spray droplets,
allowing researchers to evaluate whether applications reach difficult areas where insects and
plant pathogens may be found. PHOTO COURTESY OF OREGON STATE UNIVERSITY

small developing canopies separated by
considerable empty space make the logic of
variable-rate spraying particularly easy to see.
Some larger orchard and vineyard
operations now run fleets of intelligent
sprayer systems. Perhaps that’s the clearest

evidence of how far the idea has come.
Nearly 20 years ago, researchers were
asking whether a sprayer could detect a
plant. A decade ago, I was standing in an
Oregon nursery with Robin and Jay, tuck-
ing yellow cards behind maple leaves while



an ungainly prototype covered in hoses and
wires worked its way toward us.

Today, growers can walk into an
agricultural equipment demonstration and
watch a commercial version do essentially
what those early researchers imagined.

That doesn’t happen just because some-
one has a good idea. Agricultural innovation
is slower and more communal than that. It
takes engineers willing to build prototypes,
growers willing to test them, scientists will-
ing to repeat experiments, students willing
to spend long days collecting data, public
agencies willing to sustain research, and
eventually commercial partners willing to
turn a promising technology into equipment
that has to work on Monday morning when
a grower needs to spray.

In 2012, a Digger article like this
one asked whether a sprayer could sense
the plant in front of it and apply only
what was needed. Nearly two decades of
research have moved us beyond that ques-
tion. Today, intelligent sprayer systems
are working in commercial nurseries,
orchards, and vineyards, and we’re asking
what else those sensors can tell us.

Can the same LiDAR that guides a
spray application also count trees, mea-
sure their growth, and help growers make
better irrigation and fertilizer decisions?
Can we combine information about the
crop and soil to manage individual blocks
more precisely? And, increasingly, can
autonomous tractors do some of this work
while keeping people farther away from
pesticide applications?

Twenty years ago, Dr. Zhu and others
set out to build a more intelligent sprayer
system. Today, we’re asking whether the
intelligence riding through the nursery can
help us manage even more than spraying. ©

Lloyd Nackley, Ph.D., is a profes-

sor at the Oregon State University North
Willamette Research and Extension
Center (NWREC) in Aurora, Oregon.
He can be reached at
Lloyd.Nackley@OregonState.edu.

Schurter

Arborvitae-Emerald green
Yirescens
Boxwood

Various sizes & Varieties
503-932-8006

Hostetler

Farm Drainage
971-275-3004

Over 100 years of continuous
family owned business in providing
water management.

Serving the Willamette valley and beyond

on projects large and small. Our innovative

team installs drainage systems tailored to
meet the needs of the farmer.

www.hostetlerfarmdrainage.com

IO

Specializing in B&B
Large Screening Material
Leyland, Castlewellan & Gold Rider Cypress
Cedars / Hemlocks / Arborvitae
Laurels / Maples / Other Ornamentals Available
GROWN IN CLACKAMAS COUNTY SINCE 2007

6 503-631-8755 [ Sales@LBDNursery.com

Motz & Son Nursery

SHADE & FLOWERING TREES

FRUIT TREES

Dwarf, Semi-Dwarf & Standard
COMBINATION FRUIT TREES (4 in 1)
Semi-Dwarf & Standard

ESPALIER APPLES

Semi-Dwarf, Combination & One Variety
WALNUTS & FILBERTS

DECIDUOUS SHRUBS

www.motzandson.com

1445 N.W. Skyline Blvd.
Portland, Oregon 97231
Phone 503-645-1342
FAX 503-645-6856

WHOLESALE GROWERS
J966Iq

B&B Spruce 4 to 24 feet
Chamaecyparis e Fir ¢ Pine
Japanese Maple ¢ Poodle Pine
Cut Christmas Trees

ickels’

e Farm i«
P

(503) 630-4349
FAX (503) 630-7542
PO Box 598 — Estacada, OR 97023

AL LDNMAN
_IAEJQEME

QUALITY. STABILITY. LONGEVITY
TRIPOD
Landscape & Orchard
LADDERS

Made of lightweight
aircraft grade aluminum. ¢
Family Owned & Operated | 4
for over 70 years.

o Ve
Find a dealer near you! % USA
541-386-2733 £

www.tallmanladders.com

=
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Your membership in the
Oregon Association of
Nurseries is more than a
plague on the wall or a yearly
renewal notice.

It is an invitation to become part of a
community whose purpose is to help every
member grow — professionally, person-
ally, and collectively. A trade association
exists to create opportunities that no
single business can create alone.

It is easy to think of membership as
the monthly publication that arrives in
your mailbox, discounted registration for
events, or access to valuable resources. But
the true strength of the association has
never been found in its office, its board of
directors, or its staff. Its greatest asset has
always been its members.

Membership opens the door.
Engagement is what transforms that mem-
bership into something truly valuable.

Every member matters

The nursery industry has always
advanced because people chose to invest
more than their annual dues. They invest-
ed their knowledge, experience, curiosity,
and willingness to help others succeed.

Whether you are looking for new
production ideas, better business practices,
emerging research, or simply a trusted
network of peers who understand the
unique challenges of growing plants, the
association provides the place where those
conversations happen.

The generations before us built an
organization that has weathered changing
markets, labor challenges, pests, economic
uncertainty, and countless industry shifts.
They understood something that remains
true today: the strongest businesses are
rarely the ones that operate in isolation.
They are the ones connected to a network
of people willing to share ideas, solve prob-
lems together, and support one another.

Fortunately, engagement does not
require serving as president or sitting on
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every committee. Every member contrib-
utes in different ways.

Sometimes engagement means mentor-
ing a young professional entering the indus-
try. Sometimes it means participating in a
research project, attending a chapter meeting,
welcoming a first-time attendee at an event,
or opening your nursery for a tour. It can
be as simple as asking a thoughtful question
during an educational session or sharing a
lesson learned from your own experience.

Even a few hours each year can
strengthen both your business and the
industry as a whole.

Investing in relationships

One of the most valuable benefits of
association membership can never be print-
ed in a brochure. It is the relationships.

Some of the industry’s best ideas have
been exchanged over coffee before a meet-
ing, during conversations on the trade show
floor, while touring another nursery, or after
an educational session when someone stayed
behind to continue the discussion.

Those moments create something larg-
er than networking. They build trust. They
create friendships. They establish the kind
of professional relationships that often lead
to new customers, trusted suppliers, collab-
orative solutions, and lifelong mentors.

Every member brings a unique per-
spective. No matter how long you have
been in the industry, there is always some-
thing new to learn from someone else’s
success — or even their mistakes.

The diversity of our membership has
always been one of our greatest strengths.
Large operations and small family busi-
nesses, growers, retailers, suppliers, land-
scapers, researchers, and educators all
contribute to a community where every-
one benefits from sharing knowledge.

Building the next generation

Every successful industry depends on
people who are willing to invest in those
who follow them.

Today’s young professionals are
tomorrow’s nursery Owners, managers,
researchers, and community leaders. The

Jeff Stone

experiences they have today — whether
through a committee meeting, a profes-
sional development event, or simply being
welcomed into a conversation — will
shape the future of our industry.

Likewise, seasoned professionals have
an opportunity to leave a lasting legacy by
sharing the lessons they have learned over
decades of experience. Knowledge grows
in value when it is passed along.

That exchange of ideas between gen-
erations is one of the greatest strengths of
an engaged association.

The real return on membership

The OAN belongs to every member.
Its future is not determined by a handful
of leaders, but by hundreds of members
who choose to participate.

When members become engaged,
everyone benefits. New ideas spread faster.
Challenges become easier to solve. Businesses
become stronger. Friendships deepen. The
industry becomes more resilient.

That is the real return on membership.

The invitation is simple.

Don'’t just belong to the association.
Become part of its community. Attend the
meeting. Volunteer when you can. Introduce
yourself to someone new. Share what you’ve
learned and be willing to learn from others.

If you’re not sure where to begin,
simply reach out to the OAN staff. We’d
be happy to help you find opportunities
that match your interests, experience, and
available time. .

The more you invest in this community,
the more it will invest in you — and together,
we will continue building an industry that
grows stronger with every generation. ©
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Hundreds of growers. Thousands of plants.
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New!
« GK-5000 Freestanding « GK-Retail Style House

« GK-2000 Quonset (Hoop) - Fans, Heaters & Vents
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